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American  Dailies  Active  In  Promoting 
Welfare  Programs  for  Staffs 

Insurance,  Pensions  and  Sickness  Benefits  Given  in  Addition  to  Many  Other  Highly  Organized 
Employe  Activities — Three  Highly  Developed  Plans  Are  Described 

Newspaper  publishers  throughout  3  DUDLEY  B  MARTIN  upward  as  the  length  of  service  in- 

the  country,  uarticularlv  those  m  the  ^  u.  ivii-kix  i  a  ..  „„ 


i  ’  the  country,  particularly  those  in  the 
larger  cities,  anxious  to  draw  closer  the 
relations  between  employers  and  em¬ 
ployes  and  merge  the  interests  of  the 
various  departments  for  a  friendly  spirit 

of  cooperation,  are - 

adopting  broader 
programs  of  staff 
activities  stressing 
the  social  side  of 
life  within  their 
plants.  Hand  in 
hand  with  these 
there  have  been 
established  in  many 
newspaper  organi¬ 
zations  generous 
employe  -  welfare 
benefits  s  u  c  h  as 
group  life  insur¬ 
ance  and  sickness 
and  disability  and 
pension  plans. 

With  the  gen¬ 
eral  increase  in 
prosperity  in  the 
newspaper  publish¬ 
ing  business  today, 
publishers  in  this 
country  are  annu¬ 
ally  spending  mil¬ 
lions  of  dollars  in 
welfare  work  for 
employes  and  the 
fostering  of  staff 
activities.  One  New 
York  newspaper 
last  year  expended 
almost  half  a  mil¬ 
lion  dollars  for 
employes’  welfare 
activities.  Smaller 
but  growing  bene¬ 
fit  programs  are 
now  being  insti¬ 
tuted  by  newspa¬ 
per  0  w  n  e  r  s  in 

many  of  the  middle-sized  cities  through¬ 
out  the  country. 

As  typical  examples  of  newspapers 
with  highly  developed  employe  welfare 
programs  Editor  &  Publisher  has 
taken  the  New  York  Times,  Chicago 
Tribune  and  Chicago  Daily  News. 

All  of  these  papers  have  life  insur¬ 
ance,  sickness  and  disability  and  pension 
plans  without  cost  to  employes,  as  well 
as  a  large  number  and  variety  of  staff 
recreational  and  educational  activities. 
All  have  found  through  years  of  experi- 
Mce  that  the  cooperative  policy  results 
in  an  equal  benefit  to  the  workers  and 
'  to  the  organizations  as  a  whole. 

In  the  Times  organization,  where  ap¬ 
proximately  3,500  employes  receive  the 
bfaefits  of  the  welfare  policy  and  par¬ 
ticipate  socially  in  a  continuous  round  of 
staff  group  activities,  the  cooperative 
plan  of  management  has  operated  with 
remarkable  success,  Louis  Wiley,  busi¬ 
ness  manager  of  the  Times,  said. 

“The  staff  of  the  New  York  Times,” 
said  Mr.  Wiley,  “welcomes  the  group 
a^vities  and  the  welfare  work  and  is 
pad  of  the  opportunity  to  do  its  part. 
We  find  the  good  results  apparent  on 
*s»ry  hand.  The  spirit  of  cooperation 
^dent  throughout  our  large  organiza¬ 
tion  is  one  which  the  Times  appreciates. 


By  DUDLEY  B.  MARTIN 

“The  spirit  of  cooperation,  of  satis-  quired,  is  afforded  every  employe  while 
faction  in  working  together,  is  a  valua-  associated  with  the  organization.  A 
hie  asset  to  any  organization.  The  physician,  a  surgeon,  an  eye,  ear,  nose 
I'iincs  has  found  that  the  results  of  Mr.  and  throat  specialist,  masseur  and  den- 


The  New  York  Times  Choral  Society  photographed  at  a  recent  parly. 


Ochs’  efforts  to  foster  and  maintain  the 
friendliest  relations  with  and  among  its 
employes  have  justified  every  step  taken 
in  this  direction. 

“The  loyalty  and  enthusiasm  of  the 
Times  staff  in  every  department  are  a 
source  of  pride.  If  the  Times  had  it  all 
to  do  over  again,  it  would  not  hesitate 
to  repeat  the  steps  taken  for  its  em¬ 
ployes’  welfare,  such  as  life  insurance 
without  cost ;  the  sickness,  disability  and 
pension  plans ;  free  medical  service  and 
educational  and  social  opportunities  of 
all  kinds,  to  mention  only  a  few  of  the 
activities  initiated  by  Mr.  Ochs.” 

On  joining  the  regular  staff  of  the 
Times,  a  new  employe,  whether  he  or 
she  be  a  worker  in  a  mechanical  depart¬ 
ment  or  an  executive,  immediately  be¬ 
gins  to  .share  in  the  benefits  of  the  sick¬ 
ness,  disability  and  pension  plan.  Six 
months  later  a  group  insurance  policy  is 
taken  out  by  the  Times  in  the  name  of 
the  employe. 

In  the  Times’  medical  department, 
which  is  a  part  of  the  modern  com¬ 
pletely-equipped  emergency  hospital  ad- 
jointing  the  personnel  department  on  the 
thirteenth  floor  of  the  Times  Annex, 
every  new  staff  member  is  given  a  thor¬ 
ough  physical  examination.  The  fur¬ 
ther  use  of  this  service,  while  not  re¬ 


list  consultant  are  available  at  certain 
hours  of  the  day  and  a  regular  staff 
dcKtor  is  on  duty  in  the  building  all 
night.  Three  nurses  are  in  constant  at¬ 
tendance  from  9  a.  m.  to  5:30  p.  m., 
one  on  duty  in  the  medical  department, 
another  visiting  the  sick  and  a  third  giv¬ 
ing  hygienic  and  home  service  aid  and 
advice  to  employes  (and  their  families 
when  requested)  who  have  become  tem¬ 
porarily  or  permanently  disabled  while 
in  the  service  of  the  company.  The 
medical  bureau  also  enables  employes’ 
families  to  make  special  arrangements 
with  social  agencies,  hospitals  and  other 
organizations  for  necessary  care  during 
the  period  of  disability. 

The  department’s  hospital  equipment 
includes  X-ray  facilities,  a  bacterio¬ 
logical  laboratory  conducted  by  an  ex¬ 
perienced  technician  and  a  physiotherapy 
room  where  treatments  are  given  by  a 
masseur.  The  medical  department  spe¬ 
cializes  in  preventive  treatment  and  en¬ 
courages  employes  to  undergo  periodi¬ 
cal  physicial  examinations  for  the  detec¬ 
tion  of  possible  body  disorders. 

Having  passed  the  physical  examina¬ 
tion,  the  prospective  employe  becomes  a 
regular  member  of  the  staff  and  after 
six  months  service  is  given  a  life  insur¬ 
ance  policy,  the  value  of  which  is  gradu¬ 


ated  upward  as  the  length  of  service  in¬ 
creases.  After  a  half  year’s  regular  em¬ 
ployment  on  the  Times,  a  staff  member, 
under  the  group  insurance  plan,  is  in¬ 
sured  for  $51)0 ;  at  the  end  of  the  first 
year  the  policy  is  increased  to  $750  and 
thereafter  $250  a 
year  until  $3,000 
is  reached  after 
ten  years'  service. 
The  jjolicy  is  then 
g  r  a  (1  u  ated  $100 
yearly  until  a 
maximum  of  $5,- 
(KK)  is  reached  at 
.10  years.  This  in¬ 
surance  is  carried 
without  cost  to 
employe,  the  en¬ 
tire  premium  being 
jiaid  by  the  New 
York  Times  Com¬ 
pany,  and  in  the 
event  of  death,  the 
total  amount  of 
the  policy  is  paid 
to  the  l^neficiary 
named.  If  an  in¬ 
sured  employe  be¬ 
comes  totally  a  n  d 
permanently  d  i  s- 
abled  before  reach¬ 
ing  the  age  of  60 
the  amount  for 
which  he  is  in¬ 
sured  is  payable 
direct  to  him.  Al¬ 
though  t  h  e  insur¬ 
ance  e  n  d  s  auto¬ 
matically  on  ter¬ 
mination  o  f  em- 
ployment,  an 
employe  may 
continue  the 
policy  by  paying 
the  premiums. 

Under  the  Times’ 
sickness  and  dis¬ 
ability  and  pension  plan  a  regular  em¬ 
ploye  physically  disabled  who  has  served 
for  ten  or  more  years  may  receive,  at 
the  publishers’  option  and  on  recommen¬ 
dation  of  the  medical  director  and  the 
head  of  the  department  in  which  he  is 
employed,  full  pay  for  26  weeks  and 
half  pay  for  26  more;  any  employe  of 
five  to  ten  years’  service,  full  pay  for 
13  weeks  and  half  pay  for  13;  any  em¬ 
ploye  of  one  to  five  years,  full  pay  for 
six  weeks  and  half  pay  for  a  period  of 
six  weeks. 

After  20  years’  continuous  service  on 
the  Times,  a  member  of  the  staff  on 
reaching  the  age  of  60  is  eligible,  with 
the  approval  of  the  publisher,  to  retire¬ 
ment  on  pension;  an  employe  after  25 
years,  on  reaching  the  age  of  55,  or  one 
who  becomes  totally  disabled  as  a  result 
of  sickness  or  injury  after  employment 
for  15  years,  is  similarly  eligible. 

Another  notable  feature  of  the  Times’ 
welfare  work  is  the  restaurant,  which 
occupies  an  entire  wing  on  the  eleventh 
floor  of  the  Times  Annex.  Here  the 
staff  members  may  obtain  food  at  cost. 
It  is  figured  employes  may  buy  their 
meals  in  the  Times  restaurant  33.5% 
cheaper  than  outside  by  virtue  of  the  ab¬ 
sence  of  overhead  expenses.  More  than 
200  “juniors” — employes  earning  $18  a 
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week  or  less — are  provided  with  a  60- 
cent  luncheon  every  business  day  for  ten 
cents. 

In  January,  a  total  of  48,^  meals 
were  served  there,  compared  with  35,408 
served  in  January,  1929. 

In  emphasizing  the  social  side  of  life 
at  the  Times  Annex,  the  publishers  of 
the  Times  have  tried  to  overcome  the 
seasonal  aspects  of  staff  activities  by 
sponsoring  an  uninterrupted  all-year- 
round  chain  of  group  recreational  and 
educational  interests. 

Group  and  departmental  luncheons 
and  dinners,  concerts  and  dances,  theatre 
parties  and  “showers”  have  been  gfiven  in 
frequent  succession,  and  a  score  or  more 
of  employe  groups  of  various  interests 
fill  the  year  with  social  and  sporting 
events. 

Many  of  the  staff  club  meetings  are 
held  on  the  twelfth  floor  of  the  Annex 
in  a  commodious  club  room,  which  also 
serves  for  luncheon-hour  relaxation  and 
special  dining  room  when  special  ban¬ 
quets  are  held  in  the  building.  Besides 
comfortable  lounges  and  chairs,  the  club 
room  is  equipped  with  a  radio,  a  victrola 
and  a  piano.  Recently  several  programs 
have  b^n  broadcast  from  this  room  by 
staff  groups  through  a  hook-up  with  a 
local  station.  There  is  also  an  adjoining 
roof  garden  which  is  kept  filled  with 
flowers  and  plants  from  early  spring 
until  winter  and  equipped  with  ham¬ 
mocks  in  warm  weather.  Opening  out 
of  the  club  room  is  the  Times’  circulat¬ 
ing  library  which  now  has  more  than 
4,000  volumes  which  may  be  borrowed  by 
staff  members  without  charge. 

Outstanding  among  these  numerous 
staff  activities  fostered  by  the  Times 
are  the  musical  clubs.  The  largest  of 
these  are  the  Choral  Society,  the  Press 
Room  Band  and  the  Colored  Glee  Oub. 

The  newest  staff  organization,  the 
Times  Dramatic  Club,  has  shown  real 
talent  and  recently  staged  Booth  Tark- 
ington’s  “Trysting  Place.”  Another  re¬ 
cently  formed  group  is  the  Rifle  and 
Pistol  Club. 

Employes  from  all  departments  par¬ 
ticipate  in  group  athletics  including 
swimming,  tennis,  bowling,  hiking,  in¬ 
door  and  outdoor  golf,  ice  skating,  track 
work,  baseball  and  basketball  for  men 
and  women.  Special  opportunities  for 
practice  in  several  of  these  sports  have 
been  made  available  for  employes  by  the 
Times.  In  the  major  sports  the  staff 
teams  enter  in  industrial  league  contests 
and  in  some  of  the  other  minor  athletics, 
such  as  tennis  and  swimming,  the  staff 
members  hold  tournaments  of  their  own. 

Aside  from  the  recreational  activities, 
the  Times  management  provides  educa¬ 
tional  facilities  and  training  for  those 
who  are  ambitious  to  advance  themselves. 
All  employes  are  eligible  to  join  classes 
held  in  advertising  business  correspond¬ 
ence,  shorthand,  typewriting  and  news 
photography  each  week  from  September 
to  June. 

About  three  years  ago  there  was  es¬ 
tablished  in  the  Times  Annex  a  branch 
of  the  Central  Commercial  Continuation 
School  which  is  attended  by  staff  mem¬ 
bers  who  have  not  reached  their  17th 
birthday  and  have  not  completed  a  high 
school  education.  This  school,  housed 
in  a  regular  classroom  outfitted  on  the 
twelfth  floor,  is  in  session  throughout 
the  academic  year  under  the  direction  of 
a  teacher  from  the  Board  of  Education. 
About  100  boys  now  attend  the  classes. 

Another  achievement  in  the  Times’  co¬ 
operative  policy  is  the  New  York  Times 
Savii^s  and  Loan  Association,  organ¬ 
ized  in  1923  and  managed  entirely  by  its 
own  members  and  staff  directors.  The 
purpose  of  the  association  is  to  finance 
the  building  and  acquisition  of  homes  by 
employes  at  the  lowest  possible  cost  and 
to  operate  solely  for  their  benefit  with¬ 
out  profit  to  anyone  except  the  members. 
The  association  advances  money  up  to 
70  per  cent  of  its  appraised  valuation  of 
the  house  and  land,  assists  in  locating  a 
proper  site,  obtains  plans  and  specifica¬ 
tions  and  supervises  construction  with¬ 
out  assessing  fees  for  service  in  excess 
of  actual  cost  to  the  association,  or  bon¬ 
uses  for  loans.  The  organization  has 
already  aided  in  financing  about  75  homes 
and  has  accumulated  total  assets  in  ex¬ 
cess  of  $.500,000.  The  association  also 
provides  a  means  of  saving  money  by 


offering  installment  shares  paid  for 
monthly.  The  dividends  on  these  shares 
in  1927  and  1928  were  at  the  rate  of 
six  per  cent. 

All  Times  employes  receive  regularly 
on  the  fifteenth  of  each  month  a  copy  of 
The  Little  Times,  the  Times’  house  or¬ 
gan  published  in  the  interest  of  the 
staff.  It  contains  personal  news  and  in¬ 
formation  of  common  value  among  staff 
members. 

During  1929  the  New  York  Times 
spent  more  than  $474,000  in  employe  wel¬ 
fare  activities. 

The  various  forms  of  employe  welfare 
in  operation  in  the  Chicago  Tribune  have 
been  found  justified  in  the  return  of  in¬ 
creased  loyalty  and  greater  efficiency  of 
the  personnel,  according  to  W.  E.  Mac- 
farlane,  business  manager. 

“The  Tribune  pl.-'^'es  considerable  im¬ 
portance  upon  the  welfare  and  morale 
of  its  personnel,”  he  declared.  “The  pe¬ 
culiar  conditions  under  which  an  em¬ 
ploye  in  the  newspaper  business  works 
involve  handling  considerable  detail  un¬ 
der  tremendous  pressure  of  time.  This 
makes  it  important  that  floor  space, 
equipment,  machinery,  etc.,  not  only  be 
efficiently  planned  and  arranged,  but  that 
safeguards  be  placed  against  either  sud¬ 
den  or  gradual  impairment  of  the  health 
of  employes. 

“The  Tribune  has  always  been  active 
in  promoting  the  interests  of  its  em¬ 
ployes  and,  without  being  paternal,  it  is 
constantly  improving  and  extending  its 
efforts  in  this  direction.  Modem  ma¬ 
chines  and  methods  are  adopted  as 
quickly  as  they  are  devised  and  proven 
feasible.  Physical  and  mental  health  is 
guarded  carefully.  _ 

“The  various  forms  of  employe  wel¬ 
fare  in  operation  in  the  Tribune  organ¬ 
ization  have  been  found  justified.  The 
Tribune  at  times  may  be  considered  as 
having  gone  beyond  actual  necessities  or 
responsibilities  of  management,  but  it 
has  felt  that  its  reward  has  been  in 
increased  loyalty  and  greater  efficiency 
of  the  personnel.  It  is,  of  course,  diffi¬ 
cult  to  trace  exact  measurable  benefits 
to  all  forms  of  welfare  work,  but  the 
special  enthusiasm  which  marks  Tribune 
employes  is  indication  that  expenditures 
shouldered  by  the  company  are  well  re¬ 
paid.  Without  trying  to  put  a  cash  value 
on  a  field  where  humanitarian  interest  is 
foremost,  we  are  thoroughly  convinced 
that  the  type  of  employe  welfare  activ¬ 
ities  in  effect  in  the  Tribune  organiza¬ 
tion  are  worth  while.” 

The  employes’  benefit  and  employes’ 
social  activities  in  the  Tribune  organi¬ 
zation  include  the  following; 

Sickness  and  Accident  Disability  Bene¬ 
fits — All  employees  of  the  Tribune  who 
take  the  required  physical  and  dental  ex¬ 
aminations,  who  are  accepted  and  who 
abide  by  the  rules  of  the  Benefit  Plan, 
are  divided  into  various  classes  accord¬ 
ing  to  length  of  service :  In  case  of  illness 
benefits  are  paid  to  employees  as  follows : 
Employes  in  Class  A — Full  pay  26 
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June  3-5 — Merhaniral  confer¬ 
ence,  American  Newspaper  Pub¬ 
lishers’  Assn.,  West  Baden  Springs, 
liid. 

June  6 — Northwest  division,  Iowa 
Press  Assn.,  convention,  Hawar- 
den,  la. 

June  6-7 — Oklahoma  Press  Assn., 
Woodward,  Okla. 

June  7-8 — Utah  State  Press  Assn., 
summer  meeting,  Ogden,  Utah. 

June  8-10 — Fourth  District  Ad¬ 
vertising  Federation  of  America, 
meeting.  Hotel  Alcazar,  Miami, 
Fla. 

June  12-14— Texas  Press  Assn., 
annual  meeting.  Corpus  Christi. 

June  14-21 — Alabama  Press 
Assn.,  annual  tour  Birmingham  to 
Washington  with  meeting  in 
Washington,  June  17-19. 

June  16-24 — National  Editorial 
Assn.,  annual  meeting,  Milwaukee 
followed  by  tour  of  Wisconsin. 

June  16-19 — International  Circu¬ 
lation  Managers’  Assn.,  convention. 
West  Baden  Springs,  Ind. 


weeks,  half  pay  26  weeks.  Employes  in 
Class  B — Full  pay  13  weeks,  half  pay 
13  weeks.  Employes  in  Class  C — Full 
pay  6  weeks,  half  pay  6  weeks. 

Nurse — A  graduate  nurse  is  employed 
by  the  Tribune.  She  has  an  office  in 
Tribune  Tower  where  she  renders  first 
aid,  gives  advice  on  matters  of  health 
and  collaborates  with  physicians  in  the 
care  of  employes.  In  addition  she  visits 
the  homes  of  employes  who  are  ill. 

Dental  Service — The  Tribune  provides 
a  dentist,  also  with  offices  in  Tribune 
Tower,  whose  services  are  available  to 
all  employes.  The  dentist  examines  and 
cleans  the  teeth  of  employes  without 
charge.  No  actual  dental  work  is  done, 
except  in  case  of  emergency,  but  the 
dentist  furnishes  a  report  of  dental  work 
required  for  the  employe’s  own  dentist. 

Pension  Plan — The  Pension  Plan  pro¬ 
vides  that  pensions  be  paid  as  follows: 

(a)  All  employes  who  shall  have 
reached  the  age  of  55  years  and  have 
been  15  or  more  years  in  the  service  of 
the  Tribune  may,  at  the  discretion  of  the 
pension  board,  be  retired  from  active 
service  and  become  eligible  to  a  pension. 

(b)  All  employes  who  have  been  20 
or  more  years  in  the  service  may,  at  their 
own  request,  be  retired  upon  a  pension 
at  the  age  of  60. 

(c)  All  employes  who  have  been  30 
years  in  the  employ  of  the  Tribune  may, 
in  case  of  disability,  be  retired  upon  a 
pension,  irrespective  of  age. 

Death  Betvefits — The  Tribune  at  its 
own  expense  insures  the  life  of  each  em¬ 
ploye  upon  the  completion  of  five  years' 
continuous  service  for  an  amount  equal 
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to  the  salary  of  wages  paid  during  the  1 
12  months  immediately  prior  to  the  end-  'i 
ing  of  such  five  years’  continuous  service, 
with  a  fixed  maximum  amount  of  $1,000, 
This  insurance  is  in  addition  to  other 
benefits  that  accrue  to  the  employe  and 
also  is  in  addition  to  benefits  which  he 
is  entitled  to  under  the  Workmen’s  Com¬ 
pensation  Act. 

Vacations — All  employes  who  have 
been  in  the  employ  of  the  company  six 
months,  and  less  than  one  year,  are  given 
one  week’s  vacation  with  full  pay.  All 
employes  who  have  completed  one  year’s 
service  are  given  two  weeks’  vacation 
with  full  pay. 

Wedding  Gifts — Any  employe  who  has 
been  in  service  for  one  year  prior  to  his 
(or  her)  wedding  is  given  the  oppor¬ 
tunity  to  chose  between  an  additional  two 
weeks’  vacation  with  pay,  or  a  wedding 
gift  of  a  case  of  flat  sterling  silver. 

The  Tribune,  at  its  own  expense,  pro¬ 
vides  for  all  contingencies — wedding 
gifts,  floral  offerings  in  the  event  of  deatL 
and  sick  benefits  in  the  event  of  sickness 
and  injury.  Under  the  Employes’  Benefit 
Plan  employes  pay  no  dues  nor  incur  any 
obligations  whatever — the  expense  is 
borne  entirely  by  the  company.  Since  the 
plan  provides  for  any  and  all  emergencies, 
the  Tribune  suggests  that  no  subscrip¬ 
tion  lists  be  circulated  among  its  em¬ 
ployes  and  discourages  solicitation  of 
funds  for  any  purpose  whatsoever,  rea¬ 
lizing  that  this  practise  is  unwise  and 
often  embarrassing  to  many  individuals. 

In  addition  to  the  above  Entployes’ 
Benefit  Plan,  organized  and  maintained 
by  the  Chicago  Tribune,  employees  of  the 
organization  own  two  associations  for 
mutual  financial  benefit.  These  associa¬ 
tions  are  managed  entirely  by  the  officers 
elected  by  members  and  are  wholly  under 
their  control,  although  the  paper  sanc¬ 
tions  and  assists  them  financially  if  neces¬ 
sary.  These  two  associations  are: 

Medill  Building  and  Loan  Association, 
organized  and  operated  by  employes  of 
the  Tribune  and  its  subsidiary  companies 
under  the  laws  of  the  State  of  Illinois. 
Its  objects  are  twofold.  First,  it  fur¬ 
nishes  to  employes  the  means  of  obtain¬ 
ing  a  home  on  easy  terms  at  a  very  low 
rate  of  interest.  Second,  it  encourages 
thrift  by  providing  a  remunerative  and 
safe  depository  for  savings  and  surplus 
money. 

The  Dearborn  Mutual  Benefit  Associa¬ 
tion,  owned  and  conducted  by  employes 
of  the  Chicago  Tribune  for  the  purpose 
of  saving  money  and  when  necessary  for 
obtaining  temporary  loans.  The  associa¬ 
tion  operates  for  fifty  weeks  and  liqui¬ 
dates  just'  before  Christmas  each  year. 
Immediately  after  the  death  of  any  mem¬ 
ber  the  association  pays  to  the  beneficiary 
of  the  deceased  the  sum  of  $750  out  of  a 
fund  created  by  general  assessments  of 
it's  membership. 

Annual  New  Year’s  Receptioti— 
Colonel  Robert  R.  McCormick,  publisher 
of  the  Chicago  Tribune,  is  host  to  em¬ 
ployes  and  members  of  their  families  at 
an  annual  reception  held  in  Tribune 
Tow'er.  Executives  of  the  paper  and 
their  wives  are  in  the  receiving  line  to 
greet  personally  every  member  of  the 
organization. 

Among  other  activities  are  the  follow¬ 
ing:  Annual  golfing  tournament;  annual 
advertising  department  banquet;  annual  : 
advertising  department'  outing;  annual  ■ 
circulation  department  Christmas  party; 
annual  circulation  department  Thanks¬ 
giving  dinner  for  newsboys ;  annual  cir¬ 
culation  department  picnic  for  newsboys; 
photographers’  banquet'. 

American  Legion  Post — Medill-Tribune 
American  Legion  Post  No.  348  was  or¬ 
ganized  in  November,  1928,  by  employees 
who  had  served  in  the  World  War.  The 
Tribune  furnishes  a  room  in  Tribune 
Tower  for  Legion  meetings  and  Colonel  ? 
R.  R.  McCormick,  publisher,  is  Post 
Commander. 

Boivlhig  Leagues — The  Tribune  has 
two  bowling  leagues — a  Men’s  League 
and  a  Girl’s  League.  All  Tribune  em¬ 
ployes  are  eligible  for  membership  in  the  ^ 
Leagues.  The  Chicago  Tribune  provides  I 
bowling  alleys  at  no  expense  to  League  ; 
members  and  offers  prizes  each  week  for  | 
best  scores.  .At  the  conclusion  of  the  I 
Bowling  season  in  the  spring  the  Tribune  I 
(Continued  on  page  40)  I 
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1 1  DAILIES  CULTIVATING  NEW  LINAGE  FIELDS 

her  I  - 

ind  '  Newspaper  Staffs  Redoubling  Their  Activities  in  Fields  of  Aviation,  Boating,  Gardening,  Touring 
>m-  and  Hiking  Resulting  in  Subst2Uitial  Space — Used  Car  Copy  Increasing 


W/'HEN  the  volume  of  newspaper  lin- 
”  age  is  compiled  for  1930,  a  new 
limb  in  the  advertising  family  tree  will 
bear  fruit  labeled  “New  Business.”  The 
sprigs  of  this  new  appendage  already  are 
sprouting  lustily  as  Spring  starts  a  sea- 


How  Steefel  Brothers,  men’s  clothiers 
in  Albany,  N.  Y.,  built  up  a  style 
message  of  their  own  on  the  copy 
used  by  the  Standard  Oil  Company. 

son  devoted  to  motoring,  flying,  touring, 
hiking,  gardening,  painting  and  boating 
as  great  outdoor  activities  of  the  Ameri¬ 
can  public. 

While  the  editorial  columns  reflect  the 
adventurous  spirit  of  the  times  in  stories 
of  polar  e.xplorations  and  jungle  expedi¬ 
tions,  the  advertising  forces  are  explor¬ 
ing  hitherto  unexploited  fields  of  revenue 
for  newspapers  in  a  valiant  effort  to  ofif- 
set  curtailment  in  the  regularly  estab¬ 
lished  linage. 

The  advertising  salesmen  actually  are 
planting  new  forests  of  revenue  that  par¬ 
allel  in  importance  the  forests  of  pulp- 
wood  planted  for  the  newspapers  of  the 
future.  The  former  are  of  even  greater 
significance  since  they  are  contributing 
to  present  coffers. 

The  classification  “New  Business”  will 
include  not  only  that  resulting  directly 
from  the  advertising  of  new  inventions 
and  new  ideas,  but  also  that  derived  from 
the  newspaper  exploitation  of  age-old 
hobbies  and  popular  tastes. 

For  several  years  radio  has  been  con¬ 
tributing  Gargantuan  figures  to  the  ad¬ 
vertising  linage  columns.  Now  the 
thereniin,  a  recently  patented  musical  de¬ 
vice,  is  going  to  be  “sold”  to  the  music- 
loying  public  through  newspaper  adver¬ 
tising.  Experimental  copy  has  been 
placed  in  several  large  cities  throughout 
the  country.  A  current  demonstration 
campaign  in  Ixis  Angeles  is  reported  to 
be  achieving  unexpected  results  in  favor- 
alile  public  reaction.  The  instrument, 
which  was  introduced  on  the  radio  sev¬ 
eral  months  ago  by  its  inventor.  Dr. 
Theremin,  is  an  electrically  operated  de¬ 
vice  which  is  played  by  merely  moving 
the  hands  back  and  forth  in  the  air. 

Lnless  television  sets  suddenly  are  per¬ 
fected  and  marketed,  the  thcremin  cam¬ 
paign  probably'  will  be  the  only  one  dur¬ 
ing  the  year  stressing  a  new  invention, 
^>d  the  smaller  city  newspapers  may  not 
be  used.  Consequently,  the  new  business 
in  newspapers  will  be  found  to  include 
campaigns  based  on  such  necessities  of 
life  as  food  and  clothing;  on  such  lu.x- 
uries  as  candy,  motoring,  yachting  and 
traveling ;  and  on  such  hobbies  as  garden¬ 
ing  and  interior  decorating. 


By  JEROME 

To  develop  this  new  business,  advertis¬ 
ing  managers  of  newsiiapers  in  the  small¬ 
er  cities  are  seizing  on  ideas  with  which 
the  metropolitan  dailies  have  been  toying 
for  years.  Throughout  the  country  this 
Spring  newspapers  have  turned  farm  and 
garden  columns  into  full  pages  on  a 
profitable  basis ;  they  are  gradually  luring 
aviation  linage ;  they  are  reaping  big 
harvests  in  new  boating  sections  in  Sun¬ 
day  editions ;  they  are  succeeding  in  pro¬ 
moting  radio  program  tie-up  copy,  and 
they  are  putting  insurance  advertising  on 
a  systematic  schedule. 

In  nearly  every  one  of  these  instances, 
the  editorial  departments  play  important 
roles  in  helping  to  build  up  the  advertis¬ 
ing  sales  talk.  But  the  editorial  columns 
are  not  being  thrown  open  to  “readers” 
for  the  advertisers.  The  newspapers  are 
developing  new  sources  of  interesting 
news.  The  farm  and  garden  pages  tell 
stories  of  local  people  and  their  homes 
and  gardens ;  the  aviation  and  boat  pages 
contain  valuable  records  of  accomplish¬ 
ment  by  local  aviators  and  sportsmen, 
and  columns  devoted  to  discussions  of 
insurance  prove  to  be  interesting  deposi¬ 
taries  for  certain  legal  news  and  often 
some  human  interest  stories  that  would 
not  make  the  regular  run  of  paper. 

Tree  nurseries,  chicken  hatcheries,  seed 
and  plant  stores,  and  farm  implement 
supply  shops  are  buying  display  space  on 
the  farm  and  garden  pages.  On  many 
newspapers  this  department  is  being 
handled  as  supplementary  to  the  classified 
advertising  sections,  but  the  copy  is  being 
developed  as  display  space,  similar  to  real 
estate  linage.  In  this  w?”  local  depart¬ 
ment  stores  and  hardware  stores  are  buy¬ 
ing  additional  space  to  advertise  farm  and 
garden  accessories  outside  of  their  regu¬ 
lar  display  copy. 

The  aviation  linage  is  largely  confined 
to  that  bought  by  flying  concerns  to 
advertise  schedules  and  aeronautical 
schools.  Several  newspapers  in  the  west, 
however,  carry  airplane  sales  copy  from 
time  to  time.  Newspapers  in  smaller 
cities,  however,  are  continuing  their  ef¬ 
forts  to  develop  local  airports  and  estab¬ 
lish  air  lines. 

Boat  manufacturers  are  reported  to  be 
preparing  extensive  summer  advertising 
schedules  as  a  result  of  the  special  in¬ 
terest  which  newspapers  all  over  the 
country  are  showing  in  water  sports  by 
publishing  columns  of  news  devoted  to 
regattas,  pleasure  cruising  and  racing. 
Coincidentally  with  the  outboard  motor 
boat  races  between  Albany  and  New 
York  recently,  newspapers  through¬ 
out  New  York  State  carried  considerable 
boat  linage.  A  motorboat  show  in  Roch¬ 
ester  produced  special  six  and  eight  page 
sections  in  Sunday  newspapers. 

Most  of  the  boat  advertising  for  this 
early  season  is  being  placed  independently 
by  dealers,  according  to  advertising 
managers.  Thus  far,  tew  factories  have 
released  special  campaigns.  In  many  in¬ 
stances,  it  is  reported,  they  had  not 
planned  any  campaigns,  but  the  steps 
taken  by  newspapers  have  led  them  to 
realize  possibilities  of  newspaper  adver¬ 
tising. 

An  early  start  is  being  made  by  many 
newspapers  to  increase  resort  advertising. 
This  is  being  done  by  selling  tie-ups  on 
daily  and  weekly  motor  tours  which  are 
mapped  by  members  of  the  staff.  Some 
dailies  illustrate  the  high  spots  of  the 
tf>urs,  but  others  merely  publish  maps 
of  the  route  and  descriptive  stories. 
Inns,  gasoline  stations,  and  antique 
shops  along  the  way  buy  advertising 
space. 

Newspapers  in  other  than  seaport 
cities  are  winning  a  large  amount  of 
travel  copy  through  publication  of  edu¬ 
cational  travel  .stories.  Steamship  lines 
are  extending  their  schedules  to  include 
all  centers  of  population,  and  railroads 
and  bus  lines  are  contributing  heavily 
to  the  linage  on  tour  pages.  The  Grey- 


H.  WALKER 


hound  Bus  Lines  which  have  a  network 
throughout  the  country  from  coast  to 
coast  recently  launched  a  campaign  to 


Copy  of  the  Pittsburgh  Plate  Class 
Company  striking  a  color  note. 


urge  the  public  to  “travel  the  open 
road.”  Full-page  copy  ran  in  several 
metropolitan  dailies  and  smaller  copy  is 
being  placed  in  other  newspapers. 

Simultaneously  with  the  bus  and  avia¬ 
tion  travel  copy,  railroads  are  turning 
to  newspapers  to  advertise  the  advan¬ 
tages  of  rail  travel.  Special  copy  was 
placed  recently  with  the  establishment  of 
new,  faster  train  schedules.  And  this 
new  advertising  linage  is  attracting  even 
more  from  hotel  chains.  Deserving  of 
particular  mention  in  this  field  is  the 
distinctive  full-column  series  by  the 
Hotels  Statler,  whose  copy  has  that 
human  interest  appeal  even  to  mention¬ 
ing  the  fact  that  “there  is  a  threaded 
needle  in  every  room." 

While  the  regular  automotive  linage 
has  been  reduced  during  the  Winter  and 
Spring,  advertising  records  _  will  show 
little  or  no  loss  in  this  classification  be¬ 
cause  of  the  widespread  development  of 
the  used  car  market  through  newspaper 
enterprise.  Spurred  by  the  action  of 
automobile  manufacturers,  first  in  scrap¬ 
ping  old  dilapidated  cars  and  then  in 
building  up  used  car  sales  through  their 
regular  dealers,  newspapers  have  gone 
further  in  promoting  sales  of  used  cars 
especially  through  classified  advertising 
columns.  The  use  of  large  space  on  the 
classified  pages  by  exclusive  used  car 
dealers  has  led  the  regular  auto  dealers 
to  increase  their  display  space  to  adver¬ 
tise  their  stocks  of  old  cars. 

Hcarst  newspapers  have  been  publish¬ 
ing  a  series  of  editorials  on  Sunday 
automotive  pages  appealing  to  the  pub¬ 
lic  to  have  two  cars  in  the  family,  the 
idea  being  to  buy  a  used  car  for  busi¬ 
ness  purposes. 

L^nusual  promotion  copy  calling  at¬ 
tention  to  the  classified  section  use<l  car 
pages  is  a  feature  of  the  new  develop¬ 
ment.  Two  types  of  copy  are  found  in 
one  in  the  Albany  (N.Y.)  Knicker¬ 
bocker  Press  recently,  headed  "Special 
for  Todav”  with  a  sketch  of  a  well- 
built  used  car,  and  in  another  in  the 
Los  Ancjeles  rCal.)  Examiner,  which 
had  the  title:  “Thev  I,aughed  When  I 
Sat  Down  at  the  Pianola !”  The  copy 
continued : 

“Rut  their  smiles  changed  to  cries  of 
amazement  when  I  pumped  out  the  beau¬ 
tiful  ‘Tales  of  Hofbran.’  ‘^^’here  did 
you  learn  to  work  your  feet?’  they  asked. 


‘How  long  have  you  been  taking  les¬ 
sons?’  ‘Friends,’  1  said  modestly,  ‘I 
have  never  taken  pianola  lessons  at  all. 
The  secret  of  my  marvelous  foot  tech¬ 
nique  goes  way  back  to  last  week  when 
1  purchased  a  1928  used  Ford  through 
the  Classified  Section  of  the  E.xaminer. 
Before  driving  this  little  beauty,  my  feet 
were  absolutely  unmanageable.  Now  1 
can  shell  peas,  deal  pinochle  and  play 
the  pianola  with  them.  1  will  never 
forget  the  great  happiness  that  came  to 
me  through  that  one  used  car  ad.’  You, 
too,  can  enjoy  the  benefits  of  educated 
feet.  Turn  today  to  Classification  320 
in  the  Examiner  Classified  Ads  and 
pick  your  used  car.  Learn  to  Pump  the 
Pianola !” 

Oil  companies  also  are  smoothing  the 
expected  troubles  of  the  business  office 
sea  this  season  with  extensive  advertis¬ 
ing  schedules.  In  the  east,  the  Beacon 
Oil  company  has  just  begun  a  new  cam¬ 
paign  which  is  coincident  with  the  intro¬ 
duction  of  Robert  L.  Ripley  of  Believe- 
it-or-not  fame  on  a  radio  program  spon¬ 
sored  by  the  oil  company.  At  the  same 
time,  the  Standard  Oil  Company  of  New 
York  began  a  wider  use  of  newspapers 
with  a  new  series  of  advertisements 
carrying  illustrations  by  Percy  Crosby, 
famous  creator  of  “Skippy”  cartoons. 
Shell  Oil  also  has  been  placing  a  large 
campaign  in  Eastern  dailies. 

.“^nd  with  this  competition  making  the 
life  of  newspapers  merrier,  the  growth 
of  monopolies  also  is  contributing  to  ad¬ 
vertising  happiness.  This  is  especially 
true  of  public  utilities  firms  which  are 
being  merged  throughout  the  co'untry 
with  the  result  that  they  are  using  news¬ 
paper  space  on  a  “big  business”  scale. 
Light  and  power  corporations  are  adver¬ 
tising  everything  from  refrigerators  and 
radios  to  the  tiny  electric  light  bulb. 

Ax  the  present  time,  these  concerns  are 
stressing  hot  water  heaters  in  special 
advertisements.  An  exceptional  one  in 
this  campaign  appeared  recently  in  Bal¬ 
timore  newspapers.  The  Baltimore  Gas 
and  Electric  Company  cast  to  the  four 
winds  the  theory  that  only  the  beautiful 
feminine  form  will  attract  readers  to 
an  advertisement.  Their  copy  presented 
.Adam  Thompson,  nude  hut  happy,  in  his 
first  American-made  bath  tub  with  water 
heater. 

The  figure  of  Mr.  Thompson,  com¬ 
fortably  reclining  and  smoking  his  pipe 
in  a  wooden  tub  filled  with  water,  domi¬ 
nated  the  story  of  contrast  between  1<S42 
and  1930.  The  1930  picture  gave  read¬ 
ers  a  peek  between  the  shower  curtains 
while  a  robust  yrmng  man  bathed. 

The  sweeter,  pleasanter  things  of  life 
have  been  left  to  the  candy  manufactur¬ 
ers,  who  have  joined  the  ranks  of  news¬ 
paper  advertisers  with  large  space.  Of 
recent  importance  has  been  the  full-page 
copy  used  to  promote  Schraflft’s  can¬ 
dies.  This  campaign  followed  a  merger 
of  candy  firms.  The  candy  advertising, 
however,  has  become  general  since  the 
discussion  of  sweets  in  cigarette  adver¬ 
tising. 

Paint  manufacturers  have  chosen  to 
play  upon  the  color  cravings  of  the  mod¬ 
ern  folk  and  have  begun  newspaper 
campaigns.  The  Pittsburgh  Plate  Glass 
Company,  makers  of  a  new  quick-drying 
enamel,  has  started  a  series  of  advertise¬ 
ments  emphasizing  color  in  the  home. 

Meanwhile,  newspapers  have  made  a 
big  thing  of  fashion.  W’hether  the  ex- 
centionallv  large  linage  of  the  Easter 
period  will  continue  i-;  yet  to  be  seen, 
but  most  advertising  managers  are  opti¬ 
mistic.  In  this  connection,  Amos  Par¬ 
rish,  noted  style  arbiter,  has  been  made 
a  member  of  the  newly  organized  Insti¬ 
tutional  Advertising  Department  of  the 
Hearst  newspapers. 

A  fashion  week  plan  formulated  by 
John  Connors,  advertising  manager  of 
the  Albany  fN.Y.)  Eveninq  News  and 
Knickerboker  Press,  stimulated  linage  for 
(Continued  on  f<aqe  Aft) 


WILLIAM  G.  McADOO  HEADS  LAW  FIRM 
DEFENDING  LOS  ANGELES  RECORD 


jury  is  an  arm  of  the  court.  All 
record  editorials  and  cartoons  cited  dealt 
solely  with  the  grand  jury  and  district 
attorney. 

Mr.  liriggs,  commenting  on  the  case 
in  the  Record,  said;  “Next  time,  like 
enough,  they  will  pretend  that  the 
bailitf  who  pounds  the  gavel  and  the 
scrub  woman  who  cleans  out  the  judicial 
cuspidor  is  sacrosanct.” 

'Ihe  penalty  'faced  by  the  Recprd 
editors,  if  convicted  is  five  days  in  jail 
and  $500  fine  on  each  of  the  13  counts. 


Publisher  of  Wall  Street  Newt  Buys 
Classified  Space  to  Get  Jobs  for 
Men  After  Consolidation  With 
Wall  Street  Journal 


Brilliant  Legal  Talent  Retained  to  Fight  Contempt  Proceedings 
Which  Start  Next  Week — Canfield  Says  Case  Will  Be 
Appealed  if  Editors  Are  Convicted 


N.  Y.  TELEGRAM  VICTOR 
IN  $50,000  LIBEL  SUIT 


Jury  Holds  Plaintiff  Not  Damaged  by 
Typographical  Error  in  Heading 
— “Slays”  Should  Have  Been 
“Slaps” 
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E.  H.  BUTLER  SAILS  FOR  EUROPE 
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LAVARRE  SENT  TO  JAIL 


Former  Publisher  of  Four  Dailies 
Committed  for  Contempt 

(By  tclrnraph  to  Epitos  &  Publisher) 

MACON,  Ga.,  May  28 — Following 
efforts  to  bring  the  matter  to  a  head 
at  Macon,  William  J.  LaVarre,  former 
associate  of  Harold  Hall  in  the  opera¬ 
tion  of  four  Southeastern  newspapers, 
early  this  morning  was  placed  in  the 
Richmond  county  jail,  at  Augusta,  Ga., 
under  a  committment  of  “criminal  con¬ 
tempt.” 

The  young  publisher  had  until  last 
midnight  to  surrender  to  Federal  court 
officials  of  the  Southern  District  of 
Georgia  or  forfeit  a  bond  of  $7..5W 
made  in  _  the  recent  litigation  in  New 
York  City.  He  arrived  in  Macon 
yesterday  morning  and,  after  a  ^utile  at¬ 
tempt  to  surrender  here,  left  with  his 
attorney  for  Augusta. 

He  surrendered  to  U.  S.  Commis¬ 
sioner  C.  J.  Skinner,  Jr.,  and  spent  the 
night  in  jail.  His  attorney,  returning 
to  Macon,  declined  to  say  whether  any 
effort  would  be  made  to  obtain  bond 
pending  his  hearing  at  Augusta,  June  16. 

“I  have  been  giving  bond  all  over  the 
country,”  LaVarre  is  quoted  as  saying, 
“and  I  am  tired  of  it.  I  want  to  get 
this  business  over  with.” 

I^Varrc.  with  Hall,  purchased  the 
Augusta  Chronicle,  the  Columbia  Recori 
and  the  Stxtrtanburg  Herald  and  Jourrd 
— the  latter  three  South  Carolin* 
papers — with  approximately  $800,000  ad¬ 
vanced  by  the  International  Paper  and 
Power  Company.  Following  lengthy 
litigation  which  has  not  yet  been  ended. 
T-aVarre  lost  control  of  the  papers,  and 
they  are  now  in  the  hands  of  Federal 
court  commissioners. 
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Mr.  and  Mrs.  Edward  H.  Butler  and  their  daughter  Kate,  of  Buffalo.  N.  Y., 
photographed  just  before  they  sailed  on  the  Statendam  to  tour  in  Europe. 
Mr.  Butler  is  editor  and  publisher  of  the  Buffalo  News  and  immediate  past 
president  of  the  A.N.P.A. 
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INTERESTING  DEALERS  IN  ADVERTISING 


How  Big  National  Advertisers  Are  Stimulating  Co-operation  on  Part  of  Jobbers  and  Retailers — 
Portfolios,  Monthly  Bulletins  and  Special  Display  Material  Used — Mats  and  Electros  Offered 


WHKX  the  appropriation,  be  it 
$10,000  or  $1,000,000,  has  been  set 
aside  for  a  newspaper  advertising  cam¬ 
paign,  the  manufacturer  is  confronted 
with  a  host  of  problems. 

How  can  the  interest  of  the  whole¬ 
sale  and  retail  trade  be  awakened? 
What  material  will  enable  the  corpora¬ 
tion’s  salesmen  to  capitalize  the  adver¬ 
tising  in  closing  a  large  volume  of 
tangible  orders  for  merchandise.  To 
what  extent  can  the  trade  be  "sold  the 
idea”  of  spending  sonne  oS  its  own 
money  in  advertising  to  supplement  the 
main  campaign?  How  can  all  elements 
of  the  campaign  be  co-ordinated  to  as¬ 
sure  complete  team-work  in  operation 
of  the  promotion  program? 

No  longer  is  it  enough  to  pick  a  list 
of  papers,  prepare  copy  and  art,  send 
out  the  orders  and  “let  it  go  at  that.” 
National  advertisers  and  agencies  are 
studying  this  year,  as  seldom  before, 
how  to  stretch  every  dollar  to  its  limit 
to  obtain  the  utmost  in  concrete  results. 
This  means  more  attention  than  ever  to 
all  possible  ways  and  means  of  “mer¬ 
chandising  the  advertising.” 

To  find  out  what  methods  are  prov¬ 
ing  profitable  to  solve  some  of  these 
problems,  I  am  outlining  in  this  article 
the  gist  of  methods  lieing  used  by  20 
well  known  manufacturers,  whose  ag¬ 
gregate  newspaper  ap'''-opriations  are 
large.  Their  work  is  notable  for  .sound 
merchandising  of  consumer  advertising 
to  the  trade  and  definite  dovetailing  of 
dealer  details.  Their  experience  may 
offer  hints  to  other  corporations  soon  to 
launch  campaigns. 

(Even  in  cases  where  manufacturers 
themselves  are  not  yet  using  newspaper 
space  directly,  there  exist  manv  ways 
in  which  sales  agents,  dealers  and  whole¬ 
salers  may  be  guided  to  step  into  the 
advertising  picture  with  their  own 
funds.) 

Salesmen  of  Simmons  Reds  carry  a 
large  and  impressive  blue  portfolio,  tied 
with  a  cord.  Inside  are  boimd  repro¬ 
ductions  of  the  company’s  advertising 
of  Reautyrest  and  Deepsleep  Mat¬ 
tresses  for  the  first  six  months  of  this 
year.  Large  newspaper  advertising  and 
rotogravure  proofs  are  an  important 
part  of  the  portfolio. 

“We  also  have  a  monthly  mailing  of 
dealer  helps  to  all  of  our  select 
accounts,”  the  Simmons  Company 
states.  “With  this  we  include  proofs  of 
the  current  month’s  advertising.  Our 
salesmen  also  are  continually  urging 
dealers  to  tie  up  with  our  advertising. 
In  numerous  cases,  where  they  have 
select  accounts,  they  call  them  up  a  day 
or  two  previous  to  date  of  insertion  and 
ask  them  to  give  us  a  window  or  tie  up 
in  the  paper.  We  have  had  a  great 
deal  of  success  in  this  manner  and  be¬ 
lieve  it  would  be  helpful  to  other  manu¬ 
facturers  to  operate  in  this  way.” 

The  following  four  steps,  taken  in 
promotion  of  Camay  Soap,  indicate  how 
the  Procter  &  Gamble  Company,  soap 
niaker,  Cincinnati,  capitalized  its  news¬ 
paper  advertising: 

1.  A  regular  schedule  of  bulletins  was 
sent  to  the  company's  sales  department 
to  keep  its  members  alive  to  the  possi¬ 
bilities  of  such  advertising  and  their  re¬ 
sponsibility  for  making  the  campaign 
successful. 

_  2.  Special  display  material,  harmon¬ 
izing  with  the  copy  thought  of  our  news¬ 
paper  advertising,  was  prepared  and 
sent  to  salesmen,  advertising  crews, 
etc.,  in  the  advertising  cities. 

3.  Special  dealer  electros  were  pre¬ 
pared  to  encourage  the  dealer  to  tie  up 
with  the  newspaper  campaign  in  his  own 
advertising. 

.4.  At  regular  intervals,  portfolios  con¬ 
taining  reprints  of  the  advertisements  are 
t^de  up  and  sent  to  the  salesmen  to  be 
shown  to  the  retailer. 

Special  newspaper  copy  for  Coca  Cola 
bottlers  is  supplied  three  times  a  year. 


By  HAMMOND  EDWARD  FRANKLIN 


according  to  Turner  Jones  of  the  Coca 
Cola  Company.  The  problem  then  is  to 
merchandise  the  copy  so  it  will  be  used. 
The  company  aims  to  dramatize  the  port¬ 
folio  of  advertising  through  placing  it 
in  a  cover  which  is  unusual. 

One  of  its  most  telling  recent  presenta¬ 
tions  had  for  its  9  x  12  inch  cover  a 
smiling  housewife  receiving  her  news¬ 
paper  from  an  alert  newsboy  with  a 
newspaper  carrier’s  bag  over  his 
shoulder.  The  bag  made  of  paper,  pasted 
on  the  picture  of  the  boy,  actually  con¬ 
tained  a  miniature  newspaper,  The  Coca 
Cola  Advertiser,  size  3)4  by  3  inches, 
four  pages.  The  legend  on  the  cover 
stated  :  "The  Newsboy  says  ;  ‘When  you 
put  your  advertisement  in  my  paper,  I 
put  them  in  every  home  in  town.  .  . 

Inside,  besides  proofs  of  ready  to  run 
advertisements,  was  a  large  size  of  the 
same  Coca  Cola  .Advertiser,  a  newspaper 
printed  on  newsprint,  with  an  eight- 
column  page,  newspajicr  headlines,  dis¬ 
play  copy,  news  items  and  so  on,  all  cal¬ 
culated  to  make  the  bottler  want  to  use 
the  newspaper  campaign.  .Along  with 
news  on  the  inside  pages  the  newspaper 
advertisements  were  placed,  according  to 
regular  makeup,  and  the  reader  was  told 
by  captions,  “This  page  shows  how  your 
advertisement  will  look  in  your  paper.” 

Among  other  arguments  for  newspajier 
advertising,  the  executive  vice-president 
of  the  company  in  an  interview  in  the 
“Coca  Cola  .Advertiser,”  advanced  this 
idea : 

“Now,  for  a  specific  defect  in  our 
business,  just  as  a  specific  pain  in  your 
system,  we  have  a  remedy,  for  the  news¬ 
paper  is  the  porous  plaster  for  our  local 
pain.  It  reaches  the  specific  spot  where 
we  are  hurt,  where  we  want  relief. 
There’s  no  community,  large  or  small, 
which  does  not  have  its  own  local  news¬ 
paper.  This  newspaper,  however  great 
or  small,  is.  after  all,  the  very  newspaper 
of  the  people  in  that  community  and.  if 
your  ache  or  pain  is  in  that  community, 
then  you  can  apply  the  treatment  just  as 
weak  or  strong  as  you  like,  just  as  often 
as  you  like,  just  when  you  w-ant  to,  and. 
after  all.  you  are  treating  your  trouble 
at  home  and  don’t  have  to  leave  town  to 
do  it.  We  will  send  you  the  prescription 
in  the  form  of  plates  free,  and  you  just 
take  them  to  your  newspaix-r  -to  be  filled.” 

The  R.  C.  ,A. -Victor  Company,  Inc., 
radio  and  talking  machines,  has  been 
fimling  developments  taking  place  so 
rapidly  in  recent  montbs,  that  it  has  kept 
its  newspaper  campaigns  very  flexible  and 
has  not  issued  forrhal  portfolios.  Bulle¬ 
tins  and  proofs,  however,  have  been  sent 
to  the  trade  on  short  notice. 

An  elaborate  plan  book,  issued  just 
prior  to  the  New  A'ork  automobile  show, 
outlined  to  Marmon  distributors  the  com¬ 
pany’s  principal  advertising  plans  for  the 
year.  In  a  frank  and  dignified  manner, 
the  company’s  policy  in  advertising  of 


endeavoring  to  do  the  “best  advertising,” 
if  not  the  most  in  space,  was  explained. 
Under  newspaper  advertising  the  com¬ 
pany  presented  the  thesis  that:  (1) 
Newspaper  advertising  in  its  most 
effective  form  is  new's ;  (2)  Newspaper 
advertising  is  most  prwluctive  when  the 
public  is  in  a  buying  mood ;  (3)  Great¬ 
est  results  are  obtained  when  the  adver¬ 
tising  is  backed  up  by  the  local  organiza¬ 
tion;  and  (4)  Newspapers  must  he  chosen 
to  reach  the  greatest  number  of  actual 
prospects  with  the  least  waste.  Pre¬ 
liminary  layouts  of  first  two  months  of 
newspaper  advertising  are  reproduced,  to 
indicate  the  style.  .All  of  the  advertising 
cost  is  borne  by  the  factory. 

The  company's  field  organization  of  50 
district  and  wholesale  representatives  is 
kept  posted  so  that  it  may  merchandise 
the  campaign. 

The  Ford  Motor  Company  confines  its 
activities  to  advising  its  dealers  to  clip 
the  full  page  advertisements  and  put  them 
up  for  a  few  days  in  their  windows. 

When  the  (icneral  Tire  &  Rubber  Com¬ 
pany  of  .Akron  is  about  to  put  on  a  news- 
paiH*r  campaign,  it  mails  the  dealer  a 
proof  book  with  advertisements  and  a 
letter  suggesting  best  time  to  use  the 
campaign,  arrangement  for  store  display, 
instruction  of  salesforce,  etc.  .At  the 
same  time,  a  copy  of  the  same  proof  and 
bulletin  goes  to  the  salesman  in  the 
territory. 

In  putting  over  a  special  holidav  con¬ 
sumer  campaign  on  Silhouette  Silver¬ 
ware,  the  International  Silver  Company 
of  Meriden,  Conn.,  mailed  out  a  dis¬ 
tinguished-appearing  broadside  to  the 
trade  and  enlisted  the  newspaper  sales¬ 
men  to  get  local  tie-up  space.  A  sheet 
of  tie-uj)  mats  available  was  offered. 

.Simple  portfolios  of  Heinz  newspaper 
advertising  on  newsprint  paper  stapled 
in  a  cardboard  cover  are  made  up  for 
each  of  several  individual  pnxlucts,  such 
as  Heinz  Tomato  Ketchup,  Cooked 
Spjighetti  or  Oven- Baked  Beans.  When¬ 
ever  a  campaign  is  to  be  conducted,  copies 
of  the  appropriate  portfolio  are  sent  to 
tlie  salesman.  J.  U.  Carson  of  the  H.  J. 
Heinz  Company  stated: 

“Our  .Salesmen  under  the  supervision 
of  our  branch  managers  carry  these  port¬ 
folios  with  them  to  the  trade  and  are 
responsible  for  co-ordinating  the  cam- 
jwign  with  the  proper  store  advertising. 
In  those  cities  where  newspapers  render 
merchandising  co-operation,  we  always 
take  advantage  of  any  service  which  the 
newspapers  are  kind  enough  to  volunteer 
and  have  found  this  service  valuable.” 

The  Huick  Motor  Com))any  publishes 
advertising  portfolios  from  month  to 
month.  These  are  sent  to  all  Huick 
dealers  and  zone  men.  .A  complete  port¬ 
folio  of  all  advertising  with  schedules  is 
mailed  to  all  Oakland-Pontiac  dealers  by 
the  Oakland  Motor  Car  Company,  Pon¬ 
tiac,  Mich.  Special  messages  have  been 


DES  MOINES  DAILIES’  NEW  PLANE 


“Good  News  II,”  new  eight-passenger  monoplane  purchased  by  Des  Moines 
Register  and  Tribune  to  replace  smaller  plane  which  was  in  use  two  years. 


jirepared  from  time  to  time  to  interpret 
the  use  of  the  newspaper  advertising  to 
the  dealer  in  a  way  which  enables  him  to 
pass  the  idea  on  to  his  sales  force.  High 
grade  copy,  ready  to  print,  on  used  cars, 
is  one  of  the  aids  offered  by  the  company. 

Congoleum-Nairn,  Inc.,  Kearny,  N.  J., 
backed  up  a  huge  newspaper  schedule  of 
Congoleum  Opixirtunity  Week,  a  six-day 
.sales  event,  some  time  ago  with  a  port¬ 
folio  of  retail  copy  and  cuts,  display 
helps,  window  display  ideas,  and  gave  a 
list  of  441  newspapers  radiating  from  2(A) 
cities  and  towns  with  42,.5(X),(XX)  large 
insertions  of  copy.  The  event  is  declared 
to  have  been  very  successful. 

The  General  Electric  Company  re¬ 
frigeration  department  issues  a  complete 
portfolio  of  newspaper  advertisements 
once  a  year  and  follows  it  up  by  send¬ 
ing  out  proofs  from  time  to  time.  The 
book  explains  the  basis  on  which  the 
company  allows  credit  for  local  adver¬ 
tising  done,  according  to  size  of  local 
cpiotas,  and  explains  how  to  mail  in  tear 
sheets  and  bills.  The  remarkable  rise 
of  the  company’s  sales  of  refrigerators 
has  been  notable. 

An  eight-page  newspaper  with  arti¬ 
cles,  news  items  and  display  copy  is 
issued  every  two  months  by  the  Inter¬ 
national  Harvester  Company,  Chicago, 
farm  implements.  This  contains  stories 
of  success  of  individual  dealers  with 
newspaiKT  advertising  in  their  country 
or  city  weeklies  and  dailies  and  stresses 
the  value  of  newspaper  space.  The 
naiTiies  of  newspapers  used  by  dealers 
are  mentioned  and  electros  are  offered 
free. 

"We  mail  this  dealer  paiier  to  our 
entire  dealer  organization  in  the  United 
States  and  in  Canada,”  stated  Hal  C. 
Wright.  "We  also  have  on  our  mail¬ 
ing  list  about  7,500  weekly  newspapers 
to  keep  them  in  touch  with  our  adver¬ 
tising  programs  and  to  give  them  ma¬ 
terial  helpful  in  soliciting  local  adver¬ 
tising.  In  addition,  our  staff  of  1(X) 
branch  house  advertising  men  devote 
much  of  their  time  to  promoting  adver¬ 
tising  campaigns  among  McCormick- 
1  leering  dealers.” 

The  Packard  Motor  Car  Company  is 
careful  never  to  force  anything  of  an 
advertising  nature  upon  its  distributing 
organization  according  to  Hugh  Vv. 
Hitchcock,  advertising  manager,  who 
says : 

“Our  newspaper  advertising  dates 
back  some  six  or  seven  years.  At  that 
time,  we  put  into  effect  a  50-50  program, 
completely  preparing  copy  and  splitting 
the  cost  of  space  with  our  distributors 
and  dealers.  For  merchandising,  all  we 
ever  did  was  to  write  a  descriptive  letter 
al)out  it,  enclose  proofs,  acceptance 
form,  etc.” 

The  Elgin  National  Watch  Company, 
Chicago,  last  year  conducted  a  highly 
effective  newspaper  mat  service  for  use 
by  jewelers.  A  series  of  striking  10  by 
12  inch  portfolios  in  red  and  blue  with 
modernistic  newspaper  copy  and  a  brief 
bow  and  word  of  explanation  at  the  front 
were  sent  out  accompanied  by  a  return 
card.  This  year  the  company  itself  will 
publish  newspaper  advertising  in  impor¬ 
tant  sections  of  the  United  States. 

A  portfolio  of  Reo  advertising,  fea¬ 
turing  beauty  and  performance,  long  life, 
and  trading  up,  has  been  issued  by  the 
Reo  Motor  Car  Company.  A  booklet, 
“One  million  too  many  cars  this  year,” 
a  reprint  by  the  company  of  a  speech 
by  one  of  its  officials,  also  has  been  cir¬ 
culated. 

The  Parker  Pen  Company,  Janesville, 
Wis.,  utilizes  broadsides  and  a  company 
house  organ  to  impress  upon  the  trade 
its  new  propositions  and  what  it  is  do¬ 
ing  in  newspapers.  It  offers  a  mat  serv¬ 
ice  which  has  been  widely  used. 

The  California  Fruit  Growers  Ex¬ 
change,  Los  Angeles,  outlines  in  detail 
all  aspects  of  its  campaign  in  a  most 
complete  fashion  all  elements  of  its  cam- 
(Continued  on  page  48) 
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CLASSIFIED  GROUP  CHANGES  BY-LAWS, 
ELECTS  CHARLES  WINTERS  PRESIDENT 

Dues  for  Papers  in  Cities  Under  25,000  Reduced  to  $5 — New 
Measurement  Terms  and  Ruling  on  New  Car  Adver¬ 
tising  Adopted  at  Washington  Meet 

^HE  Association  of  Newspaper  Class-  and  Robert  Bellem,  Pasadena  Star-News, 
ified  Advertising  Managers  concluded  respectively. 


its  annual  convention  in  Washington,  “Counter  salespeople  must  be  trained 
D.  C.,  last  week  as  thoroughly  ^s  field  or  phon^  sales- 

with  the  election  -  -  - 

of  Charles  Win¬ 
ters,  classified 
manager  of  the 
Chicago  Daily 
News,  as  presi¬ 
dent,  succeeding 
John  A.  Fin- 
neran,  classified 
manager  of  the 
New  York  Amer¬ 
ican. 

J.  H.  Butler  of 

the  Houston  -  -  . 

Chronicle  was  m..,,,*  wtvx,,..  clerks  who  measure  up  in  this  test. 

elected  first  vice-  i. _ „  _  “Front  counter  clerks,”  stated  Mr. 

president,  J.  P.  McGovern,  Brooklyn  Bellem,  “should  always  come  under  the 
Eagle,  second  vice-president,  George  D.  supervision  of  the  classified  manager 
Lasker,  Milwaukee  Sentinel,  secretary  although  in  some  smaller  papers  they  do 
and  W.  O.  Sessions,  Salt  Lake  Tributte,  not.”  Chesser  Campbell,  classified  man- 
treasurer.  Three  new  members  of  the  ager,  Chicago  Tribune,  spoke  on  revital- 
board  of  directors  are:  Harold  Gold-  izing  classified  promotion  and  illustrated 
man.  New  York  Sun,  Dean  Heintzle-  his  talk  with  a  hundred  samples  of 
man,  Akron  Beacon- Journal,  and  S.  W.  promotion  copy. 


“Counter  salespeople  must  be  trained 
as  thoroughly  as  field  or  phone  sales¬ 
people,”  Mr.  Carroll  stated.  “On  the 
Times  they  are  very  thoroughly  educated 
by  a  preliminary  period  in  the  phone 
room  where  they  learn  by  experience 
the  effort  required  to  sell  classified  ad¬ 
vertising  and  to  appreciate  copy  that 
comes  involuntarily  when  they  go  to 
the  counter.”  Mr.  Carroll  explained 
the  Times’  system  of  keeping  track  ^of 
counter  work.  The  paper  employs  in¬ 
vestigators  who  go  from  branch  to 
branch  attempting  to  place  objectional 
copy  and  report  on  the  diplomacy  of 
clerks.  Bonuses  and  days  off  are  granted 
clerks  who  measure  up  in  this  test. 

“Front  counter  clerks,”  stated  Mr. 
Bellem,  “should  always  come  under  the 
supervision  of  the  classified  manager 
although  in  some  smaller  papers  they  do 


TYPOGRAPHICAL  ERROR 
HAILED  BY  STUDENTS 

Students  of  Ocean  Springs 
high  school  were  complimenting 
the  Biloxi  (Miss.)  Daily  Herald 
for  its  descriptive  accuracy  re¬ 
cently  while  the  editor  of  the 
paper  was  hlaming  the  proof¬ 
readers  for  a  typographical  error. 

The  following  sentence  appeared 
in  a  story  telling  of  the  closing  of 
the  school  for  summer  vacation: 

“Final  examinations  will  be  hell 
next  Tuesday  and  Wednesday.” 


1930  UTILITY  BUDGETS 
SHOW  INCREASE 

No  Slowing  Down  of  Advertisioi 
Effort  This  Year,  Retiring  Presi¬ 
dent  of  Group  Says — Prizes 
Announced 


readers  for  a  typographical  error.  Although  in  years  past  the  public  | 

The  following  sentence  appeared  utilities  were  among  the  first  to  reduce  I 
in  a  story  telling  of  the  closing  of  their  advertising  appropriations  in  times  I 
the  school  for  summer  vacation:  of  business  stress,  the  year  1930  has  seen  y 

“Final  examinations  will  be  hell  “practically  a  universal  increase  among  , ' 
next  Tuesday  and  Wednesday.”  the  utilities  in  their  appropriations,”  ac-  ^ 

cording  to  L.  D.  Gibbs,  retiring  president  ^ 

- — - of  the  Public  Utilities  Advertising  As- 

Rule.  Classified  is  the  dictionary  of  sociation,  in  commenting  on  awards  made 
human  wants  and  a  directory  of  services.”  by  association  at  its  convention  last ! 

The  small-newspaper  group  was  pre-  week  in  Washington, 
sided  over  at  various  sessions  by  Mr.  “I  think  the  explanation,”  he  s^ . 
Bellem,  Roy  Ballou,  Peoria  Star,  H.  A.  “lies  in  the  fact  that  utility  advertising 
Dryden,  Peoria  Journal-Transcript,  Theo-  has  been  developed  to  the  stage  where 
dore  Newhouse,  Staten  Island  Advance,  it  can  be  relied  upon  to  stimulate  and  in- 
and  others.  Charles  Horn,  classified  crease  business.” 

director  of  the  Hearst  newspapers  was  The  Edison  Electric  Illuminating  Coin- 
general  chairman  of  all  sessions.  pany  of  Boston  won  two  awards,  accord 


director  of  the  Hearst  newspapers  was  The  Edison  Electric  Illuminating  Coin- 
general  chairman  of  all  sessions.  pany  of  Boston  won  two  awards,  accord 

- - -  mg  to  the  list  announced  by  Eric  W. 

DAILY  HELD  LIABLE  FOR  Swift,  chairman  of  the  association’s  Bet- 


Copy  Committee.  The  Boston  com- 
IvtiW^DVzI  D  AV.,  1  IVylyO  pany  took  a  silver  cup  as  first  prize  in 

-  the  Central  Station  Institutional  Division 

Verdict  Returned  Against  Brooklyn  for  a  campaign  entitled  “We  looked  at 


Coleman,  New  Orleans  Times  Picayune. 
A  feature  of  the  final  meeting  was 
adoption  of  a  change  in  by-laws  which 


“We  must  vitalize — give  life  to — classi¬ 
fied  in  the  eyes  of  our  readers,”  he 
argued.  “We  must  emphasize  the 


reorganizes  the  functional  positions  of  human  interest  of  classified  in  our  pro- 
the  officers.  Under  the  new  regime  the  motion.  We  must  bring  out  that  classi- 
president  becomes  an  administrator  only,  fied  is  predicated  on  profit,  convenience, 
The  first  vice-president  assumes  charge  time-saving,  service  and  is  a  directory 
of  publication  and  financing  of  the  of  values.  Promotion  should  be  as  out- 
Classified  Journal.  The  second  vice-  standing  from  the  point  of  copy  and 
president  is  made  director  of  activities  layout  as  any  regularly  paid  advertise- 


and  sectional  chairman.  These  duties 
formerly  were  held  by  the  president. 


ment  appearing  in  the  paper.” 

An  important  step  taken  by  classified 


The  changes  were  suggested  by  Retir-  managers  was  adoption  of  a  code  of 
ing  President  John  Finneran.  ethics  governing  acceptance  of  new  car 

An  important  step  by  the  classified  advertisements  in  the  classified  columns, 
group,  was  reduction  of  annual  dues  to  The  rules  are ; 

papers  in  cities  of  25,000  and  under  to  ^  The  advertiser  must  have  obtained 
S5.00.  It  is  hoped  by  this  move  to  in-  automobiles  offered  for  sale  in  a  legiti- 
crease  the  membership.  mate  manner. 

“The  small  cities  should  form  the  2.  The  advertiser  will  be  required  to 
backbone  of  the  classified  association  actual  possession  of  automobiles 

since  they  form  the  backbone  of  Amer-  offered  for  sale  and  they  must  be  avail- 
iea,”  E.  F.  Emmett,  New  Orleans  Jtem-  ?fiie  for  inspection  by  nersons  respond- 
Tribune,  retiring  secretary  pointed  out.  advertisement. 

An  important  tc^ic  discussed  at  length  Advertising  copy  must  state  makes 
by  the  classified  managers  was  that  of  °  of  oach  offered  for 

linage  measurements  and  statistics  A  manufacture,  price  and 

plan  is  being  formulated  for  adoption  of  discount.  Advertising 

by  all  newspapers  affiliated  with  the  as-  "ot  be  acceptable  from  anv  auto- 

sociation  whereby  the  present  classifica-  dealers  operating  from  office  desk 

tion  “classified  advertising”  will  be  sub-  '‘oo™  or  private  residence  whether  or  not 
divided  in  records  prepared  by  commer-  actually  in  possession  of  the  cars 

cial  newspaper  statistical  organizations  '• 

into  two  separate  groups  “classified  un-  LTiarles  Winters,  the  new  president 
display”  and  “classified  display”  The  record  in  favor  of  a  varving 

assembled  classified  men  went  on  record  .with  certain  transient  classi- 

as  endorsing  this  move  but  some  discus-  „“t>oos  others. 

Sion  arose  as  to  line  of  demarcation  be-  y  Wright,  representing  the  I.os 


Time.  Bated  on  Contention  Carrier  ourselves  through  our  customers’  eyes." 

,  -  ,  «  n  -TL  L  It  also  took  second  prize  in  the  Electrical 

Is  Employe  or  Paper  ^  Thoug  Commercial  Division  for  a  series  entitled 

No  Salary  Is  Paid  “A  perpetual  inspiration.”  Both  cam- 

_  paiRns  were  prepared  by  the  Boston  office 

A  newsboy,  even  though  he  receives  of  Doremus  &  Co.,  advertising  agency, 
no  salary  from  the  management  of  the  Award  of  a  cup  to  the  Northern  Statts 
newspaper  he  delivers,  is  an  employe  Power  Company  of  Minneapolis  as  first 
of  that  paper,  according  to  the  verdict  prize  in  the  Central  Station  Financial 
of  a  jury  last  week  in  awarding  $1,2(X)  Division,  meant  the  second  major  ad- 
damages'  to  Dorothv  Charimonte,  four  vertising  honor  of  the  year  for  that  con-  ( 
vears  old,  of  Brookl'yn  in  a  suit  against  cern.  The  Northern  States  Power  Com- 
the  Brooklyn  Daily  Times.  The  suit  pany  also  won  the  Harvard  award  for  I 
was  brought  in  Fe'bruarv.  1927,  by  the  the  outstanding  local  campaign  for  a  j 
child’s  parent  in  her  behalf  after  she  had  specific  product  or  merchandise.  The  | 
been  knocked  down  by  a  Times  carrier  advertisements  were  prepared  under  the] 
bov  riding  a  bicycle  direction  of  T.  H.  Kettle,  assistant  sales 

At  the  time  the  accident  happened  manager  of  the  company, 

according  to  Edward  S.  Dobson,  Times  Several  thousand  specimens  of  news-  ^ 
circulation  manager,  the  boy  was  riding  pap^r  advertising  were  submitted  from  . 
his  bicycle  on  the  sidewalk  because  of  all  parts  of  the  country  in  the  contest  I 
snow  piled  in  the  streets.  The  girl  Jlie  Public  Utilities  Advertising  As-  , 
stepped  in  front  of  his  machine  and  was  -<!ociation.  They  showed  a  marked  im- 
knocked  down.  Both  wheels  passed  over  provement  over  those  submitted  in 
her  leg,  breaking  it  in  two  places.  The  Pf.?!'""*  competitions,  according  to  Mr. 
parents  sued  for  $15,000.  Although  the  Gibbs. 

daily’s  insurance  contract  with  the  The  full  list  of  awards  follows; 
Travelers’  Insurance  Company  did  not  Central  Station  Institutional  Di- 
cover  settlement'  for  accidents  of  this  vision  :  First — The  Edison  Electric  II- 
sort,  the  company  was  required  to  de-  luminating  Company,  of  Boston, 
fend  the  case.  Second — The  Central  Kansas  Power 

The  jury,  in  reaching  its  verdict,  based  Company,  Abilene,  Kan. 
its  action  on  the  premise  that  the  boy  Third — Commonwealth  Edison  Com- 

was  an  employe  of  the  Times.  The  pany,  Chicago,  Ill. 

Times  does  ^t  pay  its  carriers,  Mr.  Central  Station  Financial  Di- 
Dobson  told  Ed^cir  &  Publisher,  but  vision:  First — Northern  States  Power 
treat's  them  as  individual  retailers  and  f^nioanv  Minneanolis 
sells  the  papers  to  them  at  a  wholesale  Second-Iowa-Nebraska  Light  4 
.  Power  Company,  Lincoln,  Neb. 

“This  case  is  interesting  to  newspapers  Third — Consumers  Power  Company, 


price. 

“This  case  is  interesting  to  newspapers 


tween  the  two  divisions.  An  affirmative  ^**deles  Exami^r,  spoke  of  the  new  and  all  over  the  country,”  Mr.  Dobson  said,  Jackson.  Midi. 


vote  was  given  to  the  followiiiir  inter-  situation  in  California  aprooos 

pretation:  '  f’f  foe  code  of  ethics  adopted  by  the 

to  Ml^cfas^ed'advertrsinv'th^zl^*’*’*'^  Addresses  before  the  classified  meeting 
br«k  single  columri^  w  were  delivered  during  the  four-dav  Con¬ 

or  borders  or  tyw  larger ’than*^"n^*f  ^•.entlon  by  George  Wiedemann  nromo- 
light  face.  Qas^sffied  36  point  tional  manager.  Philadelbhia  Bulletin. 

ing  column  rules  or  si»t  ,'n  spoke  on  “Gassified  History  and 

type  ovw  36  ^inf  ^  ’  ^Id.type  or  its  value  to  the  Newspaner.”  Harrison 
or  borders  will**^  MacDonald,  Scripps-Howard  News- 

play/'  ^  classified  dis-  papers,  who  reminisc^  about  the  old 

“U  « o  •  .  J  classified :  E.  L.  Greene,  general 

fafi'nn  out  that  such  regu-  manager.  National  Better  Business 

,  “-PPIlCS  only  to  measurements  anH  Bureau,  who  talked  nn  fraudulent  aftwer- 


;i>wause  so  far  as  we  could  discover  electric  Commercial  Division:  First 
It  IS  the  first  time  a  newspaper  was  ever  Valley  Electric  Company, 

brought  to  court  to  defend  itself  for  an  YVjj 

accident  involving  a  carrier  allhouf^  Secon’d-The  Edison  Electric  Illum- 
the  boy  was  suppos^ly  ab^Iutely  mde-  Company,  Boston. 

^ndent  as  far  as  the  paper  was  con-  Third-OkUhoma  Gas  &  Electric 

_  Company,  Oklahoma  City. 

B  •&!  Bi-s-t-emrDe-u  GaS  COMMERCIAL  DIVISION:  First- 


WOLF  IN  PITTSBURGH 


Central  Hudson  Gas  &  Electric  C^irpora- 


fati'nn  w  j.Pcu’tM  out  that  such  regu-  manager.  National  Better  Business 
Hryc  nnt  It*  f measurements  and  Bureau,  who  talked  on  fraudulent  adver- 
®."cct  newspaper  application  or  tising  and  the  Bureau’s  effort  to  eliminate 
t^tal  figures  in  pro-  it,  and  Basil  L.  Smith  of  Philadelphia. 
An  interesting  dis-  “We  must  not  assume  the  attitude,” 
separate  meeting  of  ^facDonald  pointed  out,  “that  we  our- 
circulation  regard-  selves  know  all  there  is  to  know  alxiut 
?_  JJ*  "U'^^r  of  telephone  clerks  nec-  our  problems.  Remember  there  is  a 
-J  mmdr^  advertisements  car-  time  when  we  all  need  outside  help.  It 
Theodore  Newhouse.  Staten  is  better  to  call  in  that  help  and  seek 
cVi/u  M  J  suggested  the  staff  that  outside  aid.  and  to  repair  our  losses 

depOTd  on  the  number  of  tele-  thus,  than  to  stand  or  fall  on  your  own 
P  es  in  the  pitv  rather  than  the  num-  knowledge  and  abilitv.  If  we  do  the 
of  advertisements  carried.  latter  we  may  fall  instead  of  stand.” 

arallel  discussions  of  front  counter  The  Golden  Rule  of  classified  is  based 
proDiems  were  conducted  in  both  the  on  triangular  service  to  reader,  advertiser 
large  and  small  newspaper  group  meet-  and  newspaper,”  he  stated.  “We  must 
ings  by  C.  M.  Carroll,  New  York  Times,  vitalize  classified  by  using  the  Golden 


should  dep^d  on  tSr  number  of  tde- 
^ones  in  the  citv  rather  than  the  num- 
Dcr  of  advertisements  carried. 

Parallel  discussions  of  front  counter 


(Charles  Wolf,  former  superintendent  tion,  Poughkeepsie,  N.  Y. 
of  the  Baltimore  Post  composing  room,  Second — New  York  Power  &  Light 

has  been  made  director  of  the  compos-  Corporation,  Albany,  N.  Y. 
ing  and  engraving  departments  of  the  Tliird— The  Union  Gas  &  Electric 

Pittsburgh  Press,  it  was  announced  May  Company  Cincinnati 
24.  Thomas  B  Carmichael  com^sing  Railways  Division  :  First- 

SiS  Chica^  s™,h  Shore  South  Bend  Rail- 
in  their  capacities  under  Mr.  Wolf’s  foad,  C  icago.  . 

supervision.  Mr.  Wolf  has  been  with  Second— Georgia  Power  Company,  At- 

Scripps-Howard  eight  years.  .  .r-  -j  na 

--  Third— Twin  City  Rapid  Transit  Co, 

FAKE  CREDENTIALS  SPOTTED  Minneapolis  &  St.  Paul,  Minn. 

For  falselv  claiming  to  represent  the  Electric  Railway  ^sters  aW 

Associated  Press.  Andrew  J.  Reed.  28.  Cards  I^vision:  ^st-Chicago  Rapid 


missed  seeing  the  Kentucky  Derby,  _  in 
I,ouisville  recently,  spent  five  days  in  jail 


Transit  Company,  Chicago. 

Second — Pittsburgh  Railways  Com- 


in  that  city  and  paid  a  fine  of  $19.  Reed  Pittsburgh.  .  d  -i 

aroused  suspicion  by  displaying  a  cheap  T~  Cincinnati  Street  Railw  y, 

tin  badge  with  “Associated  Press”  on  it.  Cincinnati. 
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I.C.M.A.TO  STRESS  ECONOMY.  BOY  WELFARE 

To  Exchange  Experiences  in  Cost  Reduction  at  West  Baden  Convention  June  16-19 — Status  of 
Carriers  to  Be  Described — Five  Specialists  to  Give  Advice  on  Problems 


itlVTORE  circulation’’  demands  the  ad- 

itl  vertiser. 

“More  circulation,”  echoes  the  pub¬ 
lisher,  “and  less  expense.” 

Circulation  managers  who  have  car¬ 
ried  out  these  mandates  during  the  past 
six  months  of  tight  business  will  bring 
their  stories  to  the  annual  convention  of 
the  International  Circulation  Managers’ 
Association  at  West  Baden  Springs 
Hotel,  Indiana,  June  16-19.  Their  ex¬ 
periences  will  be  one  of  the  convention’s 
principal  topics,  grouped  under  the  head 
“Intelligent  Economy — What  the  Past 
Six  Months  Has  Caused  Us  to  Prac¬ 
tice.”  The  subject  will  be  developed 
both  in  papers  assigned  by  the  program 
committee  and  in  several  round-table 
sessions  in  which  groups  having  similar 
problems  will  exchange  their  stories. 

Second  in  importance  on  the  program 
is  a  discussion  by  executives  represent¬ 
ing  every  section  of  the  country  on 
“The  Newsjwper  Boy.”  Renewed  activi¬ 
ties  by  public  officials  and  social  reform 
leaders  for  legislation  which,  if  effective, 
would  limit  or  abolish  the  work  of  the 
youthful  newspaper  merchants,  have 
made  this  topic  of  vital  interest  to  cir¬ 
culation  men  the  country  over. 

A  third  important  feature  of  the  pro¬ 
gram  is  the  appointment  of  five  circula¬ 
tion  “specialists”  to  sit  as  consultants 
on  the  troubles  and  problems  of  other 
circulators.  The  five  experts  are :  J. 
M.  Schmid,  E.  R.  Hatton,  Harold 
Hough,  J.  M.  Annenberg,  and  Seth  J. 
Moore.  The  first  four  are  past-pres¬ 
idents  of  the  I.  C.  M.  A. 

The  gavel  will  be  in  the  hands  of 
President  Howard  W.  Stodghill,  busi¬ 
ness  and  circulation  manager  of  the 
Louisville  Courier  Journal  and  Times, 
Other  officers  of  the  Association  are : 
First  vice  president,  J.  N.  Eisenlord, 
circulation  director  of  the  Chicago  Daily 
N^s;  second  vice  president,  W.  C. 
Hixson,  circulation  director,  Syracuse 
(N.Y.)  Post-Standard;  secretary  and 
treasurer,  Clarence  Eyster,  business  and 
circulation  manager,  Peoria  (Ill.)  Star, 

A  detailed  account  of  the  business  pro¬ 
gram  of  the  convention  follows: 

Monday  E\’ening,  June  16. 

Executive  session. 

Tuesday  Morning,  9:00  O’Oock 

Invocation,  Rev.  Dr.  Charles  W. 
Welch,  of  the  Fourth  Avenue  Presby¬ 
terian  Church,  Louisville. 

Convention  called  to  order  by  the 
President.  Roll  Call.  Address  of  Wel¬ 
come,  Hon.  Harry  Leslie,  Governor  of 
Indiana.  Response,  J.  R.  Marks,  Ashe¬ 
ville  (N.C.)  Citizen.  Introduction  of 
New  Members.  Report  of  Board  of 
Directors.  Report  of  Program  Commit¬ 
tee.  Secretary’s  Report.  Report  of  Com¬ 
mittees.  President’s  Address.  Motions, 
Resolutions,  Special  Business. 

1.  Intelligent  Economy.  What  the 
I^t  six  months  has  caused  us  to  prac- 
hce. — David  H.  Smith,  Portland  (Ore.) 
Journal;  W.  R.  Rauck,  Pittsburgh 
Press;  W.  T.  Corbin,  Greensboro 
(N.C.)  News. 

2.  How  Can  Reduction  of  Expense 
BE  Made  Without  Relatively  Affect¬ 
ing  Circulation  Building  Efforts  and 
«Rsonal  Morals?— C.  D.  O’Rourke, 
Clez'eland  Press;  J.  T.  Toler,  Atlanta 
C  onshtution. 

3.  (Conserving  White  Paper:  Edi¬ 

torial  copies,  advertisers’  copies,  ex¬ 
changes,  press  room  overprint,  difference 
vr  circulation,  etc. — L.  W. 

McFetridge.  Tulsa  (Okla.)  IV arid;  W. 

Andrews,  St.  Paul  (Minn.)  Dispatch 
Ow  Pioneer  Press, 

4.  Subscriber  Turn-Over:  Is  the  cost 

of  home  delivery  stops  and  the  efforts 
u  f  greater  than  the  general 

— S.  N.  Rnsoff,  New  Bedford 
(Mass.)  Times;  Bradley  L.  Welfare, 
/on-Ya/em  (N.C.)  Sentinel-Joxernal ; 
S.  South  Indianapolis  News;  C.  E. 
^mon,  .9f.  Joseph.  (Mo.)  News-Press 
O'  Gazette. 


5.  Our  Program  Advertisers  and  A 
Parade  of  the  Exhibits. 

At  this  time,  thirty  minutes  will  be 
devoted  to  a  personally  conducted  parade 
of  the  exhibits  in  the  Atrium,  conducted 


Howard  W.  Stodgill 

by  Walter  J.  Parker,  Chicago  Evening 
American. 

Tuesday  Afternoon,  2:00  O’Clock. 

6.  What  Are  the  Best  Methods  to 
Use  in  Obtaining  Home  Delivered 
Circulation,  Including  Costs,  Results 
Obtained,  and  Orders  Held? — C.  T. 
Buck,  Scranton  (Pa.)  Republican;  J.  G. 
Fletcher,  Omaha  (Neb.)  News-Bee;  A. 
F.  Ballentine,  Greenville  (S.C.)  Nexvs. 

7.  Wire  Tying  Machines:  Opera¬ 
tion  Cost,  Difficulties,  Economies. — 
Frank  Roberts,  Rochester  (N.Y.)  Times- 
Union;  C.  O.  Reville,  Baltimore  (Md.) 
Sun. 

8.  Effective  Circulation  Promotion 
AND  Its  Possibilities  Through  Carrier 
Boy  Salesmen. — R.  Sturman,  Wilming¬ 
ton  (Del.)  News- Journal;  Lloyd  Smith, 
Kansas  City  (Kan.)  Kansan;  W.  G. 
Mercier,  Fort  Wayne  (Ind.)  Journal- 
Gazette. 

9.  Motor  Subscribers  Delivery  Cost 
AND  Methods. — E.  P.  Hopwood,  Port¬ 
land  (Ore.)  Oregonian;  C.  H.  Herring, 
Raleigh  (N.C.)  Times. 

10.  Are  Joint  or  Competitive  Agen¬ 
cies  IN  (Country  Towns  Best  for  Com¬ 
petitive  Newspapers? — C.  L.  Stretch, 
Philadelphia  (Pa.)  Bulletin;  Harold 
Hough,  Fort  Worth  (Tex.)  Star-Tele¬ 
gram. 

Round  Table  Meeting. 

The  Chair  will  direct  where  the  groups 
will  gather.  A  group  of  five  members 
will  sit  as  trouble  or  advice  experts,  with 
whom  members  are  invited  to  take  up 
individual  problems. 

Discussions  will  be  divided  into  two 
groups  for  morning  and  evening  papers. 
Sunday  subjects  will  be  discussed  by  the 
morning  group.  Each  group  will  first 
take  up  the  subjects  listed,  applying  to 
its  papers,  the  subjects  as  they  fit  into 
the  morning  or  evening  operation. 

In  charge  of  morning  group:  Horace 
E.  Payne,  Muncie  (Ind.)  Star;  J.  Paul 
Kiengle,  Springfield  (Ill.)  State-Journal. 

In  charge  of  evening  group;  E.  P. 
Schwartz.  Des  Moiras  Register-Tribune ; 
Harry  W.  Cullis,  Chester  (Pa.)  Times. 

Insurance:  Does  the  $10,(XX)  or 

$5,(XX)  policy  have  a  bigger  pull  than  the 
$1,000  in  the  smaller  cities?  In  the 
larger  cities? 

How  many  use  insurance  to  tie  up  sub¬ 
scribers  ? 

At  this  point,  members  are  requested 
to  speak  up  individually  on  how  they 
operate  and  results  obtained. 

How  many  use  insurance,  solely,  as  a 


reader  service? 

What  is  new  about  insurance  circula¬ 
tion  plans  and  benefits? 

What  help  do  insurance  people  give 
newspapers  to  promote  the  insurance 
idea? 

What  methods  are  employed  to  get 
readers  to  subscribe  when  away  on  vaca¬ 
tion? 

Through  canvassing  in  advance ; 
announcement  by  boxes  in  paper ; 
obtaining  information  from  railroad 
ticket  offices;  by  phone  to  likely 
vacationists  ? 

Is  a  uniform  wholesale  rate  to  carriers 
desirable  or  should  it  be  graded  for  terri¬ 
tory  covered? 

After  order  is  secured,  what  has  proven 
helpful  in  holding  the  home  subscriber? 

Is  it  necessary^  to  make  a  special  lower 
mail  rate  for  city  subscribers  going  on 
vacation  ? 

What  contests  bring  actual  circulation 
through  the  reader  interest  created? 

Are  sample  copies  a  waste  or  is  the  use 
of  them  a  help? 

Is  a  cash  bond  better  than  a  business 
man’s  guarantee  ? 

What  is  the  best  way  to  get  a  cash 
bond?  In  a  lump  sum  or  by  weekly 
payment  accumulation? 

What  circulation  or  news  feature  has 
brought  a  gain  in  the  past  year? 

_  Do  any  papers  collect  in  advance  for 
city  carrier  delivery? 

_Who  has  raised  prices  in  past  year  and 
with  what  result?  What  plans  were 
used  in  promoting  change?  Is  it  advis¬ 
able  now  ?  Who  has  lowered  prices  ? 
What  was  gained? 

Do  newspaper  racks  used  on  street  cor¬ 
ners  and  in  stores  increase  sales  enough 
to  justify  expense? 

Does  a  better  printed  paper  sell  more 
readily  than  a  poorly  printed  one? 

Is  a  survey  of  this  worthwhile  to  get 
the  reaction  and  then  to  check  your 
quality  of  ink,  paper  and  mechanical 
efforts  ? 

Who  uses  rubber  bands  in  delivery? 
What  improvement  does  this  give  to 
service  ? 

Wednesday  Morning, 

9  :(X)  O’Oock 

11.  Accident  Costs,  Prevention, 
ETC.,  IN  Use  of  Automobiles  and 
Trucks:  —  W.  C.  Hixson,  Syracuse 
(N.Y.)  Post-Standard;  C.  R.  Deuell, 
Chicago  Evening  American;  N.  R. 
Hoover,  New  York  World. 

12.  Truck  Transportation  :  —  Con¬ 
tract  service  versus  owning  truck :  — 
Walter  Hoots,  Cincinnati  (Ohio)  En¬ 
quirer;  A.  W.  Davis,  Memphis  (Tenn.) 
Commercial-Appeal ;  George  Erb  Jr., 
Buffalo  (N.Y.)  News. 

13.  What  Stands  Out  as  My  Most 
Important  Work  in  Gictting  Circu¬ 
lation? —  Jack  Estes,  Dallas  News- 
Jnurnal;  Ernest  P.  Schwartz,  Des 
Moines  Register-Tribune. 

14.  Effective  Methods  in  Country 
Circulation  and  Are  the  Increas¬ 
ing  Charges  of  Country  Agents  for 
Trucking,  Transferring,  etc.,  to  Con¬ 
tinue? — L.  E.  Brumleu,  Houston  Post- 
Disptach;  J.  R.  Marks,  Asheville  (N.C.) 
Citizen. 

15.  Serial  Stories:  How  to  Pro¬ 
mote  Them  to  Secure  New  Readers: 
— L.  J.  Hoffman,  St.  Louis  Star. 

16.  O.  C.  Harn,  Managing  Director 
OF  THE  Audit  Bureau  of  Circulations. 
--“The  A.B.C.  and  its  relation  to  the 
circulation  manager’s  work.” 

17.  E.  W.  Chandler,  Chief  Auditor, 
A.B.C. — Questions  and  answers. 

Wednesday  Afternoon, 

2:00  aaock 

18.  The  Newspaper  Boy: — Laws  as 
they  exist  and  how  they  should  be 
modernized  for  the  newspaper  boy.  How 
to  have  him  appreciated  in  the  eyes 
of  the  public  —  for  his  good  —  for  our 
good.  Introduction  by  President 
Howard  W.  Stodghill;  R.  L.  McLean, 
Philadelphia  Bulletin;  M.  H.  Brandon, 


Charlotte  (N.C.)  Observer;  L.  M. 
Hammond,  Jr.,  Boston  Transcript;  L. 
W.  McFetridge,  Tulsa  (Okla.)  World; 
W.  D.  Miller,  Washington  (D.C.)  Post; 
R.  E.  Mohler,  Colorado  Springs  (Colo.) 
Gazette-  T ele  graph. 

19.  Circulation  Promotion:  What 
Methods  Produce  the  Best  Results 
IN  Proportion  to  Financial  Outlay? 
— Charles  Payne,  Indianapolis  Star, 

20.  What  Circulation  Metthods  on 
the  Pacific  Coast  are  Improvements 
Over  Methods  in  the  East? — R.  J. 
Corrigan,  Los  Angeles  Examiner. 

21.  An  Example  of  Carrier  Boy 
Salesmanship  : — An  actual  demonstra¬ 
tion  will  be  given  by  two  teams  of  car¬ 
rier  salesmen — one  team  representing  the 
Indianapolis  Star,  and  the  other,  the 
Louisville  Courier-Journal  and  Times. 

Round  Table  Meeting 

In  charge  of  morning  group:  M.  W. 
Halmacher,  Oklahoma  City  (Okla.) 
Oklahoman-,  Walter  Alexander,  Mem¬ 
phis  (Tenn.)  Commercial  Appeal. 

In  charge  of  evening  group:  T.  J. 
Dowling,  New  York  Telegram;  Horace 
Powell,  Nashville  (Tenn.)  Banner. 

Has  billboard  advertising  proved  a 
benefit  to  circulation? 

Who  has  changed  from  bicycle  car¬ 
rier  delivery  to  foot  delivery  to  improve 
proper  delivery  to  subscribers?  What 
results  were  obtained  and  was  change 
worth-while  ?  _  . 

What  is  being  done  to  offset  dimin¬ 
ishing  train  service  due  to  bus  com¬ 
petition? 

How  can  and  should  bus  or  stage 
rates  be  standarized?  Would  a  Bus 
Rate  Committee  with  a  chairman  to  con¬ 
solidate  the  bus  companies  into  a  com¬ 
mon  interest  be  effective? 

Are  newspaper  boxes  on  R.  F.  D. 
automobile  routes  needed  ?  _  Is  this  help¬ 
ful  or  does  it  slow  down  delivery?  Have 
state  laws  governing  such  boxes  been 
changed  for  the  good  of  newspapers 
and  how? 

Are  efforts  to  make  boys  good  car¬ 
riers  and  salesmen  of  more  value  to 
all  than  time  spent  on  bands,  athletic 
teaching,  etc.? 

How  to  interest  a  dealer  m  pushing 
your  paper — what  can  you  do  for  him 
to  get  him  interested  in  your  efforts? 

Is  the  giving  df  rewards  to  boys  for 
subscriptions  as  satisfactory  on  short 
term  orders  as  for  long  term. 

On  the  smaller  papers,  are  neighbor¬ 
hood  towns  news  columns  necessary  and 
do  they  warrant  the  space  devoted  to 
them  from  a  circulation  standpoint? 

How  best  to  build  circulation  and  not 
cut  prices  or  give  premiums? 

What  successful  methods  are  there  for 
promoting  circulation  through  boys  m 
small  outlying  towns? 

Should  enough  space  be  devoted  to 
radio  programs  to  give  out  of  town 
subscribers  the  continuity  of  programs? 

Do  monthly  or  weekly  collections 
prove  best  in  handling  home  delivered 
circulation  from  a  purely  circulation 
viewpoint?  .  ... 

What  is  the  best  action  to  minimize 
complaints  on  carrier  delivery? 

Is  all  year  round  promotion  on  mail 
subscription  profitable? 

What  are  the  most  successful  metnods 
for  promoting  mail  subscription? 

Thursday  Morning, 

9:00  O’Oock 

22  The  Airplane  in  Circulation- 
Today  AND  Tomorrow  :— Joseph  Bunt¬ 
ing  Bloomington  (Ill.) 

J  C  Montgomery,  Detroit  (Mich.) 
News;  W.  A.  Cordingley,  Des  Motnes 
(la.)  Register-Tribune. 

23.  Circulation  Building  Efforts; 
A  Little  Better — A  Little  DpFER- 
EjjT-:  — W.  E.  Pruett,  Wtlmtngton 
(N.C.)  Star-News.  „  .  .  e 

Election  of  Officers.  Selection  of 
Next  Meeting  Place.  Unfinished  Busi¬ 
ness.  Adjournment  of  Ckmvention. 
Meeting  o*f  Board  of  Directors. 


'W. 
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HOW  A  MODERN  DEPARTMENT  STORE 
BUDGETS  AND  CONTROLS  ITS  COPY 


New  Orleans  Firm  Allots  3.5  Per  Cent  of  Total  Sales  to  Adver¬ 
tising  and  Spends  80  Per  Cent  of  That  Sum  in 
Newspapers — Plan  Explained 


By  E.  DAVIS  McCUTCHON 

Director  of  Sales  and  Advertisinf «  D.  H.  Holmes  Co.,  Ltd.,  New  Orleans 


in  part,  w  an  address  on  "rianninn  and  Conlrollin;/  Department  Store 
Ad^'ertisinft delk'ered  by  Mr.  McCutehon  before  the  Retail  .idvertisers  Depart¬ 
ment  oi  the  .-Idvertisini}  l-'ederation  of  America  meetinij  in  H'ashini/ton  last  zeeek. 


A  S  sales  promotion  manager  of  the  study  are  determined  tiie  anticipated 
Holmes  Store,  I  have  developed  a  sys-  sales  and  the  budgeted  advertising  per- 
tem  of  controlling  departmental  as  well  centage  for  each  department.  By  ap- 
as  total  store  advertising.  The  start-  plying  this  departmental  advertising  per- 
ing  point  was  an  analysis  of  Holmes  centage  against  the  anticipated  sales,  the 
192*)  advertising  with  a  view  of  de-  amount  of  money  available  for  advertis- 
veloping  a  proposed  plan  ‘for  1930.  First  ing  that  department  is  determined  and, 
the  .sales  were  analyzed  and  it  was  found  again,  by  translating  this  amount  of 
that  the  Holmes  month-by-month  busi-  money  into  lines,  the  amount  of  space  is 
ness  was  done  in  the  following  ratio:  established. 

January  of  the  total  volume  for  the  Prior  to  each  month,  then,  the  de¬ 
year,  l-ebruary  7*7^,  March  9%,  April  partment  manager  of  each  department 
10%,  May  8%,  June  7%,  July  6%,  Au-  receives  a  letter  from  the  sales  pro¬ 
gust  7%,  September  7%,  October  9%,  motion  manager,  telling  bim  how  much 

November  9%  and  Deceml>er  13%.  It  has  been  budgeted  for  the  advertising 
was  then  decided  to  pro-rate  the  adver-  of  his  department  for  the  month  in  ques- 

tising  in  the  same  ratio  as  the  sales,  tion.  Each  deiiartment  manager  has  a 

This  means  that  8%  of  ih’  total  adver-  Space  Costs  Chart  showing  actual  cost 
tising  experKliture  for  the  year  should  of  various  size  spaces  in  each  newspaper, 
be  done  during  the  month  of  January  This  chart  enables  a  department  manager 
and  so  on  throughout  the  other  months  to  tell  at  a  glance  just  exactly  how  much 
of  the  year.  any  given  space  will  cost  in  each  of  the 

The  next  step  was  to  determine  how  four  newspapers.  He,  then,  can  take 
much  money  would  be  available  for  total  his  amount  of  monev,  divide  it  up  into 
advertising  for  the  year  of  1930.  An  ads  of  various  size’s  for  each  of  the 
anticipated  sales  volume  for  the  year  days  of  the  month,  and  he  is  able  to  come 
was  then  established,  and  3.5%  of_  this  to  the  advertising  department  with  a  pre¬ 
amount  was  set  aside  for  advertising,  arranged  plan  including  the  merchandise 
Consider,  then,  a  lump  sum  of  money  to  be  advertised  and  be  assured  that  his 
pilt“d  up  be'fore  you  to  be  spent  lor  ad-  department  will  receive  a  rejiresentative 
vertising.  The  next  question  is,  how  and  effective  .showing  in  the  newspapers 
shall  it  be  spent?  From  this  lump  sum  throughout  the  month, 
representing  3.5%  of  the  anticipated  All  of  this  is  the  plan.  Now  for  the 
sales  for  the  year  was  taken,  first,  a  control  of  this  plan, 
portion  to  cover  known  expenses,  such  A  system  to  be  good  must  be  easy 
as  salaries,  contract  obligations,  pro-  to  handle  for  a  svstem  that  requires  an- 
duction  costs  and  all  expenses  other  than  other  svstem  to  carrv  it  out  is  hardly 
newspapers.  Rear  m  mind  that  80%,  of  better  than  no  svstem  at  all.  The  Holmes 
the  Holmes  advertising  expenditure  is  plan  is  easv  to  operate  and,  hence,  easv 
spent  m  the  newspapers  and  you  arrive  to  control.  The  Sales  Promotion  Man¬ 
at  the  amount  of  money  available  for  ager  keeps  on  his  desk  a  Dav-bv-Dav 
newspaper  advertising.  ^  .  Control  Sheet  and  a  Month-by- Month 

Next,  the  percentage  of  distribution  Control  Sheet.  On  the  first  sheet  is 
of  advertising  in  the  four  New  Orleans  shown  the  budget«l  linage  amounts  bv 
newspapers  was  studied  and  established,  papers  and  each  day  the  actual  linage 
\\  e  then  knew  how  much  money  we  amounts  are  placed  opposite  these  bud- 
j.  each  newspaper  and  by  geted  amounts.  It  is  then  an  easy 

dniding  each  of  these  amounts  by  the  matter  to  see  daily  whether  the  budget 
rate  per  line  of  the  individual  news-  being  followed  or  not.  The  same  in- 
papers,  we  determined  how  much  lin-  formation  is  shown  on  the  Month-bv- 
age  this  amount  of  rnoney  would  buy  in  ^fonth  Sheet.  For  each  det'artment,  the 
Mch  paper.  With  the  knowledge  that  promotion  manager  also  has  a  Control 
80/<-  of  our  total  advertising  would  be  Sheet  on  which  arc  entered  daily  the  ac- 
spent  in  the  ncwsp;q>ers  and  with  the  expenditures  charged  to  that  de¬ 

knowledge  that  8%  of  this  amount  would  partment  on  that  day.  At  the  end  of 
lie  spent  during  the  month  of  January  ^ach  week  these  denartmental  charges 

to  take  a  practical  example— we  could  ^re  totaled.  On  this  same  sheet  are 
then  3t  the  amount  of  money  ^hown  the  cumulative  sales  at  the  end 

available  'for  total  newspaper  advertis-  „f  ^ach  week  and  along  with  these  two 

.  .  ,  figures  are  shown  the  cumulative  adver- 

Then  by  applying  against  this  the  percentages  at  the  end  of  each 

establisbed  percentage  of  distribution 

for  each  newspaper  it  was  an  easv  mat-  ‘  ,  ,  ,  ,  ,  .  , 

ter  to  determine  how  much  money  These  sheets  are  kept  by  a  clerk  in  the 
should  be  spent  in  each  paper.  Again,  anvertising  department  and  given  to  the 
by  translating  the  dollars  and  cents  into  sales  promotion  manager  each  Monday 
lines,  wc  found  how  much  space  can  morning.  It  is  then  the  duty  of  the  sales 
be  used  in  each  paper.  This  space  is  promotion  manager  to  study  these  sheets 
then  pro-rated  day  by  day  throughout  the  ^  see  if  a  department  s  percentage  of 
month  so  that  we  know  well  in  advance  advertising  is  too  much  over,  too  much 
whether  we  are  going  to  run  a  6-column  i”mer,  or  in  line  with  the  budgeted  de¬ 
advertisement.  a  4-coIumn  or  a  full-  partmental  percentage  previously  estab- 
page  on  any  given  day  of  the  month.  lishefl.  If  this  percentage  is  too  much 
This  sch^ule  is  given  to  the  adver-  ^  sheet  is  marked  HD,  (  Hold 

tising  department  in  advance  of  each 

month  and  from  then  on  it  becomes  a  ^  ^  ^ 

production  job  to  fill  the  space  to  the  marked  “OK’,  (“In  I3ne”). 

liest  advantage.  In  this  work  there  is  .All  department  managers  whose  de¬ 

close  contact  between  the  advertising  de-  partments  show  “HD”  are  given  a  form 
partment,  the  merchandise  division  and  letter  showing  the  actual  figures  of  sales, 
the  sales  promotion  division.  In  like  advertising  and  percentage  and  a  warn- 
manner,  each  month  of  the  year  is  ing  that  the  money  allowed  for  adver- 
charted  in  advance.  tising  is  being  spent  too  rapidly  and 

So  much  for  the  planning  of  the  ad-  greater  care  must  he  exercised  in  the 
vertising  expenditure  for  the  entire  spending  of  the  balance  of  the  money 
store.  Now  for  a  brief  review  of  the  de-  for  the  month  so  that  the  advertising 
partmental  planning.  percentage  at  the  end  of  the  month  will 

Prior  to  each  month,  a  careful  study  not  be  out  of  line  with  the  budgeted 
is  made  by  the  controller,  the  general  percentage  or  with  actual  sales, 
merchandise  manager  and  the  sales  pro-  .All  department  managers  wliose  de¬ 

motion  manager  of  the  sales  and  planned  nartments  show  “SU”  are  given  a  simi- 
events  for  each  department.  From  this  lar  letter  telling  them  that  they  can  af- 


DEADLINE  NEAR.  REPORTER 
GETS  ALDERMANIC  ACTION 


lOHN  W.  SKINNER,  city  hall 
J  reporter  of  the  Springfield 
(Mass.)  Union  was  setting  in  on  a 
meeting  of  the  Board  of  Aider- 
men  who  were  trying  to  reach  a 
decision  on  a  minimum  taxi-cab 
rate  after  a  hectic  week  of  price- 
cutting  and  rivalry  among  the  taxi¬ 
cab  companies.  For  several  hours 
the  Aldermen  quibbled  over  the 
rate,  and  Skinner  saw  the  deadline 
approaching. 

Hastily,  when  there  were  only 
a  few  minutes  left,  Skinner 
scribbled  a  figure  on  a  piece  of 
paper,  and  handed  it  to  the 
chairman.  The  slip  was  passed 
around,  the  figure  met  with  in¬ 
stant  favor,  and  was  voted  upon 
and  pcissed  without  further  com¬ 
ment. 

P.  S. — The  story  made  the 
edition. 


DAILIES  SEEK  RECALL 
OF  DETROIT  MAYOR 


News  and  Free  Press  Active  in  Fight 
Against  Mayor  Bowles  Fol¬ 
lowing  Police  Chief’s 
Discharge 


ford  to  spend  more  money  than  they 
are  doing  for  advertising.  The  “OK” 
department  managers  receive  a  letter 
telling  them  that  their  percentage  is  OK 
and  that  their  money  is  being  spent  in 
direct  ratio  to  sales  as  previously 
planned. 

At  the  end  of  each  month,  each  de¬ 
partment  manager  receives  a  form  letter 
giving  this  data:  “Anticipated  Sales”, 
“Actual  Sales”,  “Budgeted  Advertising”, 
“Actual  Advertising”,  ‘Budgeted  Percent¬ 
age”,  “Actual  Percentage.”  This  letter 
winds  up  by  saying  “this  data  is  being 
sent  to  you  now  so  that  you  can  plan 
the  expenditure  of  your  advertising  al¬ 
lowance  for  .  (name  of  next 

month  to  be  filled  in)  to  the  best  ad¬ 
vantage.” 

And  so  you  see  that  the  plan  is  simple, 
easy  to  operate,  easy  to  control,  and  flex¬ 
ible.  The  big  thing  to  watch  is  the  per¬ 
centage  figure.  It  matters  not  whether 
a  department  spends  a  thousand  dollars 
or  ten  thousand  dollars,  providing  the 
percentage  to  sales  is  not  out  of  line. 
In  fact,  the  more  the  sales  the  more 
amount  of  money  is  available  for  ad¬ 
vertising. 

This  is  the  Holmes  Plan — and  it  is 
working  for  us. 


ARKANSAS  PRESS  MEETS 


iSpecial  to  Editok  &  Publisher) 

Dktroit,  Mich.,  May  27. — .After  weeks 
oi  protests  by  the  Detroit  News  and  Dt-  | 
trait  Free  Press  against  wide  open  vice  ^ 
conditions  in  Detroit,  the  recall  move¬ 
ment  against  Mayor  Charles  Bowles 
gained  additional  momentum  last  Sunday 
night  when  Harold  H.  h'mmons,  dis-  j 

micc«B/l  oc  r\rxlir*tf»  r'nmmi ccinti#»f  #»orlinr  •«  • 


Ed  McCorkle  Named  President,  Suc¬ 
ceeding  John  P.  Stafford 

Ed.  McCorkle,  Arkadelphia  Siftings- 
Ilerald,  was  elected  president  of  the 
Arkansas  Press  .Association  at  its  meet¬ 
ing  in  Pine  Bluff,  May  22-23.  He  suc¬ 
ceeds  John  P.  Stafford.  Springdale  News. 
A  resolution  was  adopted  calling  on  pub¬ 
lishers  to  accept  political  advertising  only 
on  a  cash  basis  except  when  handled  by 
established  agencies. 

Other  oflicers  elected  were:  .Alfred 
Hawn,  Iluntsx’ille  Record;  Tom  New¬ 
man,  Harrison  Times,  and  J.  \V.  Sallis, 
Clarkei’ille  Herald-Demoerat,  vice-presi¬ 
dents;  Clio  Harper,  Little  Rock,  secre¬ 
tary;  M.  J.  Gillespie,  DeValls  Bluff 
Democrat ,  treasurer. 

Among  the  speakers  were  George  M. 
Moreland,  columnist  of  the  .Memphis 
Commercial  Appeal;  L.  M.  Nichols, 
Oklahoma  City,  executive  committee 
of  the  National  Editorial  Association ; 
Kenneth  R.  Roy,  University  of  Arkansas 
agricultural  extension  editor,  and  H.  M. 
Jackson,  .Marianna  Courier-Index. 


missed  as  police  commissioner  earlier 
the  week  by  Mayor  Bowles  in  a  public 
statement,  charged  that  the  mayor  had 
attempted  to  have  him  issue  false  state¬ 
ments  to  the  newspapers. 

Almost  50,000  of  the  necessary  90, (XW 
signatures  on  recall  petitions  for  Mayor 
Bowles  had  been  obtained  up  to  Monday, 

John  \y.  Smith,  former  mayor,  was 
supported  by  the  Free  Press  and  News 
in  the  election  which  resulted  in  Mayor  , 
Bowles’  election,  but  both  newspapers 
gave  formal  supjiort  to  Bowles  until 
a  “hush  hush”  policy  was  clamjied  down 
on  the  police  department.  The  News  and 
Free  Press  mentioned  notorious  gam¬ 
bling  establishments  by  name. 

Emmons  returned  from  a  trip  to  Cali¬ 
fornia  shortly  before  Mayor  Bowles  and 
John  Gillespie,  commissioner  of  public 
works,  w'ent  to  the  Kentuteky  Derby. 
While  the  mayor  was  out  of  the  city, 
on  Saturday  night.  May  17.  Emmons  au¬ 
thorized  police  squads  tg  follow  reporters 
on  raids  against  alleged  gambling  dives. 

More  than  1(X)  alleged  gamblers  and 
frequenters  of  gambling  places  were  ar¬ 
rested  in  the  resultant  raids,  and  the  le 
port  immediately  grew  that  Emmons  was 
to  be  discharged.  Bowles,  however,  on 
Monday,  May  19,  assured  reporters  and 
Emmons  that  the  police  commissioner 
would  not  be  forced  to  resign,  but  when 
Emmons  flatly  refu.sed  to  resign,  dis- 
mis.sed  him  and  appointed  Thomas  C 
Wilcox,  former  Detroit  head  of  the  de¬ 
partment  of  justice,  in  his  place. 

The  Free  Press  in  its  editions  of  Mon¬ 
day.  May  26,  reproduced  the  statement 
which  Emmons  alleged  Mayor  Bowles 
wrote,  but  which  Emmons  refused  to 
sign.  The  copies  of  the  statement  said 
by  Emmons  to  be  in  the  mayor’s  hand¬ 
writing  occupied  the  four  center  columns 
and  Emmons’  statement,  with  a  new  at¬ 
tack  on  the  Bowles  administration,  took 
up  a  major  portion  of  the  rest  of  page 
one. 


AWARD  NEWSPAPER  PRIZES 


KELTY  JOINS  OREGONIAN 

Paul  R.  Kelty,  managing  editor  of  the 
Eugene  (Ore.)  Register,  will  return  to 
the  Portland  Oregonian  on  June  1  as 
editorial  writer.  Mr.  Kelty  was  news 
editor  of  the  Oregonian  in  1924  when  he 
bought  the  Eugene  Guard,  selling  it  later 
to  .-Mton  F.  Raker.  He  then  joined  the 
Eugene  Register. 


Leesburg  Commercial  Judged  Beit 
Florida  Paper  at  Meeting 

Newspaper  prize  awards  made  at  the 
recent  meeting  of  the  Florida  State 
Press  Association  at  Quincy  were  as  fol¬ 
lows  : 

Best  Newspaper  Contest:  Leesburg 
Commercial,  first;  Lake  City  Reporter, 
second;  Titumnlle  Star-.dd^'oeate,  third. 

Best  Editorial  Page  Contest;  .Uflri- 
anna  Floridan,  first;  Leesburg  Commer¬ 
cial.  second ;  Melbourne  Times-J oumd. 
third. 

Best  Front  Page  Contest:  Tarfm 
Springs  Leawer,  first :  Marianna  Flori¬ 
dan,  second ;  Lakes  IVales  Highlander, 
third. 

Newspaper  Production  Contest :  Mari¬ 
anna  Floridan,  first;  Lake  City  Reporter, 
second ;  Titusville  Star- Advocate,  third 

Rest  Editorial  Contest,  I^ke  Wales 
Highlander,  first;  Titusville  Star-.Advfr 
cate,  second;  Melbourne  Times-Journal. 
third. 

Community  Service  Contest;  Titus¬ 
ville  Star-Advocate,  first ;  Mellwurne 
Times-Journal,  second. 


STARTS  AVIATION  LEAGUE 

The  Wilmington  (Del.)  Every  Eve¬ 
ning  is  snonsoring  a  Delaware  chapter 
.Airplane  Model  League  of  .America. 


RETURNS  TO  STAFF  ) 

After  a  year  of  absence,  spent  partly  I 
in  vacation  travel  and  partly  in  work  ^  I 
Washington,  George  Garner  has  returnw  j 
to  the  Manufacturers  Record,  Baltimore  « 
Md..  for  editorial  duties. 
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THE  LOCAL  SOLICITOR’S  ROUND  TABLE 


Salesmanship  Courses  for  Solicitors  Are  Sources  of  Profit  When  Based  on  What  a  Newspaper 
Means  to  the  Advertiser — A  General  Method  Outlined  from  Retail  Point  of  View 


By  GUY  HUBBART 


chant  buys  but  cannot  see  with  bis  eyes. 
Stoke  Sei.lixi; 

Store  selling  involves  three  basic  ele¬ 
ments;  (1)  the  sliidy  and  analysis  of 
the  type  of  mind  at  the  bead  of  the 
store — bis  personality,  education,  general 
views  on  the  subject  of  advertising,  his 
character  as  an  executive  and  bis  rela- 
titms  with  department  managers  and 
members  of  the  store  advertising  depart¬ 
ment.  The  store  bead  may  be  purely 
matter-of-fact,  may  be  highly  imagin¬ 
ative,  intensely  human,  or  distinctly  dis¬ 
tant.  Sales  openings  and  approaches 
have  to  be  gauged  to  fit  him  mentally, 
dispo.sitionally  and  personally. 

(2)  Ajjpraisal  of  store  type  is  next. 
Teach  the  solicitor  to  observe  and 
evaluate  the  advertising  and  merchandis¬ 
ing  differences  of  (a)  the  distinctly  bar¬ 
gain  store  (b)  the  medium  and  better 
store  (c)  the  class-value  store  and  (d) 
the  fully  departmentized  as  against  the 
specialized  store.  .Ml  types  can  use  the 
solicitor's  paiKT  but  no  two  can  success¬ 
fully  use  it  the  same  way. 

(3)  Store  si'IHiiii  capacity  is  the  next 
study  for  the  solicitor.  The  four  types 
directly  above  may  be  (1)  of  small  daily 

consumer  buying  needs  and  buying  or  selling  capacity — $2(K)  a  day,  or  medium, 
spending  habits  or  capacity.  People  as  $7(H),  or  average  large,  such  as  $3,(i(K)  a 
a  whole,  a  population  basis,  spend  annual  day  or  big,  like  S  1,21)0  to  $8,(KX)  average 
money  in  certain  daily  amounts,  some  selling  capacitv.  Train  the  solicitor  to 
for  one  kind  of  goods,  a  little  for  an-  distinguish  tlir  advertising  needs  and 
other  kind,  and  so  on,  and  that  is  the  methods  of  diese  classifications  so  he 
way  a  store’s  items  of  merchandise  move  will  not  use  a  Niagara  Falls  method  on 
off  the  shelves — a  (luantity  of  hosiery,  a  Habbling  Hrook  store, 
of  handbags,  of  ice  chests,  of  bedding  S.-m-esmaxsimi’  is  tb-KsoxAi.  Seu.ing 

and  so  on  through  all  the  list  of  Salesmanship  training  should  teach  the 

salesman  how  to  sell  himself  as  a  news¬ 
paper  salesman.  Here  is  the  only  ])oint 
in  training  that  .academic  principles  are 
of  any  great  value  and  to  be  of  most 
value  to  the  paper  the  principles  should 
be  taught  by  an  experienced  newspaper 
man  if  possible,  for  while  anyone  can 
juggle  the  ff)ur  elements  of  making  a 
sale,  better  results  will  come  if  the  in¬ 
structor  is  familiar  with  the  problems 
the  salesmen  must  meet. 

The  instructor  who  has  never  sold 
anything  in  his  life  is  likely  to  lean  too 
strongly  toward  what  to  do  and  too 
weakly  on  how  to  do  it.  One  of  the 
cherished  principles  of  the  academic 
salesmanship  instructor  is  that  the  sales¬ 
man  must  always  take  a  stance  where 
he  is  above  the  prospect  and  can  look 
down  into  the  latter’s  eyes,  dominate 
him,  in  other  words,  like  a  lion  tamer 
casts  a  spell  over  the  king  of  beasts. 
If  the  prosiK-ct  happens  to  be  standing 
on  a  stepladder  this  rule  is  difficult  to 
apply. 

What  the  newspaper  salesman  needs, 
in  afldition  to  knowledge  of  his  paper 
and  his  clients’  business  and  the  funda¬ 
mental  principles  of  merchandising,  is 
training  ahmg  the  lines  of  (|uick,  direct 
interesting  and  helpful  presentation  of 
ideas  and  facts  that  will  help  the  ad¬ 
vertiser  see  what  he  is  buying  when  he 
pays  dO  cents  a  line  for  a  small  area  of 
white  space  tf)  run  in  a  .S(K),()(H)  daily 
circulation  or  20  cents  a  line  for  the 
same  >pace  on  a  small  city  circulation. 


The  merchandising  dejiartment  of  a 
metropolitan  daily  has  forwarded  the 
following  question : 

"We  conduct  courses  in  salesmanship 
for  our  general  solicitors,  using  largely 
the  principles  of  attracting  attention, 
creating  desire  and  closing  the  sale,  but 
feel  that  a  fault  or  gap  exists — some 
good  selling  talks  are  developed  but  the 
salesmen  fall  down  on  the  application, 
mainly  liecause  what  they  sell  is  intang¬ 
ible,  a  service  rather  than  a  thing  or 
object.  What  method  could  be  develoi)ed 
to  link  salesmanship  principles  to  news¬ 
paper  practice?” 

Principles  of  selling  any  commodity 
or  service  ought  to  be  applied  specifically 
as  they  are  taught,  not  taught  and  then 
applied.  The  four  basic  principles  of 
arousing  interest,  creating  desire,  de¬ 
veloping  action  and  closing  the  sale  can 
be  little  more  than  mental  exercises  un¬ 
less  based  on  a  specified,  definite  problem 
in  newspaper  selling.  The  principles  are 
used  in  the  selling  of  automobiles,  insur¬ 
ance,  stocks  and  bonds,  real  estate  and 
so  on.  They  mean  nothing  in  the  de¬ 
velopment  of  personal  sales  ability  if 
taught  and  applied  accidentally  in  any 
field  and  least  of  all  in  the  newspaper 
field. 

On  the  other  hand,  such  principles  are 
invaluable  to  solicitors  if  the  selling 
situation  is  first  clearly  outlined  and  de¬ 
tailed  into  parts  and  adapted  to  the  in¬ 
dividual  case,  and  by  the  way,  there  are 
no  general  problems  in  newspaper  sell- 
ing. 

Every  case  is  highly  individualized  be¬ 
cause  even  the  same  general  problem 
like,  for  example,  the  best  use  of  a  morn¬ 
ing  paper  to  accomplish  a  definite  ob¬ 
jective  such  as  better  volume  between 
10  A.  M.  and  3.  P.  M.,  varies  greatly 
with  two  local  stores.  And  this  is  true 
even  when  the  two  stores  are  almost 
identical  as  to  classes  of  trade,  type  of 
values  and  daily  selling  capacity.  Store 
No.  1  secs  the  morning  problem  in  one 
light.  Store  No.  2  sees  it  in  another. 
solicitor  working  on  lioth  stores  may  de¬ 
velop  a  fine  argument  for  his  paper  for 
Store  No.  1  and  find  it  does  not  click 
with  Store  No.  2,  although  his  newspaper 
can  (or  could)  do  the  identical  thing  for 
both  stores. 

It  would  seem  that  what  a  specific 
newspaper  needs  as  the  basis  for  train¬ 
ing^  salesmen  is  a  manual  of  newspaper 
selling  divided  into  sections  covering 
these  points  or  parts  in  this  order;  fa) 
advertising  selling,  fb)  newspaper  sell¬ 
ing,  (c)  store  or  client  selling  and  (d) 
salesmanship  or  personal  selling. 
An\T,RTisrxr.  .Sei.i.ixo 
Under  advertising  selling  the  instructor 
should  develop  ways  to  illustrate  to  the 
solicitor  what  he  is  selling  when  he  sells 
new.spaper  advertising.  Newspaper  ad¬ 
vertising  is  a  material  thing  in  onlv  one 
sense-qu<Tntity  of  space.  .All  other  at¬ 
tributes  of  advertising  are  effects  or  in¬ 
fluences  so  far  as  what  the  advertiser 
buys.  .And  it  is  these  that  the  solicitor 
must  sell.  So  why  not  teach  him  what 
ffic  effects  arc  and  what  they  mean? 
Rriefly,  the  three  effects  of  newspaper 
advertising  on  store  sales  are : 

fl)  Circulation,  a  factor  made  up  of 
daily  number  of  copies  of  the  paper, 
reaching  by  virtue  of  coverage,  a  cer¬ 
tain  number  of  individuals  and  families. 
In  other  words  a  reaching  and  carrying 
mechanism  generated  by  all  newsnapers 
u  individual  case  generated  by 

the  solicitor’s  paper;  (2)  Reader  interest 
created  by  the  news,  editorial  and  fea- 


BRITISH  DAILY  REBUILDS  BRANCH  PLANT 


PUBLISHER  MUST  STAND  TRIAL 

Irving  Webster,  publisher  of  the 
Indianapolis  Indiana  Journal,  weekly, 
must  stand  trial  on  a  charge  of  embez¬ 
zlement.  as  a  result  of  the  refusal  of 
ludge  lames  ,\.  Collins  of  the  Marion 
county  criminal  court  to  (piash  the  in¬ 
dictment.  He  is  alleged  to  have  attemiited 
to  collect  moiiev  illegally  in  an  adver¬ 
tising  scheme.  Hen  Newman,  advertising 
man.  is  indicted  on  the  same  charge  with 
Webster. 


Ireland,  Scotland  and  all  the  northern  counties  of  England  are  served  with 
copies  of  the  l.ondon  Daily  Mail  printed  in  this  newly  rebuilt  plant  of  the 
<laily  at  Manchester,  England.  Mats  are  sent  from  the  main  plant  in  London, 
186  miles  away,  and  the  make-up  of  the  papers  printed  in  the  London  plant 
and  those  in  the  Manchester  plant  are  identical,  with  the  exception  of  a 
‘Home  News”  page.  About  500,000  of  the  daily  papers  and  the  same  number 
of  the  Weekly  Disp<ach  are  printed  in  this  plant.  The  Daily  Mail  is  owned 
by  Associated  Newspapers,  Ltd.,  the  Rothermere  group. 


FLORIDIANS  IN  NEW  YORK 

William  C.  Tunks,  general  manager  of 
Jacksonville  (Fla.)  Journal,  and  Mrs. 
Tunks  were  visitors  in  New  York  this 
week,  following  their  stay  in  Washing¬ 
ton  (luring  the  convention  of  the  News¬ 
paper  .Advertising  Executives  Association. 


ances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


pRANK  JENWMl'  is  not  the  type  of 
editor  who  is  known  from  copy  desk 
to  sterotyping;  department  as  the  “Old 
Man.’’  For  that  hard-boiled,  terrifying, 
and  imperial  type  of  editor  could  not 
have  nursed  a  small  town  country  news¬ 
paper  with  a  circulation  of  about  2,500 
into  one  of  the  state’s  important  dailies. 

But  energy,  enthusiasm,  and  ability  can 
do  this,  and  with  these  qualities  Frank 
Jenkins  has  guided  the  Eugene  (Ore.) 

Register  through  17  years  of  constant 
growth. 

He  became  editor  of  the  Register  in 
1912.  It  was  then  a  six  page  publication 
with  a  small  circulation  and  plenty  of 
healthy  competition. 

Each  successive  enlargement  since  then, 
die  addition  of  new  equipment,  the  mov¬ 
ing  into  a  new  and  adequate  building, 
the  purchase  of  the  Roseburg  News- 
Review,  a  southern  Oregon  paper,  have 
all  seen  Frank  Jenkins  weighing  the  ad¬ 
visability  of  one  move  as  against  another 
and  directing  the  changes  with  a  cheer¬ 
fulness  and  calmness  that  hvae  endeared 
him  to  his  employes  and  won  him  the 
unqualified  respect  of  his  readers  and 
colleagues  throughout  the  state. 

The  most  recent  step  was  the  entire 
rearrangement  of  the  organization  to  per¬ 
mit  the  publication  of  a  full  and  com¬ 
plete  evening  edition.  The  decision  to 
make  this  adjustment,  though,  was  the 
outcome  of  mcMiths  of  consideration  and 
planning  on  the  part  of  the  editor.  First 
he  had  to  survey  his  field,  to  determine 
whether  there  was  room  for  another 
afternoon  paper  in  the  district,  then 
there  were  plans  for  the  adjustment  of 
deadlines  and  addition  of  extra  reporters 
and  copyreaders.  The  rather  conserva¬ 
tive  make-up  of  the  morning  sheet  was 
not  given  up,  but  an  entirely  new  style, 
fitted  for  street  sale,  was  worked  out 
for  the  evening  paper.  The  whole  plan 
for  the  new  ^ition  was  gone  at  open- 
nundedly,  and  the  outcome  has  not  been 
disappointing. 

As  editor  of  the  Register,  Mr.  Jenkins 
has  taken  particular  pains  to  find  out 
just  what  kind  of  editorial  comment  the 
readers  care  for  most.  He  has  done  con¬ 
siderable  research  along  this  line,  using 
his  paper  as  a  working  laboratory. 

In  the  first  place  he  discovered  that 
by  writing  _  only  those  things  that  in¬ 
terested  him  could  he  turn  out  a 
creditable  editorial  column.  At  first  this 
seemed  hard,  when  there  were  so  many 
things  that  apparently  should  be  dis¬ 
cussed,  but  the  results  were  almost  in¬ 
stantaneous,  and  it  freed  his  work  from 
all  subject  matter  that  had  to  meet  the 
deadline,  whether  it  was  material  he  was 
personally  interested  in  or  not. 

.\bout  a  year  and  a  half  ago  he  placed 
his  editoriaJs  on  the  frcxit  page  of  the 
paper,  as  the  Arthur  Brisbane  column  is 
displayed  in  Hearst  and  other  papers, 
and  labelled  it  “Elditorials  On  The  Day’s 
News.’’  This  brought  immediate  re¬ 
sponse  and  now  appears  both  in  the 
Eugene  and  Roseburg  paper. 

The  column  itself  portrays  Jenkins  to 
his  readers  as  the  kindly,  thoughtful,  and 

intelligent  editor  that  he  is.  They  know  _  _ ,  ...  _ 

that  his  advice  is  unbiased,  and  they  gracefully  refuse,  having  been  largely  in- 
know  that  what  he  advocates  is  solely  strumental  in  presenting  the  need  foi 
for  the  good  of  the  community.  such  a  Commission  before  the  people. 

Farm  problems  have  been  a  hobby  with  His  career  as  a  newspaper  man  startec 
.Tenkins,  parhaps  l^ause  a  good  propor-  in  Indianola,  Iowa,  where  he  was  attend 
tion  of  his  subscribers  are  rural  folk  of  ing  Simpson  College,  a  Methodist  school 
the  fertile  Williamette  Valley  of  western  He  worked  for  six  weeks  as  a  printer’: 
Oregon,  where  Eugene  is  located.  He  devil — until  he  caught  his  hand  in  : 
has  followed  and  studied  the  farm  situa-  platen  press.  But  during  this  brief  perio< 
tion  from  year  to  year,  and  is  recognized  in  the  shop  of  the  Indianola  Advocate 
as  an  authority  on  the  subject.  It  was  Tribune,  he  had  become  interested  ii 
the  Register  that  brought  pressure  to  journalism.  His  boss  was  the  type  o 
bear  which  resulted  in  a  public  Pro-  old-time  editor  who  would  rather  sit  oi 
ducers’  Market  in  the  city,  and  recently,  a  stool,  with  two  spittoons  on  each  sid' 
the  construction  of  a  fine  new  building  of  him,  and  chew  tobacco  as  he  set  type 
to  house  it.  than  to  attend  to  the  other  work.  IT 


By  ROBERT  K.  ALLEN 


placently  smoking  a  cigarette.  Jenkinj 
started  to  scold  the  boy  for  not  attend¬ 
ing  to  his  duties. 

“Well,  mister,”  replied  the  boy,  "do 
you  think  I’m  going  to  work  for  two- 
bits,  when  I  can  get  someone  else  to  do 
it  for  fifteen?” 

In  1907  Jenkins  came  with  his  parents 
to  Eugene.  The  following  two  years, 
which  he  claims  to  be  the  happiest  of 
his  life,  were  spent  in  travelling  over 
the  state,  usually  on  horseback,  collect¬ 
ing  and  writing  feature  material  for  the 
Sunday  supplements  and  magazine  sec¬ 
tions  of  the  larger  Pacific  Coast  news¬ 
papers.  His  love  for  outdoor  activity, 
coupled  with  that  for  writing,  make 
those  years  outstanding  in  his  memory. 

Later  he  purchased  a  printing  plant 
in  Eugene  which  he  ran  until  the  time 
he  bought  into  the  Register  Publishing 
Company  in  1912. 

Somehow  he  always  finds  time  to  see 
those  who  wish  to  consult  him,  although 
his  duties  may  get  numerous  and  diffi¬ 
cult  as  they  often  do  in  a  newspaper 
office.  One  can  never  tell  that  he  is 
busy,  so  calmly  attentive  is  he  to  that 
which  is  of  immediate  interest. 

Daily  in  his  column  he  discusses  a 
wide  variety  of  interesting  facts,  back¬ 
ing  deliberate  conclusions  which  are  re¬ 
spected  and  quoted  throughout  the 
state.  He  is  not  “Old  Man”  Jenkins, 
but  rather,  Frank  Jenkins,  the  editor. 


DISCUSS  BRITISH  A.  B.  C. 


Thomas  Bell  of  London  Tendered 

Luncheon  by  A.N.A.  in  New  York 

A  complimentary  luncheon  was  tend¬ 
ered  May  23,  at  the  Hotel  Lafayette, 
New  York,  to  Thomas  Bell  of  Kodak, 
Ltd.,  London,  by  the  officers  and  direct¬ 
ors  of  the  Association  of  National  Ad¬ 
vertisers,  Inc.,  New  York.  Mr.  Bell 
is  chairman  of  the  Incorporated  Society 
of  British  Advertisers,  Ltd.,  with  which 
the  Association  of  National  Advertisers 
is  affiliated. 

Although  there  were  no  set  speeches, 
the  talk  centered  largely  on  the  proposed 
establishment  of  a  British  audit  bureau 
of  circulations  which  will  be  based  on 
the  American  A.B.C.  Mr.  Bell  reported 
that  much  progress  had  been  made  in 
the  matter  through  a  series  of  confer¬ 
ences  between  his  association,  the  News¬ 
paper  Proprietors  Association,  the  News¬ 
paper  Society,  and  the  Institute  of  In¬ 
corporated  Practitioners  in  Advertising, 
all  of  England. 

_  The  Association  of  National  .Adver¬ 
tisers  is  now  afilliated  with  similar  as¬ 
sociations  of  buyers  of  advertising  in 
nine  foreign  countries. 


FRANK  JENKINS 
Editor,  Eugene  (Ore.) 
Register. 


CIRCULATORS  HOLD  OUTING 
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AT  THE  HEAD  OF  THE  LIST  IN  THE  BOOK  FIELD 


From  an  article  by  Charles  H.  Denhard  in  the  Publishers'  Weekly^ 


the  head  of  the  list  of 
national  magazines  in  the 
book  field  belongs  The  New 
York  Times  Book  Review, 
All  the  $5.00  appropria- 
tions»  utterly  useless  else¬ 
where,  enable  the  pub¬ 
lisher  to  make  up  large 
space  units  and  to  an¬ 
nounce  all  his  books  to 
the  largest  single  mar- 


Section 


SimUSYi  /t’NE  1,  WM 


BRIAND:  A  MAN  OF  THE  PEOPLE 

The  Frcftch  Foreign  Minister  Portrayed  by  His  Boswell 


''Probably  20%  of  all 
the  money  spent  to 
advertise  trade  books 
is  spent  in  The  Times 
Book  Review.  It  is 
wrong  to  regard  the 
tremendous  expen¬ 
diture  as  New  York 
City  advertising.  It 
isn’t.  Nor  is  it  in¬ 
tended  to  be.Year 
after  year,  book 
advertisers  who 
invite  direct  re-- 
response,  find 
that  replies  to 
their  advertis¬ 
ing  in  The 
Times  Book 
Review  are  as 
n  a  t  i  o  n  a  1 — 
and*  as  inter¬ 
national — as 
those  from 
any  mag¬ 
azine. 
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MACHINE’S  FAILURE  TO  CAST  A  LINE 
RESULTS  IN  $100,000  LIBEL  SUIT 


But  Action  Against  New  York  American  Is  Dropped  When 
Drug  Firm's  President  Heard  How  Error  Happened — 
Story  Was  Being  Rushed 


A  $100,000  libel  suit  caused  by  the  ex¬ 
traordinarily  perfect  operation  of  a 
typesetting  machine  was  settled  amicably 
out  of  court  b'’  the  \cw  York  American 
last  week.  Carl  Helm,  one  of  the  lil)el 
experts  of  the  Hearst  Corp(jrations'  le¬ 
gal  department,  admitted  the  American 
had  printed  an  indefensible  libel  suit  but 
explainer!  that  the  case  was  unavoidable 
because  of  the  linotype's  mechanical  per¬ 
fection. 

The  suit  aro.se  out  of  a  story  in  the 
American  Feb.  10  concerning  a  govern¬ 
ment  investigation  of  150  drug  concerns 
suspected  of  aiding  in  diverting  jture  al¬ 
cohol  from  the  drug  trade  to  the  b^it- 
leg  liquor  traffic.  The  name  of  the  York 
Drug  Company,  co-plaintiff  with  Max  J. 
Block,  president  of  the  company,  was 
carried  in  the  American's  story,  although 
thi.s  concern  was  in  no  way  connected 
with  the  government  inquiry. 

The  whole  trouble  was  caused  by  the 
refusal  of  the  machine  to  cast  one  line 
in  the  story  Ijccause  it  was  l/.30.(KK,'th  of 
an  inch  short  of  the  standard.  This  line 
contained  the  key  to  the  situation.  Ex¬ 
plaining  the  accident  to  Editor  &  Pub¬ 
lisher  this  week.  Mr.  Helm  said; 

"In  watching  for  possible  libelous  ma¬ 
terial  in  news  stories,  I  read  copy  on  the 
■American  every  night  except  Sunday, 
when  doubtful  copy  is  referred  to  me  at 
my  home.  The  drug  investigation  story 
appeared  in  the  last  edition,  Monday, 
Feb.  10,  and  the  copy  was  read  to  me 
over  the  phone  at  my  home.  It  contained 
several  names  of  individuals  and  con¬ 
cerns,  which,  in  view  of  the  fact  that 
no  indictments  had  yet  been  handed  down 
in  the  case,  I  thought  best  to  delete. 

‘‘The  story  was  an  exclusive  from 
the  Chicago  Herald  Examiner.  The  lead 
was  rewritten  by  the  American  and  parts 
of  the  main  story  were  edited." 

In  editing  the  story,  Mr.  Helm  ex¬ 
plained.  he  saw  that  a  large  wholesale 
drug  concern  mentioned  was  probably 
the  under-cover  operative  of  a  chemist 
engaged  in  restoring  to  its  original  con¬ 
dition  alcohol  used  for  hair  tonic,  per¬ 
fume  and  other  commercial  products.  He 
designated  it  as  such  in  the  story.  The 
paragraph  containing  this  part  of  the 
story,  as  Mr.  Helm  wrote  it,  read: 

‘‘■This  concern  was  in  reality  the  ‘cover 
place'  for  another’  New  York  drug  com¬ 
pany.  according  to  Federal  agents.  The 
president  of  this  company  is  said  to  be 
a  director  in  a  New  York  bank.” 

When  a  complaint  was  made  about  the 
story  Helm  found  that  the  sentences 
read : 

‘‘This  concern  was  in  reality  the  York 
drug  company,  according  to  Federal 
^ents.  The  president  of  this  company 
is  said  to  be  a  director  in  a  New  York 
bank.” 

He  was  mystified,  but  after  diligent 
investigation,  he  discovered  that  the 
words  ‘‘  ‘cover  place’  for  another  New" 
falling  in  the  same  line  on  the  machine, 
formed  a  line  too  short  to  be  cast  because 
the  operation  of  the  linotype  is  so  ar¬ 
ranged  that  a  line  measuring  less  than 
a  certain  standard  cannot  be  cast. 

"The  trouble  was  caused  by  the  quotes 


around  ‘cover  place,’  ”  the  Hearst  attor¬ 
ney  explained.  “To  set  each  of  these 
quotes,  the  ojicrator  has  to  strike  the 
keyboard  twice.  In  the  speed  of  opera¬ 
tion  the  matrix  for  inverted  comma  may 
have  failed  to  slip  to  the  space  band  or 
it  may  have  been  bent.  In  either  case 
the  machine  would  be  prevented  from 
casting  the  line. 

The  error  was  mg  caught  in  proof¬ 
reading  because  the  story  was  lieing 
rushed  into  the  final  edition,  the  reader 
scrutinizing  only  the  type  jircxif.  Since 
the  story  made  sense  despite  the  dropjied 
line,  the  error  was  not  detected.  What 
led  me  to  suspect  a  mechanical  error 
was  the  spelling  of  drug  in  “York  drug 
company”  with  a  lower  ca.se  “d,”  evi¬ 
dently  “drug”  was  not  intended  as  a 
proper  name.  At  first  I  thought  a  line 
liad  lieen  dropped  by  a  makeup  man,  but 
when  we  had  the  copy  set  up  specially  on 
a  machine  hy  James  W.  Walker,  the  fast¬ 
est  operator  in  the  .American  plant,  it 
came  out  of  the  machine  with  the  line 
missing.  Out  of  five  such  trials  the  para¬ 
graph  aiqieared  minus  the  line  three 
times.” 

The  case  was  further  aggravated  by 
the  statement  that :  “The  president  of 
this  com])any  is  said  to  be  a  director  in  a 
New  York  Bank.”  Mr.  Block,  president 
of  the  New  York  Drug  Company,  is  also 
a  New  York  bank  director. 

_  Mr.  Helm  explained  the  mechanical 
difficulty  to  Eugene  Newman,  attorney 
for  Max  Block,  and  offered  to  give  a 
demonstration  at  the  American  plant. 
Mr.  Newman  and  his  client,  appreciating 
the  American’s  position,  accepted  the  ex- 
I>lanation  and  the  case  was  withdrawn 
after  the  .American  had  published  an 
apology  and  an  explanation  of  the  error, 
together  with  a  resume  of  Mr.  Block's 
biis"'''ss  career.  Following  the  settle- 
m-  nt.  officials  of  the  .■\merican  enter¬ 
tained  Mr.  Block  and  his  sales  executives 
at  a  dinner  jiarty. 


PLAN  BIG  STATE  DRIVE 


N.  Y.  Official*  to  U*e  Radio  to  Stimu¬ 
late  Interest  in  $500,000  Fund 

.■\  series  of  radio  talks  by  state  officials 
this  summer  advertising  the  pleasure 
and  industrial  advantages  of  New  York 
State  is  expected  to  give  impetus  to  a 
plan  to  have  a  fund  of  approximately 
$500,000  created  for  a  general  advertis¬ 
ing  campaign  in  1931. 

Governor  Franklin  D.  Roosevelt  is 
scheduled  to  be  the  first  speaker  in  the 
radio  camiiaign,  which  was  decided  upon 
last  week  after  the  state  was  criticized 
by  hotel  men  for  not  exploiting  its 
advantages. 

For  the  last  two  years  there  has  been 
a  movement  in  the  state  legislature  to 
adopt  a  general  advertising  appropria¬ 
tion.  The  fund  first  as  placed  at  $100.- 
000.  then  raised  to  $.300,000.  The  pro])o- 
sition  failed  again  this  year.  On  the 
basis  of  reaction  to  the  radio  talks,  state 
officials  expect  to  advocate  a  nation¬ 
wide  advertising  program  that  will  in¬ 
clude  newspapers  and  magazines. 


First  in  America 

The  Charlotte  Observer  lead*  in  circulation  All  newspaper*.  Morning 
and  Evening,  in  the  States  of  North  and  South  Carolina.  It  is  the 
largest  newspaper  between  Richmond  and  Atlanta  and  Washington 
and  Birmingham.  The  Observer  occupies  the  unique  position  of  being 
the  only  morning  newspaper  in  AMERICA  published  in  a  city  of 
leas  than  I  00,000  population  having  a  circulation  in  excess  of  48,000 
daily  and  more  than  50,000  Sunday.  The  Observer  leads  all  news¬ 
papers,  both  Morning  and  Evening,  in  the  two  states,  in  volume  of 
advertising  carried  eaeh  year. 


BOES  JOINS  PHELPS  STAFF 


Leaves  Advertisers,  Inc.,  to  Become 

Director  of  Media  and  Research 

R.  E.  Boes,  assistant  director  of  the 
media  department  of  Advertisers,  Inc., 
Detroit  advertising  agency,  has  resigned 
to  become  direc¬ 
tor  of  media  and 
market  research 
for  George  Har¬ 
rison  Phelps,  Inc., 
according  to  an¬ 
nouncement  b  y 
\V.  D.  Laurie, 
vice-  president 
and  general  man¬ 
ager  of  the 
Phelps  organiza¬ 
tion. 

He  was  form¬ 
erly  with  the 
R.  E.  Boes  Phelps  agency, 

and  in  both  posi¬ 
tions  has  devoted  himself  since  1926 
largely  to  market  and  media  research 
for  Dodge  Brothers.  He  has  also  been 
as.sociated  with  the  Burroughs  Adding 
Machine  Company  and  the  Campbell- 
Ewald  advertising  agency. 

COAST  DAILY  INCORPORATES 

•Articles  of  incorporation  for  the  Sacra¬ 
mento  Publishing  Company,  owners  of 
the  Sacramento  (Cal.)  Daily  Union,  wert 
filed  early  in  May  with  the  secretary  of 
state.  The  articles  were  originally  filed 
in  the  state  of  Nevada.  John  H. 
Payne,  business  manager  of  the  Union,  is 
named  as  California  agent,  and  William 
H.  Dodge,  as  president.  The  company 
has  a  capital  stock  of  4,(XX)  shares,  of  no 
stated  par  value. 


BUCKEYE  PRESS  TO  MEET 

The  Buckeye  Press  Association  will 
hold  its  midsummer  meeting  at  Cleve¬ 
land  July  1,  and  later  will  take  a  Imat 
for  a  trip  to  Port  Stanley,  Canada. 
Paul  G.  Mohler  of  the  Berea  (O.)  News, 
is  president. 


facts  — 

about  the  Binghamton  Market 

Population,  City 

Population,  Triple  Cities,  Binghamton,  Endicott 
and  Johnson  City  1  10,672 
Population,  County  (Broome)  146,965 
Population  Binghamton  trade  area,  in  excess  of 
half  million 

Nine  Banks  -and  Trust  Companies  with  total 
resources  of  $59,794,526.16 

Eighty-nine  major  manufacturing  plants 
Value  of  Manufactured  products  annually 

$175,000,000 

Industrial  workers  (Triple  cities)  24,415 

County  27,608.  Annual  County  payroll 
$65,000,000  _ 

The  Binghamton  Press  is  listed  nationally  as  third  in 
point  of  density  of  coverage  in  its  home  zone 

The  BinghamtonUPress 

Above  All — A  Home  Newspaper 


National  Advertising  Representative 

THE  JOHN  BUDD  COMPANY 

Offices  in  Eight  Principal  Cities  of  U.  S. 


DEFINITION  PRESERVED 


Col.  McCormick’s  Description  of 
Newspaper  Carved  in  Stone 

Col.  Robert  R.  McCormick’s  definition 
of  a  newspaper,  as  given  in  a  recent  ad¬ 
dress,  has  been  inscribed  on  the  east  half 
of  the  south  wall  of  the  Chicago  Tribune 
Tower. 

The  inscription  reads :  ,  .  . 

“The  newspaper  is  an  institution  de- 
velped  by  modern  civilization  to  present 
the  news  of  the  day,  to  foster  commerce 
and  industry,  to  inform  and  lead  public 
opinion,  and  to  furnish  that  check  upon 
government  which  no  constitution  has 
ever  been  able  to  provide.” 

Other  inscriptions  on  the  walls  of 
Tribune  Tower  are  a  portion  of  the  will 
of  Joseph  Medill,  a  quotation  from 
Richard  Brinsley  Sheridan,  and  an  ex¬ 
tract  from  a  decision  handed  down  by 
Chief  Justice  Floyd  E.  Thompson. 


The  careful  buyer 
demands  quality 

Vand  economy.  The 
world's  largest  fea¬ 
ture  and  newspic- 
ture  serv'ice  pro¬ 
vides  both. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 
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FACTS 

About  Pittsburgh  Newspaper  Advertising 

During  April 


1.  During  April,  The  Press  published  2,281,892 
lines  of  paid  advertising,  34%  more  than  the 
other  evening  and  Sunday  paper  and  1 69  %  more 
than  the  morning  paper. 

2.  Again  in  April,  The  Press  led  all  Pittsburgh 
papers  in  local  display,  national  display,  automo¬ 
tive,  total  display,  classified  and  total  advertising. 

3.  The  Press  in  April  published  47.2%  of  all 
advertising  appearing  in  Pittsburgh  newspapers. 

4.  The  Press  led  all  Pittsburgh  papers  in  30  out 
of  36  major  classifications  set  up  by  Media 
Records,  Inc.  The  other  evening  and  Sunday 
paper  led  in  only  3  classifications.  The  morning 
paper  led  in  only  3  classifications.  The  Press 
led  the  other  evening  and  Sunday  paper  in  32  out 
of  the  36  classifications. 

5.  In  the  30  classifications  in  which  The  Press 
led  all  other  Pittsburgh  papers  during  April,  The 
Press  carried  more  linage  in  14  classifications  than 
both  other  Pittsburgh  papers  combined. 

6.  In  local  display  advertising.  The  Press  led  the 
other  evening  and  Sunday  paper  in  daily  linage, 
in  Sunday  linage  and  in  total  linage. 

7.  In  classified  advertising.  The  Press  carried 
more  advertising  in  its  evening  editions  alone 
than  the  other  evening  and  Sunday  paper  in  eve¬ 
ning  and  Sunday  editions  combined. 


8.  In  national  advertising.  The  Press  published 
more  advertising  in  its  six  evening  editions  alone 
than  the  other  evening  and  Sunday  paper  in  its 
combined  evening  and  Sunday  editions 

9.  The  Press  during  April  carried  more  than 
double  the  rotogravure  linage  published  by  the 
other  Sunday  paper.  The  Press  published  22,043 
lines  and  the  other  Sunday  paper  10,776  lines. 

10.  In  display  classifications  (exclusive  of 
theatre  and  financial  issues)  1,122  advertisers 
used  Pittsburgh  papers  during  April;  883  of 
these  advertisers,  or  79%  of  the  total,  used 
The  Press. 

11.  Three  hundred  and  eighty-nine  display  ad¬ 
vertisers  (exclusive  of  theatre  and  financial  issues) 
used  The  Press  exclusively  for  their  April  cam¬ 
paigns  in  Pittsburgh. 

12.  During  the  six  months  period  ending  March 
31.  1930,  The  Press,  with  197,243  daily  circu¬ 
lation  and  276,298  Sunday  circulation,  was  the 
only  Pittsburgh  newspaper  to  show  a  gain  in 
circulation  either  daily  or  Sunday.  The  Press 
gained  1  1,459  copies  daily  and  18,505  copies 
Sunday.  The  other  evening  and  Sunday  paper 
lost  123  daily  and  3,497  Sunday.  The  morning 
paper  lost  3,448. 


All  Mea'iiiremontfi  In  ThU  Advertisement  hy  Media  Rceiirds,  Ine.,  and  Are  Kxclu- 
sive  of  Advertising  In  National  Magazine  Dlstrlbut.  d  uith  the  Other  Sunday  Paiter. 


The  Pittsburgh  Press 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS. HOWARD 
NEWSPAPERS 
230  PARK.  AVEN  UE.  N.  Y.  C. 


MEMBER  OF  THE  UNITED 
PRESS  .  •  •  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  of 

MEDIA  RECORDS.  INC. 
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ST.  PAUL  DAILIES’  LEASE  EXPOSURE 
RESULTS  IN  U.  S.  INVESTIGATION 

Dispatch  and  Pioneer  Press  Reveal  $1,150,000  in  Securities 
Sold  on  Strength  of  Postofiice  Lease  on  Property 
Worth  $250,000 — Congress  Votes  an  Inquiry 


PUBLISHER’S  ACCUSER  ARRESTED 


STARTS  AIR  DELIVERY 


WHEN  headlines  flared  across  the 
nation’s  newspapers  recently  an¬ 
nouncing  a  congressional  investigation 
into  all  postoffice  leases  they  were  the 
result  of  a  campaign  waged  for  two 
years  by  the  St.  Paul  (Minn.)  Dispatch 
and  Pioneer  Press  to  bring  the  facts  to 
light. 

This  nationwide  inquiry  which  Sen¬ 
ator  James  J.  Blaine  of  Wisconsin  and 
Congressman  Melvin  J.  Mass  of  Minne¬ 
sota  charge  will  disclose  “$10,000,000  in 
graft”  and  will  be  “a  bigger  scandal  than 
Teapot  Dome”  followed  the  Dispatch 
and  Pioneer  Press  campaign  to  expose 
facts  surrounding  cancellation  of  a  lease 
on  postal  property  in  St.  Paul  and  the 
subsequent  signing  of  a  new  non-can- 
cellable  lease  by  the  postoffice  depart¬ 
ment. 

Starting  with  the  hunch  of  a  reporter 
that  all  was  not  well  in  the  lease  situa¬ 
tion,  the  Dispatch  and  Pioneer  Press 
continued  to  dig  into  the  case.  The 
hunch  later  was  substantiated  by  the 
disclosure  that  a  Federal  judge  had 
asked  a  grand  jury  to  investigate  the 
lease  entered  into  by  the  private  owners 
of  the  Commercial  Postal  station  with 
the  government.  This  lease  was  holding 
up  construction  of  a  $2,700,000  postoffice 
building. 

The  Commercial  station  was  erected 
by  Jacob  Kulp  &  Co.,  of  Chicago.  The 
first  tip  came  when  the  company  pro¬ 
tested  against  a  tax  valuation  fixed  by 
the  assessor  at  $500,000.  The  assessor 
pointed  out  that  the  company  which  built 
the  structure  in  1921  and  leased  it  to  the 
government  in  1922  was  receiving  $120,- 
775  yearly  on  a  20-year  cancellable  lease. 
At  the  suggestion  of  the  Dispatch  and 
Pioneer  Press  Judge  John  p.  Sanborn 
of  the  Federal  bench  called  in  valuation 
experts  and  obtained  an  informal  esti¬ 
mate  of  the  value. 

In  the  spring  of  1928  the  judge  asked 
the  sitting  grand  jury  to  investigate  the 
matter.  The  grand  jury  discovered  that 
$1,150,000  in  securities  had  been  offered 
the  public  bv  the  owners  on  the  strength 
of  the  profitable  lease.  The  grand  jury 
reported  that  “gross  fraud  had  been  per¬ 
petrated’’  and  asked  that  further  inquiry 
be  made.  It  also  held  that  the  total  value 
of  the  property  was  “not  in  excess  of 
$250,000.”  In  an  exclusive  story  the 
Pioneer  Press  printed  the  report  of  the 
grand  jury  and  demanded  action.  Soon 
thereafter  agents  of  the  United  States 
Department  of  Justice  and  the  postoffice 
department  were  assigned  to  the  inquiry 
but  the  report  was  never  made  public. 

■The  Dispatch  and  Pioneer  Press,  how¬ 
ever,  remained  on  the  trail  and  after  the 
lapse  of  several  months  reported  that  the 
F^eral  investigators  had  made  volumin¬ 
ous  reports,  disclosing  that  the  20  year 
cancellable  lease  had  been  supplanted  by 
a  second  lease  in  1925  which  was  non- 
cancellable  and  the  rent  had  been  reduced 
from  $120,775  annually  to  $120,000. 

The  newspapers  also  disclosed  that  the 
late  Tames  \V.  Good,  former  Iowa  Con¬ 
gressman  who  later  was  appointed  Sec¬ 
retary  of  War  by  President  Hoover,  had, 
in  his  capacity  as  a  private  attorney, 
negotiatc'd  the  new  lease  with  Harry 
New,  postmaster  general,  receiving  a  fee 
of  $10,000. 

The  Dispatch  and  Pioneer  Press  im¬ 
mediately  started  a  campaign  of  complete 
exposure,  printing  excerpts  of  the  secret 
agents’  reports,  photostatic  copies  of  the 
two  leases  and  other  documents.  These 
newspapers  set  forth  that : 

The  St.  Paul  Commercial  station  was 
only  one  of  many  owned  by  the  same 
company  in  other  parts  of  the  country. 

Under  terms  of  the  lease  redrawn 
secretly  in  1925  the  government  was  un¬ 
der  contract  to  pay  a  total  of  $2,400,000 
in  rent  for  a  building  valued  at  less  than 
$250,000  by  a  Federal  Grand  Jury  and 
less  than  $500,000  by  the  government’s 
appraisal  experts  in  Washington. 

The  cancellation  clause  was  withdrawn 


from  the  first  lease  after  the  Kulp  inter¬ 
ests  had  sold  an  issue  of  $750,000  in 
bonds  on  representation  that  the  lease 
was  non  cancellable. 

Suit  was  brought  in  the  United  States 
Court  of  Claims  a  year  ago  to  break 
the  lease  as  fraudulent  and  the  postoffice 
department  has  held  up  rentals  pending 
investigation. 

The  Dispatch  and  Pioneer  Press 
turned  over  all  their  information  to 
Congressman  Maas  who  introduced  an 
amendment  to  the  House  appropriation 
bill  which  would  eliminate  the  annual 
appropriation  for  payment  of  rent  on  the 
Commercial  station.  While  the  amend¬ 
ment  was  riding  through  stormy  debate. 
Postmaster  General  Brown,  Assistant 
Postmaster  General  Arch  Coleman  and 
other  high  officials  appeared  before  the 
committee  in  attempts  to  defeat  it. 
Failing  to  obtain  House  action  Mr.  Maas 
interested  Senators  in  the  proposal  with 
the  result  that  Congress  not  only  has 
cancelled  the  lease  but  has  called  for  a 
sweeping  investigation  of  the  St.  Paul 
and  other  similar  leases. 

The  latest  chapter  was  written  last 
week  when  owners  of  the  property  ap¬ 
pealed  frc«n  the  award  of  $317,()()0  set  by 
a  Federal  Board  of  appraisers  as  the 
value  of  the  Commercial  Station  and  a 
Federal  court  jury  in  St.  Paul  fixed  it 
at  $334,000.  The  owners  have  announced 
an  appeal. 

Condemnation  proceedings  have  been 
instituted  by  the  city  of  St.  Paul  on 
grounds  that  the  building  is  unfit  for  oc¬ 
cupancy  due  to  the  crumbling  condition 
of  its  walls. 


Criminal  Libel  Suit  Pending  Against 
Daily,  Promoter  Out  on  Bail 

F.  Gordon  Rogers,  whose  criminal 
libel  suit  against  Lewis  M.  Herrmann, 
publisher  of  the  tabloid  Atlantic  City 
News,  is  scheduled  for  trial  in  June, 
was  arrested  last  week  on  charges  the 
News  preferred  against  him  last  fall, 
and  is  now  at  liberty  under  $25,000  bail. 
Rogers  and  his  associates  were  accused 
by  the  News  of  promoting  huge  stock 
swindles. 

The  libel  suit  was  based  on  the  News’ 
story  of  a  boxing  bout,  last  October, 
promoted  by  Rogers  at  which  the  pro¬ 
ceeds  were  said  to  have  been  spirited 
away,  and  the  featured  boxers  refused 
to  go  on  with  no  purse  in  sight.  More 
than  2,000  fans  were  present  at  the  bout. 

NEWS  BUILDING  NEARLY  FILLED 


SCHOLARSHIPS  AWARDED 


Office  Space  85  Per  Cent  Leased — 
International  Paper  Large  Tenant 

Eighty-five  per  cent  of  the  rentable  space 
in  the  new  building  of  the  New  York 
Daily  News  has  been  leased,  it  was 
announced  this  week.  Walter  Pfaendler, 
formerly  in  charge  •  of  the  Park-Lex- 
ington  Building,  has  been  appointed 
superintendent  of  the  News  Building. 
All  interior  work  on  the  structure  is 
expected  to  be  completed  by  June  1. 

The  largest  tenant  of  the  office  build¬ 
ing  will  be  International  Paper  and 
Power  Company  which  has  leased  14 
floors.  Other  occupants  of  office  space 
wil  lie  the  U.  S.  Gypsum  Company,  Cline 
Electric  Manufacturing  Company,  Goss 
Printing  Press  Company,  American 
Credit  Indemnity  Company  and  J.  O. 
Power  Advertising  Company. 

CURTIS  IN  NEW  YORK 

Cyrus  H.  K.  Curtis,  president  of  the 
Curtis  Publishing  Company,  arrived  in 
New  York,  May  28,  abroad  his  yacht, 
“Lyndonia”.  He  will  spend  a  week  in 
the  city. 


Paper*  Reach  Summer  Resort  Area 
6  to  16  Hours  Earlier 

Airplane  delivery  to  eastern  Canada, 
northern  New  York  and  points  in  \’er- 
mont,  started  May  26,  by  the  New 
York  Times,  placed  copies  of  that  day’s 
paper  in  those  localities  from  six  to  16  f 
hours  earlier  than  formerly.  A  plane  2 
of  the  Curtis- W'right  Flying  Service, 
meeting  an  early  New  York  Central 
train  at  Albany,  picked  up  copies  of 
the  Times  and  flew  them  to  Quebec, 
stopping  at  airports  along  the  route. 
Trucks  relayed  bundles  from  the  air¬ 
ports  to  dealers  in  the  territory. 

The  air  service  will  be  continued  by 
the  Times  throughout  the  summer  to 
cover  the  large  up-state  and  Canadian  ^ 
vacation  territory.  The  exact  time  i 
saved  to  Montreal  with  the  new  delivery  ' 
method  is  10  hours  and  15  minutes,  to 
Toronto,  13  hours  and  55  minutes,  and  i 
a  full  16  hours  were  cut  from  the 
Quebec  delivery  time.  Other  points 
served  by  plane  were  Westport,  Lake 
Placid,  Saranac  Lake,  Plattsburg,  N.  Y. 
and  Burlington,  Vt. 

NEWSBOYS  TO  GET  OUTING 

“Carrier  salesmen”  of  the  Des  Moines 
Register  and  Tribune  will  gather  in  the 
city,  June  9,  for  their  first  “convention.” 

A  day  of  entertainment  has  been  planned 
by  the  dailies.  The  day’s  festivities  will 
start  with  an  address  of  welcome  by 
Mayor  Parker  L.  Crouch.  At  noon 
the  carriers  will  parade  through  the  main 
street  of  the  city,  led  by  James  F.  Jae, 
city  circulation  manager. 

DAVID  LOTH  RETURNS 

David  Loth,  formerly  of  the  New  York 
World,  returned  this  week  from  several 
months’  visit  in  Europe  to  rejoin  the 
World  Sunday  department'  for  a  short 
time  in  place  of  Paul  Sifton,  who  is 
taking  several  weeks’  leave  of  absence. 
Loth  was  in  Europe  to  gather  material 
for  a  biography  of  Charles  H. 


Five  Columbia  Students  Rewarded 
For  Work  In  Journalism 

-Adrian  Weinberg  of  Jamaica,  N.  Y., 
and  F.  David  Anderson  of  Ottawa,  Can¬ 
ada,  were  named  this  week  as  the  1930 
winners  of  the  two  Sackett  graduate 
scholarships  in  the  Columbia  school  of 
journalism.  The  students,  who  are  to 
graduate  next  week,  will  each  receive  a 
$300  award  provided  in  the  will  of  the 
late  Colonel  Henry  Woodward  Sackett, 
for  many  years  a  lecturer  on  the  law  of 
libel  at  the  school,  to  enable  them  to 
take  post  graduate  studv  and  become 
candidates  for  the  degree  of  M.S.  in 
journalism. 

Two  faculty  scholarships  providing 
one  year’s  free  tuition  were  awarded  to 
Frederick  D.  Sink  of  Zanesville,  O.,  and 
Milton  Bracker  of  New  York,  who  are 
jupiors,  another  junior.  Miss  Valerie  A. 
Fite  of  New  York,  received  the  Kather¬ 
ine  MacMahon  scholarship  of  about  $300 
value. 


IN  EGYPT 


Manufacturers  and  wholesalers 
desiring  to  sell  their  product  in 
“Egyrpt”  find  it  essential  to  use 
“Egypt’s  Dailies.”  The  Record 
offers  the  medium  for  its  terri¬ 
tory,  in  results  obtained  for  its 
advertisers.  Daily  Record  space 
is  sold  on  merit  only,  and  at  a 
price  within  the  reach  of  all. 
Information  as  to  territory  cov¬ 
ered  by  circulation  and  rate  card 
furnished  on  request. 

THE  DAILY  RECORD 

Lawrenceville,  III. 


EGYPT'S  ASSDCIAfED  DAILIES 

SECRETARY  M  A  Ml  0  N  .  I L  L I N  □  I S 


For  the  past  Five  consecutive 
years  this  newspaper  has  maintained 
its  leadership  in 

NAT  ion  AL 
ADVERTISING 

Among  ALL  the  six-day  news¬ 
papers  published  in  the 

UNITED  STATES 


EUGENE  W.  FARRELL 

Business  and  Advertising  Manager 
21.S-221  Market  St.. 

NEWARK,  NEW  JERSEY 


O’MARA  &  ORMSBEE.  Inc. 

General  Advertising  Representatives 

.A  rir  Ynrk — Detroit — Chicnno — 

Sun  Francisco — Los  Angeles 
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Magazine  appraisal  standards 
won’t  fit  newspaper  facts 

Mass-and-class  methods  of  appraising  the  value  of  advertising 
space  are  all  very  well  in  the  field  where  they  originated.  It 
would  be  unusual,  to  say  the  least,  to  find  The  Spur  and  'True 
Story  side  by  side  on  a  living  room  table. 

Each  of  these  magazines  is  built  to  the  implied  specifications 
of  a  certain  strata  of  society. 

Metropolitan  newspapers  of  large  circulation,  on  the  contrary, 
are  built  to  meet  the  requirements  of  all  social  levels.  The 
more  closely  they  conform  to  that  formula  the  greater  their 
circulations.  Only  in  a  newspaper  of  extremely  limited  cir¬ 
culation  is  it  possible  to  find  a  preponderance  of  “class” 
readers  or  of  the  other  extreme. 

When  newspaper  circulations  mount  into  the  hundreds  of 
thousands  there  cannot  possibly  be  any  marked  difference 
between  them  other  than  number.  In  Chicago’s  evening  field 
the  Chicago  Evening  American  leads  with  569,167  circulation 
(A.B.C.  Report,  6  months  ending  March  31,  1930),  and  the 
next  paper  follows  with  458,223.  The  difference  between  those 
two  figures  is  the  only  important  difference  to  advertisers. 

CHICAGO  EVENING 

AMERICAN 

a  good  newspaper  now  in  its  NINTH  YEAR  of 
circulation  leadership  in  Chicago's  evening  field 

National  Representatives:  RODNEY  E.  B00N;E  ORGANIZATION 
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D.  M.  LORD,  ADVERTISING  PIONEER 
DIES  IN  NEW  YORK  AT  85 


was  expected  to  do.  Luck  attended  his  “Several  years  after  that,”  he  said 
first  efforts,  and  he  sold  a  column  to  later,  “a  young  man  presented  himself 
his  first  man.  His  interest  heightened,  before  my  desk,  with  a  letter  from  his 

he  began  to  inquire  about  the  techni-  father,  saying:  ‘This  is  the  boy;  see  if 

calities  of  publishing.  What  was  a  col-  you  can  make  an  advertising  man  out 
umn?  What  did  “going  to  press”  of  him.’  How  well  I  did  it,  or  how 

mean?,  and  so  on.  well  he  did  it  himself,  the  world  well 

His  enthusiasm  mounted  and  when  the  knows  now. 

Interior  went  to  press  its  advertising  “It  is  a  pleasure  for  me  to  recall  the 

columns  bulged  with  copy  that  Lord  picture.  He  was  erect,  well-built,  bright, 

had  solicited.  From  the  Interior  he  eyed,  alert  and  commanding.  We  were 
went  to  other  religious  publications  and  friends  from  that  instant  and  have  b^ 
then  to  farm  papers.  ever  since.  Ten  years  later,  he  and 

When  he  was  28  years  old,  in  1872,  young  Charles  R.  Erwin  (later  of  Er- 

Lord  went  into  the  advertising  agency  win,  Wasey  &  Co.)  bought  my  interest 

business  with  a  partner,  George  W.  in  Lord  &  Thomas,  and  it  was  not  long 

Sharpe.  Sharpe  had  many  good  quali-  before  that  young  lad  from  Texas  be- 

ties,  but  kept  Mr.  Lord  fixing  up  the  came  president  of  Lord  &  Thomas,  and 

quarrels  he  constantly  got  into.  There  then  chairman  of  the  board  of  Lord  & 

was  another  small  advertising  concern  Thomas  and  Logan, 
in  Chicago  at  this  time,  H.  H.  Chandler  “At  the  time  of  my  sale,  it  was  agreed 
&  Co.,  with  which  Mr.  Ixird  joined.  that  should  my  friend,  Thomas,  ever 
Soon  afterwards,  a  Mr.  Brewster,  decide  to  sell  his  interest,  those  two 
who  had  been  business  manager  of  the  could  buy  on  the  same  terms  as  they  pur- 
Interior,  the  paper  for  which  Mr.  Lord  chased  from  me.  They  did  so.” 
had  done  his  first  advertising,  became  a  Mr-  Lasker  paid  the  following  tribute 
member  of  the  new  organization  of  Lord,  to  Mr.  Lord : 

Brewster  &  Co.  “Daniel  M.  Lord  was  one  of  the  early 

Several  years  later  Mr.  Lord  met  A.  pioneers  of  advertising  in  the  whole 
L.  Thomas  in  Boston.  “The  minute  1  country  and  in  Chicago  in  particular 
met  him,”  he  reminisced  later,  “was  the  He  was  a  leader  in  the  field  in  the  trues 
beginning  of  Lord  &  Thomas.  I  look  sense  of  the  word  and  established  j 
upon  it  now  as  the  most  fortunate  higher  standard  of  business  integrity 
thing  that  ever  came  my  way.  We  from  which  the  whole  country  has  bene 
were  close  together  in  business  for  25  fited,  both  in  the  advertising  field  anc 
years,  working  hand  in  hand.  He  was  outside  it.  We  of  Lord  &  Thomas  are 
abreast  with  me  in  every  endeavor  to  Logan  who  had  the  privilege  of  workinj 
make  the  advertising  business  what  w-e  with  Mr.  Lord  were  particularly  bene 
both  believed  it  should  be — would  be—  fited  by  his  wisdom  and  his  principles." 
the  highest  type  of  commercial  calling.”  Indirectly  Mr.  Lord  instituted  A 
Mr.  Lord  became  acquainted  with  American  Association  of  Advertisinj 
A.  D.  Lasker  when  he  was  on  a  busi-  Agencies. 

ness  trip  in  Texas,  or  rather,  he  be-  “Rather,”  said  Mr.  Lord,  “1  was  thi 
came  acquainted  with  Mr.  Lasker’s  first  president  of  the  first  general  con 
father,  who  was  president  of  a  bank  in  ference  of  such  a  nature.” 

Galveston.  The  elder  Mr.  I^sker  said  Mr.  Lord  is  survived  by  two  sons  are 
he  had  a  son  who  might  be  a  good  ad-  two  daughters,  Arthur  D.  Lord  Danie 
vertising  man  “when  he  found  himself,”  M.  I^rd,  Jr.,  Mrs.  Edgerton  Parson 
and  asked  Mr.  Lord  if  he  would  take  it  and  Mrs.  Florence  L.  Hough, 
upon  himself  to  give  the  young  man  a  The  funeral  service  was  held  May  2 
try-out  when  the  right  moment  came,  in  New  York.  Burial  will  be  at  Oak 
he  went'  west  and  landed  in  Chicago,  Lo*"*!  agreed.  wood  Cemetery  at  Chicago, 

where  he  took  a  variety  of  jobs  with  no 
particular  future  in  sight. 

l  inally  he  got  a  job  on  a  railroad, 
and  boarded  with  an  uncle  in  the  city. 

This  uncle,  a  staunch  Presbyterian,  in¬ 
advertently  was  the  cause  of  the  young 
Liird’s  starting  in  advertising.  In  the 
first  place  he  objected  strenuously  to 
his  nephew’s  working  for  the  railroad 
on  Sundays,  and  secondly  he  asked  the 
Ixiy  to  carry  an  advertising  cut  to  a 
church  paper,  the  Interior.  It  was  the 
first  advertising  cut  Lord  had  ever  seen, 
he  said  later,  and  it  fascinated  him. 

The  cut  delivered,  the  editor  looked 
laird  over  and  .said:  “Young  man,  how 
would  you  like  to  be  an  advertising 
man?” 

It  was  like  asking  an  elevator  boy 
how  he  would  like  to  :.e  an  anthropolo¬ 
gist.  Lord  .stared  at  the  editor,  and  said 
that  he  didn’t  know  anything  about  ad¬ 
vertising.  The  editor,  who  evidently 
was  quite  a  voluble  fellow,  started  talk¬ 
ing  about  the  business,  and  Lord  left 
the  office  with  a  few  addresses  and  a 
confused  idea  of  just  what  it  was  he 


Founder  of  Lord  &  Thomas  Agency  Lived  to  See  Advertising 
Wield  Great  Power  in  Business — Retired  from 
Active  Work  in  1904 


Daniel  miner  i^rd,  dean  of 

.American  advertising  men  and 
founder  of  the  Lord  &  Thomas  agency 
(now  Lord  &  Thomas  and  Logan)  died 
at  his  home  in  New  York,  May  27,  at 
the  age  of  85.  He  retired  from  busi¬ 
ness  in  1904. 


The  whole  world  laughs  at 
this  ultra-modern  flapper 


Daily  Strip 
and  four-Color 
Sunday  Page 


A*£*Haywatd 


Transla  ted 
into  French. 


Spanishf 
Danish, 
Swedish,  Nor¬ 
wegian  and 
Japanese 


was  the  average  net 
paid  daily  circulation  of 
The  Baltimore  Sun  (morn¬ 
ing  and  evening  issues) 
for  the  month  of 


Published  around  the  worhl  from  Halifax  to 
Hawaii;  Montreal  to  Buenos  Aires;  Berlin  and 
Copenhagen  to  Australia  and  Egypt 

THE  VMVERSAL  FAVORITE  BECAUSE  REFLECTING 
THE  PSYCHOLOGY  OF  WOMAN'S  DOMINATION  OF  MAN 

Ledger  !$yndicate 

INDEPENDENCE  SQUARE  PHILADELPHIA,  PA. 


The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
per  Sunday  for  the  month  of 
April,  1930,  was  199,364. 

Everything  in  Baltimore 
Revolvee  Aroarul 


Morning  Sunday  Evening 


ATLANTA 


DETROIT 


NEW  YORK 


BOSTON 


CHICAGO 


Buffalo 


is  easy  to  sell 


Occupying  an  important  position  between  vast 
resources  of  raw  material  and  the  great  con¬ 
suming  centers  of  population,  Buffalo  workers 
produce  more  w^ealtli  per  capita  in  manufactured 
products  than  any  other  of  the  twelve  foremost 
cities  of  the  United  States. 

The  yearly  income  of  the  average  Buffalo 
family  is  nearly  $4,000.  This  income,  nearly 
twice  that  of  the  average  for  the  United  States, 
provides  a  purehasing  power  far  beyond  the 
margin  of  every-day  necessities. 

The  1930  U.  S.  census  figures  will  give 
Buffalo  a  population  of  572,913 — approximately 
130,000  families.  Of  this  great  group,  121,918 
families — nearly  94% — take  the  Buffalo  Evening 
New's  into  their  home  each  weekday.  More  than 
9  out  of  10  Buffalo  families  prefer  the  Buffalo 
Evening  News. 


187,733 
AVERAGE 
NET  PAID 
IN 

APRIL 


POWER 


WESTERN  NEW  YORK 
I  THE  j 

I  BUFFALO  i 
1  market i 


Cheap  elc(;tric  power  is  one  reason  why  Buffalo 
is  a  foremost  industrial  center.  At  its  very  door 
is  the  greatest  hydro-electric  development  in  the 
country — Niagara  Falls. 

Not  only  is  Buffalo’s  electric  power  lower  in 
cost  than  that  of  any  other  industrial  center, 
hut  Buffalo’s  power  cost  is  less  than  half  that 
of  the  average  for  the  whole  United  States. 
This  economy  is  directly  reflected  in  the  present 
activity  of  Buffalo  industries. 


BUFFALO  Evening  news 


EDWARD  H.  BUTLER,  Editor  and  Publisher 
Western  New  York's  Greatest  Newspaper 


KELLY-SMITH  COMPANY,  National  Representatives 


PHILADELPHIA 
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RADIO  MANUFACTURERS 
TO  MEET  NEXT  WEEK 

Plan*  for  Coming  Year  Will  Be 
Made  at  Atlantic  City — 

New  ModeU  Will  Be 
Shown 

Newspaper  advertising  men  and  radio 
editors  will  keep  a  keen  eye  on  the  fourth 
annual  Trade  Show  of  the  Radio  Manu¬ 
facturers  AssociatitMi,  to  be  held  at  At¬ 
lantic  City  June  2  to  6.  This  show,  held 
for  dealers,  not  the  general  public,  is  the 
official  starting  of  a  new  season.  New 
models  are  shown  at  the  Trade  Show, 
dealers  canvassed,  and  decisions  reached 
as  to  manufacturing  policies  for  the 
coming  season.  With  the  Trade  Show 
out  of  the  way,  manufacturers  are 
usually  ready  to  concentrate  on  prepara¬ 
tions  for  the  fall  season. 

Heavy  advertising  in  the  Atlantic  City 
Press  and  Union,  which  has  arranged  to 
distribute  copies  to  all  visitors  at  the 
leading  hotels,  will  accompany  the  show, 
but  newspapers  in  other  cities  probably 
will  not  be  much  affected.  The  Press- 
Union  will  carry  announcements  from  a 
large  number  of  manufacturers,  several 
of  whom  are  to  take  from  four  to  eight 
pages  each.  Special  news  coverage  of 
the  show  is  also  planned. 

As  to  the  radio  outlook  for  the  coming 
season,  observers  are  still  confused.  The 
problem  of  over-production  which  upset 
the  1929-30  winter  sales  season  is  still 
hanging  over  the  industry,  although  coti- 
ditions  have  been  cleared  up  to  a  large 
extent.  Many  manufacturers  have  gone 
out  of  business  in  the  last  six  months, 
but  those  that  remain  could  undoubtedly 
produce  many  more  sets  than  can  be  sold. 

One  authority  estimates  that  the  1929 
production  was  4,700,000  sets,  of  which 
4,200,000  were  sold  during  the  year,  and 
that  1930  sales  may  be  about  3,5()0,0(X) 
sets. 

The  radio  tube  business,  on  the  other 
hand,  is  likely  to  show  considerably  in¬ 
creased  sales,  partly  because  of  replace¬ 
ment  sales  for  sets  already  in  use,  and 
also  because  of  the  amazing  development 
of  uses  for  tubes  for  other  purposes 
than  radio  reception. 

A  hint  as  to  the  possible  effect  on 
newspaper  advertising  was  given  in  the 
statement  of  Duane  Wanamaker,  adver¬ 
tising  manager  of  Grigsby-Grunow  Com¬ 
pany,  l^fore  the  Newspaper  Advertising 
Executives  Association  at  Washington. 
As  reported  in  last  week’s  Editor  & 
Publisher,  he  said  that  the  radio  indus¬ 
try  would  continue  to  use  newspaper 
space  in  large  volume,  but  would  insist 
upon  a  sane  relation  between  advertising 
appropriations  and  sales.  As  one  means 
of  eliminating  waste,  he  said  his  company 
would  discontinue  co-operative  plans  to 
share  advertising  costs  with  dealers. 

About  a  dozen  manufacturers  are  ex¬ 
pected  to  do  the  bulk  of  the  business  in 
radio  sets.  The  principal  new  feature 
to  be  introduced  at  the  Trade  Show  is 
expectH  to  be  a  device  for  tone  control, 
by  which  the  listener  may  emphasize  the 
bass  notes  or  the  treble  at  will.  The 
General  Motors  Corporation,  announc¬ 
ing  a  radio  set  to  be  sold  under  its  own 
name,  has  advertised  this  feature  to  some 
extmt,  and  advance  reports  are  that 
similar  devices  will  be  introduced  on 
Philco  and  Atwater  Kent  sets. 

However,  the  Grigsby-Grunow  Com¬ 
pany  has  used  newspaper  space  to  at¬ 
tack  the  idea  violently.  Its  argument 
is  that  a  good  set  should  reproduce  the 
broadcast  faithfully,  and  that  the  musi¬ 
cian’s  art  is  “not  casually  to  be  dis¬ 
torted  at  the  whim  of  some  engineer 
looking  'for  a  way  to  put  another  knob 
on  a  radio  set”  The  advertisement 
went  on  to  say  that  it  costs  more  to 
make  a  set  with  no  “tone  control”  than 
one  with  a  “tone  chaser,”  but  that  Ma¬ 
jestic  sets  would  not  have  a  tone-con¬ 
trol  system. 

HEADS  ART  CLUB 

Col.  Manuel  Rosenberg,  art  editor 
of  the  Cincinnati  Post,  was  elected 
president  of  the  Commercial  Artists’ 
Club  of  Cincinnati  recently.  Col.  Ros¬ 
enberg  is  author  of  ‘“nie  Art  of  Adver¬ 
tising,”  recently  published  by  Harper’s. 


I.N.S.  CHIEF  SAILS 

Frank  E.  Mason,  president  of  Interna¬ 
tional  News  Service,  sailed  on  the  S.  S. 
Bremen,  May  21,  for  a  trip  to  Europe  to 
visit  I.N.S.  client  newspapers  in  Ger¬ 
many,  France  and  England. 

U.  S.  OFFICIALS  HOAXED 
BY  SCHOOL  DAILY 

Faculty  Committee  to  Consider  Prank 

of  Column  Conductors  Who  Ob¬ 
tained  Eulogies  for  Fictitious 
Character 

The  Hugo  N.  Frye  hoax  perpetrated 
on  Vice-President  Curtis  and  other  na¬ 
tional  officials  this  week  by  the  editors 
who  conduct  the  “Berry  Patch”  column 
in  the  Cornell  Daily  Sun  is  to  be  officially 
laid  before  a  faculty  committee. 

EL  T.  H<jm  and  L.  A.  Blummer,  editors 
of  the  humorous  column  who  promoted  a 
dinner  in  honor  of  Hugo  N.  Frye  (You- 
go-andFry)  as  the  pioneer  Republican, 
and  solicited  letters  of  praise  for  the 
fictitious  character  from  Vice  President 
Curtis,  Secretary  of  Labor  Davis,  Repre¬ 
sentative  Ruth  Pratt  and  other  Repub¬ 
lican  party  leaders,  are  faced  with  the 
probability  that  the  faculty  committee 
will  impose  some  penalty  for  their  hoax. 

Although  they  have  become  accustomed 
to  surprises  in  the  Daily  Sun,  published 
by  Cornell  students,  Ithacans  took  a 
great  delight  in  the  hoax  surrounding 
a  name  they  often  had  seen  signed  to 
humorous  sketches. 

The  Sun  played  the  story  under  a 
three-column  head  on  page  1  of  the  May 
28  edition,  illustrating  it  with  a  picture 
of  Chairman  C.  H.  Huston  of  the  Re¬ 
publican  national  committee. 

Following  exposure  of  the  hoax,  the 
White  House  denied  that  President 
Hoover  had  been  invited  to  wire  his 
appreciation  of  the  greatness  of  Hugo 
N.  Frye.  It  was  pointed  out  that  the 
President  stood  in  no  danger  of  biting 
at  the  jokers’  bait,  since  the  matter  would 
have  been  turned  over  to  French  Stro¬ 
ther,  White  House  literary  and  research 
secretary,  for  verification  of  claims. 

A.P.  GROUP  RE-ELECTS 

Connecticut  members  of  the  Associ¬ 
ated  press  reelected  the  following  officers 
at  a  meeting  in  Farmington,  Monday, 
May  26:  President,  William  J.  Pape, 
publisher  of  the  Waterbury  American- 
Republican,  vice-president,  George  C. 
Waldo,  editor  of  the  Bridgeport  Post; 
secretary  and  treasurer,  Johnstone  Vance, 
publisher  of  the  New  Britain  Herald. 
The  Hartford  Times  was  host  at  the 
dinner. 

CONTRIBUTING  TO  WEEKLY 

The  Philadelphia  Town  Crier,  a  new 
weekly  magazine,  is  obtaining  most  of 
its  matter  from  Philadelphia  newspaper 
men.  H.  T.  Murdock,  dramatic  editor 
of  the  Evening  Ledger,  and  Eric  M. 
Knight  of  the  Public  Ledger,  handle  the 
drama  and  movies,  and  Donald  Heritage, 
Evening  Ledger  staff,  is  a  contributor. 


DELIVERING  BY  PLANE 

Grand  Rapids  Herald  Covering 
Northern  State  Points  Daily 

The  Grand  Rapids  (Mich.)  Herald, 
starting  Saturday,  May  17,  began  using 
the  airplane  for  regular  delivery  to 
northwestern  Michigan  towns.  By  the 
speedy  new  transportation  medium  the 
paper  is  now  being  read  daily  in  Petos- 
key,  some  250  miles  north  of  Grand 
Rapids,  by  7 :30  A.  M.  A  Stinson  cabin 
plane  is  used  in  this  service,  taking  off 
from  the  Grand  Rapids  airport  each 
morning  at  5 :45  o’clock  and  making  the 
first  stop  at  Traverse  City,  130  miles 
northward,  an  hour  and  forty-one  minutes 
later.  Other  stops  are  made  at  Charle¬ 
voix  and  Petoskey. 

The  new  service  is  expected  to  prove 
popular  throughout  the  summer  resort 
season  as  the  towns  served  are  among 
the  leading  Lake  Michigan  resorts. 

GILLESPIE  ELECTED 

Edwin  D.  Gillespie  of  Bertsch  & 
Cooper,  has  been  elected  president  of  the 
Chicago  Society  of  Typographic  Arts  for 
the  coming  year.  J.  L.  Frazier  of  the 
Inland  Printer  was  elected  vice-presi¬ 
dent;  R.  H.  Middleton  of  the  Ludlow 
Typograph  Company,  secretary,  and  J.  A. 
Lyons  of  the  Mergenthaler  Linotype 
Company,  treasurer.  New  directors  are: 
Will  Ransom,  E.  G.  Johnson  of  J.  M. 
Bundscho,  Inc. ;  Col.  Edward  T.  Miller 
of  R.  J.  Kittredge  &  Co.;  Dr.  Pierce 
Butler  of  the  Newberry  Library  and  Ray 
Debaugh. 

CIGARETTE  COPY  ATTACKED 

The  feminine  angle  in  cigarette  ad¬ 
vertising  was  protested  in  a  resolution 
jiresented  before  the  convention  of  the 
Illinois  Federation  of  Women’s  clubs  in 
Springfield,  by  the  Cook  County  Federa¬ 
tion.  The  resolution  attacked  cigarette 
advertising  using  young  women’s  pictures 
and  recommended  to  manufacturers 
that  they  desist  from  giving  their  copy 
the  “feminine  touch.” 


GRUNDY  QUESTIONED 
ON  POLITICAL  COPY 

Testifies  He  Was  Not  Familiar  With 
the  Advertising  Angle  of  His  Un¬ 
successful  Pennsylvania  Primary 
Campaign 

(.By  telegraph  to  Editor  &  Publisher) 
Washington,  D.  C.,  May  27 — An  at¬ 
tempt  by  Senator  (Serald  P.  Nye,  of 
North  Dakota  to  determine,  during  the 
hearings  before  the  Committee  on  Cam¬ 
paign  Expenditures,  what  “political  ad¬ 
vertising  rates”  meant  during  the  recent 
primaries  in  Pennsylvania  failed  when 
Senator  Joseph  G.  Grundy  told  the  com¬ 
mittee  he  was  not  familiar  with  the  ad¬ 
vertising  angle  of  his  campaign. 

Senator  Nye,  chairman  of  the  com¬ 
mittee  and  himself  a  publisher  asked  the 
Senator  from  Pennsylvania  if  he  had 
“any  acquaintance  with  the  orders  that 
went  to  the  advertising  agencies  that 
placed  these  orders”  for  newspaper  space. 
When  the  Senator  replied  in  the  nega¬ 
tive,  Senator  Nye  said: 

“The  occasion  for  my  question  is  a 
copy  or  copies  of  proof  sheets  which 
were  sent,  in  this  instance,  by  the  Wil¬ 
liam  G.  St.  Oair  Company,  an  adver¬ 
tising  agency  at  Philadelphia. 

“At  the  top  of  the  proof  sheet  were 
printed  the  instructions  to  the  publisher, 
and  these  instructions  were  rather  un¬ 
usual  from  a  publisher’s  standpoint  in 
that  they  stipulated  that  while  they  had 
the  publisher’s  rate  card  and  knew  what 
his  rate  was,  they  said :  ‘We  understand 
your  political  rate  to  be  that  named  in 
the  order.  Do  not  omit  advertisement 
on  account  of  rate  inserted  but  advise  us 
at  fmee  by  mail  of  your  correct  rate.’  ” 
Senator  Grundy  repeated  that  he  knew 
nothing  of  the  agency  arrangement. 

During  his  stay  on  the  stand,  Thomas 
R.  Bell,  Jr.,  of  Philadelphia,  treasurer  of 
Senator  Grundy’s  campaign  committee 
testified  that  the  bulk  of  the  latter’s  cam¬ 
paign  advertising  was  inserted  in  the 
newspapers  through  their  publishers. 


the  first  three 

months  of  1930 

re-told 

!  an  old 

,  story . of 

"pHERE’S  an  au-  W 

tomatic  lure  about 
the  newspaper  coming 
out  of  the  “big  city  • 

But  the  attraction  con- 
R  tinues  only  if  the  value  is 

there.  So  65  years  of  all- 
state  dominance  for  “Flori- 
da’s  Foremost  Newspaper” 

B  \  should  suggest  it  as  a 
primary  medium  for  the 
aggressive  advertiser. 

Wxo  3floriDa®imcS'Sltiiott 

JACKSONVILLE.  FLA. 


advertising  leadership  in  SEATTLE 

For  the  three-month  period  ending 
March  31, 1930,  THE  SEATTLE  TIMES  alone  published  a  larger 
volume  of  net  paid  advertising  than  both  of  the  other  Seattle  news* 
i  papers  combined  ...  it  led  in  LOCAL,  in  NATIONAL  and  in 
I  CLASSIFIED  advertising  ...  it  led  in  TWENTY-ONE  of 
the  twenty-four  principal  advertising  classifications  reported  by 
'De  Lisser  Brothers. 

I  This  consistent  performance  of  THE 

'  SEATTLE  TIMES,  from  season  to  season  and  from  year 
to  year,  is  important  to  prospective  advertisers  in  the  Seattle 
market  only  as  it  reflects  the  equally  consistent  experience  of 
advertisers  of  all  classes  as  to  the  relative  responsiveness  of  the 
reader-audiences  of  the  respective  Seattle  newspapers. 

I 

j  Net  Paid  Lineage,  First  Three  Months  of  1930 

{  In  Seattle  Newspapers  (De  Lisser  Figures) 

THE  SEATTLE  TIMES  (Eve.  and  Sun.) .  3,780,162  Line* 

POST-INTELLIGENCER  (Hearst;  Mor.  and 

Sun.)  .  2,133,531  Line* 

SEATTLE  STAR  (Scripps:  Eve.) .  1,582,346  Line* 

THE  SEATTLE  DAILY  TIMES 

O'MARA  &  ORMSBEE,  INC.,  Motioned  Rmprmaantativoe 
New  York  Ckicafo  Detroit  Saa  FraacUco  Los  Aax*k* 
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n 

uring  the  first  four  months 
of  1930,  the  T>epartment  Stores  of 
\lbuquerque  more  than  doubled 
their  linage  in  the  M^exico 
State  Tribune  which  carried  53% 
more  V>epartment  Store  linage 
than  the  next  nearest  newspaper 


The  Tribune’s  A.  B.  C.  Audit  for  1929  has  been  released.  May  we  show  you  a  copy? 


♦  ♦  ♦ 


\ew  Mexico  State  Tribune 


A  Scripps* 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS.  HOWARD 
NEWSPAPERS 
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NEWSPRINT  FIRM  OPENS 
NEW  QUEBEC  BUILDING 

Price  Brothers  &.  Co.  Offices  Now 
Located  in  Top  Twelve  Floors 
of  Eighteen-Story 
Structure 


Administrative  and  sales  offices  of 
Price  Brothers  &  Co.,  Ltd.,  and  its  sub¬ 
sidiary  companies  are  now  located  in 


New  Quebec  home  of  Price  Brothers. 


Price  House,  the  company’s  new  18- 
story  building  in  Quebec. 

The  extensive  Price  interests  in  lum¬ 
ber,  newsprint,  and  insulating  Iward  are 
thus  housed  in  a  new  structure  especially 
built  for  their  needs  with  every  facility 

THE  HIGHEST 
NET  AVERAGE 
PRESSROOM 
PRODUCTION 

is  that  recorded  by 

DUPLEX 

SUPER-DUTY 
UNIT  PRESSES 


Our  customers 

write  our  ads 

WINDSOR  (Ont.)  BOR¬ 
DER  CITIES  STAR  SAYS 
— “From  our  observation 
of  production  records  we 
are  of  the  opinion  that 
our  Duplex  Super-Duty 
presses  are  producing 
more  net  papers  per  hour 
than  any  other  presses 
built.** 


for  the  prompt  and  efficient  dispatch  of 
business. 

Price  House  faces  upon  St.  Anne 
street  in  the  Upper  Town  directly  op¬ 
posite  City  Hall  Square.  It  is  the  tallest 
office  building  in  the  city. 

The  building  is  of  fireproof  construc¬ 
tions,  faced  with  limestone,  and  is 
thoroughly  modern  in  appointment 
throughout.  The  high  ceilinged  lobby 
leads  through  to  the  rear,  where  high¬ 
speed  elevators  communicate  with  all 
floors. 

All  upper  floors,  beginning  at  the 
seventh,  are  occupied  by  Price  Brothers 
&  Co.  The  spacious  reception  floor  is 
on  the  seventh.  Interior  finish  and  fur¬ 
nishings  are  simple  and  business-like. 

All  floors  below  the  seventh  are  leased 
to  tenants  in  financial  and  professional 
lines. 


BINGAY  WRITING  COLUMN 

Malcolm  W.  Bingay,  former  managing 
editor  and  London  correspondent  for  the 
Detroit  News,  is  writing  an  editorial 
page  column,  “Good  Morning,”  for  the 
Detroit  Free  Press,  taking  over  the  col¬ 
umn  from  Eddie  Guest,  Free  Press  poet, 
who  added  the  duties  of  columnist  for  a 
time  following  the  resignation  of  Curt 
C.  Bradner.  Bradner’s  former  Free 
Press  column,  “Parking  Space,”  has  been 
discontinued.  Mr.  Bradner  is  now  with 
the  Campbell-Ewald  agency  in  Detroit. 


PROGRAM  COMPLETED 
FOR  TEXAS  MEETING 


J.  F.  Craemer  of  Orange  (Cal.)  News 
Is  Only  Out-of-State  Speaker 
Listed  for  Corpus  Christ! 
Convention 


Program  announced  for  the  annual 
convention  of  the  Texas  Press  Associa¬ 
tion,  to  be  held  at  Corpus  Christi  June 
12-14,  shows  J.  F.  Craemer,  business 
manager  of  the  Orange  (Cal.)  News,  as 
the  only  out-of-state  speaker. 

The  51st  annual  meeting  will  be  pre¬ 
sided  over  by  H.  F.  Schwenker  of  Brady, 
president.  Secretary  Sam  P.  Harbem  of 
Richardson  has  announced  the  program 
as  follows: 

“The  National  Editorial  Association,” 
Mr.  Craemer;  “Shall  Annual  Dues  Be 
Raised — Reasons,”  R.  E.  Zieske,  Bellville 
Times;  “Circulation  Audits — Advantages 
— Results,”  Rufus  Niggs,  Tribune-Em¬ 
pire,  Stephenville,  and  Will  Collins, 
Llano  News;  “Getting  N.E.A.  Advertis¬ 
ing  Rates — Franklin  Price  List  for  Job 
Work,”  M.  B.  Smith,  Farmersville 
Times;  “The  Free  Publicity  Nuisance,” 
R.  A.  Alford,  Granger  News;  Deskins 
Wells,  Wellington  Leader,  and  Henry 
Edwards,  Tyler  Journal. 

“Systematizing  the  Business  of  a 


Small-Town  Printing  Business,”  Lyig 
Robbins,  Memphis  Democrat;  “Buildh 
Up  an  Adequate  Corps  of  Rural 
spondents,”  H.  H.  Jackson,  Co/ng 
Detnocrat-Voice,  and  Clyde  W.  W* 
wick.  Canyon  News;  “Making  Yot 
Paper  Serve  the  Rural  Districts,”  Ro! 
Woodall,  Huntsville  Item;  “Outstandi 
Community  Service,”  Frank  E.  Burl 
halter,  Baylor  School  of  Journalist 
Waco;  “When  Should  a  Publisl* 
Change  His  Field?”  Moulton  (in 
Mission  Times,  and  Martin  Anderse 
Harlingen  Star. 

“The  Neglected  Editorial  Page,” 

H.  Mayes,  past  president  and  free-laa 
writer,  Austin;  "Building  a  Prize-Wj 
ning  Weekly,”  Warren  Hunter,  Hark., 
Herald;  “The  Ultra-Extremes — Is  The. 
a  Difference?”  John  L.  McCarty,D(itt(- 
Texan,  and  P.  E.  Montgomery;  Afonh 
Monthly,  McAllen;  “The  Press  Co^: 
ating  With  Education,”  R.  B.  Cousiji 
president  Texas  College  of  Arts  and  It 
dustries,  Kingsville;  “Chain  Store  r 
Business  Consolidation,”  E.  B.  Harris 
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NEW  SERVICE  FORMED 

FotoFax  Service,  an  editorial  stnjj  I 
for  trade  journals  and  class  publicaiv 
has  been  formed  to  cover  the  New  E^j : 
land  Territory.  Austin  C.  i.escarb;:-  GlV 
former  editor  of  Popular  Sdr  ^ 
Monthly,  heads  the  new  f)n:nniza;,  , 

with  offices  at  Croton-on-Hudson,  N.  vJlV  • 


Coun 


peaking  of  advertising 


rate  policies  .  .  . 


In  the  interests  of  an  equitable  rate  policy, 
The  Indianapolis  News  years  ago,  established 
a  fixed  and  fair  definition  of  retail  (local)  and 
general  (national)  advertising  as  applied  to  its 
own  columns.  Year  in  and  year  out  this  prac¬ 
tical  policy  has  been  completely  and  consist¬ 
ently  maintained. 


Each  advertiser  in  The  Indianapolis  News 
secures  every  advantage  available  to  any 
other  advertiser  under  similar  circumstances. 
It  is  unnecessary  to  bargain  with  The  News 
in  order  to  receive  the  full  measure  of  fair 
consideration  and  service. 


Inmamapous  Mews 

§i-  The  IndianapoHs  Radius 


Member  of  the  100,000  group  of  American  cities 


New  York: 


D.vn  .\.  Carrolx. 


110  Elast  42nd  St. 


Don  Bridge 
Advertising  Director 


Chicago, 


J.  E.  Lxttz 


Lake  Michigan  Bldg. 


Total 
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SPEAKING! 

OF  CIRCULATIONS  ■ 

The  following  figures,  made  in  sworn  statements,  reveal  the  actual  and  complete  circulations  of  The  Los 
Angeles  Examiner  and  the  second  morning-and-Sunday  newspaper: 


The  Examiner 

Second 

Examiner 

First  Morning  Paper 

Six  Days  Daily 

Morning  Paper 

Leads 

Gty  Circulation . 

132,000 

101,800 

30,200 

Gtv  and  Suburban . 

174,000 

148,200 

25,800 

Giuntry  . 

31,700 

23,000 

8,700 

Total  . 

205,700 

171,200 

34,500 

Sunday 

Gty  Circulation . 

268,900 

157,500 

111,400 

Gty  and  Suburban . 

359,300 

222,500 

136,800 

Country  . 

98,000 

40,400 

57,600 

Total  . 

457,300 

262,900 

194,400 

Additional  kigklisht*:  The  secotiil  morning  and  Sunday 
newspaper — its  own  sworn  statement — shows  that  it  has 
approximately  148,200  city  and  suburban  circulation,  while  The 
Examiner— by  its  sworn  statement— shows  that  it  has  174,000 
city  and  suburban  circulation — an  interesting  margin  in  favor 
of  The  Examiner  of  more  than  25,000.  The  total  daily  of  The 
Examiner,  including  country  circulation,  is  205,700,  while  the 
second  morning  newspaper — by  its  own  sworn  statement — has  a 
grand  total  of  only  171,200.  Thus  it  is  clearly  revealed  that 
The  Examiner  has  a  margin  of  34,000  more  net  paid  week>day 
circulation  than  the  second  morning  newspaper. 

On  Sunday  city  and  suburban  circulation.  The  Examiner,  as 
proved  by  the  sworn  statements  of  The  Examiner  and  the  second 
morning  and  Sunday  newspaper,  exceeds  the  second  paper  by 
136,800  copies,  while  the  total  Sunday  circulation  of  The  Examiner 
exceeds  that  of  the  second  morning  and  Sunday  paper  by  the 
wide  margin  of  194,400  copies. 

The  Examiner's  average  circulation  for  the  past  six  months 
was  in  excess  of  205,000  daily  and  457,000  Sunday.  The  second 
morning  and  Sunday  paper — by  its  sworn  statements — has  a  circu* 
lation  of  only  171,000  daily  and  only  262,900  Sunday.  Any 
intelligent  buyer  of  advertising  space  will  readily  recognise  the 
fact  that  the  purchasing  power  represented  by  205,000  families 
daily  and  457,000  families  Sunday  is  far  greater  than  the  pur¬ 


chasing  power  represented  by  only  171,000  families  daily  and 
only  262,900  famiiMs  on  Sunday. 

The  Ex  aminer's  "peach”  edition,  which  comes  off  the  press 
at  6:30  every  night,  is  sold  for  Sc  per  copy  and  is  delivered, 
by  tho  purchaaor.  into  approximately  35,000  homes — which  is 
the  finest  "home-delivered”  type  of  circulation  obtainable.  The 
Examiner’s  morning  paper  is  delivered  by  carrier  into  more  than 
92,000  homes,  making  a  total  of  127,000  home  circulation,  which 
is  25,000  more  than  the  second  morning  paper’s  entire  city  circu¬ 
lation  including  it»  news-atanda  aalea  and  street  aalaa.  Shrewd 
advertisers  will  not  lose  sight  of  the  fact  that  The  Examiner  not 
only  exceeds  the  second  morning  paper  daily  by  34,000  and  more 
than  194,000  on  Sunday,  but  does  this  consistently  day  in  and 
day  out,  week  in  and  week  out,  month  in  and  month  out  and  year 
in  and  year  out.  The  Examiner  costing  the  reader  $1.05  per  month 
as  against  the  second  morning  paper,  whose  subscription  rate  is 
only  90c  per  month. 

Speaking  of  circulation  gaina — not  for  just  a  few  months, 
for  a  year,  but  for  tha  paat  tan  yaara — here  are  the  facts:  Since 
1920  The  Examiner  has  made  an  increase  of  113,000  daily  or 
130%;  278,000  Sunday  circulation,  or  160%. 

The  second  paper,  on  the  other  hand,  in  these  ten  years, 
has  shown  only  an  increase  of  85.000,  or  100%,  in  daily  circu¬ 
lation  and  only  140,000,  or  115%,  in  their  Sunday  circulation. 


INSIST  VPOI^  PROOF 

The  Los  Angeles  Examiner  is  a  member  of  the  Audit  Bureau  of  Circulation. 

LOS  ANGELES  EXAMINER 

PUT  yOUR  MESSAGE  BEFORE  THE  MODERNS 
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FEATURES,  COLOR,  WILL  SUPPLANT  NEWS 
IN  DRY  GOODS  ECONOMIST,  AS  MONTHLY 

Newspaper  Competition  in  Business  Information  With  Demands 
on  Store  Executives’  Time  by  Mass  of  Weekly  Reading 
Matter  Cited  as  Reasons  for  Change 


CHANGING  trends  among  readers, 
swamped  by  a  deluge  of  printed 
matter,  make  up  one  big  reason  why  the 
Dry  Goods  Economist,  nationally  known 
trade  journal,  is  to  change  from  weekly 
to  monthly  publicaticm.  For  84  years,  be¬ 
ginning  in  1846,  the  Eccmomist  has  not 
missed  a  week,  even  when  it  had  to  be 
mimeographed  during  the  famous  print¬ 
ers’  strike  in  New  York  11  years  ago. 
With  the  placing  of  the  July  issue  in  the 
mail  on  June  25,  however,  die  weekly  is¬ 
sues  will  become  a  thing  of  the  past.  At 
the  same  time  the  Eccxiomist  will  be 
combined  with  the  National  Dry  Goods 
Reporter,  published  monthly  at  Chicago 
under  the  same  management. 

The  principal  reason  for  the  change 
from  the  weekly  to  the  monthly  is  that 
retail  men  and  women  cannot  read  all 
the  magazines,  merchandising  bulletins, 
resident  buyers’  reports,  etc.,  that  pile  up 
on  their  desks,  according  to  Ernest  C. 
Hastings,  editor  of  the  Economist.  It 
is  stated  that  whereas  the  weekly  has 
had  a  circulation  of  about  13,000,  the 
monthly  will  start  with  a  guaranteed  cir¬ 
culation  of  25,000  and  a  proliable  circula¬ 
tion  of  more  than  30,0()0.  Combination 
of  the  Economist  and  the  Reporter  sub¬ 
scription  lists  will  give  about  26,000. 

Tlie  change  will  give  advertisers  more 
than  double  the  present  circulation  at 
an  increase  of  about  one-third  in  adver¬ 
tising  rates.  Subscribers  will  pay  $2  in¬ 
stead  of  $5  a  year.  Publication  costs 
will  be  considerably  reduced,  the  qual¬ 
ity  of  printing  will  be  improved,  chiefly 
in  more  liberal  use  of  color. 

Advertising  agencies,  from  which  the 
Economist  has  l^een  receiving  slightly 
more  than  half  of  its  advertising,  also 
prefer  the  monthly,  says  Mr.  Hastings. 
This  fact  was  made  evident  by  a  study 
of  the  magazine’s  advertising  contracts, 
in  which  monthly  insertions  widely  out¬ 
numbered  the  weekly  and  bi-weekly  or¬ 
ders.  Agencies,  saying  that  advertising 
in  trade  publications  is  unprofitable  to 
them  on  account  of  the  low  rate  per 
page,  naturally  prefer  the  magazine 
with  larger  circulation  and  a  higher  rate. 

Reduction  of  the  type  page  size  from 
8'4  by  llyi  inches,  to  7  by  10  inches 
makes  the  page  uniform  with  that  of  a 
large  number  of  magazines. 

The  grow'th  of  chain  stores  in  the  last 
five  years,  together  with  the  booming 
stock  market  which  facilitated  the  form¬ 
ing  of  all  sorts  of  combinations  of  stores, 
played  a  large  part  in  the  changed  situa¬ 
tion,  according  to  Mr.  Hastings.  Each 
centralized  headquarters  has  taken  to  is¬ 
suing  bulletins  on  all  manner  of  store 
management  problems,  to  some  extent 


usurping  the  field  of  the  merchandising 
magazine  and  to  a  larger  extent  making 
demands  on  the  dealer’s  time  and  atten¬ 
tion. 

In  addition,  newspapers  are  carrying 
much  more  business  news  than  formerly, 
business  magazines  have  multiplied,  resi¬ 
dent  buying  offices  send  their  reports — 
and  at  the  same  time  the  retailer  faces 
the  same  pressure  for  his  attention  as 
does  everyone  else. 

“We  decided  that  the  trade  magazine 
of  the  future  would  have  to  compete  for 
reader  interest  with  the  Cosmopolitan, 
the  Woman’s  Home  Companion,  and 
other  such  magazines,”  said  Mr.  Hast¬ 
ings.  “We  are  going  to  have  first-class 
color  illustrations,  telling  the  story  with 
pictures  as  far  as  possible,  with  a  mini¬ 
mum  of  words  on  each  page. 

“The  magazine  of  the  future,  we  have 
decided,  will  have  no  reportorial  stories, 
no  recounting  of  what  has  been  done — 
except  as  it  may  illustrate  how  something 
may  be  done  again.  Instead,  we  plan  to 
issue  a  magazine  of  features.  Every 
article  is  to  tell  something  that  may  be 
done  next  month  in  a  retail  store.  But 
peoole  don’t  want  to  be  educated — it 
must  be  sugar-coated. 

“We  exp^t  to  have  at  least  300  pages 
in  the  first  issue,  and  may  have  400.  Al¬ 
ready  225  pages  of  advertising  have  been 
definitely  sold.  The  minimum  advertis¬ 
ing  rate  in  the  monthly  will  be  $300  a 
page.  The  weekly  has  been  running 
about  100  pages,  with  a  minimum  adver¬ 
tising  rate  of  $225. 

“With  a  monthly,  the  editorial  staff 
will  be  cut  about  a  third.  The  Reporter 
staff  will  be  dropped,  although  we  prob¬ 
ably  will  use  some  members  elsewhere  in 
our  organization. 

“The  mechanical  work  will  be  much 
less  costly.  The  advertising  sales  force 
will  be  cut  from  about  30  to  15  men,  be¬ 
cause  with  more  time  each  man  can 
cover  more  accounts.  One  man  will 
have  fifty  pages  in  our  first  issue.” 

The  Economist  is  published  by  the 
Textile  Publishing  Company,  controlled 
by  the  United  Business  Publishers,  Inc. 
The  National  Dry  Goods  Reporter,  with 
which  it  is  to  be  combined,  has  already 
absorbed  the  Drygoodsman,  formerly 
published  at  St.  Louis.  The  two  latter 
magazines  have  been  regional  in  scope, 
rather  than  national.  The  Drygoodsman, 
formerly  a  weekly,  was  made  a  fort¬ 
nightly,  then  a  monthly,  before  losing  its 
identity. 

The  Dry  Goods  Economist  was  known 
as  the  Dry  Goods  Reporter  and  Commer¬ 
cial  Glance  when  it  was  started  in  1846. 
By  1849  it  had  changed  its  name  to 


COMPOSITOR  INTRODUCED 
“SHORTS”  IN  MERIDEN 
ERIDEN,  Conn.,  has  its  first 
glimpse  of  the  new  collegiate 
vogue  in  shorts  recently  when  a 
newspaper  employe  dared  the 
astonishment  of  the  natives.  It  all 
happened  this  way:  Leonard  M. 
Reilly,  member  of  the  Meriden 
Journal  composing-room  force, 
was  displaying  a  pair  of  the  abbre¬ 
viated  trousers  to  fellow-employes 
and  a  group  of  them  dared  him  to 
don  them  and  walk  to  the  center 
of  the  city. 

Reilly  accepted  the  challenge 
and  after  putting  them  on  took  a 
leisurely  stroll  through  the  shop¬ 
ping  district,  entered  a  store  and 
made  a  few  purchases,  then  re¬ 
turned  to  claim  his  wager. 


Dry  Goods  Reporter  and  Merchants 
Gazette,  published  every  Saturday  at  44 
William  street,  “opposite  the  Merchants 
Exchange,”  in  New  York  City.  It  was 
filled  with  prices  of  goods,  reports  of 
foreign  goods  received  at  the  port  oi 
New  York,  and  information  of  auction 
sales,  produce  market,  wool  and  cotton 
markets,  financial  news,  editorials  and 
foreign  correspondence. 

Subsequently  it  became  a  semi-weekly 
under  the  name  of  United  States  Eco¬ 
nomist  and  Dry  Goods  Reporter.  _  Pros¬ 
perous  for  a  time,  it  declined  during  the 
panic  of  1873  and  thereafter.  It  was 
finally  sold  in  1888  to  Charles  T.  Root  of 
Root  &  Tinker,  who  later  organized  the 
present  ownership  corporation,  the  Tex¬ 
tile  Publishing  Co.  The  name  was  short¬ 
ened  to  Dry  G(x)ds  Economist  in  1889. 


COMPILING  UTILITY  PORTFOLIO 


600  Advertisements  Selected  for 
Inclusion  in  New  Volume 

Six  hundred  selected  advertisements 
used  in  the  last  twelve  months  by  p-iblic 
utility  companies  have  been  compiled  for 
publication  in  the  fourth  annual  adver¬ 
tising  portfolio  of  the  Public  Utilities 
Advertising  Association,  which  has  just 
gone  to  press.  Winners  of  the  1930 
awards  for  the  best  examples  of  public 
utility  newspaper  advertising  are  in¬ 
cluded  in  the  volume. 

Eric  W.  Swift  of  the  Commonwealth 
Edison  Company  is  chairman  of  the 
better  copy  committee  of  the  association. 


TO  EXPLORE  ECUADOR 

Sam  Love,  who  recently  resigned  from 
the  staff  of  the  United  Press  to  begin  a 
three  months’  voyage  of  exploration  in 
June  along  the  Guavas  River,  Ecuador, 
in  a  24-foot  cruiser  he  has  just  bought, 
was  the  guest  of  honor  Tuesday  at  a 
party  tendered  him  by  a  group  of  New 
York  newspaper  men  aboard  the  Grace 
liner  Santa  Teresa  moored  at  Brooklyn. 


NO  REST  FOR  WRITERS ! 
IN  WASHINGTON 


Tariff  Bill,  Disarmament  Treaty  uj 
Lobby  Investigation  Keep  Re. 
porters  Busy  as  Session 
Nears  Close 


By  George  H.  Manning 

H'arhitifftOH  Correspondent,  Editor  &  PuiLiiui 

Washington,  D.  C.,  May  28.— Us; 
anyone  think  that  the  closing  daj-s 
of  Congress  are  idle  ones  for  Wash, 
ington  correspondents,  “genial  Jia’  i 
Preston,  superintendent  of  the  Semtt  1 
press  gedlery,  points  to  the  fact  that « | 
one  day  last  week  more  than  lUO  me  | 
were  needed  to  report  the  doings  of  tl»  ' 
Senate  alone.  ' 

On  that  particular  day,  “Jim”  wift 
the  aid  of  his  assistant  “Willie”  Collins 
made  every  effort  to  maintain  liaisa; 
with  the  following  groups: 

Twenty-four  reporters  at  the  hearij} 
of  the  Foreign  Relations  Committee  ot 
the  naval  disarmament  treaty ;  twelve  t 
the  session  of  the  committee  on  navi 
affairs,  which  heard  the  views  of  nari 
experts  on  the  same  treaty ;  fifteen  at¬ 
tending  the  inquiry  of  the  Senate  Qm- 
mittee  Investigating  the  Lobby  into  tie 
activities  of  the  Anti-Saloon  Leagw;  * 
six  reporting  the  testimony  of  Secretanl 
of  State  Stimson  before  the  Committel 
on  Insular  Affairs  on  the  subject  oi  | 
Philippine  Islands;  and  seven  at  aher-| 
ing  of  the  sub-committee  of  the  Om-I 
mittee  on  Commerce  on  long  and  ste  I 
railroad  hauls.  | 

In  addition  to  these  more  importac 
hearings  there  were  ten  men  assignet 
to  the  House-Senate  conference  on  thi 
differences  in  the  Tariff  Bill;  six  wot 
assigned  to  the  Campaign  Expenditure 
Committee;  while  ten  others  were  re 
porting  the  “goings-on”  on  the  floor  oi 
the  Senate.  In  addition  to  these  the  1 
were  at  least  15  others  who  prowk 
about  in  the  .search  of  the  "best  nm’ 

An  interesting  fact  of  the  hearia 
before  the  Foreign  Relations  Committe 
was  that  seven  men  who  covered  tii 
disarmament  conference  in  London  we 
in  attendance  at  the  hearings  befoti 
Senator  Borah’s  committee.  They  wen 
Arthur  Sears  Henning,  Chicago  Trihw,, 
Lemuel  C.  Speers,  New  York  Tim 
Ray  Clapper,  United  Press;  Jay  & 
Hayden,  Detroit  News;  Wilmott  H 
Lewis,  London  Times  and  Charles  G 
Ross,  St.  Louis  Post  Dispatch.  C.  P 
Williamson,  of  the  Associated  Press 
who  also  attended  the  lovndon  confer¬ 
ence,  covered  the  hearing  on  the  trean 
conducted  by  the  naval  affairs  committft 

WTvile  the  greater  activity  was  in 
Senate  side  of  the  Capitoj,  the  Hoa 
side  had  its  share,  with  IS  men  coverig 
the  hearings  before  the  Committee « 
Naval  Affairs  of  the  House,  and  «« 
20  reporting  the  doings  of  the 
proper.  “Bill”  Donaldson  is  superii- 
tendent  of  the  House  press  gallery. 


Clean 

Circulation 

Campaigns 


THE 

CHARLES  PARTLOWE 
COMPANY 

Occidental  Building 
INDIANAPOLIS 


T 

JL^hat  the  new,  modem  PartlowePlan 
campaign  has  elevated  the  business  of  circulation- 
building  to  a  high  plane  of  dignity,  cleanliness 
and  honor  is  now  a  universally  recognized  fact 
in  all  Newspaperdom  .  ♦  .  Partlowe  results  and 
Partlowe  satisfaction  are  the  outcome  of  over  22 
years’  rigid  adherence  to  right  business  principles. 


Member: 

Better  Business  Bureau 


Wire  or  write  for  terms,  open  dates,  etc. 
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Business  is  Good 

In  Terre  Haute,  Indiana 


Terre  Haute  Frigidaire  Dealer  Wins 
Contest  In  Competition  With  All 
Frigidaire  Salesmen  In  The  Indian¬ 
apolis,  Ind.;  Columbus,  O.,  and  Pitts¬ 
burgh,  Pa.,  Territories,  Being  First 
In  Total  Volume  Of  Sales 

FRIGIDAIRE 

is  one  of  the  many  nationally  adver¬ 
tised  products  using  THE  TRIB¬ 
UNE  EXCLUSIVELY 
In  Terre  Haute 

The  fact  that  a  Terre  Haute  dealer  won  this  contest 
shows  Terre  Haute  is  a  fertile  field  worthy  of  special 
effort,  and  the  fact  that  the  Tribune  carried  the  ad¬ 
vertising  exclusively  shows  The  Tribune  does  the 
job  effectively  and  completely  in  Terre  Haute, 


LEE 


Lee  Tire  8C  Service  Company 

1220  W2basS  Avtnuo 
TERRE  HAUTE,  IND. 

May  5,  1930 


Frigidaire 


Trlfcur.e  Publishing  Co., 
Terre  Haute,  Indiana. 


Contlenen:- 


Due  to  the  fact  that  we  are  exclusive 
Tribune  advertisers,  thought  you  would  be  Interested 
In  knowing  something  about  the  results  we  are  getting. 

The  writer  had  the  honor  of  winning  the 
first  prize  In  the  Frigidaire  Sales  Contest  which 
closed  Saturday,  May  third.  This  contest  was  staged 
among  all  the  Frigidaire  salesmen  in  the  Indlanaoolis , 
Columbus,  and  Pittsburgh  districts.  The  same  dollar 
quota  was  given  to  each  ra2m  regardless  of  the  size  of 
the  city,  as  each  man  was  classed  as  a  salesman  and 
received  credit  for  his  own  Individual  sales. 

In  return  for  this  I  will  receive  a  very 
nice  cash  prize.  This  will  also  act  as  a  good  boost 
for  Terre  Haute. 

We  still  claim  that  business  Is  good  If 
you  have  the  right  product  to  sell  and  go  about 
selling  It  In  the  right  way. 

Very  truly  yours. 

LEE  TIRE  i  SERVICE  CO. 


Advertising 
1st  4  Months,  1930 


THE  TRIBUNE’S  LEADERSHIP 

Total  Circulation 
March  31,  1930,  ABC 


TRIBUNE . 

Second  Paper . . 

.2,937,354  Lines 
.2,101,036  " 

TRIBUNE . 

Second  Paper . . 

Daily 

.  25.260 
,  22,753 

Sunday 

28.095 

21,396 

T ribune’s  Lead  . . 

.  836,318  “ 

Tribune's  Lead . 

.  2,507 

6,699 

THE  TRIBUNE’S  GAINS 

Advertising 

Circulation 

First  4  Months,  1930 . 

First  4  Months,  1929 . 

.2,937,354  Lines 
.2,852,990  “ 

.\BC  March  31,  1930 . 

ABC  Sept.  30,  1929 . 

Daily 

.  25,260 
.  23,472 

Sunday 

28,095 

25,052 

Tribune’s  Gain  . 

.  84,364  “ 

Tribune’s  Gain  . 

.  1,788 

3,043 

THE  SECOND 

PAPER’S  LOSSES 

Advertising 

Circulation 

First  4  Months,  1929 . 

First  4  Months,  1930 . 

.2,441,446  Lines 
.2,101,036  “ 

•Sept.  30.  1929 . 

March  31,  1930 . 

Daily 

.  25,024 
.  22,753 

Sunday 

25,597 

21,3% 

Second  Paper's  Loss . 

.  340,410  “ 

Second  Paper's  Loss . 

.  2.271 

4,201 

City  Circulation 
March  31,  1930,  ABC 

Daily  Sunday 

TRIBUNE .  13,908  15.345 

Second  Paper .  9,564  9,071 

Tribune’s  Lead .  4,344  6,274 


Sate—Sc  Line  Daily  and  Sunday — Thit  rate  is  HALF  the  rate  of  the  combination  of  second  and  third  papers  daily  and  Ic  per  line  less  than  the  second  Sunday  paper. 

THE  TERRE  HAUTE  TRIBUNE 

In  Its  61st  Year  — The  Only  Home  Owned,  Home  Edited  and  Home  Managed  Paper  in  the  City  —  Published  Evening  and  Sunday  Morning 
SMALL,  SPENCER  &  LEVINGS,  INC.,  National  Representatives:  Chicago,  New  York,  Boston  PAYNE,  HALL,  INC.,  Los  Angeles 
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Wood  LEADS.  Others  follol 

The  Wood  Press  has  started  a  revolutiAtess 
conceptions  of  speed,  economy,  and  t^ice 
all  other  newspaper  printing  presses.  Itforr 
and  counter-claims  among  those  who  biighl 

the  dominance  ofcpioi 
Wood  Press,  or  its  masterly  design  or  itsjrity 

Wood  inventions  for  the  foundry  l|lwa 
saved  many  millions  of  dollars  for  the  piers 
for  the  pressroom  are  also  radically  new,|ose 
installations  for  several  of  the  world’s  (ait  m 
these  lines  are  being  written — will  leaJjrs  ii 
problem  of  large-scale  production  whicl|hai 

That  it  pays  to  go  along  with  tlffcej 
American  progress.  \ 


been  able  to  challenge 
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I'^ress  building.  It  has  established  new 
«ice  of  presswork.  It  has  outclassed 
iformance  has  resulted  in  many  claims 
alight  to  follow  the  leader,  but  none  has 
olpioneering  Inventions  embodied  in  the 
tiSrity  of  construction. 

lilways  been  revolutionary.  They  have 
pkers  of  newspapers.  Wood  inventions 
flose  who  ;are  first  adopting  them — and 
[(■t  newspapers  are  nearing  completion  as 
lilas  in  meeting  effectively  the  tremendous 
:li  hand. 

iKcessful  pioneer  is  the  oldest  lesson  of 
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GREETING 

IN  a  few  days  or  weeks  schools  and  universities 
will  yield  another  crop  of  youngsters  anxious  to 
make  their  way  in  American  journalism.  We 
have  pride  and  faith  in  these  young  people,  honor 
tlieir  ambition  and  look  to  them  for  better  ways  and 
kinder  days  in  journalism.  We  commend  the  policy 
of  giving  the  good  boy  and  girl  a  chance,  whenever 
it  is  possible  to  make  room  for  them.  The  news¬ 
paper  to  serve  best  must  be  kept  young.  Look  to 
youth  for  courage!  Look  to  him  for  a  spirit  of 
freedom!  Have  confidence  that  his  new  method, 
which  is  pretty  sure  ultimately  to  supersede  your  old 
method,  may  be  right!  Pay  tribute  to  his  ten  to  15 
years  of  patient  and  earnest  study  to  fit  himself 
for  service,  at  least  by  respecting  his  claim  upon  the 
newspaper ! 

As  is  well  known,  the  market  for  newspaper  em¬ 
ployment  is  badly  overstocked.  It  is  a  desirable 
business  and  naturally  men  crowd  into  it.  This  situ¬ 
ation  has  become  serious  in  metropolitan  cities  and 
we  know  of  experienced  and  talented  men  who,  when 
dislodged,  have  sought  new  connections  for  many 
months  before  receiving  any  encouragement.  Elach 
year  we  see  many  newspaper  men  leave  the  work 
for  other  lines,  many  regretting  abandonment  of  a 
vocation  for  which  they  feel  themselves  adapted,  yet 
forced  out  by  economic  conditions  or  dissatisfaction. 

College  graduates  should  know  of  this,  but  should 
not  necessarily  be  discouraged  by  it.  We  believe  it 
to  be  true  that  there  can  never  be  a  newspaper  em¬ 
ployment  situation  which  is  closed  to  men  of  extraor¬ 
dinary  talent.  The  idea  is  the  thing  and  the  man  who 
possesses  it  bears  a  glittering  key. 

Our  practical  advice  to  young  journalists  is  to  find 
specialities  and  follow  them.  Know  more  about 
something  in  particular  than  your  fellows  and  jobs 
will  pursue  you,  assuming  that  your  information  is 
reasonably  important.  Know  the  newspaper  for  what 
it  is  and  propose  a  genuine  contribution  to  it.  This 
is  in  line  with  the  higher  ambitions.  Much  routine 
work  must  be  done,  and  ably,  on  every  newspaper. 

It  deserves  respect,  but  it  is  not  always  satisfactory 
to  the  practitioner.  When  faithful  and  skilled  it  is 
often  rewarded  by  promotion,  but  sometimes  it  only 
runs  on  forever.  Ambitious  youth  wants  action  and 
triumph  and  the  specialist  gets  most  of  this  desirable 
experience. 

Editor  &  Publish™  pp-eets  and  wishes  well  all 
who  have  studied  to  make  themselves  able  in  jour¬ 
nalism.  believing  that  it  offers  life  opportunity  for 
persons  who  have  a  message  to  deliver  to  the  great 
“they.” 


The  thing  that  slumps  in  mid-smmmcr  is 
man’s  courage  to  fight  for  business. 

“YOUR  NEIGHBOR” 

TE  are  attracted  by  a  feature  running  on  page 
yy  one  of  Birmingham  (Ala.)  News.  It  is  one 
column  of  type,  made  up  on  the  off-side,  un¬ 
signed  and  carrying  a  one  column  box  head,  “Your 
Neighbor.”  We  understand  it  to  be  the  work  of 
E.  M.  Henderson,  the  assistant  managing  editor. 

It  is  a  column  of  local  personality  stuff,  written 
brightly  and  about  as  amiable  and  intelligent  men 
or  women  might  discuss  local  affairs  on  the  front 
porch  of  a  summer  evening.  The  items,  all  brief, 
concern  the  activities  of  interesting  and  worth-while 
people,  few  of  whom  are  ordinary  news  subjects.  A 
merchant  has  developed  a  particularly  interesting  and 
beautiful  front  yard.  A  minister  is  writing  a  book 
on  a  specified  subject.  A  woman  cooks  spaghetti  ac¬ 
cording  to  a  novel  recipe.  Mr,  Soandso  is  ill.  A 
physician  reads  Homer  and  Virgil,  plays  violin  or 
cello,  writes  poetry  and  paints  pictures.  These  cita¬ 
tions  give  an  idea  of  the  character  of  this  column 
which,  w’e  dare  say,  is  one  of  the  best-read  features 
of  the  News. 

We  believe  newspaper  editors  too  often  lose  sight 
of  the  fact  that  local  news  is  the  primary  interest  of 
the  average  reader.  We  do  not,  by  any  means,  advo¬ 
cate  local  drivel  as  a  substitute  for  general  news, 
but  our  feeling  is  that  local  news  often  follows  a 
deadly  conventional  form.  Perhaps  the  average 
newspaper  is  not  as  neighborly  as  it  might  be.  It  is 
plain  that  Victor  H.  Hanson  and  his  associates  had 
this  feeling  when  they  called  the  new  column  “Your 
Neighbors.” 


R  I  ^  L 


INDIA  CENSORSHIP 

Robert  P.  SCRIPPS,  head  of  the  Scripps- 
Howard  Newspapers,  and  allied  organizations, 
was  a  speaker  before  the  English  Speaking 
Union  in  London  recently  and  rather  startled  his 
hearers  by  candidly  stating  his  opinion  regarding  the 
"British  censorship  in  India.  He  saw  in  the  Gandhi  non- 
resistance  campaign  a  matter  of  vast  world  interest 
and  urged  the  government  to  permit  newspapers  to 
function  in  behalf  of  a  well-informed  public  opinion. 
Lord  Burnham  replied  by  saying  that  military  censor¬ 
ship  w-as  a  necessity  and  repeating  the  familiar  simile 
that  cigarette  smoking  should  not  be  indulged  in  a 
powder  magazine.  He  believed  censorship  was  neces¬ 
sary  for  the  protection  of  a  vast  number  of  Euro¬ 
peans  resident  in  India,  not  to  mention  their  interests. 

Since  that  episode  in  London,  Webb  Miller,  United 
Press  correspondent  who  flew  from  London  to  India 
when  Gandhi  started  his  march  to  the  salt'  works  of 
Dharasana,  has  cabled  the  following;  “The  spectacle 
of  them  (India  Surat  police)  beating  the  unresisting 
volunteers  was  so  painful  that  I  was  frequently 
forced  to  turn  away  from  the  crowd.” 

This  statement  passed  the  censor.  Naturally  one 
wonders  what  has  happened  that  the  correspondents 
have  not  been  permitted  to  report.  As  New  York 
Telegram  remarks:  “Censorship  always  has  that  ef¬ 
fect.  The  reader  fills  between  the  lines.  And  his 
imaginative  picture  is  not  unlikely  to  be  more  revolt¬ 
ing  than  what  really  happened.  Censorship,  when¬ 
ever  it  appears,  contains  within  itself  the  germs  of  its 
own  impotency.” 

Most  newspaper  men  are  faithful  to  their 
do’s  and  don’ts  until  a  hot  story  comes  along 
or  until  they  get  into  a  lively  policy  battle. 

CHICAGO  CRIME 

OMPLAINTS  are  made  by  Chicago  Tribune 
that  the  newspapers  of  the  country  are  giving 
disproportionate  attention  to  crime  news  in  that 
city.  It  points  out  that  with  a  murder  rate  of  12.1 
per  100,000  Chicago  ranks  below  several  cities,  and 
asks  why  it  should  be  singled  out  to  bear  the  brunt  of 
unpleasant  notoriety. 

We  believe  the  point  is  fairly  taken.  Chicago 
rackets  have  been  particularly  bizarre  and  the  Chicago 
press  has  been  candid  about  them.  Certainly  that  city 
has  nothing  to  brag  about,  but  it  is  quite  true  that 
“there  are  others.”  Our  feeling  is  that  the  crime 
situation  is  a  national  disgrace  and  we  honor  news¬ 
papers  that  have  published  the  local  truth  no  matter 
how  disgraceful  it  may  be.  President  Hoover,  in  his 
first  public  address  following  his  inauguration, 
brought  this  matter  to  the  attention  of  newspaper 
men.  It  might  be  well  to  refresh  the  mind  of  the 
Fourth  Estate  on  his  observations,  made  at  the  April 
meeting  of  the  American  Newspaper  Publishers  As¬ 
sociation,  a  year  ago. 

Said  Mr.  Hoover:  “More  than  9,000  human  beings 
are  lawlessly  killed  every  year  in  the  United  States. 
Little  more  than  half  as  many  arrests  follow.  Less 
than  one-sixth  of  these  slayers  are  convicted  and  but 
a  scandalously  small  percentage  are  adequately  pun¬ 
ished.  *  *  ♦  At  least  50  times  as  many  robberies 
in  proportion  to  population  are  committed  in  the 
United  States  as  in  Great  Britain,  and  three  times  as 
many  burglaries.  *  *  *  Life  and  property  are 
relatively  more  unsafe  than  in  any  other  civilized 
country  in  the  world.” 

The  situation,  patently,  is  not  local  to  any  single 
community  and  it  is  about  time,  in  our  notion,  that 
the  press  of  some  other  sadly  afflicted  cities  began  to 
take  as  lively  an  interest  in  outrages  at  home  as  in 
the  crimes  of  Chicago.  The  hideous  “joke”  has  a 
general  application. 


PROGRESS  IN  CLASSIFIED 

HE  aggressive,  intelligent  and  articulate  group 
organized  in  the  Association  of  Newspape 
Qassified  Advertising  Managers  at  their  con¬ 
vention  in  Washington  last  week  enunciated  a  princi¬ 
ple  which  should  find  general  favor.  It  is  that  classi¬ 
fied  display — that  form  of  advertising  which  uses 
larger  type  than  the  agate  or  six-point  that  distin¬ 
guishes  the  small  advertisements — should  be  stated 
separately  in  linage  classification.  This  is  a  reform 
which  has  been  approaching  for  many  years.  It  is  a 
part  of  the  distinct  modern  demand  for  honesty  as 
well  as  accuracy  in  newspaper  statistics,  not  only 
from  buyers  of  space  but  from  the  publishers  and 
advertising  executives.  It  is  a  healthy  trend  that 
removes  the  ever-present  danger  of  self-deception. 

The  classified  association  took  another  step  in  the 
right  direction  when  it  lowered  the  dues  payable  by 
small-city  newspapers.  The  association  has  contrilh 
uted  mightily  toward  making  classified  a  major  de¬ 
partment  of  many  newspapers  and  it  has  almost  as 
large  a  field  in  making  its  progressive  and  business¬ 
like  technique  available  to  newspapers  which  have 
not  been  able  to  pay  highly  for  membership.  Classi¬ 
fied  is  entering  a  new  and  intensive  era  of  develop¬ 
ment,  with  less  attention  to  volume  than  to  sales 
value  and  integrity,  a  program  certain  to  appeal  to 
publishers  in  cities  where  volume  is  not  possible,  but 
integrity  and  sales  power  are  essential. 

R.  D.  Blumenfeld,  distinguished  editor  of 
London  Express,  predicts  that  the  nezvspaper 
of  1970  zi’ill  be  published  hourly  and  zvill  deal 
with  world-wide  matters  rather  than  local 
affairs,  to  suit  broadened  public  interest. 

DANIEL  MINER  LORD 

ANIEL  MINER  LORD,  whose  passing  is  this 
week  recorded,  made  a  contribution  to  advertis¬ 
ing  which  will  long  endure.  He  founded  the 
great  house  of  Lord  &  Thomas  and  Logan  and  the 
success  of  this  institution,  over  many  years,  is  a 
testimonial  to  his  principles  in  business.  The  story 
is  often  told  of  Mr.  Lord’s  refusal,  on  one  occasion, 
to  accept  an  advertising  schedule  of  a  million  dollars, 
because  the  advertiser  wanted  him  verbally  to  assure 
a  certain  volume  of  results.  It  happened  years  ago 
when  advertising  was  regarded  by  the  average  busi¬ 
ness  man  as  a  sort  of  speculative  magic.  A  quarter 
of  a  century  ago  Mr.  Lord  talked  of  trade  publicity 
from  very  much  the  same  view  as  that  of  the  present 
science.  Editor  &  F^'blisher  files  are  replete  with 
quotations  credited  to  him  which  w’ould  be  wholly 
appropriate  at  any  gathering  of  advertising  experts 
in  this  day.  He  blazed  a  good  path  and  will  be  long 
remembered. 

Television  is  rapidly  approaching  as  a  practi¬ 
cal  home  institution.  It  will  be  much  more  of 
a  natural  competitor  to  the  daily  newspaper 
than  is  radio. 

ADAM  AND  EVE— AND  LILITH 

ERE’S  one  for  the  expert  attention  of  manag¬ 
ing  editors,  city  editors,  night  editors,  news  edi¬ 
tors,  feature  editors,  and  any  one  else  con¬ 
cerned  with  Page  One  make-up; 

The  editor  has  just  bought  a  new  serial,  relating 
the  efforts  of  a  young  lady  to  capture  the  affections 
of  her  Boss,  albeit  said  Boss  has  already  promised  to 
love,  honor  and  obey  Mrs.  Boss.  The  defensive  ef¬ 
forts  of  Mrs.  Boss  are  also  described  with  dramatic 
skill.  To  get  the  full  circulation  benefit  of  the  yam 
the  editor  worked  up  a  front  page  layout,  with  pic¬ 
tures  of  the  two  ladies  and  the  Boss. 

At  the  deadline,  the  city  editor  would  concede  front 
page  space  sufficient  only  for  two  of  the  pictures  and 
long  after  the  paper  went  to  press  the  two  dignitaries 
argued  as  to  which  two  pictures  should  have  beef' 
used.  The  city  editor  contended  for  the  rival  ladies 
The  editor  held  out  for  Mr.  Boss  and  his  girl  friend 
According  to  the  Scripps-Canficld  Bulletin,  from 
which  these  facts  are  culled,  the  argument  rages  un¬ 
settled.  What’s  your  answer? 

Secretary  Stvnson  is  quoted  as  saying  that 
it  zvas  alzcays  his  desire  and  that  of  the  Ameri¬ 
can  delegation  that  "the  American  press  get 
all  the  necessary  information."  The  press,  »» 
fact,  got  radio  broadcast  speeches  and  the 
interview  system  was  outlawed. 
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JOHN  D.  EWING,  associate  publisher 
of  the  Shreveport  (La.)  Times,  wit- 
nesed  the  Kentucky  derby  in  Louisville 
recently. 

E.  Robert  Stevenson,  editor-in-chief 
of  the  Waterbury  (Conn.)  Republican- 
American  addressed  the  Naugatuck 
(Conn.)  Rotary  Club  recently  on  “This 
Curious  Commonwealth  of  Connecticut.” 

James  R.  Rhodes,  publisher  of  the 
Keu'ton  (la.)  Daily  News,  was  speaker 
recently  before  the  annual  convention  of 
the  Iowa  Manufacturers  Association. 

Capt.  Hugh  H.  Soper,  editor  of  the 
Owatoima  (Minn.)  Journal-Chronicle, 
will  participate  in  the  annual  field 
training  encampment  of  his  regiment, 
the  l.L^th  Infantry,  at  Lake  City,  Minn., 
June  15-29. 

Hcber  J.  Grant,  publisher  of  the  Salt 
Lake  Deseret  Neivs,  has  returned  from 
a  trip  to  California  where  he  met  with 
presidents  of  the  Hollywood,  Los  An¬ 
geles  and  San  Francisco  missions  of  the 
Mormon  Church.  Mr.  Grant  is  presi¬ 
dent  of  the  church. 


IN  THE  BUSINESS  OFFICE 

j  TJ AROLD  ADLER  and  Richard  H. 

Rlundell,  layout  men;  Irene  Spur¬ 
geon  and  Dorothy  Fitch,  fashion  artists, 
"  and  Lenore  Riggs,  artist,  are  recent  ad¬ 

ditions  to  the  copy  and  art  staff  of  the 
Chicago  Tribune. 

Frank  A.  Riker,  formerly  of  the 
editorial  bureau,  publicity  and  advertis¬ 
ing  department,  the  New  York  Exlison 
Company,  has  been  made  business  man¬ 
ager  of  the  St.  Albans  (N.Y.)  News,  a 
weekly. 

Leroy  E.  Snyder,  assistant  to  the 
is  president  of  the  Gannett  newspapers,  of 

i.  Rochester,  has  recently  been  appointed 

j  a  member  df  the  newly-formed  Genesee 

State  Park  Commission  by  Governor 
*  Franklin  D.  Roosevelt.  For  many  years 

^  Mr.  Snyder  has  been  interested  in  state 

y  parks  and  has  been  active  in  planning 

1.  activities  in  Monroe  County. 


S’  W.  R.  Prewitt,  Jr.,  of  Osage,  will  be- 

I  come  associated  with  his  father  in  the 

0  publication  of  the  Forest  City  (la.) 

i-  Summit  June  1. 

I  R.  H.  Ryan,  general  manager  of  the 

T  Petersburg  (Va.)  Progress-Index,  has 

[j  been  elected  a  director  of  the  Rotary 

L  Club  of  that  city.  Mr.  Ryan  is  also  a 

director  of  the  Chamber  of  Commerce 
y  and  Y.  M.  C.  A. 

s _ 


^  IN  THE  EDITORIAL  ROOMS 

RG.  STEWART,  editor  of  the 
•  Cedar  Rapids  (la.)  Tribune,  week¬ 
ly,  has  returned  to  his  home_  after  a 
month  in  a  hospital  in  Iowa  City  where 
he  underwent  a  major  operation. 

Ben  Floyd  of  Belle  Center,  O.,  has 
succeeded  T.  P.  Schreiber  as  editor  of 
the  New  Lexington  (O.)  Sentinel. 

[■  Allen  Raymond,  of  the  New  York 

i-  Herald  Tribune  staff  spent  the  past  week 

I-  in  Alabama  assembling  material  for  one 

of  a  series  of  articles  he  is  writing  on 
f  the  southeast. 

5  Thomas  Hannon,  formerly  of  the  Buf- 

0  falo  Neivs,  has  joined  the  Philadelphia 

Evening  Ledger  copy  desk, 
c  Harold  Brennan,  formerly  of  the  Bos- 

ton  Herald  and  the  Worcester  (Mass.) 
Telegram  copy  desks,  has  joined  the  copy 
desk  of  the  Providence  (R.L)  Journal. 
Paul  J.  Frank,  assistant  state  editor  of 
j  the  Waterbury  (Conn.)  Republican,  is  at 

Waterbury  hospital  convalescing  from  an 
emergency  operation  for  appendicitis 
”  May  2.L 

!■  Frank  Healey,  formerly  of  the  Fall 

River  (Mass.)  Hdrald  Neivs,  has  joined 
the  New  Bedford  (Mass.)  Times  staff, 
in  charge  of  the  Cape  Cod  desk. 

Gerald  M.  Kilcullen  has  resigned  from 
the  Brooklyn  (N.Y.)  Weekly  Chat  and 
is  now  on  the  staff  of  the  Freeport  (N. 
Y.)  Nassau  County  Daily  Revieiv.  Kil- 
wllen  has  worked  on  several  papers  in 
Brooklyn  and  New  Jersey. 

R.  M.  Harriss,  news  editor  of  the 
Jacksonville  Florida  Times-Union,  ac¬ 


companied  by  Mrs.  Harriss  and  son,  are 
on  a  vacation  trip  through  the  Southern 
states. 

Paul  Yates,  for  the  past  18  months 
Washington  political  staff  correspondent 
for  the  Houston  (Tex.)  Post-Dispatch, 
returned  to  Houston  recently  on  a  short 
business  trip. 

Robert  Cron,  former  correspondent  for 
the  Des  Moines  Register  and  Tribune  at 
Cedar  Rapids,  la.,  has  been  appointed 
manager  of  the  dailies  new  plane,  “Good 
News  II,”  under  direction  of  Gardner 
Cowles,  Jr. 

Clark  Samuel,  former  Albany  news¬ 
paper  man,  now  on  the  staff  of  Good 
Hardware  and  The  Progressive  Grocer, 
is  writing  a  weekly  Broadway  column 
for  one  of  his  home  towm  papers,  the 
Sunday  Star  of  Wilmington,  Del.  The 
column  is  called  “Manhattan  Meander- 
ings.” 

Leland  Forrester,  former  market  edi¬ 
tor  of  the  Des  Moines  Register,  has  re¬ 
joined  the  staff  as  copy  reader  after  an 
absence  of  eight  months. 

E.  J.  Mantooth,  Jr..  Houston  Chron¬ 
icle  artist,  and  Mrs.  Mantooth  are  par¬ 
ents  of  a  daughter,  born  recently. 

Rev.  Dr.  John  Hutchisson,  Ph.D., 
Rochester  (N.Y.)  Times-Union,  ex¬ 
change  editor,  has  returnea  from  a 
brief  vacation  in  Atlantic  City. 

Alyson  E.  Smith,  livestock  reporter  of 
the  Ogden  (Utah)  Standard-Examiner, 
is  on  a  two  weeks  vacation  in  Los  An¬ 
geles. 

Robert  T.  Harrison,  of  the  Indianapo¬ 
lis  News  staff,  who  will  leave  the  paper 
June  1  to  take  over  his  father’s  drug 
business  in  Albany,  Ind. 

Miss_  Kathryn  Kaufman  has  joined  the 
staff  of  the  Shreveport  (La.)  Times. 

Cldye  W.  Metcalf,  city  editor  of  the 
Augusta  (Me.)  Kennebec  Journal,  has 
been  elected  a  delegate  to  the  American 
Legion  convention  in  Boston. 

Sam  Butz,  sports  editor  of  the  Jack¬ 
sonville  Florida  Times-Union  is  recuper¬ 
ating  from  an  operation  for  appendicitis, 
at  a  Gainesville,  Fla.,  hospital. 

Maurice  Howe,  roving  reporter  of  the 
Ogden  (Utah)  Standard-Examiner,  is 
now  on  the  Pacific  Coast.  He  recently 
returned  from  a  trip  around  the  world. 

Ruth  Cosgrove,  church  editor  of  the 
Toledo  Blade,  has  returned  from  a 
vacation. 

F.  Stanley  Chipman,  for  the  past  four 
years  with  the  Proiidence  (R.L) 
Journal,  has  joined  the  New  York  Tele¬ 
gram  staff.  Chipman  previously  work^ 
on  the  Springfield  Republican  and  the 
New  Bedford  (Mass.)  Times. 

W.  D.  Barksdale,  formerly  in  charge 
of  the  Russellville  bureau  of  the  Fort 
.^mith  (Ark.)  Southwest  American  and 
Times  Record,  has  been  transferred  to 
he  staff. 

Ray  Maxwell,  police  reporter  for  the 


Bernard  e.  esters  is  the  new 

editor  of  the  Houlton  (Me.)  Aroos¬ 
took  Pioneer,  the  oldest  newspaper  in 
Maine’s  largest 
county. 

The  Pioneer 
was  founded  in 
1857  by  the  late 
W.  A.  Gilman, 
one  of  Maine’s 
pioneers  in  the 
newspaper  field. 
He  was  succeed¬ 
ed  by  his  son 
George  and  then 
by  the  late 
George  Lyons 
who  published 
T,  E.  r.  the  paper  until 

Be*na,dE.  Esters  1915  when  Al¬ 

bert  K.  Stetson  assumed  control.  He 
continued  up  to  the  time  of  his  sudden 
death  a  few  months  ago.  Since  his 
demise,  the  paper  has  been  published 
by  his  widow.  Mr.  Esters  has  recently 
bought  the  controlling  interest  from  Mrs. 
Stetson. 

Mr.  Esters,  the  new  editor  and  pub¬ 
lisher,  is  a  native  of  Houlton  and  only 
31  years  of  age,  the  youngest  man  ever 
to  hold  the  position.  Upon  being  grad¬ 
uated  from  Colby  College  in  1921,  he 
became  associated  with  the  Houlton 
(Me.)  Times.  He  left  that  paper  to  go 
to  the  Springfield  (Mass.)  Republican 
where  he  was  on  the  city  staff  for  more 
than  a  year.  His  next  move  was  to 
enter  the  advertising  side  of  the  news¬ 
paper  business  on  the  Worcester  (Mass.) 
Evening  Post.  Two  years  ago  he  became 
advertising  manager  of  the  Houlton  Times. 


Des  Moines  Tribune,  and  Glenn  Cun¬ 
ningham,  commercial  editor  of  the 
Register,  motored  together  to  Dallas, 
Tex.,  the  week  of  May  11. 

George  R.  Tilton,  editorial  writer  for 
the  Danville  (Ill.)  Commercial-News, 
last  week  returned  to  his  desk  after 
several  weeks  illness. 

Miss  Mary  Goodrich,  aviation  reporter 
for  the  Hartford  (Conn.)  Courant,  has 
returned  to  her  desk  following  an  illness. 

Agnes  Montague  Bull  has  been  ap¬ 
pointed  society  editor  of  the  Richmond 
(Va.)  Times  -  Dispatch,  succeeding 
Jeanne  Hunton  Witt,  resigned. 

Frank  H.  Ward,  former  city  editor  of 
the  Toledo  Blade,  has  been  appointed  ex¬ 
ecutive  secretary  and  counselor  of  the 
Lake  Erie  Island  District  Association. 

Raymond  Keiser  and  Arthur  Ells¬ 
worth,  assistant  city  editor  and  assistant 
sports  editor,  respectively,  of  the  Grand 
Rapids  (Mich.)  Herald,  are  spending 
vacations  in  the  east. 

David  H.  Pierce,  editorial  writer  of  the 
Cleveland  News,  addressed  the  Toledo 
branch  of  the  National  Association  for 
(Continued  on  next  page) 


Roe  Fulkerson 

Andrew  and  Imogene 
Hotel  Stenographer 
Sunday  Morning  Breakfast 
Three  text  features  that  make  readers  happy. 
Fulkerson  has  made  a  reputation  that  is 
unique  in  the  feature  world. 


Notes  for  Busy  Editors;  “Strange  but  True”  is  the 
Fiiikprinn  newest  McNaught  feature.  .  .  .  Goes  into  the  Pitts¬ 

burgh  Press  and  Detroit  Times,  for  instance.  .  .  . 
Youngstown  Vindicator  has  taken  on  “Golden  Days,”  by  Dwiggins. 
.  .  .  Charles  B.  Driscoll  is  the  world’s  leading  authority  on  pirates 
and  buried  treasure,  an<l  his  treasure  book,  “Doubloons,”  will  be  out 
soon.  .  .  .  Ken  Kling  is  getting  under  way  with  a  grand  beauty  contest 
in  his  Windy  Riley  strip. 


The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  TIMES  BUILDING  Cmarlu  V.  McAram 

President  NEW  YORK,  N.  Y.  General  Manager 


Best-Seller 

lists  throughout  the  country  are  being 
headed  today  by  LAUGHING  BOY  .  .  . 
On  incomplete  returns  it  looks  as  If  this 
year’s  winner  of  the  Pulitzer  Prize  Is 
today’s  winner  of  the  national  popularity 
vote,  registered  through  sales  ...  No 
price-cutting  .  .  .  LAUGHING  BOY  is 
the  story  everybody  wants  to  read  NOW 
and  now  is  the  time  to  give  it  to  your 
readers  as  a  serial  .  .  .  You  don’t  have 
to  wait  for  some  far-off  date  when  excite¬ 
ment  about  “the  best  American  novel 
published  during  the  year’’  has  somewhat 
subsided  .  .  .  LAUGHING  BOY  goes  to 
you  for  immediate  release,  served  in 
book  form  with  six  Berdanier  illustra¬ 
tions  and  mimeographed  promotion  .  .  . 

WE  HAVE  not  been  doing  much 
business  in  serials  in  the  Arizona 
territory,  but  LAUGHING  BOY  has 
brought  the  Arizona  papers  in  with  a 
rush  .  .  .  It  is  in  Arizona,  among  the 
Navajos,  that  Oliver  La  Farge  has  set 
his  exciting  tale  of  a  savage  youth’s 
love  for  his  American-schooled  Indian 
mate,  and  in  the  southwest  they  recog¬ 
nize  the  veracity  of  the  story  ...  To 
city-dwellers  LAUGHING  BOY  may  seem 
to  belong  to  some  far-off  land  of  stirring 
romance  ...  It  does  ...  It  is  part 
of  the  stirring  romance  of  America  today. 


But  even  LAUGHING  BOY  has  yet 
to  reach  the  sales  record  for  serials 
now  being  set  by  JOURNEY’S  END  .  .  . 
The  play,  the  book  and  the  movie  have 
built  up  tremendous  Interest  .  .  .  The 
serial,  JOURNEY’S  END,  rides  on  the 
top  wave  of  world-wide  success  .... 

Another  sort  of  serial  interest  is 
being  developed  through  a  series  of 
FEG  MURRAY  cartoons  called  RUTH 
THROUGHOUT  THE  AGES  .  .  .  The 
series  shows  the  Bambino  from  Homeric 
times  onward,  always  ready  to  fight  at 
the  drop  of  a  bat,  routing  the  enemy 
single-handed  in  the  first  world  series 
with  the  Trojans,  getting  baffled  in  a 
Roman  series  by  Cleopatra’s  curves, 
knocking  his  opponent  clear  over  the 
fence  in  a  King  Arthur  tournament,  and 
otherwise  adding  to  the  hilarity  of  the 
sports  pages  .  .  .  We  mention  this  series 
especially  because  of  the  fan  mail  we 
have  received  in  connection  with  it  .  .  . 
Usually  most  of  the  fan  mail  we  receive 
has  to  do  with  ELLA  CINDERS  .  .  . 
But  now  it  appears  sports  followers  are 
Just  tickled  through  and  through  by  this 
new  FEG  MURRAY  series  ...  It  runs 
as  a  part  of  his  daily  sports  cartoon 
releases  .... 

And  .  .  .  WATCH  THIS  COLUMN  FOR 
AN  IMPORTANT  ANNOUNCEMENT  .  . 
It  will  be  big  news  about  the  ELLA 
CINDERS  Strip  and  Page  .... 
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International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A,”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1,400  new  paper  markets  issued  third 
Saturday  in  November. 

Size  of  type  page  9x12  inches,  or  168 
agate  lines  (13  ems)  on  four  columns — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  tbe  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 
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30  North  Dearborn  Street, 
Correspondent;  and 
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the  Advancement  of  Colored  People 
recently. 

L.  Smith  Deal,  well-known  for  20 
years  in  South  Alabama  newspaper 
circles,  has  become  telegraph  editor  of 
the  Dothan  Eagle  which  recently  moved 
into  its  new  building.  He  was  recently 
with  the  Marianna  Floridian. 

John  F.  Burns,  formerly  of  the  Fall 
River,  Mass.,  office  of  the  Providence 
(R.  1.)  Journal,  has  joined  the  New 
Bedford  (Mass.)  Times  staff. 

Tom  Laird,  sports  editor  of  the  San 
Francisco  News,  has  returned  from  a 
trip  to  Honolulu  where  he  went  with 
James  Coffroth,  well-known  sportsman. 

Claude  La  Belle,  make-up  editor  of 
the  San  Francisco  News,  has  sold  a 
scries  of  five  books  for  boys  to  A.  L. 
Burt  Company,  New  York. 

William  R.  Miller,  Rochester  Times- 
I’nion  night  telegraph  editor  has  returned 
to  his  desk  after  a  two-weeks  illness. 

Harry  Hayden,  of  the  Richmond 
(Va.)  Kcivs  Leader  staff  who  under¬ 
went  an  operation  May  16,  is 
convalescing. 

Capt.  Ralph  B.  Skinner  has  resigned 
as  tax  collector  of  Auburn  (Me.),  to 
rejoin  the  staff  of  the  Lesviston  (Me.) 
Journal,  a  position  he  resigned  some  12 
years  ago  to  enter  the  World  War. 


WEDDING  BELLS 

lAR.  Ernest  L.  Klein,  president  of  the 
German-American  Press  .Association 
and  publisher  of  the  Illinois  Staats- 
Ucrald.  Chicago,  to  Miss  Emmy  Hol¬ 
stein  of  Vienna.  .Austria,  May  22.  Miss 
Holstein  is  a  sister  of  Helen  Holstein, 
Viennese  light  opera  star,  who  is  the 
wife  of  Tulius  Klein,  brother  of  Dr. 
Klein. 

Steve  Stevenson,  of  the  Nnv  York 
.American  staff,  to  Miss  Mabel  Gouldy, 
former'"  of  the  Fort  Worth  (Tex.) 
Star-Telegram,  recently  in  New  A'ork. 
Miss  Gouldy  and  Stevenson  became  ac¬ 
quainted  in  192.S  when  both  were  on  the 
Forth  Worth  Record  staff.  Miss  Gouldy 
is  well-known  as  an  aviation  writer. 

Miss  Eileen  Colgan,  for  three  years  in 
the  advertising  department  of  the  Peoria 
(Ill.)  Journal,  to  E.  Lawrence  Mc¬ 
Mahon,  Bloomington,  Ill.,  May  15  in 
Peoria. 

Miss  Esta  Murrie,  formerly  of  the 
Harrisburg  (Pa.)  Telegraph,  to  James 
Logan  Clevenger,  Jr.,  son  of  the  former 
publisher  of  the  Perth  .Amboy  (N.  J.) 
.Writ’s.  Mr.  Clevenger,  who  was  former¬ 
ly  with  the  Associated  Press,  is  now  in 
the  bond  business. 

Joseph  Manley  Mellen.  former  aviation 
editor  of  the  Portland  (Me.)  Press 
Herald,  to  Miss  Clara  Standish  Hawk¬ 
ins  of  I.a  Luz.  N.  M.  Mr.  Mellen  is 
now  with  Curtiss-Wright  .Airplane  Cor¬ 
poration  in  New  York. 

Karl  Bittinger,  of  the  Plymoiilh 
(Mass.)  Old  Colony  Memorial,  to  Miss 
Elizabeth  Leach  of  Kingston,  Mass.,  in 
Brookline,  Mass.,  recently. 


CHANGES  OF  OWNERSHIP 

Thousand  island  publish¬ 
ing  COMPANY,  publisher  of  the 
weekly.  On  the  St.  I^awrence,  with  offi¬ 
ces  in  Clayton.  N.  Y.,  was  sold  recently 
by  the  sheriff  of  Jefferson  county  to 
satisfy  a  bank’s  judgment.  Dewitt  C. 
Aldrich,  publisher  of  the  North  Country 
Ad:<ance  of  Philadelphia.  N.  Y.,  pur¬ 
chased  the  weekly  and  will  continue  its 
operation. 

Edward  Hoyer,  editor  and  publisher  of 
the  Stewardson  (Ill.)  Clipper,  who  pur¬ 
chased  the  Strasburg  (Ill.)  Herald  from 
Thomas  Rash  ford,  several  weeks  ago, 
assumed  editorial  charge  of  the  paper 
last  week. 

-A  group  of  three  Wyoming  newspaper 
men  recently  purchased  the  Ncwca.ttle 
(Wyo.)  Nnt’s-I.etter,  weekly,  from  Ora 
G.  Frazine.  The  purchasers  are  T.  S. 
McCraken,  publisher  of  the  Cheyenne 
Eagle;  C.  S.  Greenbaum,  editor  of  the 


Gillette  News-Record;  and  Earl  J. 
Heavey,  advertising  manager  of  the 
Cheyenne  Tribune-Leader. 

Paul  R.  Bausman,  Monticello,  Ind., 
has  sold  the  Monticello  Herald  and  the 
Brookston  (Ind.)  Reporter,  weeklies,  to 
James  Rapier,  published  of  the  Brasil 
Times.  Bausman  is  president  of  the 
Indiana  Republican  Editorial  Associa¬ 
tion. 

Mrs.  Leafy  R.  Crooks,  of  the  Chula 
Vista  (Cal.)  Star,  has  sold  the  paper  to 

L.  Thompson  of  Santa  Ana,  who  will  be 
assisted  by  W.  Clemmens  as  city  editor 
and  advertising  manager.  Mr.  Clem¬ 
mens  was  formerly  owner  and  publisher 
of  the  Laguna  Dispatch. 

J.  Leonard  Manire,  publisher  of  the 
Orosi  (Cal.)  Courier,  has  sold  the  paper 
to  Mr.  and  Mrs.  Walter  Wawnllete  of 
Truckee,  Cal. 

Carl  F.  Blaker,  formerly  connected 
\vith  papers  in  Inglewoorl  and  .Antelope 
N’alley,  Cal.,  has  bought  from  Mrs.  .Alta 
B.  Knapp  the  Pint  (Cal.)  .Wnvs- 
Weekly. 

Epco  group,  South  Texas  weekly  chain 
started  a  few  years  ago  l)y  Harry  Ed¬ 
wards,  has  acquired  the  Corpus  Christi 
Free  Press.  Epco  also  recently  added 
the  Refugio  County  Record. 

J.  R.  Eastwood,  formerly  associated 
with  Joseph  Asbury  and  George  P. 
Morgridge  as  a  co-owner  of  the  Sierra 
Madrc  (Cal.)  News,  has  purchased  the 
Eagle  Rock  (Cal.)  Reporter-Sentinel, 
weekly. 

Health  City  Sun  of  .Albuquerque.  N. 

M.  has  been  taken  over  bv  the  Sun  Pub¬ 

lishing  Co.,  Inc.  E.  S.  Bavier  remains 
as  editor.  _ 

SPECIAL  EDITIONS 
lYTEMPHIS  COMMERCIAL  AP- 
PEAL,  Mid-South  progress  and 
achievement  edition,  56  pages.  May  21. 

New  York  Jewish  Tribune  special  edi¬ 
tion,  Saturday,  May  24,  honoring  Chief 
Judge  Benjamin  N.  Cardozo  of  the  New 
York  State  Court  of  Appeals  on  his 
sixtieth  birthday. 

Middletozvn  (Conn.)  Press,  18-page 
high  school  graduation  section.  May  21. 

Atlantic  City  (N.  J.)  News,  third  an¬ 
niversary  edition.  May  16. 

Bloomington  (Ill.)  Pantograph  special 
graduation  section  of  twenty- four  pages 
with  its  issue  of  Sunday,  May  25.  Nearly 
2,000  students  were  pictured  in  56  lay¬ 
outs,  representing  51  Central  Illinois 
cities  and  towns. 

Montgomery  Advertiser  published  a 
“graduate  section’’  in  magazine  style 
May  21. 

Siebenburgisch-Amerikanisches  Volks- 
blatt  (Transylvanian- American  Peoples 
Journal),  published  in  Cleveland,  cele¬ 
brated  its  25th  anniversary  last  week  by 
issuing  a  special  24-page  edition.  George 
Schneider  is  publisher.  The  paper  is  a 
weekly. 

Guelph  (Ont.)  Daily  Mercury,  auto¬ 
mobile  edition,  May  17. 

ASSOCIATIONS 

TYTR  S  .  MAYME  W  Y  N  N  E  C  O  X 
of  Dallas  was  elected  president  of 
the  Tf.xas  Woman’s  Press  .Association 
to  succeed  Mrs.  Emma  Cobb  Evans  of 
the  same  city,  at  the  association’s  annual 
convention  held  recently  in  Weatherford. 

Staff  of  the  Chicago  Tribune,  it  was 
announced  this  week,  with  the  faculty 
of  the  Medill  School  of  Journalism, 
will  judge  this  year's  contests  of  the 
Ohio  Newspaper  Women’s  Associa¬ 
tion.  The  convention  will  be  held  Oct. 
10-12  at  Cleveland.  Robert  R.  Mc¬ 
Cormick,  publisher  of  the  Tribune,  will 
serve  as  chairman  of  the  judges. 

Gifford  Gillaspy  recently  was  elected 
president  of  the  Colorado  Springs 
(Colo.)  Advertising  Club.  Gillaspy  is 
associated  with  the  Hathaway  .Advertis¬ 
ing  service. 

Joe  Eo.x,  Houston  Natural  Gas  Com¬ 
pany,  has  been  elected  president  of  the 
Houston  Advertising  .Association,  suc¬ 
ceeding  A  .M.  Cohen.  E.  C.  Bertholdt. 
Houston  Chronicle,  was  named  vice 
president  and  S.  O.  Crichfield,  Waddell 
House  Furnishing  Company,  re-elected 
secretary-treasurer. 


Buffalo  (N.  Y.)  League  of  .Adver¬ 
tising  Women  has  elected  these  officers: 
President,  Mrs.  Katherine  Andrus  Webb; 
vice-president.  Miss  Cora  R.  Geiger; 
recording  secretary.  Miss  Verona  Mack- 
ensen;  corresponding  secretary.  Miss 
Ethel  J.  McKown;  treasurer,  Miss 
Frances  G.  Rew. 

Benedict  Elder,  of  Louisville,  Ky., 
was  elected  president  of  the  Catholic 
Press  Associatio.n  at  the  annual  con¬ 
vention  of  the  organization,  held  at 
Asheville,  N.  C.,  recently.  Harold  Pur¬ 
cell,  of  Union  City,  N.  J.,  was  elected 
vice-president ;  J.  H,  Meyer,  of  Chicago, 
secretary,  and  Charles  H.  Ridder,  of 
New  York,  treasurer. 

Toronto  Women’s  Press  Club  will 
be  guests  of  the  Buffalo  Penwomen  and 
the  Scribblers  Club  at  a  luncheon  in  the 
2oth  Century  Club,  Buffalo,  June  7. 

Arkansas  Association  of  .Associated 
Press  Newspapers  met  recently  in  Hot 
Springs  with  Henry  Humphrey,  manag¬ 
ing  editor  of  the  Texarkana  Gasette, 
presiding.  .Among  those  present  were 
W.  F.  Caldwell,  A.P.  southern  division 
news  editor,  and  J.  C.  Stark  and  H.  M. 
Dorris,  of  the  Little  Rock  bureau. 

Louis  D.  Gibbs,  of  the  Edison  Electric 
Illuminating  Company  of  Boston,  was 
re-elected  president  of  the  Boston  Ad¬ 
vertising  Club  this  week.  Ernest  L. 
Johnson  of  the  S.  D.  Warren  Company 
and  Sherman  L.  Smith  of  the  Sherman 
Smith  Company  were  chosen  first  and 
second  vice-presidents;  Herbert  Steph¬ 
ens,  of  the  .American  Lithograph  Com¬ 
pany,  secretary ;  and  George  D.  Moul¬ 
ton,  of  Junket  Folks,  treasurer. 

.A  3(X)-volume  library  was  left  to  the 
Denviti  Press  Club  by  provisions  of 
the  will  of  Mrs.  Leslie  J.  Pigott, 
widow  of  a  Denver  newspaper  man,  who 
died  recently. 

Columbus  (O.)  Advfjitising  Club 
closed  its  meetings  for  the  year  this 
week  with  a  stunt  party,  during  which 
Clarence  E.  l>ittmer  was  crowned  a 
member  of  the  Past  Presidents’  Associa¬ 
tion.  New  directors  were  elected  as  fol¬ 
lows  :  E.  R.  Brown,  P.  E.  Buhler,  Ed¬ 
ward  Frasier,  Reg.  F.  Heber,  H.  R.  Lee, 
G.  R.  Johnston.  A.  H.  Utt  and  .Arthur 
Weed.  These  directors  will  elect  officers 
before  the  club  resumes  its  sessions  in 
the  fall. 

Picnic  of  the  Eastern  Iowa  Pub- 
LiSHFTis  Association  will  be  held  June 
13  at  the  Bellevue,  la..  State  Park. 

Earl  V.  Burke  is  the  new  president  of 
the  San  P'rancisco  .Advertising  Club, 
succeeding  Fred  R.  Kerman. 


FLASHES 


Mr.  Cagle  is  now  a  newspaper  man 
and  should  be  much  more  useful  in  the 
next  war  as  a  correspondent  than  as  a 
general.  It’s  always  nice  to  have  some 
one  in  the  press  box  who  can  tell  who’s 
carrying  the  ball. — Russel  Crouse,  New 
York  Evening  Post. 

“Who  Owns  the  Air?’’  a  Canadian 
paper  asks.  Well,  .we’ve  heard  that  all 
jilted  suitors  get  it. 

If,  of  course,  the  paper  refers  to  the 
hot  variety,  our  congressmen  are  said  to 
have  a  monopoly. — Bradenton  (Fla.) 
Herald. 


“There  is  something  unescapable,  in¬ 
evitable,  in  this  march  of  ours  toward 
destiny,”  says  Mr.  Mussolini,  speaking 
to  his  public  in  the  manner  of  a  base¬ 
ball  manager  in  spring. — Detroit  News. 


Mussolini  has  been  compared  with 
Ca?sar,  hut  it  will  be  recalled  that  Caesar 
did  not  cross  the  Rubicon  until  he  got 
there. — Boston  Ezvning  Transcript. 


.A  newspaper  editor  writes  seriously 
that  Lindbergh  should  run  for  president. 
Perhaps  his  father-in-law  will  have  some- 
to  say  about  that. — Ogden  (Utah)  Stand¬ 
ard-Examiner. 


Harry  Reichenbach,  the  publicity  pro¬ 
voker,  observing  a  certain  gentleman  in 
a  cafe  declared :  “No  person  could  be  as 
important  as  he  is  trying  to  look.” — 
O.  0.  McIntyre. 


PRIZE  WINIVIXG  NEWSPAPER 


‘‘Some  time  ago,  when  discarding  the  old-fashioned  news  face,  the  pub¬ 
lishers  examined  carefully  all  the  different  new  faces  put  out  recently, 
and  selected  Ideal  News  as  best  adapted  to  its  use.  It  is  easy  to  read,  and 
prints  well,  two  factors  in  making  a  prize  winning  weekly.  We  are  well 
pleased  with  Ideal  News. 


INTERTYPE  IDEAL  NEWS  FACE 


is  Easy  to 
Read  and 
Prints  Well 


Newspapers  that  take  real 
pride  in  their  appearance  do 
more  than  win  association 


Set  In  lotertype  Bodoni  and  Bodoni  Modern 


INTERTYPE  MATRICES 
ARE  SMOOTH  RUNNING 
ON  ALL  LINE  COMPOSING 
MACHINES 


€  D  R  P  O  R  A  T  I  O  N 


Brooklyn,  N.Y.,  360  Furman  St.;  Chicago, 
130  Nortli  Franklin  St.;  New  Orleans,  816 
Howard  Ave.;  San  Francisco,  152  Fremont 
St.;  Los  Angeles,  1220  South  Maple  Ave.; 
Boston,  80  Ferleral  St.;  Canada,  Toronto 
Type  Foundry  Co.  Ltd.,  Toronto;  London, 
Berlin.  Distributors  throughout  the  worhi. 


prizes — they  win  reader  ac¬ 
ceptance.  Hundreds  of  daily 
newspapers  as  well  as  weeklies 
know  that  Intertype  Ideal 
News  Face  is  more  than  just 
another  news  lace. 


IXTERTYPE 


TtiE  REGI/TEI^  EEiELIJ^EIINe  CCMEANY 


426  Fourth  Street 


Telephone  IW 


THE  BKCCriNGT  EEeBiTEE 

“South  Dakota’s  Leading  Weekly” 

Brookings,  South  Dakota 


January  13,  1930 


Intertype  Corporation 
Chicago,  Illinois 
Dear  Sirs: 

The  publishers  of  the  Register  are  rather  proud  of  the  long  series  of 
prizes  the  paper  has  won  in  national  competition  the  past  four  years.  Following 
is  an  outline: 


In  1926,  the  Register  was  placed  third  among  the  weekly  papers  of  the 
United  States  in  a  national  campaign  conducted  by  the  University  of  Illinois 
Journalism  department.  More  than  200  weekly  newspapers  from  over  40  states  were 
entered.  The  Judges  rated  the  Register  third  best  as  an  all-round  newspaper. 

In  1927,  in  the  national  contests  sponsored  by  the  National  Sditorial 
Association,  the  Register  was  given  first  prize  for  best  front  page  and  second 
prize  for  best  editorial  page. 

In  1928,  in  the  National  Editorial  Association  contests,  the  Register 
won  second  place  for  appearance  and  production. 

In  1929,  the  Register  again  won  second  place  for  production,  and  scored 
best  for  front  page,  but  was  not  allowed  first  place  because  of  a  rule  that  no 
first  place  in  any  contests  can  be  given  oftener  than  every  third  year. 

In  1928  the  Register  was  given  honorable  mention  for  editorial  page,  the 
Judges  stating  that  there  was  so  little  difference  among  several  leading  papers  it 
was  difficult  to  decide  where  to  place  the  first  three  prizes. 

In  1928  the  Register  was  included  among  the  first  50  weeklies  of  the 
United  States  in  volume  of  advertising.  This  includes  all  weeklies  and  was  from 
figures  compiled  from  the  American  Press  publication.  The  advertising  figures  for 
1929  are  not  yet  compiled. 

The  Register  has  been  used  regularly  as  a  text  for  study  in  the  Journalism 
departments  of  the  University  of  Illinois,  University  of  Wisconsin,  University 
of  Minnesota,  University  of  Missouri,  University  of  South  Dakota  and  South  Dakota 
State  College. 

Some  time  ago,  when  discarding  the  old  fashioned  news  face,  the  publishers 
examined  carefully  all  the  different  new  faces  put  out  recently,  and  selected  Ideal 
News  as  best  adapted  to  its  needs.  It  is  easy  to  read,  and  prints  well,  two  factors 
in  making  a  prize  winning  weekly.  We  are  well  pleased  with  Ideal  News. 


Very  truly. 


News  Editor  Register. 


2  FACTORS  IN  MAKING  A 
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VERDICT  FOR  TOLEDO 
DAILY  IS  UPHELD 


Ohio  Court  of  Appeals  Sustains 
Lower  Court  in  Finding  for  De¬ 
fendant  Paper  in  $250,000 
Libel  Suit 


(Special  to  E^itob  &  Pubusbes) 

Toi-edo,  O.,  May  26. — In  a  decision 
today  the  court  of  appeals  upheld  the 
action  of  the  common  pleas  court  of 
Lucas  county  in  directing  a  verdict  in 
favor  of  the  Toledo  Newspaper  Com¬ 
pany,  publishers  of  the  Toledo  News- 
Bee.  in  the  suit  for  damages  brought 
against  it  by  Julius  W.  Weist. 

The  decision  of  the  appeals  court  was 
unanimous,  Judges  Silas  S.  Richards  and 
Henry  W.  Lloyd  concurring  in  the  opin¬ 
ion  written  by  Judge  Roy  Williams. 

Weist  sued  the  publishers  of  the  News- 
Bee  in  March,  1927,  for  $250,000,  charg¬ 
ing  a  conspiracy  to  injure  his  reputation 
through  alleged  libelous  articles  and 
false  arrest.  The  suit  was  based  on 
articles  published  in  the  News-Bee  in 
connection  with  the  murder  of  Lily  Croy, 
Toledo  school  teacher  and  a  half-sister 
of  Weist.  Weist  brought  the  action 
after  he  had  been  arrested  and  ques¬ 
tioned  by  police  regarding  the  crime. 

In  addition  to  the  ToWo  Newspaper 
Company,  Weist  also  named  as  defend¬ 
ants  Harold  C.  Place,  editor  of  the 
News-Bee;  Ray  Winans,  former  employe 
of  the  paper ;  Gordon  L.  Ryder,  a  private 
detective,  and  Officers  Hovey,  DeLora 
and  Ehrhardt  of  the  Toledo  police  force. 

The  case  was  originally  tried  in  the 
common  pleas  court  last  June  and  at  the 
conclusion  of  the  plaintiff's  testimony 
Judge  Jewell  of  Delaware,  O.,  sitting  as 
a  visiting  jurist,  directed  a  verdict  in 
favor  of  the  defendants.  It  was  this 
decision  which  the  court  of  appeals  up¬ 
held  Monday, 

The  opinion  of  the  appeals  court 
credits  the  articles  in  the  News-Bee  with 
“not  only  arousing  the  police  department 
of  the  city,  but  the  prosecuting  attorney 
of  the  county,  who  took  steps  to  and  did 
bring  about  a  grand  jury  investigation.” 

The  opinicm  then  reviews  the  evidence 
gathered  by  the  authorities  in  connec¬ 
tion  with  the  murder  and  concludes  that 
“this  information  in  the  hands  of  the 
police  and  prosecuting  attorney  was 
sufficient  to  warrant  the  apprehension 
and  questioning  of  Weist,  and  also  a 
grand  jury  investigation.” 

“.\n  examination  of  the  articles  pub¬ 
lished  in  the  News-Bee  fails  to  disclose 
that  anything  was  published  not  war¬ 
ranted  by  the  information  at  hand,  un¬ 
der  the  undisputed  evidence,”  Judge 
Williams’  decision  reads.  “As  there  is 
no  evidence  in  the  record  tending  to 
show  an  actionable  conspiracy,  the  court 
below  did  not  err  in  directing  a  verdict 
for  the  defendant,  and  the  judgment  will 
therefore  be  affirmed.” 

In  June,  1928,  Stanley  Hoppe  was  con¬ 
victed  of  the  murder  of  a  7-year-old 
Toledo  girl.  During  his  trial  he  con¬ 
fessed  to  killing  Lily  Croy,  Weist’s  half- 
sister.  and  the  deposition  is  on  file  in 
the  News-Bee  case. 


NEW  PLANTS  AND  EQUIPMENT 

ENDOTA  (Ill.)  REPORTER, 
weekly,  recently  announced  the  pur¬ 
chase  of  a  site  for  a  new  home.  The 
site  is  occupied  by  an  old  building  which 
will  be  razed  and  a  new  structure  will 
be  erected. 

Arkadelphia  (Ark.)  Siftings-Herald 
has  completed  installation  of  a  Model  A 
Duplex  printing  press  and  has  increas^ 
the  size  of  its  paper  to  eight  columns. 


NEW  PUBLICATIONS 

T^ARTMOUTH  (N.S.)  TIMES, 
^  weekly  tabloid,  has  made  its  appear¬ 
ance.  J.  E.  Ahern.  Halifax  sport 
writer,  is  publisher  of  this  new  paper. 


NAMED  TELEGRAPH  EDITOR 

A.  C  Baker,  for  five  years  editor  of 
the  Canton  (Ill.)  Ledger,  has  joined  the 
Bloomington  (Ill.)  Pantograph  staflf  as 
telegraph  editor. 


PRESS  ASSOCIATION  NOTES 
T^WIGHT  L.  PITKIN  has  left  the 
Staff  of  the  Detroit  News  to  join 
the  Louisville  bureau  of  the  Associated 
Press.  Pitkin  formerly  was  editor  of 
the  Findlay  (O.)  Courier;  on  the  sports 
desk  of  the  Chicago  Tribune;  on  the 
staff  of  the  South  Bend  (Ind.)  Tribune 
and  the  Findlay  (O.)  Republican. 

Qiester  Stroughter,  of  the  Newark 
bureau  of  the  Associated  Press,  has  been 
transferred  to  the  Trenton  bureau. 

Ralph  H.  Turner,  southwestern  divi¬ 
sion  manager  of  the  United  Press,  spent 
May  21  at  Rogers,  .\rk.,  as  guest  of 
E.  W.  Pate,  publisher  of  the  Daily 
News. 

Robert  Hereford,  St.  I.ouis  bureau 
manager  of  International  News  Service, 
and  Mrs.  Hereford,  have  returned  from 
a  two  weeks’  vacation  in  Tuscaloosa, 
Alabama. 

Burl  Ely,  manager  of  the  Cleveland 
bureau  of  Internaticxial  News  Service, 
is  spending  his  annual  vacation  in  New 
York,  visiting  relatives. 

Mr.  and  Mrs.  H.  F.  Everett,  of  Lanes- 
boro,  Minn.,  this  week  anounced  the  en¬ 
gagement  of  their  daughter.  Miss  Helen 
Everett,  of  Des  Moines,  to  Arthur  B. 
Donegan,  night  editor  in  the  Chicago  bu¬ 
reau  of  International  News  Service.  Mr. 
Donegan  until  recently  was  Iowa  state 
manager  at  Des  Moines. 


SCHOOLS 

HE  25th  anniversary  of  the  found¬ 
ing  of  the  first  course  in  agricul¬ 
tural  journalism  in  the  world  at  Iowa 
State  College,  Ames,  will  be  celebrated 
June  9.  A  journalism  reunion  for 
graduates  and  old  students  is  planned. 
Clifford  V.  Gregory,  editor  of  the 
Prarie  Farmer,  a  former  instructor  in 
the  department,  and  Kirk  Fox,  editor 
of  Successful  Fanning,  an  alumnus  of 
the  department,  will  speak. 

Zohner  Roller  of  Wray,  Colo.,  junior 
arts  student,  recently  was  appointed 
editor  of  Silver  and  Gold,  University  of 
Colorado  student  newspaper.  Robert 
IRewick,  Denver,  was  named  manager. 

Editors  aixl  business  managers  of  stu¬ 
dent  publications  from  seven  Iowa  col¬ 
leges  attended  the  fourteenth  annual 
meeting  of  the  Iowa  College  Press  Asso¬ 
ciation  at  Des  Moines  May  23  and  24. 

Pitt  chapter  of  Sigma  Delta  Chi,  na¬ 
tional  professional  journalism  fraternity, 
initiated  three  members  recently.  They 
are  John  C.  Manning,  travel  and  resort 
editor  of  the  Sun-Telegraph;  Frank 
Carver,  assistant  director  of  athletic 
publicity  at  Pitt;  and  Edward  Hirsch- 
berg,  sports  columnist  on  the  Pitt 
Weekly.  All  are  students  in  the  college. 
Manning  is  a  senior  and  Carver  and 
Hirschberg  juniors. 

University  of  Wisconsin  School  of 


Journalism  on  May  10  published  a  four- 
page  tabloid,  The  Silver  Scream.  The 
paper,  sent  to  all  former  students  and 
graduates,  urged  them  to  return  for  the 
reunion  of  journalism  students  on  the 
twenty-fifth  anniversary  of  the  found¬ 
ing  of  the  school. 

Students  in  the  School  of  Journalism 
of  the  University  of  Oklahoma  next 
year  will  be  offered  a  course  dealing  in 
the  writing  and  handling  of  oil  and  gas 
news,  according  to  an  announcement  by 
H.  H.  Herbert,  director  of  the  school. 
The  new  course  will  include  lectures  by 
faculty  members  of  the  schools  of  geol¬ 
ogy  and  petroleum  engineering,  as  well 
as  by  oil  and  gas  editors  of  state  papers. 

Roland  A.  White,  Marengo,  has  been 
elected  editor-in-chief  of  the  Daily 
Iowan,  published  by  the  journalism  de¬ 
partment  of  the  University  of  Iowa  at 
Iowa  City.  Bennett  Burke,  Grand  Falls, 
Mont.,  has  been  elected  business  manager. 

John  Hughes  of  Indianapolis  has  been 
elected  president  of  the  DePauw  Uni¬ 
versity  chapter  of  Alpha  Delta  Sigma, 
national  advertising  fraternity. 


OPENS  N.  Y.  BUREAU 

Dr.  S.  Lipschitz,  until  recently  Mexico 
City  correspondent  of  the  Social  Demo¬ 
cratic  Press  Service  of  Berlin,  has  been 
transferred  to  New  York  where  the 
service  has  opened  a  new  bureau. 


D. 


POOR  RICHARD  SAID: 


lough  MWeep  while 

Sluggards  Sleep 


K 


OR  some  unexplainable 
reason  the  great  majority  of  news¬ 
papers  are  sleeping  blissfully  in  the 
ignorance  or  apathy  of  the  fact  that 
their  methods  of  selling  space 
belong  in  Civil  War  days. 

Recently  a  prominent  agency 
executive  said  "Only  one  time  in 
fifty  does  a  representative  of  a  news¬ 
paper  give  us  a  voluntary  statement 
of  what  his  paper  can  do  for  the 


client  or  why  the  client  could  use  it 
profitably.” 

Over  85  American  newspapers, 
however,  have  seen  the  value  of  sell¬ 
ing  space  on  the  basis  of  accurate, 
unbiased  market  facts  that  show 
both  local  and  national  advertisers 
just  what  their  sales  possibilities  are 
with  their  readers.  These  papers  are 
using  Knight  Certified  Market  Studies 
and  Knight  promotion  service. 

And  they’re  getting  increased 
lineage  at  a  decreased  selling  cost — 
It  will  pay  you  to  dictate  a  request 
for  complete  information — now! 


EMERSO]^  R.  KNIGHT,  Inc. 


Certified K^Market  Studies 

ARCHITECTS  &  BUILDERS 
BUILDING,  INDIANAPOLIS 


V 


r 


Editor  &  Publisher  The  Fourth  Estate  for  May  31,  1930 


35 


A.B.C.  Newspaper 

DOUBLES  CIRCULATION 


IN  12  WEEKS! 


A  HUDSON  De  PRIEST 
CAMPAIGN 


“TAGEBLATT” 

Oldest  German  Morning 
Paper  in  Philadelphia 

NOW  DOMINATES  ITS  HELD ! 

(Only  Foreign  Language  A.  B.  C.  Paper  in  Philadelphia) 


$14,000  NET  PROFITS 


De  Priest  Struck  the  Rock  of  German  Thrift 
and  Abundant  Resources  Gushed  Forth 


AFFIDAVIT  OF 
PUBLISHER  LEMKE 


|ss. 


STATE  OP  PENNSYLVANIA 
County  of  Philadelphia 

Be  it  known.  That  on  the  day  of  the 
date  hereof,  before  me,  the  eubacriber,  a 
Notary  Public  for  the  Commonwealth  of 
Pennsylvania,  residing  in  the  City  of  Phils* 
delphia,  242  S.  8th  St,  personally  appeared 
HERMAN  LEMKE.  General  Manager  of 
the  “PHILADELPHIA  TAGEBLATT," 
who  being  duly  sworn,  according  to  law,  did 
d^se  and  say,  that  the  records  of  the 
Circulation  Prize  Campaign  conducted  by 
HUDSON  DePRIEST  for  the  “PhiUdel- 
phia  Tageblatt"  show  the  following  facts: 

Total  CASH  Receipts — 

$30,030.51 

Total  of  NEW  Sub¬ 
scription  Money — $26,799.11 

Total  NUMBER  OF  NEW 
Subscriptions — 3,359 

Gross  PROFITS  of  said  cam¬ 
paign  over  and  above  the  cost 
of  Prizes  and  Commissions 
paid  Hudson  De  Priest — 
$14,059.66 

Length  of  Campaign,  12  Weeks, 
Ending  May  10,  1930. 

(Signed)  HERMAN  LEMKE 

Sworn  and  subscribed  before  me,  this  the 
17th  day  of  May,  1930. 

(Seal)  JOSEPH  SCHWAAB 
My  Commission  Ezpires  March  7,  1933. 


Tageblatt’s  Tribute  to  Dej^Priest  Plan 


(From  Philadelphia  Tageblatt) 

One  of  the  outstanding  circulation  contest  pro¬ 
moters  of  the  United  States  is  Mr.  Hudson  De  Priest 
of  New  York  City,  who  has  just  concluded  for  The 
Philadelphia  Tageblatt  probably  the  greatest  and 
the  most  successful  subscription  building  event  in 
the  history  of  foreign  language  journalism  in 
America. 

The  Tageblatt  feels  justifiably  proud  of  its  great 
campaign,  which  was  handicapped  somewhat  by 
the  unemployment  situation  but  which,  once 
started,  rolled  along  majestically  like  a  mighty 
locomotive,  getting  faster  and  faster  until  the  very 
end.  Our  subscription  lists  were  just  about  doubled. 

The  architect,  the  builder  and  the  engineer  of 
this  mighty  campaign  was  the  genial  Mr.  De  Priest, 
whose  likeness  appears  herewith. 

The  Tageblatt  would  be  derelict  in  giving  honor 
where  honor  is  due  were  it  to  omit  at  this  time 
a  tribute  to  its  campaign  director,  whose  tireless 
energy  and  many-sided  talents  were  the  chief  fac¬ 
tors  in  putting  this  campaign  “over  the  top.** 

We  investigated  his  record  and  found  it  bristling 
with  success  smd  strong  recommendations,  covering 
campaigns  from  New  York  to  Florida. 

Upon  making  a  survey  of  our  held,  he  outlined 
a  prize  list  and  made  an  estimate  of  prospective 
income.  It  was  almost  uncanny,  the  way  his  esti¬ 
mates  came  true.  Our  receipts  about  covered  the 


net  cost  of  the  prizes  at  the  end  of  the  first 
period . 

One  of  the  main  motifs  of  the  campaign,  **in- 
creased  prestige  for  our  Geiman-American  group** 
here  in  Philadelphia,  has  also  been  attained. 

Mr.  De  Priest  and  his  assistants  are  gentlemen 
of  culture  and  refinement,  most  of  them  two,  three 
or  four-language  men,  speaking  with  our  German 
folk  in  their  native  tongue. 

That  they  made  friends  for  themselves  and  for 
the  paper  is  shown  by  the  long  list  of  contestants 
that  remained  active  in  the  race  until  the  end.  .  .  . 

Mr.  De  Priest’s  publicity  excelled  in  its  psy¬ 
chology,  “pep”  smd  personal  appeal  anything  of 
the  kind  we  have  ever  seen  in  any  newspaper, 
and  we  have  watched  in  years  past  some  of  the 
biggest  campaigns  on  Philadelphia’s  great  news¬ 
papers . 

Mr.  De  Priest  was  educated  at  the  University 
of  Michigan  and  has  the  additional  advantage  of 
having  been  a  successful  publisher  of  newspapers 
before  entering  the  circulation  field. 

As  he  and  his  organization  leave  The  Tageblatt 
for  other  fields  of  endeavor,  we  express  the  hope 
that  they  may  some  day  return  for  another  cam¬ 
paign  with  us,  and,  in  the  meantime,  in  the  lan¬ 
guage  of  the  miners  as  they  enter  their  mines  in 
Germany,  we  say  to  them  “Gliick  auf.** 


This  is  the  latest  of  our  long  list  of  successful  circulation  campaigns — a  smash¬ 
ing  achievement  in  that  most  difficult  field,  the  foreign  language  group.  We 

have  a  trained,  experienced  staff,  speaking  English,  Spanish,  German  and  French.  Ours  is  the 
only  organization  with  successful  drives  in*  four  New  York  City  boroughs;  a  record  of  15,000  new 
subscriptions  on  a  weekly  and  30,000  subscriptions  on  a  daily.  Write  or  wire  us  for  an  estimate 
on  your  publication. 


HUDSON  DE  PRIEST  CAMPAIGN  ORGANIZATION 

SCIENTIFIC  CIRCULATION  BUILDING  THROUGH  NEWSPAPER  CAMPAIGNS  THAT  ARE  DIFFERENT 

246  FIFTH  AVE.,  NEW  YORK  CITY 
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1  BEODOKE  P.  SeYMOUK 


SEYMOUR  PROMOTED 

Elected  Pre«ident  of  John  D.  Boyle, 
Inc.,  N.  Y.  Agency 

Thefxiore  P.  Seymour,  who  left  the 
executive  offices  of  the  American  News¬ 
paper  Publishers  Association  last  fall  to 
become  treasurer 
John  D.  Boyle, 

ins  Agencies, 
been  advanced  to 

up  the  fornier 
1  BEODOKE  P.  Seymouk  officc,  retaining 
the  chairmanship 
o»  the  Ixjard  of  directors. 

Louis  F.  Boitano,  formerly  assistant 
treasurer,  was  elected  treasurer.  Two 
new  vice-presidents  were  elected:  Frank 
G.  Barry,  and  William  A.  Zink. 

Other  officers  remain  unchanged.  Fred 

C.  Burger,  first  vice-president;  M.  M. 
Silberman,  vice-president ;  and  M.  C. 
Crickmay,  secretary. 

Big  Radio  Contract  Signed 

What  is  claimed  to  be  the  largest  radio 
contract  ever  signed  in  Cincinnati  pro¬ 
vides  for  a  new  network  of  five  stations 
which  will  broadcast  52  weekly  pro¬ 
grams  for  the  Kroger  Grocery  and  Bak¬ 
ing  Company,  starting  June  4.  The  sta¬ 
tions  are  W^LW,  Cincinnati,  at  which 
programs  will  originate:  WTAM,  Cleve¬ 
land;  WJR,  Detroit;  WIL,  St.  Louis, 
and  KQV,  Pittsburgh.  Arrangements 
for  the  broadcast  series  were  made  by 
the  radio  department  of  the  Geyer  Com¬ 
pany,  Dayton  and  New  York  advertising 
agency,  which  has  the  Kroger  account. 

Phelps  Honored  In  London 

Gwrge  Harrison  Phelps,  Detroit  ad¬ 
vertising  man,  who  is  in  Europe  as  a  spe¬ 
cial  commissioner  of  the  United  States 
Department  of  Labor,  was  entertained 
at  a  luncheon  given  at  the  House  of 
Commons  by  members  of  Parliament 
May  21.  Mr.  Phelps,  who  is  head  of  the 
international  advertising  agency  bearing 
his  name,  is  making  a  survey  to  deter¬ 
mine  the  extent  to  which  European 
manufacturers  have  adopted  American 
production  methods  and  wage  systems. 

Jones  Visits  New  York 

Donald  H.  Jones  of  Dallas,  Tex.,  a 
member  of  the  Driggers-Foust-Jones 
Advertising  Agency,  was  in  New  York 
recently  consulting  with  officers  of  John 

D.  Boyle,  Inc.,  advertising  agency,  with 
which  the  Dallas  agency  has  formed  an 
affiliation.  Mr.  Jones  attended  the  con¬ 
vention  of  the  Advertising  Federation 
of  America  in  Washington  before  visit¬ 
ing  New  York. 

Radio  Tube  Account  To  Vars 

Tung-Sol  Radio  Tubes,  Inc..  Newark, 
N.  J.,  has  appointed  Addison  Vars,  Inc., 
Buffalo,  as  its  advertising  agency. 
Newspapers,  trade  papers  and  direct  mail 
will  be  used.  The  account  will  be 
handled  from  the  New  York  office  of 
the  agency.  The  Schavolite  Golf  Cor¬ 
poration.  New  York,  manufacturer  of 
golf  clubs,  has  also  placed  its  advertis¬ 
ing  account  with  Vars,  Inc. 

New  Remington  Account 

Wm.  B.  Remington.  Inc.,  of  Spring- 
field.  Mass.,  has  been  appointed  the  ad¬ 
vertising  agency  for  Peck  &  Sterba,  Inc., 
of  New  York  City,  makers  of  a  pro¬ 
prietory  product.  An  extensive  pro¬ 
gram  is  planned,  using  both  magazines 
and  newspapers. 

Gotbam  Adds  Account 

Gotham  Advertising  Company,  New 
York,  has  been  appointed  to  handle  the 
foreign  advertising  of  the  Antidolor 
Manufacturing  Company,  Inc.,  New 
York. 


Warman  With  Glat*  Company 

Bryan  Warman,  formerly  advertising 
manager  of  the  Durant  Motors  Company, 
has  been  appointed  advertising  manager 
of  the  Libbey-Owens  Ford  Glass  Com¬ 
pany,  Toledo,  it  was  announced  last 
week.  Warman  has  been  connected  with 
the  Dodge  Brothers  Motor  Company,  the 
advertising  agency  of  George  Harrison 
Phelps,  Inc.,  and  for  three  years  has 
been  account  executive  for  the  glass 
company  and  for  Advertisers,  Inc. 

Seed  And  Canaday  Honored 

Allen  H.  Seed,  Jr.,  vice-president  and 
general  manager,  Jordan  Advertising 
Abroad,  Inc.,  and  W.  D.  Canaday,  vice 
president,  in  charge  of  advertising,  Lehn 
&  Fink  Products  Company  were  elected 
vice-presidents  of  the  New  York  Junior 
Board  of  Trade  at  the  annual  meeting 
May  22. 

Krathwohl  Promoted 

Richard  E.  Krathwohl  has  been  ap¬ 
pointed  vice-president  and  treasurer  of 
the  Japha  Advertising  agency  at  Buffalo, 
and  also  has  been  made  a  director.  He 
has  been  with  the  company  for  some 
time.  His  duties  wJll  consist  of  manage¬ 
ment  of  the  financial  and  production  di- 


Clarke  Joins  Cine-Mundial 

John  P.  Clarke,  formerly  advertising 
manager  of  the  International  Trade 
Papers,  Inc.,  has  been  appointed  adver¬ 
tising  manager  of  the  Cine-Mundial,  a 
monthly  movie  magazine  published  in 
^panish.  He  succeeds  H.  J.  Wandless 
who  has  joined  the  Gotham  Advertising 
Company. 

Auburn  Promotes  Hersh 

H.  G.  Hersh,  advertising  and  sales 
promotion  manager  for  the  Auburn  Au¬ 
tomobile  Company,  Auburn,  Ind.,  has 
been  appointed  supervisor  of  di.strict 
sales  managers  for  the  company.  He 
will  continue  in  his  present  position,  in 
addition  to  his  new  duties. 

Joins  Houston  Agency 

C.  J.  Dunphy,  formerly  of  Proctor  & 
Collier,  Cincinnati  agency,  has  joined  the 
Rein  Company,  Houston,  as  director  of 
merchandising  and  client  contact,  Don¬ 
ald  Rein,  vice-president  of  the  Houston 
concern,  has  announced. 

Obtains  Airplane  Account 

The  U.  S.  Aircraft  Corporation  of 
New  Brunswick,  N.  J.,  has  appointed 
the  Chas.  Dallas  Reach  Agency  of 
Newark.  N.  J.,  to  direct  the  advertising 
of  the  Air-Istocrat  sport  monoplane. 

Joins  Hirsbon  Company 

J.  F.  Atkinson,  formerly  with  N.  W. 
Ayer  &  Son,  has  joined  the  executive 
staff  of  the  Arthur  Hirshon  Company, 
Inc.,  New  York. 

Named  Advertising  Manager 

H.  F.  Casals  is  now  advertising  man¬ 
ager  of  the  Steelcote  Manufacturing 
Company,  St.  Louis,  Mo. 


I  J ^ ®  those  lucky 
enough  to  appreci- 
•  ate  a  real  hobby 

we  suggest  our  new  series 

“MAKE  YOUR  OWN 
TELESCOPE” 

Complete  instructions  are  given  to 
make  a  practical  telescope  through 
which  you  and  your  readers  would 
be  able  to  see  such  a  comet  as  the 
one  that  will  be  within  eight  mil¬ 
lion  miles  of  the  earth  on  Jime  1. 

Wire  us  collect  regarding  terms 
and  information 

SCIENCE  SERVICE 

Washington,  D.  C. 


JOINS  ADVERTISERS,  INC. 

Harold  Middleton  Named  Assistant 

Director  of  Media  Division 

Lee  Anderson,  president  of  Adver¬ 
tisers,  Inc.,  Detroit,  advertising  counsel 
for  Chrysler  Motors,  reports  that  Harold 
Middleton  has 
been  appointed  to 
the  position  of 
assistant  director 
^  of  the  media  di¬ 

vision  of  the 
agency. 

B  Middleton 

K  j  comes  to  Adver¬ 
ts  '  '  tisers,  Inc.,  from 

pi  /  Forbes  Maga- 

^  sines,  where  he 

^ ;  was  Detroit  of- 

_ fice  manager. 

Prior  to  that  he 

Hakold  Middleton  was  connected 

with  Farm  Life 
Magazine.  Middleton  was  with  the  C. 
C.  Winningham  Advertising  Agency  for 
a  number  of  years  as  space  buyer  and 
secretary  of  the  company.  He  is  well 
known  in  newspaper  and  advertising  cir¬ 
cles  throughout  the  country. 

Di«tributes  Comic  Feature 

G.  H.  Binns,  Box  42  South  Richmond, 
\’a.,  reported  last  week  that  he  has  a 
comic  strip  by  T.  A.  Caddell,  Jr.,  called 
"No  Kiddin’,  Folks,”  for  distribution. 
Mr.  Caddell  has  formerly  used  the  nom 
de  plume  of  Bud  Stanlee,  and  is  the 
creator  of  “Famous  People  We  Never 
Hear  of.” 

Brooks  On  Extended  Trip 

William  F.  Brooks,  editor  of  the  Asso¬ 
ciated  Press  Feature  Service,  left  re¬ 
cently  on  a  two  months’  business  trip 
around  the  country. 

SPENDING  VACATION  ABROAD 

.\rthur  B.  Waters,  Philadelphia  Public 
Ledger  dramatic  critic,  and  Mrs.  Waters 
sailed  last  week  for  Europe. 


AD  TIPS 

Cauy-LewiK  Company,  National  Trust  boHj. 
ing,  Nasbrllle,  Tenn.  la  laaulng  contrtcti  h 
newapapera  on  the  Rigo  Manufacturing  Con. 
pauy,  NaaliTille. 

Nelaon  Cheaman  &  Co.,  llth  and  A  atreeti 
Chattanooga,  Tenn.  Are  issuing  contracu  t> 
newapapera  ou  the  Chattanooga  Commsiitr 
Aaaoc'iatiun,  Chattanooga.  ” 

Critchheld  &  Co.,  14  East  Jackaon  boslt. 
Yard,  Chicago.  Is  now  placing  the  acconnt  e( 
the  Robb-Koaa  Company,  Sioux  City,  Iowa. 

Doremua  tc  Co.,  20  Kilby  street,  Uoatoa 
Will  wake  up  lists  during  the  month  of  Ju, 
fur  the  Standard  Mailing  Machines  Compaa;, 
Everett,  Massachusetts. 

Erwin,  Waaey  &  Co.,  6th  and  Stewart  atreeti, 
Seattle,  Wash.  Has  been  appointed  to  haadii 
the  account  of  the  Northwest  Salmon  I'acken 
Association,  Seattle. 

Lawrence  Fertig  Company,  Inc.,  150  MadiKs 
avenue.  New  York.  I'lacing  acconnt  for  tit 
Jacobs  Dros.  Company,  Inc.,  New  York,  maw 
facturers  of  scales  and  store  fixtures. 

Albert  Frank  tc  Co.,  134  South  La  SaJh 
street,  Chicago.  Is  now  placing  the  accoaai 
of  the  Albert  R.  Peirce  Company,  (Centnl 
Public  Service),  Chicago. 

Harrey-Hassengale  Company,  Atlanta,  Oa 
Is  using  a  few  southern  newspapers  on  tla 
C.  K.  Moffett  Medicine  Company,  Columbia. 
Georgia. 

Reed  G.  Landis  Company,  26  East  Hum 
street,  Chicago.  Has  secured  account  of  tbt 
Midwestern  School  of  Gilding,  Inc.,  8t 
Joseph,  Michigan. 

Loomis,  Baxter,  Savis  Sc  Whalen,  Kanin 
City,  Mo.  Are  sending  copy  to  newspapers  h 
the  southwest  on  tlie  Ilarrow-Taylor  Bnttn 
Company,  Kansas  City.  Are  also  issuing  cop; 
to  newspapers  in  scattered  territory  on  tin 
Sodiphene  Comi'any.  Kansas  City. 

Manke-Osbom  Company,  Dwight  bulldhg. 
Kansas  City,  Mo.  Is  issuing  copy  to  newi. 
papers  on  the  Hamilton  I*roducte  Compan;. 

Marx-Flaraheim  Company,  Enquirer  buildiaf. 
Cincinnati,  Ohio.  May  do  some  newspaper  14 
vertising,  in  Cincinnati  only,  on  the  Belit 
World  Malt  Company,  Cincinnati. 

Potts-Tumbull  Company,  Inc.,  Gates  build' 
Ing,  Kansas  City,  Mo.  Will  make  up  lists  dot¬ 
ing  the  month  of  June  for  the  Belshaw  lli- 
chinery  Company,  Kansas  City,  Missouri,  mano. 
facturers  of  One  Man  Sawmill. 

Fred  M.  Randall  Company,  Rook  bnildlai. 
Detroit.  Will  make  up  lists  during  the  moatl 
of  June  for  the  Morse  Chain  Company,  Itban, 
New  York,  manufacturers  of  chain  driw, 
speed  reducers  and  couplings. 

Reese  Advertising  Company,,  Canal  Bank 
building.  New  Orleans,  In.  Is  using  a  frt 
soutliern  newspapers  on  the  Cunard  &  Anehot 
Steamship  lines. 


PRICE 

COMPETITION 

Of  course,  it  is  unwise  to  pay  too  much 
—  but  it  is  infinitely  worse  to  pay  too  little. 

Where  price  governs  quality  invariably 
suffers. 

No!  Certified  will  not  join  in  any  cut¬ 
throat  price  competition. 

Nor  will  Certifieds  be  cheapened  in 
quality  to  sell  at  a  price. 

Now  is  a  good  time  to  order  a  case  of 
500  Certifieds  and  demonstrate  to  your 
satisfaction  that  Certifieds  are  the  best 
"buy"  you  can  make  for  your  stereotype 
department. 

Quality  prevails. 

CERTIFIED  DRY  MAT  CORPORATION  | 

340  Madison  Avenue  New  York,  N.Y.  | 

For  dependable  sfereofyplnq  use  Certified  Dry  f^s  | 


MADE  IN  THE  Uk.A 


^  1  'I  ' 
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WITH  LINOTYPE 

As  automotive  engineers  study  R.  P.  M., 
so  do  mechanical  production  executives 
study  L.  P.  H. 

They  know,  through  experience,  that 
Linotype  gives  more  lines  per  hour  .  .  . 

That  Linotype  has  no  temperament, 
keeps  delivering  slugs  as  fast  as  the  key¬ 
board  is  manipulated  .  .  • 

That  Linotype  needs  less  service  at¬ 
tention  by  reason  of  its  simple,  proved 
design,  its  time-tested  dependability  . . . 

That  recent  Linotype  improvements 
assure  even  greater  productive  capacity: 

That  any  Linotype  face,  regardless  of 
size  or  style,  will  run  in  the  wide  auxili¬ 
ary  magazines  .  .  . 

That  Linotype's  exclusive  swinging 
keyboard  makes  it  a  simple,  easy  task  to 
remove  back  cam  yokes,  stopping  strips, 
or  reach  any  moving  keyboard  part  .  .  . 

That  now,  more  than  ever  before. 
Linotype  assures  more  L.  P.  H. 


.fppiiniininniinmiiinmniiinniiniiiiiiiiiiiiiiiiiiinimnintitiiiiiiiiiiiiiiiiintiiiiiiiniiiirnininininiiiiiiiiuiiniiiiniiiiiiiiii^ 

•"“LIN  Q  j  Yp  E  j 


MERCENTHALER 

LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK.  San  Francisco,  Chicago,  New  Orleans 
Canadian  Linotype,  Limited,  Toronto,  Canada.  Representatives  in 
the  Principal  Cities  of  the  World 


l•l"OTT^E  METROIUM 


tit.M.ir 
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KOKOMO  DISPATCH  SOLD 


TO  REWARD  COURAGE 


John  A.  Kautx,  Publisher  of  Kokomo 
Tribune,  Is  New  Owner 

(By  telegraph  to  Editok  &  Publisbu) 

Kokomo,  Ind.,  May  27. — The  Kokomo 
Dispatch,  morning  and  Sunday,  published 
by  Nelson  P,  Poynter,  was  sold  this 
week  to  John  Arthur  Kautz,  publisher 
of  the  Kokomo  Tribune.  The  name  and 
Associated  Press  membership  of  the 
Dispatch  will  be  used  to  publish  a  morn¬ 
ing  edition  of  the  Tribune  which  will 
circulate  exclusively  in  the  suburban  ter¬ 
ritory.  The  Tribune  will  suspend  its 
Saturday  afternoon  edition  and  publish 
Sunday  morning. 

Glenn  Rouch,  telegraph  editor,  Lena 
Shannon,  society  editor,  and  M.  C.  Tull, 
reporter,  are  the  only  staff  members  of 
the  Dispatch  who  will  be  retained  by 
the  Tribune. 

Mr.  Kautz  has  been  publisher  of  the 
Tribune  since  1883.  The  Dispatch  was 
founded  in  1870  by  John  and  Oscar  Hen¬ 
derson.  Nelson  Poynter  became  pub¬ 
lisher  of  it  in  March,  1929,  when  he  pur¬ 
chased  it  from  his  father,  Paul  Poynter, 
who  was  also  publisher  of  the  St.  Peters¬ 
burg  Times,  and  who  with  L.  C.  Gifford 
of  the  Hickory  (N.C.)  Record  acquired 
the  Dispatch  in  a  receivership  sale 
in  1919. 


N.  Y.  Evening  Post  Alumni  Will 
Honor  One  Member  Yearly 

An  award  to  the  New  York  Evening 
Post  alumnus  showing  the  greatest 
courage  during  the  year  will  be  given 
annually  by  the  Evening  Post  Alumni 
Association  in  accordance  with  a  resolu¬ 
tion  adopted  at  the  first  annual  meeting 
of  the  group  at  1  Fifth  Avenue,  New 
York,  May  27. 

The  award  was  proposed  by  Oswald 
Garrison  Villard,  newly-elected  president 
of  the  association  and  former  editor  of 
the  Evening  Post. 

The  meeting  was  held  in  conjunction 
with  a  reunion  dinner  of  former  Evening 
Post  employes.  Emil  M.  Scholz,  presi¬ 
dent  protem  presided. 

In  elections  held  during  the  meeting 
other  officers  in  addition  to  Mr.  Villard 
were  appointed  as  follows:  Mr.  Scholz, 
chairman  of  the  executive  committee; 
John  Palmer  Gavit,  vice-president;  W. 
J.  Pattison,  vice-president;  Charles  B. 
Molesphini,  treasurer;  Theodore  P.  Sey¬ 
mour,  secretary. 

The  treasury  report  showed  a  balance 
of  $101.49  with  all  indebtedness  paid. 

“BIG  SIX”  PARLEY  RENEWED 


PRINTED  TAX  ASSESSMENTS 


Peekskill  Weekly  Printed  Entire  Roll 
in  46  Columns 

As  a  news  service,  the  Highland  Dem¬ 
ocrat,  w'eekly  newspaper  of  Peekskill, 
N.  Y.,  last  week  printed  the  entire  tax 
assessment  roll  of  the  village  of  about 
18.000  inhabitants. 

The  roll  occupied  about  46  columns 
and  was  a  part  of  a  28  page  paper. 
Such  publication  was  the  first  time  the 
assessment  roll  had  ever  been  published 
in  the  village. 


N.  Y.  Publishers'  Committee  Meets 
With  I.  T.  U.  Group— No  Action 

Meetings  between  representatives  of 
the  Publishers’  Association  of  New  York 
City  ^d  officials  of  New  York  Typo¬ 
graphical  Union  No.  6  continued  this 
week.  A  conference  was  held  at  the 
offices  of  the  Publishers’  Association  on 
Wednesday,  May  28,  at  which  Leon  H. 
Rouse,  president  of  “Big  Six’’  was  pres¬ 
ent  with  members  of  the  publishers’ 
labor  committee. 

The  long  delayed  contract  settlement 
was  discussed,  but  no  agreement  was 
reached.  The  printers  continue  to  hold 
out  for  a  five-day  working  week. 


.  .  .  Don’t  Let 
Composing  Room 
Costs  Beat  You 

Eliminate  losses,  trouble,  and  waste  mo¬ 
tion  in  your  composing  room.  Put  your 
metal  handling  on  an  efficient  modem 
basis. 

More  than  800  newspaper  plants  have 
proved  that  the  Monomelt  System  of 
metal  handling  saves  time,  saves  money, 
eliminates  trouble,  maintains  metal  qual¬ 
ity,  and  increases  production.  With  the 
Monomelt  System  the  metal  furnace  is 
eliminated — there  is  but  one  melting  and 
under  absolute  control  of  temperature. 
Fuzzy  faces,  low  letters,  breaks,  squirts, 
hollow  slugs  are  done  away  with.  Dross 
is  reduced  to  a  minimum  and  the  valuable 
elements,  tin  and  antimony  are  conserved 
in  the  metal. 

A  complete  Monomelt  installation  will 
pay  for  itself  in  a  )'ear.  Isn’t  a  piece 
of  equipment  that  will  accomplish  so 
much  worth  the  few  minutes  it  takes 
to  investigate?  Write  today  for  full  in¬ 
formation. 


MONOMELT 

SYSTEM 


Jay  Madden  announces 
his  resignation  as  Vice- 
President  and  Director 
of  Parsons  &  Whitte- 
more,  Incorporated,  and 
the  formation  of 

The  Jay  Madden 
Corporation 

which  on  May  27,  1930 
was  appointed  sole  sales 
agents  for  the  United 
States  of  America  for 

The  Finnish  Pap  er 
Mills  Association 

OF  HELSINGFORS,  FINLAND 

comprising  mills  having 
an  annual  production  of 
Newsprint  of  approxi¬ 
mately  175,000  tons. 


The  Jay  Madden  Corporation 

Pershing  Square  Building 
100  East  42nd  Street 
New  York,  N.  Y. 


THE  MONOMELT  CO. 

1636  N.  E.  POLK  STREET 
MINNEAPOLIS,  MINNESOTA 
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Here’s  One  Convention  That  Really  Pays  Its  Way 


This  constructive  thought  intro¬ 
duced  by  President  Stodghill 
will  be  elaborated  to  secure  for 
the  newspaper  boy  recognition 
as  a  typical  American  boy 
working  in  an  honorable  and 
responsible  profession. 


rin  This  Critical  Year  of  1930  Publishers  of 

Large  and  Small  Newspapers  Should  Insist  > 
That  Their  Circulation  Representatives  Take  Ad¬ 
vantage  of  the  Experiences  of  Other  Successful  Cir¬ 
culators  As  Brought  Out  By  the  Instructive  Programmes 
Arranged  for  the  3  2d 


International  Circulation 
MANAGERS’  Association  Convention 

WEST  BADEN  SPRINGS  HOTEL 
WEST  BADEN,  IND.,  JUNE  17,  18  and  19 


A  serious  BUSINEISS  CONVENTION  covering  all  phases  of  Circulation  en¬ 
deavor  and  management  for  newspapers  of  every  size.  Among  the  timely, 
vital  topics  that  will  be  discussed  in  full  are  those  dealing  with  Cost  Re¬ 
duction,  White  Paper  Conservation,  Subscriber  Turnover,  Promo¬ 
tion,  Motor  Subscriber  Delivery,  Joint  vs.  Competitive  Agencies, 

k  Carrier,  Street  and  Mail  Deliveries,  as  well  as  the  ever-interesting  / 

discussions  always  brought  out  by  informal  round  table 

-  meetings.  The  foremost  circulation  experts  of  the  aDDRE! 

*ER  BOY  United  States  and  Canada  will  be  there  to  give  freely  PRESIDl 
FESSION  of  their  varied  experiences.  The  progressive  j  A  featur 

ught  intro-  •  k  Circulation  Manager  of  today  can  hardly  afford  jM  conventio 

t  Stodghill  ^  to  be  absent.  W 


THE  NEWSPAPER  BOY 
AND  HIS  PROFESSION 


ADDRESS  BY  O.  C.  HARN, 
PRESIDENT  of  the  A.B.C. 

A  feature  of  the  32d  annual 
convention  of  the  International 
Circulation  Managers’  Associa¬ 
tion  will  be  an  address  by  Mr. 
O.  C.  Harn,  President  of  the 
Audit  Bureau  of  Circulations. 
Don't  miss  this  important 
speech. 


international  Circulation 


H.  W.  STODGHILL. 

President 

COURIER-JOURNAL  &  TIMES 
Louisville,  Ky. 


J.  N.  EISENLORD, 

First  Vice-President 

DAILY  NEWS 
Chicago,  III. 


iHanagcrsf’  ^sisociatton 


w.  c.  HIXON, 

Second  Vice-President 

POST  STANDARD 
Syracuse,  N.  Y. 


CLARENCE  EYSTER. 

Secretary-Treasurer 

THE  STAR 
Peoria,  III. 
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FOREIGN  EDITORS  VISIT 
WHITE  HOUSE 

Group  Touring  Country  a*  Guests  of 
Carnegie  Endowment  Attend  Press 
Conference  W  i  t  h  President 
Hoorer 


By  Gfx>rge  H.  Manning 

H'ashington  Correspondent,  Editos  &  Publishes 

Washington,  D.  C,  May  27 — Four¬ 
teen  European  journalists,  visiting  the 
United  States  as  guests  of  the  Carnegie 
Endowment  for  International  Peace  were 
shown  during  their  five  day  stay  in  the 
capital  the  informal,  democratic  manner 
in  which  President  Hoover  and  other 
high  government  officials  maintain  con¬ 
tact  with  the  nation’s  press.  They  left 
for  Atlanta  on  their  two-months’  swing 
around  the  country  late  Tuesday  night. 

On  the  forenoon  of  the  same  day  they 
joined  their  American  colleagues  in  the 
regular  White  House  press  conference 
with  the  President.  They  filed  into  the 
President’s  private  office  and  watched 
and  listened  intently  as  the  Chief  Execu¬ 
tive  discussed  at  some  length,  informally, 
the  various  questions  that  had  been  sub¬ 
mitted  to  him  by  the  American  corre¬ 
spondents.  Following  the  conference, 
Mr.  Hoover  shook  hands  with  each  mem¬ 
ber  of  the  visiting  delegation. 

The  group  also  called  to  pay  their 
respects  to  Secretary  of  State  Stimson. 

C>n  Monday  night  the  European  jour¬ 
nalists  were  joined  by  some  eighty 
Washington  correspondents  at  a  dinner 
given  at  the  Willard  Hotel  by  the 
Carnegie  Endowment  in  honor  of  the 
visitors.  The  principal  address  at  the 
dinner  was  delivered  by  Dr.  Ernst  Feder, 
of  the  Berlin  Tageblatf.  in  which  he  said 
that  a  closer  cooperation  between  the 
press  of  the  United  States  and  Europe 
would  go  a  long  way  toward  healing  the 
war  wounds  and  bringing  about  a  greater 
contribution  to  world  wide  peace. 

Dr.  Feder  told  the  group  that  the 
Carnegie  guests  had  not  been  in  this 
country  long  enough  to  form  an  opinion 
of  the  political  and  economic  questions 
they  came  here  to  study.  He  did  say, 
however,  that  the  exchange  of  ideas  1^- 
ing  carried  on  would  be  of  great  material 
value  and  expressed  the  opinion,  after  a 
study  of  the  political  structure  of  the 
nation,  that  a  United  States  of  Europe 
or  some  form  of  closer  cooperation  be¬ 
tween  European  countries  would  soon  be 
realized. 

Frank  B.  Noyes,  editor  of  the  Wash¬ 
ington  Star,  and  president  to  the  Asso¬ 
ciated  Press  addressed  the  visitors 
briefly.  In  the  invitation  issued  to  the 
editors  to  make  the  trip  to  this  country, 
Nicholas  Murray  Butler,  president  of 
the  Endowment  said  in  part :  “It  is  the 
sole  wish  of  the  Endowment  that  they 
shall  use  their  time  in  America  to  the 
best  advantage,  to  the  end  that  when 
thereafter  they  discuss  American  ques¬ 
tions  or  questions  involving  the  United 
States  they  will  be  able  to  make  use  of 
the  results  of  their  own  independent  ob¬ 
servation  and  reflection.’’ 

.\fter  leaving  Atlanta,  the  group  will 
go  to  the  coast  and  back,  sailing  from 
New  York  about  the  middle  of  July. 
This  is  the  third  group  of  European 
journalists  to  visit  the  United  States  on 
the  same  mission. 

On  Tuesday  at  noon,  the  visiting  jour¬ 
nalists  attended  a  luncheon  at  the  Na¬ 
tional  Press  Club  given  in  their  honor 
by  the  Overseas  Writers,  an  organization 
of  newspaper  men  who  have  worked 
abroad.  _ 

INDIANA  WEEKLY  SOLD 

The  Rockville  (Ind.)  Tribune  was 
sold  recently  by  Arthur  S.  Littick  and 
Ralph  S.  Hay  to  the  Rockville  Tribune 
Publishing  Corporation.  This  is  a  new 
company  form^  by  John  Deprez,  pub¬ 
lisher  of  the  Shelbyville  (Ind.)  Demo¬ 
crat;  George  Schwin.  publisher  of  the 
Covington  Friend,  and  Curtis  Hosteller, 
of  news  men  who  have  worked  abroad. 

DAIUES  APPOINT  “SPECIAL” 

Eflfective  June  1  the  Devine-Tenney 
Corporation  will  represent  the  Fairmont 
(W.  Va.)  Times  and  Evening  West 
Virginian  in  the  national  advertising  field. 


FINED  FOR  ASSAULT 

Robert  L.  Doser  of  Oklahoma  City, 
Okla.  was  fined  $10  and  costs  for  assault 
and  battery  for  attacking  Joseph  Craven, 
photographer  for  the  Indianapolis  Star 
last  week.  Doser  attacked  Craven  as  the 
latter  was  attempting  to  take  a  photo¬ 
graph  of  him  as  he  left  his  home  in 
charge  of  a  deputy  sheriff,  on  their  way 
to  tbe  courthouse  to  answer  habeas  cor¬ 
pus  proceedings.  Doser  was  arrested 
originally  for  the  alleged  kidnapping  of 
his  own  two  children. 


DAILIES  ACTIVE  IN  EMPLOYE 
WELFARE 


(Continued  from  page  6) 


entertains  all  Bowling  League  members 
at  a  banquet,  at  which  prizes  are  dis¬ 
tributed  to  champion  bowlers  of  the  sea¬ 
son. 

On  both  the  Chicago  Tribune  and  the 
Chicago  Daily  News  employes  who  have 
been  on  the  staff  for  ten,  15  or  even  20 
years  are  too  numerous  to  mention.  This 
situation  is  due  to  considerable  extent 
to  the  activities  of  those  papers  in  look¬ 
ing  after  the  welfare  of  their  employes 
and  to  the  social  and  athletic  activities 
participated  in  by  the  employes  them¬ 
selves. 


Outstanding  among  employe  activities 
on  the  Chicago  Daily  News  is  the  staff 
savings  and  loan  association,  with  about 
700  members.  The  object  of  the  as¬ 
sociation  is  to  furnish  a  plan  whereby 
employes  by  making  a  small  deposit 
weekly  may  borrow  their  own  money  and 
provide  a  fund  to  be  distributed  in  the 
form  of  death  benefits. 

The  paper  also  offers  two  $1,(XX)  col¬ 
lege  scholarships  each  year  to  a  son  and 
a  daughter  of  employes  or  to  any  em¬ 
ploye  attending  high  school.  The  winners 
are  at  liberty  to  choose  their  colleges 
and  the  courses  they  care  to  pursue. 

The  C.  D.  N.  Circle,  published  monthly 
by  and  for  the  staff  carries  news  and 
features  from  all  departments. 

A  protection  plan  which  protects  the 
employes  with  life,  accident  and  health 
insurance  and  an  annuity  pension  for  old 
age  was  recently  put  into  effect.  Em¬ 
ployes  who  have  been  with  the  News  for 
more  than  a  year  are  eligible,  and  about 
900  now  have  membership. 

For  the  younger  members  of  the  staff 
there  is  the  Daily  News  Juniors,  a  boys’ 
club  of  about  50  members  who  meet 
weekly  and  have  basketball  teams  com¬ 
peting  in  Y.  M.  C.  A.  leagues  and  an 
orchestra. 

More  than  a  year  ago  a  Daily  News 
(Choral  Society  was  organized  and  gives 
two  public  concerts  each  year. 


Athletic  activities  include  a  basketbjJ  1 
league  with  seven  to  ten  inter-depait-  ■ 
mental  teams,  conducted  by  a  managii*  i 
committee ;  a  baseball  league,  and  bow^ 
leagues  for  both  men  and  women,  with 
four  to  seven  teams  in  each  league 
Then,  too,  there  is  a  women’s  gym  clati 
of  ten  to  thirty  women  who  exercise  it 
the  Y.  W.  C,  A. 

The  Daily  News  maintains  a  cafeteria 
in  its  new  building,  conducted  by  the 
management  primarily  for  the  employes 
and  serving  home-cooked  food  at  reason, 
able  prices.  It  also  sponsors  an  em¬ 
ployes’  orchestra,  which  is  just  getting 
under  way,  and  an  occasional  dance.  One 
of  the  features  of  the  new  Daily  News 
building  is  an  employes’  lounge  on  the 
twenty-fourth  floor  which  is  used  for 
employe  activities,  such  as  meetings  of 
the  choral  society,  orchestra,  Daily  News  « 
Juniors,  etc.  The  activities  by  and  in  ^ 
behalf  of  employes  are  under  the  direc¬ 
tion  of  a  personnel  committee  of  ten  men 
who  meet  periodically  to  discuss  persem- 
nel  problems  and  to  recommend  to  the 
management  suggestions  affecting  tbe 
personnel.  If  a  group  of  employes  is 
interested  in  a  certain  activity  and  can 
prove  such  interest  to  the  personnel  com- 
mittee,  the  committee  discusses  and  sug¬ 
gests  to  the  management  what  support 
should  be  given  A.  M.  Weinrich,  per¬ 
sonnel  manager,  serves  as  secretary  of 
the  committee. 


IS  THIS  CONSISTENT? 

$1000  per  machine  per 
['year  to  find  errors  — 


There  is  no  ques¬ 
tion  about  the  25% 
saving.  We  prove 
that  to  your  satis¬ 
faction  before  you 
spend  a  penny. 
Write  for  further 
information ! 


but  not  Ic  to 
eliminate  errors! 


Mr.  Average  Publisher  pays  about  $1,000  per  machine  per  year  for 
proofreading  .  .  .  for  finding  and  marking  errors  made  by  his  type¬ 
setting  machine  operators.  It  is  strictly  a  non-productive  expense, 
but  it  is  considered  an  “essential”  item  of  costs  and  seldom  questioned, 

On  the  other  hand,  the  same  Mr.  Average  Publisher  refuses  to  pay 
Ic  to  help  his  machine  operators  reduce  error-making  ...  in  spite  of 
the  fact  that  it  requires  12%  of  operators  time  to  make  corrections. 
Is  this  consistent? 

For  a  few  dollars  per  machine  per  year,  the  BLACK  &  WHITE 
CONTRAST  MATRIX  will  positively  save  25%  of  all  machine 
errors — saving  proofreading  time  and  correction  time  and  speeding 
up  production  from  floor  men,  as  well  as  increasing  output  per 
machine.  ■  41 

MATRIX  CONTRAST  CORPORATION 

(,Sole  Licensees  of  the  Percy  L.  Hilt  Black  6r  U-'hite  Patents  No.  1466437,  held  valid  by  U.  S. 
District  Court,  Eastern  District  of  New  York.  Infringers  will  be  vigorously  prosecuted.) 


33  West  42nd  Street,  New  York 


BLACK 

Contrast 

*^Corttrast  P'rovitles 


WHITE 

Matrix 

VISIBILITY^ 
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IT  IS  A  FAa 

That  the  press  is  the  bulwark  of  the  nation.  It  has  been  the  largest  single  factor  in 
making  America  what  it  is  today. 

That  without  the  service  of  the  newspaper  press  there  would  come  a  withering 
blight  upon  our  vaunted  high  average  of  intelligence  and  our  abounding  prosperity. 

That  the  outstanding  exemplar  of  the  highest  ideals  of  the  newspaper  press  of  the 
nation  is — "The  Newspaper  Advocate" — the  oldest  publishers  and  advertisers 
journal  in  America — Editor  Publisher — the  newspaperman's  newspaper. 

That  it  has  no  competitor. 

That  it  is  the  country's  most  important  NEWSpaper  and  advertising  journal. 

That  it  reaches  most  of  the  leading  publishers,  business  managers,  advertising  man¬ 
agers,  general  agents,  special  agents  and  national  advertisers  of  this  continent. 

That  the  executives  of  these  various  important  factors  of  the  advertising  and  pub¬ 
lishing  business  are  more  deeply  and  more  directly  concerned  with  news  of  trends 
and  tendencies  that  they  find  in  the  Editor  Publisher  than  with  any  other 
publication  of  a  technical  sort — advertising  or  otherwise — because  they  find  that 
it  is  editorially  treated  to  one  concentrated  purpose,  that  of  presenting  the  news 
of  the  fields  of  publishing  and  advertising  and  a  discussion  of  the  technique  of 
successful  publishing  as  well  as  the  promotion  of  the  highest  ideals  of  these  im¬ 
portant  professions. 

That  Editor  Publisher  is  exclusive  in  purpose,  position  and  field. 

That  its  motto  of  fearless  fair  play  has  won  for  it  the  interest,  approbation  and  en¬ 
couragement  of  the  leaders  in  finance,  commerce  and  industry. 

That  Editor  Publisher  enjoys  a  degree  of  reader  confidence  and  reader  in¬ 
terest  that  makes  it  an  exceptionally  valuable  advertising  medium. 

That  Editor  Publisher  carries  more  advertising  of  the  great  newspapers  of 
the  nation  than  any  other  publication. 

That  its  circulation  is  in  excess  of  12,000  net  paid  copies  per  week. 

That  these  facts  make  Editor  Publisher  worthy  of  commanding  your  respect 
as  well  as  patronage. 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


SHORT  LOT  DEUVERY  SYSTEM  AIDS  BIG 
DAILIES  IN  BATTLE  AGAINST  TIME 


“These  big  news  stories  are  notoriously 
no  respecters  of  edition  deadlines,”  he 
declared.  “They  have  the  uncomfortable 
faculty  of  happening  more  often  than 
not,  right  in  the  middle  of  things — at 
times  when  to  give  full  heavjr  coverage 
of  the  extra  copies  is  virtually  impossible. 

“It  is  then  that  the  short  lot  delivery 
comes  to  the  aid  of  the  circulation  man. 

In  close  contact  with  his  editorial  de¬ 
partment,  the  circulation 
quickly  of  the  big  story  that  is  to  ap- 

the  presses  are  ready  to  whisk  off  the 
extra  thousands  of  copies,  the  circula¬ 
tion  man  has  a  short  lot  delivery  or¬ 
ganized  to  give  a  coverage — a  thin  cover¬ 
age,  but  a  quick  and  widespread  one — 
all  over  the  town.  And  by  the  time  these 
papers  are  s'' 

added  to  or  perhaps  doubled  each  dealer’s 
order  on  the  next  edition. 

lot  delivery  is  often  responsible  for  _  .. 

added  thousands  of  sales  when  the  big  Andrews  said, 
news  stories  break.  " 


St.  Paul  Dailies  Adopt  Policy  oa 
Theory  That  Continuing  to  Send 
Papers  to  Delinquents  Means 
Loss  of  Revenue 

man  learns 

V,.  .....  -.-.j  _ _ _  I.,  ~  -p-  St.  Paul  newspapers  have  reached  an 

pear  in  an  extra  edition  and  by  the  time  agreement  whereby  all  mail  subscriptions 
the  presses  are  ready  to  whisk  off  the  ^  cancelled  immediately  at  expira¬ 

tion,  unless  renewed.  This  action  was 
taken,  according  to  W.  G.  Andrews,  di¬ 
rector  of  circulation  of  the  St.  Paul  Dis¬ 
patch  and  Pioneer  Press,  “in  anticipatioi 

_ ^  of  a  not  far  distant  A.  B.  C.  ruling  to 

papers  are  sold  from  the' newsstands,  he  disallow  as  paid,  subscriptions  carried 
has  his  regular  delivery  in  shape  and  has  beyond  expiration  date,”  and  on  the 

■  ■  ■  ■  . 5  theory  that  the  practice  is  expensive  and 

So  the  short  means  a  loss  of  revenue. 

There  is  no  denying  the  fact,”  Mr, 
.....I......  — ;j,  “that  by  permitting  sub¬ 
scribers  to  receive  papers  by  mail  for 
weeks  or  months  after  the  expired  date 
you  are  indulging  them  in  a  habit  of 
The  Los  Angeles  Record  is  conducting  which  they  are  bound  to  take  advantage, 
a  circulation  drive  among  its  carrier  They  know  they  will  be  carried  on  in 
boys,  offering  the  following  prizes :  First,  spite  of  the  notices  sent  out,  and  in  a 
a  Ford  roadster;  second,  an  airplane  trip  good  many  cases  subscribers  expect  or 
with  parent  to  San  Francisco  and  re-  demand  that  the  renewal  period  sh^ 
turn;  third,  an  airplane  trip  with  parent  date  from  the  time  the  money  is  sent  in 
to  San  Diego  and  return ;  fourth  and  and_  not  made  retroactive  from  the  old 
fifth,  bicycles.  The  contest  opened  May  expiration  date. 

1  and  ends  June  30.  “Circulation  managers,  in  figuring  the 

cost  of  sending  papers  after  expiration, 
STARTS  $12,000  CONTEST  should  not  forget  to  add  the  newsprint 
A  $12,000  prize  circulation  campaign  cost  to  that  of  tlie  postage.  Then  by 
was  announced  May  22  by  the  Canon-  calculating  the  approximate  amount  oi 
daigua  (N.Y.)  Messenger.  The  first  revenue  lost  from  the  time  the  renewal 
fi\^  awa^s  are  automobiles  and  six  should  hnave  been  received  and  tht 
other  cash  prizes  will  lie  given.  Con-  average  actual  time  most  renewals  art 

testants  not  winning  prizes  are  given  _ _ _ 

commissions  on  each  subscription  they  o*^fained  ^hat  is,  on  those  newspapen 
obtain.  The  contest  closes  Aug.  16.  ^here  subscribers  are  carried  beyond 

_  date — the  answer  should  be  sufficiently 

LINOTYPE  BOOK  OUT  convincing.  Just  at  this  time,  with  econ- 

Mergenthaler  Linotype  Company  has  efficiency  l^ing  of  paramount 

issued  a  booklet  called  “Linotype  Lead-  import,  publishers  should  welcome  the 
ership,”  containing  descriptions  of  the  suggestion  from  the  circulation  manager 
Linotype  features.  The  book  is  profusely  to  curtail  this  expense— and,  as  a  matter 
illustrated  and  attractively  prepared.  of  good  business,  it  should  be  done.” 


e,  Hitt..../ 


luuwUtraui  n.ii; 


(The  Fort  Worth  Star  depends  upon  Wood  Dry  Mats) 


LUDLOW 


The  Wood  Service  Man 
Knows  Mats,  Metal  and  Men 


OUR  service  men  understand  your  needs. 

They  have  worked  with  all  of  these 
factors  and  demonstrated  to  many  publish¬ 
ers  that  satisfactory  results  are  assured  — 
when  these  three  factors  work  together. 


wide  selection 


of  modern 


WOOD 

on 

MATS 


WOOD 

nnr 

MATS 


specimen 


Scorchers 
'64"  Parting 
Powder 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y. 

Cork  and  Felt  Molding  Blankets 


Moistening 

Equipment 


LUDLOW  TYPOCRAPH  CO. 

2032  Clybourn  Avenue  Chicago 
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CHAUNCEY  H.  DERBY 

dies  suddenly 


^•II.Known  Editor  and  Writer  of 
Anthracite  Coal  Region  Passes  at 
Age  of  54 — Had  Long  Served 
Pennsylvania  Newspapers 


Chauncey  H.  Derby,  of  the  staff  ot 
WHkes-Barre  (Pa.)  Record  and  one  of 
the  best-known  newspaper  men  of  his 
state,  died  on  Saturday,  May  24,  at  his 
home  in  Kingston,  Pa.,  at  the  age  of  53. 
He  had  been  in  failing  health  for  sev¬ 
eral  months  and  succumbed  to  a  sud¬ 
den  heart  attack.  His  passing  was  a 
shock  to  many  friends.  A  native  of 
^ranton,  Mr.  Derby  had  spent  most  of 
his  years  in  newspaper  work  in  the  an¬ 
thracite  region,  including  posts  on  the 
Scranton  Tribute,  Scranton  Truth, 
Scranton  Republican,  Scranton  Times, 
Wilkes-Barre  Times-Leader  and  latterly 
bad  been  editor  of  the  Staten  Island 
(N.Y.)  Advance.  He  was  a  man  of 
high  principles,  an  able  writer  and  stu¬ 
dent  of  events. 

Mr.  Derby  is  survived  by  his  wife, 
one  daughter  and  three  sons,  one  of 
whom,  Errol  Derby,  is  on  the  staff  of 
the  Greensburg  (Pa.)  Daily  Tribune. 


O.  M.  GIBBS 

0.  M.  Gibbs,  58,  editor  of  the  Eagle 
Pass  (Tex.)  Daily  Guide,  died  in  Eagle 
Pass  this  week  after  several  weeks’  ill¬ 
ness.  A  veteran  newspaperman,  Gibbs 
formerly  owned  the  Cente'r  (Tex.) 
Champion,  formerly  was  part  owner  of 


the  Nacogdoches  Sentinel  and  had  been 
connected  with  the  Galveston  News.  Sur¬ 
viving  are  a  daughter  and  two  sons,  Joe 
Gibbs,  operator  on  the  Houston  Chron¬ 
icle,  and  Conrad  Gibbs,  makeup  man  for 
the  Sherman  Democrat. 


©bituarp 


MRS.  GERTRUDE  VAN  RENSSE- 
-LtAlAER  WICKHAM,  86,  for  many 
years  society  editor  of  the  old  Clevelcmd 
Herald  and  the  Cleveland  News,  died  last 
week  at  her  home  in  Cleveland.  She 
was  the  last  surviving  charter  member  of 
the  Western  Reserve  Chapter  of  the 
D.  A.  R. 

Vito  Iovini,  52,  for  41  years  an  em¬ 
ploye  of  the  Italian  Daily  News,  Chicago, 
dropped  dead  of  heart  failure  last  week 
in  Aurora,  Ill.,  where  he  had  gone  for  a 
week-end  visit  with  relatives.  He  first 
joined  the  Italian  newspaper  as  an  office 
boy  and  after  years  of  work  he  rose  to 
the  position  of  chief  foreman  of  the 
mechanical  department. 

Mrs.  Jeanette  Ulrey,  21,  wife  of 
Hayes  D.  Ulrey,  of  the  Cardington  (O.) 
Independent,  died  at  her  home  in  Card¬ 
ington  this  week. 

Mrs.  Nettie  C.  Lasker,  74,  mother  of 
Albert  D.  Lasker,  chairman  of  the  board 
of  Lord  &  Thomas  and  Logan,  died  last 
week  in  New  York,  of  a  heart  attack. 

Frank  L.  Bemis,  printer  of  the  Mead- 
wile  (Pa.)  Tribune-Republican  for  many 
years,  died  in  his  home  in  that  city  re¬ 
cently  after  a  stroke  of  paralysis. 

E.  C.  Cooper,  former  editor  of  the 


Green  Forest  (Ark.)  Tribune,  died  at 
his  home  in  Green  Forest  recently. 

Frank  Gaston,  73,  editor  of  the  Gran- 
bury  (Tex.)  News,  died  recently  after 
prolonged  illness. 


DAILY  HOLDS  FORMAL  OPENING 

Formal  opening  of  the  new  home  oi 
the  Lansing  (Mich.)  Capital  News’ 
new  $150,000  home  was  held  last  week 
when  the  public  was  invited  to  inspect'  the 
property.  Bernarr  Macfadden,  owner  of 
the  paper,  and  Laird  J.  Troyer,  Lansing 
mayor,  participated  in  the  ceremony.  A 
72-page  special  edition  was  issued  in  con¬ 
nection  with  the  event. 


CLEVELAND  B.  B.  B.  ELECTS 

Officers  of  the  Better  Business  Bureau 
of  Cleveland  were  recently  re-elected  for 
the  coming  year,  as  follows:  President, 
Louis  C.  West,  of  Hayden,  Miller  & 
Co.;  vice-president,  E.  R.  Fancher,  gov¬ 
ernor  of  the  Federal  Reserve  Bank,  of 
Cleveland;  C.  E.  Sullivan,  chairman  of 
the  Central  United  National  Bank;  sec¬ 
retary  and  general  manager.  Dale  Brown. 
The  bureau  is  issuing  a  new  publication 
this  year,  called  “Accuracy.” 


WILLIAM  B.  SOPER 

William  van  Buren  Soper,  77,  printer 
and  newspaper  publisher,  died  at  his 
home  in  Owatonna,  Minn.,  last  week. 
With  his  brother,  J.  A.  Soper,  he  estab¬ 
lished  the  Owatonna  Herald,  the  first 
daily  in  the  county,  in  1879.  At  other 
periods  he  published  the  Steele  County 
Herald,  the  Owatonna  Tribune,  and  the 
Blooming  Prairie  News. 


AIDED  HOME  TEAM 


Sacramento  Baseball  Writer  Obtained 
Second  Baseman  for  Club 

Occasionally  a  sports  editor  can  do 
more  for  the  home  town  baseball  club 
than  just  merely  write  about  it. 

Rudy  Hickey,  sports  editor  of  the 
Sacramento  (Cal.)  Bee,  was  attending 
the  annual  meeting  of  the  Pacific  Coast 
League  magnates  this  spring  when  into 
the  lobby  of  the  hotel  where  the  session 
was  being  held  strolled  .-^aron  Ward, 
former  New  York  Yankee  player. 

Ward  walked  up  to  Hickey  and  said: 
“I’m  Ward,  and  can  you  tell  me  where 
I  can  get  in  touch  with  the  owners  of 
the  San  Francisco  Missions?” 

Hickey  questioned  Ward  and  learned 
he  was  looking  for  a  job.  Being  an 
ardent  supporter  of  the  home  team, 
Hickey  decided  the  second  baseman 
might  be  looking  for  the  Sacramento 
club  owner  and  brought  the  two  together. 

The  result  has  been  the  Sacramento 
team  at  this  writing  leads  the  Pacific 
Coast  league,  and  the  credit  generally 
has  been  given  to  Ward.  Elxcept  for 
his  accidental  meeting  with  Hickey, 
Ward  probably  would  be  playing  with 
the  Missions. 


INSPECTS  ITALIAN  PRISON 

Thomas  B.  Morgan,  manager  of  the 
Rome  bureau  of  United  Press,  recently 
visited  Lipari  Island  at  the  invitation  of 
the  Italian  Government  to  inspect  the 
exile  prison  maintained  there  by  Italy. 
He  is  said  to  be  the  first  American  cor¬ 
respondent  to  visit  the  place. 


154  Central  Illinois  Communities  Welded  into 
One  Big  City  of  140,000  Prosperous  People 


The  Greatest  Hard  Road 
Mileage  in  Illinois 

(outside  of  Chicago) 

McLean  County,  the  center  of  Pantagraph  in¬ 
fluence,  has  225  miles  of  concrete  highways — 
more  than  any  county  in  Illinois,  outside  of  Cook. 
This  hard  road  system  is  supplemented  by  350 
miles  of  gravel  roads,  only  part  of  an  extensive 
program  taking  in  all  main  connecting  roads. 

Eight  concrete  highways,  twelve  railway  lines, 
plus  scores  of  local  and  transcontinental  bus  lines 
focus  on  Bloomington,  making  it  the  accepted 
year-round  trading  center  for  the  154  communi¬ 
ties  in  the  parts  of  nine  counties  dominated  by 
The  Pantagraph. 

Fully  100  buying  days  per  year  have  been 
added  since  the  advent  of  this  network  of  hard 
roads. 


lltpresentatives  : 

CHAS.  H.  EDDY  CO. 

Chicago — New  York — Boston 


A  $37,000,000.00  market  that  depends  upon  The 
Pantagraph  alone  for  enlightenment  and  community 
leadership.  This  one-paper  coverage  of  Blooming¬ 
ton  and  Central  Illinois  affords  a  pleasant  contrast 
to  the  less  than  3%  coverage  of  any  other  medium. 


84  Years  of  Reader  Confidence 
in  the  Richest  Spot  in  Illinois 

®f)e  ©ailp  ^^antagrapt 

BLOOMINGTON,  ILL. 
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Call'Bulletin. 
San  Francisco,  Calif. 


"lyr EW'SPAPER  mergers  are  just  /’/ays,  a  new  trade  paper  “dedicated  to 
’  about  the  only  type  that  are  not  the  larger  sales  power  of  national  adver- 
described  in  the  new  Harper  two-volume  tisers’  display  material”  and  also  appar- 
set  entitled  The  Economics  of  Mergers,  ently  of  retailers’  display,  for  one  article 
maybe  because  the  business  expert  does  is  on  chain  stores’  productive  displays, 
not  consider  publishing  as  an  actual  This  first  number  is  very  full  of  promise 
business  to  be  studied  and  analyzed  like  both  in  matter  and  layout.  Credit  should 
other  industries ;  or  possibly  because  the  lx;  divided  l)etween  the  editor,  Carl  L. 
merger  in  other  industries  has  never  Rixby,  and  the  art  editor,  Ralph  O.  Ells- 
been  quite  as  easy  a  thing  to  accomplish  worth. — R.  W. 
as  in  journalism — theoretically  at  least.  ♦  ♦  ♦ 

It  would  be  interesting  to  know  what  TUST  what  is  the  Communist  Peril, 
the  authors  of  these  two  volumes  on  J  and  how  much  is  it  an  official  activ- 
mergers  think  about  newspaper  mer-  ity  of  Soviet  Russia?  Maybe  these  are 
gers.  You  can  imagine  John  .Mien  Mur-  questions  that  do  not  admit  of  discussion 
pliy,  who  writes  “Merchandising  through  in  some  newspapers.  But  if  your  mind 
Mergers”  and  who  has  had  some  experi-  is  at  all  open  on  the  subject,  better  read 
ence  in  trade  journalism,  analyzing  cir-  two  articles  in  the  June  number  of 
culation  figures  before  and  after  merg-  Scribner’s.  Malcolm  Logan  of  the  New 
ing  and  studying  the  changes  in  "the  York  Evening  Post  describes  the  Ameri- 
product”  editorially — how  far  the  hope  can  situation,  especially  in  New  York, 
of  keeping  the  best  features  of  each  of  estimates  the  total  membership  in  the 
the  merged  sheets  had  been  realized.  United  States  at  30,000,  presents  a  not 
And  William  R.  Basset,  who  writes  unattracive  picture  of  William  Z,  Foster, 
“Operating  Aspects  of  Industrial  Mer-  and  considers  the  Red  danger  signal  a 
gers”  and  who  knows  production  costs  useful  element  in  our  capitalist  economy, 
and  management  theory  and  practice  as  “to  prevent  us  from  becoming  too  well 
well  as  the  financial  preliminaries  to  satisfied  with  ourselves”  —  particularly 
mergers,  should  have  many  interesting  when  there  is  a  serious  unemployment 
comments  to  make  on  the  soundness  of  situation.  The  companion  piece,  on  “The 
the  economics  back  of,  say,  some  of  Home  Office  of  the  Revolution”  is  by 
Frank  Munsey’s  famous  consolidations  \\  illiam  C.  White,  who  for  three  years 
— to  mention  nothing  more  recent!  traveled  in  Russia  on  a  University  of 

But,  in  spite  of  this  lack,  these  two  Pennsylvania  fellowship.  It  tells  of  the 
new  books  are  very  well  worth  the  at-  formation  of  the  Comintern,  or  Com- 
tention  of  newspaper  men.  They  deal  munist  International,  from  the  minority 
with  a  topic  of  great  current  interest,  branches  of  Communist  or  Socialist 
They  are  excellent  examples  of  the  parties  which  at  the  outbreak  of  the 
highest  type  of  journalistic  writing;  World  War  did  not  go  nationalist  but 
both  are  largely  based  on  contributions  remained  loyal  to  Internationalism. — 
to  business  periodicals  and  both  have  R.  W. 
claims  to  permanence,  because  they  treat  ♦  *  ♦ 

mergers  in  a  critical  and  practical  or  CTYLE  goods  have  long  been  the 
even  pragmatical  manner.  Both  authors  ^  despair  of  the  orthodox  advertising 
are  successful  business  engineers — Bas-  man :  and  the  department  store  selling 
set  a  management  expert  now  a  member  fashions  has  been  at  sharp  variance  with 
of  the  firm  of  Spencer  Trask,  and  Mur-  the  nationally  advertised  brands  over  the 
phy  a  marketing  counsellor  who  has  fundamentals  of  profitable  sales  promo- 
been  called  in  bv  many  and  varied  con-  tion  ...  as  every  advertising  or  business 
cents  eager  to  improve  selling  and  ad-  manager  of  a  newspaper  knows  only 
vertising  methods. — R.  W.  too  well  from  the  great  gulf  fixed  be- 

*  *  *  tween  his  national  and  local  display  ac- 

T  S  there  a  spiritual  kinship  between  counts.  But  now  there  seems  to  be  a 

Benjamin  Franklin  and  George  definite  movement  toward  fashion  fore- 

Horace  Lorimer?  This  is  the  shrewd  casting  and  stabilizing  styles,  which  will 
question  put  by  Benjamin  Stolberg  in  narrow  this  chasm, 
an  article  “Merchant  in  Letters”  which  “Charting  the  Fashions”  in  the  June 
is  the  leader  in  the  May  21  issue  of  Atlantic  Mont/ily  tells  of  the  methods  of 
Outloo/i.  .\nd  he  rather  mischievously  fashion  scouts,  how  these  fashion  ser- 
suggests  that  this  kinship  explains  Mr.  vices  grew  out  rtf  the  entrance  into  de- 
T.orimer’s  claim  that  Franklin  founded  partment  store  work  of  university 
the  Post.  Apart  from  the  amusement  trainefl  men  and  the  activities  of  the 
you  will  get  out  of  that  fantasy,  you  business  schools  of  Harvard,  Columbia 
will  get  a  good  brief  statement  of  this  and  Pennsylvania.  .\ny  newspaper  or 
famous  old  controversy  and  a  remark-  svndicate  service  that  can  rewrite  this 
ably  interesting  character  sketch  of  Mr.  .Atlantic  story  filling  in  actual  names. 
Ijirimer.  and  his  “uncommon  sensitive-  like  Paul  Nystrom  and  .^mos  Parrish — 
ness  to  the  ordinary  mind  ...  a  sort  of  and  of  course  some  of  the  ladies  too ! — 
calculus  of  horse  sense,  which  is  some-  should  have  a  wonderful  human  interest 
thing  quite  different  from  common  feature,  combining  the  sure  appeals  of 
sense.”  Stolberg  calls  Txirimer  “the  stvle,  of  sticcessful  business  and  of  ap- 
most  ereative  editor  of  his  time  .  .  .  dicta-  plied  detective  story  analysis, 
tor  of  his  publication  .  .  .  who  must  not  The  .Atlantic  story  is  by  Katherine 
permit  his  contributors  to  corrode  his  Casey,  director  of  the  Fashion  and  Mer- 
ooinions  and  ntillifv  his  policies”  .  .  .  chandising  Information  Division  of  the 
The  fiction,  the  humor  and  the  other  new  Hahn  chain  of  department  stores, 
main  departments  of  the  Post  are  all  and  Claire  Sullivan,  in  chartre  of  pub- 
criticized  of  course  from  the  extreme  Hcity  for  the  .Atlantic  Monthly. — R.  W. 


Just  Watch  One  Scoot 
m  Through  Traffic!  y 


SPEED  through  traffic  may  be  con' 
sidered  the  outstanding  advantage 
of  the  Package  Truck  for  newspaper 
circulation  work.  Its  short  wheelbase  and 
narrow  tread  give  it  an  immense  advan' 
tage  in  weaving  through  rush'hour  jams. 

But  the  Package  Truck  has  other  advan' 
tages,  too.  It  is  much  easier  to  park. 
Along  even  the  busiest  curbs  it  can  be 
swung  in  to  deliver  its  bundles  right  at 
the  stand.  It  has  more  advertising  value, 
attracting  attention  everywhere.  And  it 
is  much  cheaper  to  operate  —  running 
costs  average  4^  to  7^  lower  per  mile  than 
any  car  or  truck. 

Get  the  proof  of  these  advantages.  Let 
your  local  Harley'Davidson  dealer  dem' 
onstrate,  without  placing  you  under  any 
obligation.  Phone  him  today. 


BIarleY'Davidson 


CLAIMS  RECORD  ISSUE 

With  its  rt2-page  Sunday  edition.  .April 
1.3.  tbe  .fohanne.thurg  (Transvaal!  Times 
claimed  three  records :  the  largest  single 
naper  ever  issued  in  South  .Africa,  the 
largest  Sunday  paper  ever  published  in 
the  British  Fmnire,  and  the  largest 
motor  supplement  to  appear  in  a  British 
newspaper.  The  edition  comprised 
fi.847  inches  of  news  and  6,869  inches 
of  advertising. 


Mail  the  Coupon 

—  for  literature  .showing  our 
full  line  of  bodies — including 
the  T’lewsf’aper  Special  —  on 
our  improved  Package 
Truc\  chassis. 


HARLEY-DAVIDSON  MOTOR  COMPANY 
Dept.  E.  P.,  Milwaukee,  Wis. 

Interested  in  the  Package  Truck  for  the 
newspaper  business.  Send  literature. 
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he  identified  it  with  the  long  destiny  of  ADAM  ^  MORRIS  SAILS 

a  great  people.” — R.  W.  '  .Adam  Morris,  foreman  of  the  press 

♦  *  ♦  room  of  the  Boston  Herald,  sailed  May 

Advertising  Displays  Publishing  23  with  Mrs.  Morris  on  an  extended  trip 
Company  has  just  put  out  Vol.  1,  to  Scotland.  Mr.  Morris  has  been  with 
No.  1,  the  May  issue  of  Advertising  Dis-  the  Herald  .30  years. 


EDITS  WEEKLY 


WHAT  OUR  READERS  SAY 


lUt  Bertha  Turner  AI»o  Writes  Ad¬ 
vertising  and  Directs  Circulation 

One  of  the  Xorthwest’s  youngest  wo- 
lan  editors  is  Miss  Bertha  Turner, 
editor  of  the  Red 
Rh’cr  Valley  Citi- 
sen,  weekly  pub- 
.  Grand 


A.P,  APPLICATION 

To  Eoitor  &  Publisher:  Recently 
you  printed  an  item  to  the  effect  that  the 
Associated  Press  at  the  April  meeting 
denied  the  application  of  the  iV enatchee 
Sun  for  membership. 

The  Sun  had  made  an  application  for 
■Associated  Press  meml)ership  at  the 
•April,  1929,  meeting,  which  was  held  up 
because  it  had  not  been  made  a  sufiicient 
time  before  the  meeting.  After  we 
learnetl  of  this  action  we  found  we  could 
secure  the  United  Press  service  and  ar¬ 
rangements  for  that  service  were  com¬ 
pleted. 

Without  our  knowledge  the  ap¬ 
plication  of  1929  carried  over  until  the 
■April  meeting,  1930,  when  it  was  denied. 
Needless  to  say  we  did  not  know  the  ap¬ 
plication  was  to  come  before  this  year’s 
meeting,  so  the  denial  was  just  that  much 
"news"  to  us.  If  you  will  print  a  cor¬ 
rection  in  accordance  with  the  foregoing, 
it  will  lie  appreciated. 

R.  H.  Mans, 

President,  Wenatchee  (W'ash.)  Sun. 


lished  in 
Forks,  N.  D, 

Miss  Turner,  who 
is  but  20  years  old, 
was  until  recently 
a  student  at  the 
University  of 
North  Dakota  in 
Grand  Forks,  and 
was  a  star  pupil  in 
the  journalism  de¬ 
partment.  She  still 
attends  several 
classes  w'eekly,  and 
finds  time  in  addition  to  her  editorial 
duties  to  edit  the  university  alumni  mag¬ 
azine  and  do  correspondence  for  outside 
dailies. 

.\s  editor  of  the  Citizen  Miss  Turner 
handles  all  the  writing,  editing  and  pre¬ 
paring  of  copy,  both  news  and  adver¬ 
tising,  and  is  her  own  circulation 
manager. 


Bertha  Turner 


NOT  ON  TIMES 

To  Editor  &  Publisher:  May  I 
correct  an  inaccuracy  which,  through  no 
fault  of  your  own,  crept  into  an  account 
of  the  establishment  of  the  Nyack 
(N.Y.)  Rockland  Rcportcrl  I  have  no 
Claim  to  being  an  alumnus  of  the  New 
York  Times.  I  am  making  this  correc¬ 
tion  because  I  believe  there  are  too  many 
newspapermen  usurping  prestige  to  which 
they  are  not  entitled,  and  I  do  not  intend 
to  encourage  the  practice. 

Very  truly  yours, 
Chas.  B.  Lissnek. 


VIRGINIA  PRESS  TO  MEET 

.Annual  meeting  of  the  A’irginia  Press 
.Association  will  be  held  July  17-19  at 
the  Cavalier  Hotel.  Virginia  Beach. 
Plans  are  now  being  made  for  a  tour 
of  the  peninsula  section  of  the  state.  H. 
B.  Trundle.  Danitville  Register  and  Bee. 
is  president  of  the  association,  and 
James  C.  Latimer,  secretary. 


Constantly  in  touch  with  the 
newspaper  stereo  rooms  of  the 
country — knowing  in  detail  the 
problems  of  this  important  cog  in 
publishing — producing  machin¬ 
ery  to  lighten  the  burdens  and 
increase  efficiency — that  sums 
up  briefly  the  selling  agents  for 
Morley  Mats.  Representatives 

of  the  WOOD  NEWSPAPER 
MACHINERY  CORPORA¬ 
TION  are  experts  in  their  field. 
Consult  them  frequently  about 
your  mat  and  stereo  problems.^^ 


TO  SAIL  FOR  SOUTH  AMERICA 

Jose  Gollan,  executive  editor  of  La 
Prensa  of  Buenis  Aires,  who  has  been 
lecturing  on  journalism  at  the  Univer¬ 
sity  of  Missouri,  is  in  Washington 
preparatory  to  sailing  early  in  June  for 
Buenos  .Aires,  where  he  will  resume  his 
duties  on  La  Prensa. 


COAST  DAILY  SOLD 

.Announcement  of  the  sale  of  the  San 
Fernando  (Cal.)  Daily  Ne^os  to  F.  W. 
Swerer,  of  Denver,  was  made  recently 
by  J.  C.  and  M.  J.  Martin,  publishers. 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


MORLEY  BUTTON 

MANUFACTURING  COMPANY 
PORTSMOUTH,  NEW  HAMPSHIRE 


Re-orders  tell  an  eloquent  story.  They  result  only  from 
built  in  value. 

Several  years  ago  the  Brooklyn  Daily  Eagle  partially 
equipped  with  Cushman — now  with  an  additional  order  of 
42  motors  they  are  eompletely  equipped. 

Another  paper,  the  Brooklyn  Standard  Union,  is  just 
installing  26  motors. 

Seores  of  other  papers  large  and  small  are  eliminating 
delays  and  saving  on  eost  of  operation — Why  don’t  you? 

Equipment  furnished  directly  hy 


CUSHMAN  ELECTRIC  COMPANY 
Concord,  N.  H. 
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CUCQUOT  BUDGET  INCREASED 


Ginfer  Ale  Firm  Has  Faith  in  1930 
Business  Recovery 

The  Clicquot  Oub  Company,  bottlers 
of  Clicquot  Club  ginger  ale  and  other 
well  known  beverages,  has  made  a  sub¬ 
stantial  increase  in  its  advertising  appro¬ 
priation  for  1930,  according  to  President 
H.  Earle  Kimball  of  the  company,  who 
feels  that  the  consistent  use  of  advertis¬ 
ing  for  the  past  20  years  has  been  one 
of  the  great  forces  in  building  up  the 
present  big  business. 

Dorrance,  Sullivan  &  Co.,  of  New 
York,  is  handling  the  firm’s  advertising 
campaign.  According  to  Mr.  Kimball, 
the  firm’s  1930  policy  is  the  best  expres¬ 
sion  of  its  belief  in  the  value  of  adver¬ 
tising  as  a  force  in  American  business. 
The  Oicquot  Oub  firm  has  invested  mil¬ 
lions  of  dollars  in  expanding  the  markets 
for  its  products.  In  1907  the  advertising 
program  called  for  the  expenditure  of 
$10,000,  probably  the  largest  amount  ever 
spent  up  to  that  time  to  advertise  a  bev¬ 
erage.  This  advertising  increased  the 
company’s  sales  and  as  the  volume  of  ad¬ 
vertising  was  increased  the  following 
year,  sales  were  nearly  double  the  first 
year’s  sales  figures. 


DAILIES  CULTIVATING  NEW 
LINAGE  FIELDS 


(Continued  from  page  7) 


his  papers  recently  and  was  adopted  by 
Frank  E.  Tripp,  general  manager  of  the 
Gannett  newspapers,  for  the  entire  group. 
Fashion  numbers  were  published  for 
eight  days. 

Women’s  wearing  apparel  alone  has 
not  been  respcmsible  for  newspaper  rev¬ 
enue  this  spring,  but  a  large  volume  of 
men’s  clothing  ^vertising  has  played  a 
big  part  in  keeping  linage  normal  or 
better.  Following  a  series  of  full-page 
advertisements  published  nationally  by  the 
International  Shoe  Company,  other  shoe 
manufacturers  came  into  newspapers  on 
a  large  scale,  among  them  being  the  W. 
L.  Douglas  Company,  the  Coward  Shoe 
Company  and  Stetson  Shoe  Company. 
The  last  is  basing  its  sales  appeal  on  ^e 
idea  that  Stetson  shoes  are  “broken  in” 
at  the  factories.  “Setson  Walks  the 
First  Ten  Miles”  is  the  message  of  the 


copy. 


MARBLE  HALLS  FOR  REPORTERS 

Courthouse  reporters  in  Seattle,  Wash., 
are  to  be  provided  with  one  of  the  most 
modern  and  up-to-date  press  rooms  in 
the  country,  according  to  announcement 
V  Chairman  Don  H.  Evans,  of  the 
King  County  Board  of  Commissioners. 
The  room,  which  is  30  feet  square,  is  to 
be  equipped  w-ith  several  steel  lockers, 
shower  baths  and  lavatory.  Sam  B. 
Groff,  of  the  Seattle  Star,  is  to  decorate 
the  walls.  The  room  will  be  sound 
proof. 


ADDRESSES  WANTED 

N.  C.  Cobb 

W.  L.  Lowney  I 

Tom  Dunlop 

Roy  Reid 

A.  W.  Kelley 

Rryon  Troyer 

e  Are  Pleased  to  Announce 

the  appointment  of 


Devine-T enney  Corporation 


New  York 


Des  Moines 


Chicago 


as  exclusive 


National  Advertising  Representatives 

of 


The  Fairmont  Times 
The  West  Virginian 
The  Sunday  Times 

Effective  June  i,  1930. 


Fairmont  Newspaper  Publishing  Co. 

Fairmont,  West  Virginia. 


cities  by  the  milk  concerns  for  their  by¬ 
products.  A  special  sales  effort  is  under 
way  for  “'Chateau,”  a  cheese  prepared  by 
the  Borden  company.  Never  before  has 
cheese  been  given  such  an  aristocratic 
treatment  as  it  is  now  being  accorded  in 
the  newspaper  copy. 

On  down  the  list,  old  products  are  be¬ 
ing  submitted  for  the  first  time  to  *he 
new  newspaper  advertising  salesmanship 
with  the  result  that  linage  figures  either 
are  keeping  their  level  despite  reports  of 
industrial  depression  or  are  finding  new 
hngh  levels  in  many  instances. 

An  important  role  in  the  movement  is 
being  played  by  the  Institutional  Adver¬ 
tising  Department  which  has  been  formed 
recently  for  the  Hearst  newspapers.  Wil¬ 
liam  Randolph  Hearst  wrote  to  his  pub¬ 
lishers,  explaining  the  new  department 
in  the  following  language: 

“We  naturally  want  to  increase  our 
income.  We  are  already  getting  maxi¬ 
mum  circulation  rates.  We  have  already 
budgeted  our  operations  on  a  sufficiently 
economical  basis.  Opportunity  to  in¬ 
crease  income  lies,  therefore,  in  advertis¬ 
ing  and  only  in  advertising.” 


REPUBLICAN  PRESS  TO  MEET 

The  Indiana  Republican  Editorial 
Association’s  annual  midsummer  outiog 
will  be  held  in  Michigan  City  on  June  27 
and  28,  instead  of  the  previous  wedc,  h 
has  been  announced.  The  date  was 
changed  to  avoid  conflict  with  the  Indi- 
ana  Democratic  Editorial  Association's 
meeting.  H.  R.  Misener  of  the  Michigan 
City  News  is  chairman  of  the  committee 
Other  members  are  Samuel  E.  Boys  oi 
the  Plymouth  Daily  Pilot  and  W.  A. 
Moxley  of  the  Goshen-News-Times.  The 
program  will  include  a  boat'  trip,  a  visit 
to  the  Dunes  state  park  and  a  coast 
guard  exhibition. 


PI 


DAILY’S  STATION  EXPANDED 

Radio  station  WFAA  of  the  DaHas 
News  and  Journal  and  the  Baker  Hotels 
of  Texas  has  resumed  broadcasting  after 
installation  of  a  50,000-watt  transmitter 
at  a  new  station  house  18  miles  from 
Dallas.  The  new  WFAA  becomes  one 
of  the  eight  most  powerful  stations  ii 
North  America. 


The  Standard  Oil  Company  of  New 
York  helped  the  cause  of  men’s  fashion 
linage  in  at  least  one  city  when  Steefel 
Brothers,  Inc.,  of  Albany,  N,  Y.,  re¬ 
printed  a  Socony  Special  gasoline  ad¬ 
vertisement  which  declared  “Socony  Spe¬ 
cial  plus  Ethyl  is  like  a  new  hat  on  a 
well-dressed  man.” 

“For  which  Steefels  thank  Socony,” 
said  the  follow-up.  “We,  of  course, 
would  have  been  better  pleased  if  they 
had  said:  ‘Buy  both  the  hat  and  the 
suit  at  Steefels  and  you’ll  not  only  look 
better,  but  you  will  feel  like  John  D. 
Rockefeller.’  ” 

Montgomery  Ward  &  Co.,  mail  order 
firm,  added  to  fashion  linage  with  the 
inauguration  of  a  “ten-payment  plan”  for 
buying  men’s  suits. 

And  with  the  beginning  of  a  series  of 
advertisements  designed  to  enlighten  the 
mothers  and  children  of  New  York  city 
on  the  refinements  of  farms,  maintained 
by  various  milk  distributors,  a  compan¬ 
ion  campaign  is  being  conducted  in  other 


CONDUCTS  COOKING  SCHOOL 

The  second  annual  cooking  school  of 
the  Sheboygan  (Wis.)  Press  was  held 
May  14-16  with  Miss  Zella  Patterson  in 
charge.  Thirty  merchants  and  manufac¬ 
turers  cooperated. 


MOVES  TO  NEW  HOME 

The  Bridgeport  (Conn.)  Herald,  pub¬ 
lished  on  Sundays,  has  moved  to  its 
recently  purchased  building  at  295 
Lafayette  street.  A  new  Hoe  press  and 
new  composing  room  equipment  haw 
been  purchased  and  installed. 


Where  working  together  is  everything 


An  Advertisement  of  the 
American  Telephone  and  Telegraph  Company 


It  is  the  aim  of  the  Bell  System 
that  anyone  anywhere  in  the 
country  can  pick  up  a  telephone 
and  talk  to  anyone  anywhere 
else  clearly  and  without  delay. 
That  is  the  meaning  of  universal 
service.  To  provide  it,  the  means 
of  telephoning  must  be  uni¬ 
formly  good.  Each  of  the  24 
operating  companies  of  the  Bell 
System  has  full  access  to  all 
the  improvements  and  methods 
that  are  continually  being  made. 

There  are  5000  workers  on  the 
staffs  of  the  AmericanTelephone 
and  Telegraph  Company 
and  the  Bell  Laboratories 
whose  sole  occupation  is 


to  develop  constantly  improv¬ 
ing  methods  and  equipment  for 
the  400,000  employees  of  the 
Bell  System  to  use  in  serving  the 
public.  The  results  of  the  efforts 
are  evident,  not  only  in  the 
extension  of  telephone  service 
across  the  seas,  but  in  the  con¬ 
stantly  improving  local  and 
long  distance  service  at  home. 

The  very  nature  of  the  tele¬ 
phone  business  necessitates  a 
single  interconnected  system. 
The  American  Telephone  and 
Telegraph  Company  accepts  its 
responsibility  for  a  nation¬ 
wide  telephone  service  as 
a  public  trust. 
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JOINS  MONTGOMERY  WARD 

H.  L.  Battin,  former  advertising 
manager  of  two  Birmingham  depart¬ 
ment  stores,  has  been  appointed  dis¬ 
trict  sales  promotional  manager  of 
Montgomery  Ward  &  Co.  in  charge 
of  16  stores  in  the  Birmingham  district. 
For  a  short  time  prior  to  his  present 
connection  he  served  as  advertising 
manager  of  an  Ohio  department  store. 


addressed  it  to  the  Sun  and  in  four 
minutes  it  was  delivered  in  Attleboro. 

The  distance  of  approximately  25, (XK) 
miles  was  covered  in  10j4  minutes 
despite  the  six  transfers  that  had  to 
be  made. 


PUBLISHERS  REJECTING  message  circled  globe 

questionable  copy 


Daily  Used  Wire  Stunt  to  Mark  In> 

•tallation  of  New  Pres* 

Receipt  of  a  telegram  of  congratula¬ 
tion  from  Mayor  Fred  E.  Briggs  was  the 
signal  for  the  start  of  the  new  Duplex  CO-OPERATES  WITH  MERCHANTS 
lubular  press  installation  of  the  Jn  an  effort  to  stimulate  business,  the 
Attleboro  (Mass.)  Daily  Swn  this  week  Waterbury  (Conn.)  American-Republi- 
but,  though  the  mayor’s  office  is  only  100  can  on  May  28,  sponsored,  in  connection 
yards  from  the  Sun  plant,  the  message  with  local  merchants,  a  suburban  day. 
travelled  around  the  world  in  making  The  American-Republican,  in  its  news 
the  distance.  columns,  guaranteed  that  all  goods 

The  mayor’s  congratulations  were  tele-  offered  by  merchants  cooperating  with 
phoned  from  his  office  to  the  Western  the  paper,  would  be  vouched  for  as  to 
Union  which  by  land  wires  and  cable  quality  and  merit  by  the  papers.  Spe- 
sent  the  message  to  Glenn  Babb,  chief  cial  editions  of  the  American,  the  Repub- 
of  the  Tokio  office  of  the  Associated  lican  and  the  Sunday  Republican  were 
Press.  Mr.  Babb  copied  the  wire  and  used  to  promote  the  event. 


Commiisioner  Humphrey  in  Radio 
Talk  Say*  Co-operation  of  Owner* 
Re*pon*ibIe  for  Refu*al  of  $10,* 
000,000,  Worth  of  Adverti*ing 


In  the  last  six  months,  publishers  have 
rejected  not  less  than  $10,(XX),0(X)  worth 
of  questionable  advertising,  according  to 
W.  E.  Humphrey,  a  member  of  the 
Federal  Trade  Commission.  This  action, 
he  said,  has  protected  the  public  “from 
being  robbed  of  not  less  than  $150,000,- 
000.” 

Commissioner  Humphrey  made  these 
statements  May  22  in  Washington, 
speaking  over  the  National  Broadcasting 
Company’s  radio  network.  To  publishers 
he  gave  credit  for  the  success  that  has 
attended  the  Federal  Commission  in  its 
campaign  against  fraudulent  advertising. 

“The  press  in  this  matter  has  rendered 
a  great  public  service,’’  Commissioner 
Humphrey  told  his  radio  audience.  “I 
believe  that  within  a  year  the  advertis¬ 
ing  columns  of  publications  will  be 
practically  free  of  that  class  of  adver¬ 
tisements  that  are  plainly  false  upon 
their  face. 

“For  three  years  after  I  went  chi  the 
Commission,  these  advertisements  I  have 
heretofore  mentioned  were  constantly 
flaunted  in  my  face  to  remind  me  that 
it  was  the  duty  of  the  Federal  Trade 
Commission  to  suppress  such  frauds.  All 
of  our  efforts  to  suppress  them  were 
practically  futile.  I  thought  I  had  a 
plan.  I  proposed  that  the  publisher  be 
made  a  party  in  all  cases  to  suppress 
fraudulent  advertising.  This  proposi¬ 
tion  did  not  meet  with  favor  in  the  com¬ 
mission.  It  was  declared  that  such  pro¬ 
cedure  was  illegal,  and  that  it  would 
arouse  the  press  of  the  country  to  such 
vigorous  opposition  that  it  would  result 
in  the  abolishment  of  the  Commission. 

“I  had  more  faith  in  the  righteousness 
and  honesty  of  the  press  of  the  coun¬ 
try,  and  I  had  more  confidence  in  the 
American  people.  I  made  a  speech  in 
New  York  and  gave  out  advance  copies 
to  the  press,  in  which  I  said,  ‘What  of 
the  liability  of  the  Publisher?  He  is  a 
necessary  part  of  the  plan.  Without  him 
it  would  not  be  consummated.  He  brings 
the  crook  and  his  victim  together.  He 
helps  rob  him.  He  shares  in  the  ill- 
gotten  gains.  He  is  equally  guilty  with 
the  advertiser  and  is  equally  liable  un¬ 
der  the  law.’  I  gave  notice  that  there¬ 
after  I  would_  insist  that  the  publisher 
and  the  advertising  agency  that  furnished 
the  advertisement,  be  made  parties  in 
all  suits  to  suppress  fraudulent  adver¬ 
tising. 

.  “I  was  greatly  gratified  to  find  that 
It  was  enthusiastically  received  far  be¬ 
yond  what  I  had  expected.  The  next 
morning,  one  of  the  largest  and  most 
mnuential  papers  in  the  world  in  an 
editorial  strongly  commended  my  plan 
and  pledged  its  help.  From  that  day  un¬ 
til  now,  I  have  not  received  a  single 
notice  of  opposition  from  any  newspaper 
or  magazine  to  the  undertaking.” 


ARCHER  GOES  ABROAD 

Alfred  Archer,  manager  of  the  foreign 
department  of  the  Mergenthaler  Lino¬ 
type  Company,  sailed  from  Montreal 
May  23  as  a  member  of  the  Canadian 
party  that  will  attend  the  Fourth  Im¬ 
perial  Press  Conference,  in  London, 
June  2. 


2^  Million  lo'O'ans  O^rn  More 
Passenger  Cars  Than  6  Million  Nc>y  YorkcrsY 


rp  OTAL  1929  car  reg- 
istrations :  New  York 
City,  570,455;  Chicago 
(Cook  County),  593,- 
182;  Iowa,  718,380. 
Every  second  family  in 
Iowa  owns  two  cars  .  .  . 
Iowa  is  a  major  market 
of  tremendous  sales 
possibilities,  for  the 
average  Iowa  family 
has  unusually  high 
buying  power. 


Photo  by  Bachrach 


Altbougb  Iowa  ranks 
sixteenth  in  population 
it  was  Henry  Ford’s 
eighth  best  state  in  sales 
in  1929.  Iowa  was  also 
the  eighth  best  market 
for  Chevrolet,  Durant 
and  Whippet.  Do  peo¬ 
ple  who  drive  these 
popular  priced  cars  buy 
your  product? 


Iowa  Buys  38% 
More  Gasoline 
’Than  a  Year  Ago 
During  January, 
February  and 
March,  Iowa 
bought  78,531,010 
gallons  of  gasoline 
—  an  increase  of 
38%  over  the  first 
three  months  of 

1929. 


IOWA  STEPS  OUT  OF  THE  MUD 
.  .  .  nine-tenth*  mud  road*  in  1920  .  ,  .  80%  *urfaced  in  1930. 
That  i*  the  remarkable  development  of  road*  in  Iowa. 

The  Iowa  state  road  aystem  now  ha*  more  concrete  paving  than 
any  other  atate  weat  of  the  Misaisaippi  River  .  .  .  and  ranks  siath 
in  the  nation  in  concrete  road*.  During  1930,  more  than  1000 
mile*  of  concrete  highway  are  in  conatruction. 


STUDENTS  GET  JOBS 


Seven  from  Univeraity  of  Michigan 
Joining  Newspaper* 

(Graduating  students  in  the  department 
of  journalism  of  the  University  of  Mich¬ 
igan  are  entering  newspaper  work  on 
many  papers  in  the  state  of  Michigan 
wd  surrounding  territory.  Cleland  B. 
Wylhe  has  been  appointed  telegraph  edi¬ 
tor  of  the  Owosso  (Mich.)  Argiis-Press ; 
Sydney  M.  Cowan  will  be  telegraph  edi- 
M  Columet  (Mich.)  Daily 

Neu's\  while  Robert  G.  Silbar  will  be 
wsistant  telegraph  editor  of  the  Pontiac 
(Mich.)  Press. 

Lawrence  W.  Prakken  has  been  ap- 
^inted  editor  of  the  Saline  (Mich.) 
Observer.  Joseph  E.  Howell  will  be¬ 
come  connected  with  the  circulation  de¬ 
partment  of  iht  Tulsa  (Okla.)  Tribune. 
rf"  ^*ttson  will  join  the  staff  of  the 
y-lnelmd  News.  Charles  S.  Monroe 
will  be  on  the  South  Haven  (Mich.) 


1930  New  Car  Sales  Ahead  of  1929 
In  January,  February  and  March,  new  car  sales 
in  Iowa  increased  1 1  %  over  a  year  ago. 


New  York,  Bos¬ 
ton,  Chicago,  De¬ 
troit.  Cleveland, 
PhiUdelpbia,  Bal¬ 
timore,  Kansas 
City,  Pittsbu^h, 
St  Louis,  Des 
Moines. 


ONLY  TEN  CITIES  ^ 

...  in  the  United  State*  have  a  daily  newspaper  with  a  circulation 
as  large  a*  that  of  The  Des  Moines  Register  and  Tribune — 240,000 
copies  a  day  ...  2  out  of  every  three  families  (rural  as  well  as 
urban)  in  the  center  two-thirds  of  Iowa  read  this  newspaper.  The 
average  Iowa  family  has  a  surplus  from  income  to  spend  for  your 
products.  Most  manufacturers  find  Iowa  to  be  one  of  their  ten  best 
markets. 
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BUNDY  REPRESENTED 
COAST  AT  A.  F.  A.  MEET 

-  .  < 

President  of  Los  Angeles  Advertising  , 

Club  Was  Official  Delegate  1 

to  Washington  Con-  ^ 

vention  ^ 

-  .  i 

Tlie  delegate  who  officially  repre-  , 
sented  the  whole  Pacific  Coast  at  the 
convention  of  the  Advertising  Federa¬ 
tion  of  America  in  Washington  was 
Gumption  Quill,  otherwise  known  as  . 
Carl  A.  Bundy,  president  of  the  Adver-  j 
tising  Club  of  Los  Angeles.  ^ 

Gumption  Quill  is  a  widely  quoted  ad¬ 
vertising  character  created  by  Mr. 
Bundy,  who  is  president  of  the  Carl  A. 
Bundy  Quill  &  Press,  an  establishment 
specializing  in  advertising.  Specimens  of 
Gumption  Quill’s  philosophy  are  used  by 
business  houses  to  add  spice  and  thought 
to  formal  reports,  as  quotations  on  cal¬ 
endars  and  other  adv'ertising  matter,  as  ) 
slogans,  and  for  special  inspirational  pur-  1 
poses.  Following  are  some  examples :  ; 

“W’hen  an  apple  stops  growing,  it  1 
starts  to  shrivel  up.”  ! 

“You  cannot  tell  until  it  is  hatched  j 
whether  an  egg  contains  a  crower  or  a  | 
producer.”  i 

“A  drop  of  ink,  a  piece  of  parchment,  < 
and  a  quill  contain  whatever  the  user  is  ; 
capable  of  getting  out  of  them.” 

“That  art,  science,  or  profession  that 
advises  the  buyer  of  the  products  of  the 
seller — is  advertising.” 

Gumption  Quill  is  always  pictured  as 
a  scribe  of  early  colcmial  days,  alwavs 
carrying  a  quill  pen  as  tall  as  he  is. 
Carrying  out  the  same  idea,  Mr.  Bundy’s 
private  office  at  his  new  plant  in  Los 
Angeles  is  furnished  in  Colonial  style, 
even  to  an  old  spinning  wheel. 

At  the  Washington  convention  May  18 
to  22,  Mr.  Bundy  represented  Raymond 
P.  Kelley,  president  of  the  Pacific  Ad¬ 
vertising  Clubs  Association.  The  only 
reason  why  a  larger  delegation  did  not 
attend,  he  said,  was  the  distance  and  the 
fact  that  the  convention  was  held  before 
the  railroads  put  into  effect  their  annual 
summer  touring  rates.  Organized  ad¬ 
vertising  is  in  a  strong  position  on  the 
Coast,  he  .said,  and  the  annual  conven¬ 
tions  of  the  coast  clubs  usually  draw 
fully  as  many  visitors  as  the  national 
conventions. 

“The  Washington  convention.”  he  said 
York  after  the  gathering  had 
ended,  “has  been  a  most  constructive,  as 
well  as  instructive,  gathering,  and  I  am 
whole  advertising  profession 
will  be  greatly  benefited  by  it.  Because 
of  the  convention  in  the  capital,  adver¬ 
tising  has  l^en  called  to  the  attention  of 
the  nation  in  a  most  forceful  manner.” 

From  Xew  York  Mr.  Bundy  went  to 
Indiana,  his  former  home,  on  his  way 
back  to  Los  Angeles.  He  is  to  address 
the  Muncie,  Ind.,  Advertising  Club. 

RECALLED  PIONEER  DAYS 

St.  Louis  Bank  Copy  Capitalized  on 
City’s  History 

A  four-column  institutional  advertise¬ 
ment  appearing  recently  in  all  the  St. 
Louis  newspapers  compared  the  Mercan¬ 
tile-Commerce  Rank  and  Trust  Com¬ 
pany  with  the  old  trading  posts  where 
expeditions  were  outfitted  a  hundred 
j’cars  ago  for  the  long  journev  w’est.  A 
perspective  drawing  of  a  road' filled  with 
covered  wagons  ran  the  diagonal  length 
of  the  advertisement,  dividing  it  into 
one  section  headed  “1830,”  and  another 
headed  “1930.” 

The  bank  is  located  at  Locust,  Eighth, 
and  St.  Charles  streets  in  St.  I^uis' 
and  the  copy  is  based  on  the  fact  that 
St.  Charles  street  was  formerly  the  old 
Rock  Road  where  oxen  plodded  on  their 
way  to  St.  Charles,  Mo,,  and  on  west. 

“Home  seekers — ^home  builders — still 
set  out  on  the  old  trail  where  St.  Charles 
street  croses  Eighth.”  said  the  adver- 
^sement.  “Here  they  liegin  to  save. 
Here  they  invest  their  monev.  Here 
they  store  their  world’s  goods  safely. 
And  here  they  build  futures  ...” 

The  copy  was  written  by  Sam  P. 
Judd,  advertising  manager  of  the  bank. 


■  CARRIERS  REWARDED 

Carriers  of  the  Memphis  Commercial 
Appeal  and  Evening  Appeal  were  guests 
of  the  papers  May  21  at  a  dinner  at 
which  six  carriers  were  rewarded  for 
building  up  their  routes.  George  Morris, 
vice-president  and  editor  of  the  papers, 
was  toastmaster,  and  other  officials  were 
present.  Donald  R.  Davis,  circulation 
manager  of  the  Birmingham  News  and 
Age  Herald,  was  a  guest. 

JUNIOR  LEAGUE  EDITION 

The  Junior  Charity  League  of  Mobile 
published  the  May  21  edition  of  the  Mo¬ 
bile  (  Ala.)  Press  to  further  the  work 
carried  on  by  the  league.  .A  48-page 
paper  was  issued. 

INTERESTING  DEALERS  IN 
ADVERTISING 

(Continued  from  page  9) 

paign.  After  showing  what  it  means  to 
have  invested  more  than  $10,()()0,()(XJ  in 
advertising,  the  Association  explained 
how  it.s  forthcoming  appropriation  of 
$1,682,000  for  oranges,  lemons  and 
grapefruit,  would  lie  used,  what  the 
potential  market  was,  how  the  public  and 
dealer  would  be  reached,  the  size  of  the 
extractor  business,  coverage  of  magazine 
advertising,  radio,  street,  car,  dealer 


service,  trade  and  poster,  educational  and 
newspaper.  Size  of  campaigns,  the  As¬ 
sociation  stated  in  listing  papers  and  in¬ 
sertions,  would  depend  upon  number  of 
cars  a  year  absorbed  by  the  local  market. 

Six  of  the  leading  wholesale  and  retail 
trade  papers  familiarize  the  trade  with 
current  Sunkist  advertising  and  just 
prior  to  the  date  individual  newspaper 
campai^s  are  to  be  released,  special 
portfolios  with  striking  hand-lettered 
covers,  are  sent  to  all  salesmen. 

One  of  the  most  ably  prepared  port¬ 
folios  for  selling  an  advertising  campaign 
and  obtaining  complete  co-operation 
throughout  the  manufacturer’s  organi¬ 
zation  and  the  trade  is  that  being  used 
for  merchandising  Kraft  Velveeta.  It 
is  entitled  “The  biggest  Xews  in 
specialty  foods  in  1930.”  In  large  read¬ 
able  type  on  pages  11  by  14  inches,  the 
book  outlines  the  following  points: 

Page  one.  Quick  introduction. 

Pages  two  and  three.  Picture  of 
Velveeta  carton,  story  of  selling  points 
and  advertising  policy. 

Pages  four  and  five.  Reproductions 
of  magazine  advertising. 

Pages  six  and  seven.  Proofs  of  news¬ 
paper  copy. 

Pages  eight  and  nine.  List  of  130 
metropolitan  cities  covered  by  news¬ 
papers.  Statement  that  841  papers  will 
sell  Velveeta  in  smaller  cities. 

Pages  ten  and  eleven.  Picture  of  all 


magazines  being  used,  with  circulatioo 
and  calendar  of  insertion  dates. 

Pages  12,  13,  14  and  IS.  Examples  of 
color  and  black-and-white  magazine  ad¬ 
vertising. 

Pages  16  and  17.  Breakdown  of 
magazine  circulation  by  states  and  by 
counties. 

Page  18.  List  of  radio  stations  with 
time  of  broadcasting. 

Page  19.  Photo  of  large  attractive 
display  stand. 

Page  20.  Photos  of  all  items  in  Kraft 
line. 

Photos  and  headlines  tell  the  story  to 
the  dealer  very  quickly  and  impressiv^y. 
Yet  the  information  is  definite  and  com¬ 
plete.  The  attitude  of  leading  national 
advertisers  may  be  summed  up  in  these 
words  of  I.  H.  Platt,  advertising  man¬ 
ager,  Kraft-Phenix  Cheese  Corporation, 
Chicago : 

“We  realize  the  necessity  of  getting 
the  support  of  the  trade,  wholesale  and 
retail,  in  carrying  out  our  plans  to  en¬ 
able  our  newspaper  advertising  to  do  the 
kind  of  job  we  expect  of  it.  We  expect 
certain  things  from  the  salesmen  of  our 
distributors  and  we  go  so  far  as  to  insist 
on  certain  co-operation  from  them. 

“.Any  plans  we  have  for  advertis’ng 
always  include  intensive  merchandising 
to  the  wholesale  and  retail  trade,  and  it 
is  our  aim  for  our  portfolios  to  do  this 
merchandising  job  effectively.” 


Remember 

when— 


way  bdc 


KEROSENE  LAMPS  LIGHTED  MOST  OF  OUR  HOMES? 


Almost  as  vast  as  the  difference  between 
kerosene  light  and  electric  light  is  the  dif¬ 
ference  between  the  hams  of  a  generation 
ago  and  the  Star  Hams  turned  out  today  by 
Armour  and  (Company. 

In  the  kerosene-lamp  days  ham  smoking, 
for  instance,  was  still  done  by  methods 
which  had  prevailed  for  generations. 
Smoke-houses  were  filled  from  the  bottom 
up,  with  hams  strung  on  long  rods.  As  each 
layer  of  rods  was  loaded,  the  operator 
climbed  on  top,  laid  down  a  board  and 
began  another  layer  with  hams  laboriously 
passed  up  from  below.  It  was  a  slow,  time- 
consuming  task. 

Furthermore,  temperature  regulation 
during  the  smoking  process  was  largely 
human  guesswork.  The  smoke-house  oper¬ 
ator  built  his  fire  of  hickory  logs  and 
depended  on  his  experience  to  tell  when  the 
fire  was  giving  off  enough  heat  and  enough 
smoke.  Naturally  an  even  distribution  of 
heat  and  smoke  was  difficult  if  not  actually 
impossible. 

Today,  the  hams  are  loaded  on  huge  iron 


trees  suspended  from  overhead  trolley 
rails;  and  the  trees  are  pushed  into  the 
smoke-houses  which  are  often  three,  and 
sometimes  as  many  as  seven,  floors  in 
height.  Each  floor  has  its  separate  steam 
eoils  for  heating  purposes  and  its  recording 
thermometer  which  makes  it  possible  for 
the  smoke-house  operator  to  keep  every 
section  of  the  smoke-house  at  a  definite 
temperature.  A  clean,  even  smoke  is  made 
by  burning  hickory  sawdust  over  gas  flames 
in  the  basement. 

Accurate  checks  on  temperature  and 
smoke  enable  Armour  and  Company  to  pro¬ 
duce  hams  of  uniformly  mild,  delicate 
flavor;  and  refrigeration  and  careful 
handling  permit  of  their  delivery  in  prime 
eondition  to  the  retail  market  where  the 
housewife  can  always  get  them. 

Great,  indeed,  is  the  improvement  that 
thetasty,fi  ne-fl  avored, 
well-kept  Star  Hams  of 
this  modern  day  show  _  ^ 
over  the  hams  of  the 

kerosene-lamp  days.  President 


THE  NEW  AND  MODERN 

ARMOUR  m  COMPANY 


U.  S.  A. 


/ 
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APRIL  LINAGE  SHOWS  BIG  IMPROVEMENT 

Total  for  Month  Is  Only  4.2  Per  Cent  Behind  Last  Year’s  Record  Figures — With  Classified 
Omitted  from  Total,  Daily  Advertising  Total  Would  Be  Gain  Over  1929 


DISTIN’CT  improvement  in  news¬ 
paper  linage  appears  in  the  totals 
for  April  business  carried  in  209 
daily  and  118  Sunday  newspapers  pub- 
lishkl  in  71  cities  of  the  United  States. 
The  total  linage  for  .April,  1930.  is  4.2 
per  cent  behind  the  total  for  April.  1929, 
•  a  smaller  percentage  of  decline  than  in 
I  any  recent  month.  Loss  on  daily  linage 
I  alone  was  1.4  per  cent,  while  the  drop  in 
'  Sunday  newspaper  linage  was  16.6  per 

i  cent.  . 

Display  classifications  m  daily  issues 
are  either  ahead  of  or  not  far  behind 
last  year’s  record  figures.  Local  adver¬ 
tising  in  daily  issues  surpassed  last 
year’s  record  by  sixty-eight  hundredths 
of  one  per  cent.  Sunday  local  advertis¬ 
ing  was  off  8.8  per  cent,  and  on  the  com¬ 
bined  daily  and  Sunday  total,  local  ad¬ 
vertising’s  drop  was  only  nine-tenths  of 
one  per  cent. 

National  advertising  in  daily  issues, 
with  automotive  and  financial  not  in¬ 


cluded,  gained  6.9  per  cent,  while  Sun¬ 
day  national  fell  off  8.2  per  cent.  The 
combined  daily  and  Sunday  totals  show  a 
gain  of  4.1  per  cent. 

Automotive  showed  a  loss  in  both  daily 
and  Sunday  issues.  Daily  linage  was  off 
14  per  cent,  while  Sunday  volume 
dropped  41  per  cent  behind  last  year. 
The  combined  daily  and  Sunday  loss  was 
23  per  cent. 

Financial  advertising  showed  a  gain 
in  daily  issues  of  5  per  cent,  but  dropped 
14  per  cent  in  Sunday  issues.  The  com¬ 
bined  daily  and  Sunday  total  shows  a 
gain  of  2.7  per  cent. 

Classified  continues  to  decline.  Its 
loss  is  11  per  cent  daily  and  14  per  cent 
Sunday,  the  combined  daily  and  Sunday 
loss  being  10  per  cent. 

Legal  advertising  shows  a  loss  both 
daily  and  Sunday  for  the  first  time  this 
year,  reflecting  possibly  a  decline  in  the 
volume  of  tax-sale  and  foreclosure  copy 
which  was  plentiful  in  reports  covering 


the  first  three  months  of  the  year. 

Daily  linage,  it  is  apparent,  would 
have  surpassed  last  year’s  record  if 
classified  were  omitted  irom  the  total, 
display  classes  being  almost  a  million 
lines  ahead  of  the  April,  1929,  total.  All 
classifications  show  losses  in  the  Sunday 
volume. 

All  the  above  comparisons  and  all  of 
the  figures  which  follow,  except  those 
for  New  York  and  Chicago,  are  based  on 
reports  furnished  by  Media  Records, 
Inc.  The  New  York  and  Chicago  fig¬ 
ures  are  supplied  by  the  Advertising 
Record  Company  and  differ  from  the 
Media  Records’  figures  in  that  they  in¬ 
clude  automotive  and  financial  advertis¬ 
ing  under  both  local  and  national  dis¬ 
play  classifications.  The  Media  Records’ 
breakdown  separates  automotive  and  fi¬ 
nancial  from  both  of  the  major  classes. 

The  total  linage  for  April,  1930,  was 
155,945,078  lines  daily  and  30,512.^1  lines 
Sunday,  against  last  year’s  figures  of 


1.58,169,316  lines  daily  and  36,513, .568 
lines  Sunday. 

•  Local  linage  for  April,  1930,  was 
83,326.244  lines  daily  and  15,103,566  lines 
Sunday,  against  82,751,388  lines  daily 
and  16,.563,521  lines  Sunday  last  year. 

National  linage  for  April.  1930,  was 
.30,456,164  lines  daily  and  4,.585,399  lines 
Sunday,  against  28,6.50,756  lines  daily 
and  4,994,809  lines  last  year. 

Automotive  linage  was  9,512,819  lines 
daily  and  4,118,556  lines  Sunday  this 
year  against  11,095,632  lines  daily  and 
7,082,7.38  lines  Sunday  last  year. 

Financial  advertising  this  year  ran 
6.223.642  lines  daily  and  670.2S2  lines 
Sunday,  against  last  year’s  totals  of 
5.936.370  lines  daily  and  781,025  lines 
Sunday. 

Classified  advertising  this  year  totalled 
24.174.920  lines  daily  and  5.672..367  lines 
Sunday,  against  24,398,545  lines  daily  and 
6,995, .53.3  lines  Sunday  last  year.  The 
figures  by  cities  follow : 


Daily.  1930 . 

1929 . 

Gain  or  Loas . . 
Sunday,  1930. . . 

1929 . 

Gain  or  I.««a . . 


Daily.  1930 . 

1929 . 

Gain  or  Loan . . 
Sunday,  1930. . . 

1929 . 

Gain  or  Loaa. . 


Daily,  1930.... 

1929 . 

Gain  or  Loaa. 
Sunday,  1930. . 

1929 . 

GainorI/«. 


Daily,  1930 . 

1929 . 

Gain  or  Ixiaa. . 
^inday,  1930. . . 

1929 . 

Gain  or  Ixma . . 


Daily.  1930... 

1929 . 

Gain  or  Loaa. 
Sunday.  1980. . , 

1929 . 

Gain  or  Loan. 


Daily,  1930 . 

1929 . 

Gain  or  Loaa . 
Sunday,  1930. . . 

;  1929 . 

i  Gain  or  I>iaa . 

f 

^  Daily,  1930 . 

I  1929 . 

i  Gain  or  I/m  . . 

[■  Sunday,  1930  . . 

f-  1929 . 

f  Gainorlxae.. 


AKRON,  OHIO 


Local 

National  Automotive 

Financial 

Total 

diaplay 

diaplay 

display 

diaplay 

ria.aaificd 

Leital  advertiaing 

1,651,988 

346,677 

140,256 

54,250 

382,251 

62,262  2,637,684 

1,974,922 

357,248 

173,277 

67,279 

490,755 

46,016  3,109,497 

322,934  L 

10,571  L 

33,021  L 

13,029  L 

108,504  L 

16,246  G  471,813  L 

148,992 

5,036 

20,838 

6,895 

55,560 

232  237,553 

164,963 

6,061 

48,370 

3,439 

71,566 

63  294,462 

15,971  L 

1,025L 

27,532  L 

3,456 G 

16,006  L 

169  G  56,909  L 

ALBANY,  N. 

Y. 

1,175,541 

378,226 

133,724 

84,803 

320,151 

40,429  2,132,874 

1,076,094 

431,895 

174,168 

77,753 

364,224 

51,534  2,175,668 

99,447  G 

53,669  L 

40,444  L 

7,050  G 

44,073  L 

11,105  L  42,794  L 

176,918 

113,052 

64,884 

12,049 

42,8.54 

187,468 

138,186 

109,400 

12,119 

58,372 

102  505,647 

in,550*L 

25,134  L 

44,516  L 

70  L 

15,518  L 

102  L  95,890  L 

ALBUQUERQUE 

,  N.  M. 

433,546 

291,309 

155,680 

5,501 

137,783 

11,805  1,035,624 

482,430 

192,387 

174,674 

8,615 

163,210 

4,755  1,026,071 

48,884  L 

98,922  G 

18,994  L 

3,114  L 

25,427  L 

7,050  G  9,553  G 

30,864 

11,975 

19,421 

62 

11,741 

.  74,063 

50,338 

5,348 

38,695 

513 

12,330 

.  107,224 

19,474jl. 

6,627  G 

19.274  L 

451  L 

589  L  .. 

.  33,161  L 

ATLANTA, 

GA. 

1,268,360 

460,208 

119,543 

64,823 

324,311 

16,671  2,253,916 

1,416,605 

426,176 

183,704 

60,286 

396,437 

22,730  2,505,938 

148,245  L 

34,032  G 

64,161  L 

4,537  G 

72,126  L 

6,059  L  252,022  L 

366,715 

159,255 

96,043 

8,463 

119,702 

99  750,277 

253,686 

122,183 

92,538 

6,721 

70,877 

59  546,064 

113,029|G 

37,072  G 

3,505  G 

1,742  G 

48,825  G 

40  G  204,213  G 

BALTIMORE, 

MD. 

1,699,803 

785,554 

188,818 

152,389 

658,051 

25,036  3,509,651 

1,535,485 

826,937 

196,796 

143,169 

665,128 

20,963  3,388,478 

164,318  G 

41,383  L 

7,978  L 

9,220  G 

7,077  L 

4,073  G  121,173  G 

468,772 

157,145 

63,020 

1,119 

118,847 

114  809,017 

455,620 

140,776 

105,256 

3,039 

113,930 

487  819,108 

13,152  G 

16,369  G 

42,236  L 

1,920  L 

4  917  G 

373  L  10,091  L 

BIRMINGHAM, 

ALA. 

1,211,695 

533,973 

118,926 

94,398 

206,076 

97,408  2,262,476 

1,264,494 

404,651 

177,935 

127,494 

247,454 

44,084  2,266,112 

52,799  L 

129,322  G 

.59,009  L 

33,096  L 

41,378  L 

53,324  G  3.636  L 

181,990 

28,310 

35,739 

1,739 

41,165 

61  289,004 

254,404 

40,033 

71,084 

5,297 

54,329 

21  425,168 

72,414  L 

11,723  L 

35,345  L 

3,558  L 

13,164  L 

40  G  136,164  L 

BOSTON,  MASS. 

2,247,664 

1.075,057 

254,403 

301,200 

570,132 

31,596  4.480.052 

2,126,364 

1,020,155 

237,938 

269,955 

636,785 

26,214  4,317,411 

121 ,300  G 

54,902G 

16,465  G 

31,245  G 

66,653  L 

5,382  G  162,641 G 

585,659 

292,523 

148,096 

4,258 

311,953 

93  1,342,582 

552.314 

285,081 

288,049 

3,067 

389,752 

318  1,518,581 

33,345  G 

7,442  G 

139,953  L 

1,191  G 

77,799  L 

225  L  175,999  L 

BUFFALO,  N.  Y. 

1,430,824 

567,964 

309,285 

160,360 

488,404 

35,792  2,992,629 

1,630,866 

564,549 

310,581 

150,145 

710,220 

48,289  3,414.650 

200,042  L 

3,415  G 

1,296  L 

10,215  G 

221,816  L 

12,497  L  422,021  L 

267,549 

59,675 

75,161 

5,576 

39,337 

.  447,298 

302,436 

78,672 

126,804 

3,688 

62,952 

319  574,871 

34,887 L 

18,997  L 

51,643  L 

1,888  G 

23,615  L 

319  L  127,573  L 

CAMDEN,  N.  J. 

486,400 

142,016 

67,105 

18,656 

105,432 

41,839  861,448 

71,440 

5,586 

2,478 

15,847 

.  95,351 

CANTON,  OHIO 


I/val 

National 

\utnmntiye 

Fin  incial 

display 

diaiilay 

display 

display 

Clashed 

Legal  advertising 

Daily,  1930 . 

893,292 

228,170 

76,855 

27,794 

235,660 

36,656  1.498,427 

1929 . 

812,035 

228,917 

108,026 

25,493 

276,506 

47,801  1,498.778 

Gain  or  Txies . 

81,257  G 

747  L 

31,171  L 

2,301  G 

40,846  L 

11,145  L  351  L 

Sunday*  1030 . 

162,972 

11.975 

46,370 

16,113 

57,799 

330  295., 559 

1929  . 

160,711 

19.735 

68.443 

20.325 

76,903 

.3,30  346,447 

Gain  or  Ixisr . 

2,261  G 

7.760  L 

22,073  L 

4.212  L 

19,104  L 

.  50,888  L 

CHICAGO,  ILL.* 

Daily,  1930 . 

..  4,163,622  1,288,818 

232,832 

354.991 

926,622  . 

.  6.379,092 

1929 . 

..  3,875,277  1,325,498 

310,337 

347,219  1,178,814 

.  6,378,589 

Gain  or  Ixwa . 

287,345  G 

36,6.50  L 

77.585  L 

7,772  G 

262,192  L 

.  503  G 

Sunday,  1930 . 

713,000 

366.517 

117,.351 

13,953 

243,447 

.  1,322,964 

1929 . 

871,097 

506, <118 

223,549 

15.016 

374,9.58 

.  1,752,073 

Gain  or  I/Ma . 

158,097  L 

139,501  L 

106, 198  L 

1,063  L 

131,511  L 

.  429,109  L 

CINCINNATI, 

OHIO 

Daily,  1930 . 

..  1,544,913 

602,285 

142,883 

131,101 

549,835 

28,310  2,999,327 

1929 . 

..  1,617,061 

583,440 

192.916 

95.245 

632.342 

28,143  3,149,147 

Gain  or  JjOss . 

72,148  L 

18,845  G 

50,033  L 

35,856  G 

82,507  L 

167  G  149.820  L 

Sunday, 1930 . 

323,717 

85,339 

53,374 

24,815 

178,255 

41  665.541 

1929 . 

392.883 

74.555 

87,212 

24.358 

232,078 

24  811.110 

Gain  or  Loaa . 

69,166  L 

10,784  G 

33,838  L 

457  G 

53,823  L 

17  G  145,569  L 

CLEVELAND, 

OHIO 

Daily,  1930 . 

...  1,803,665 

662,503 

186,934 

150,791 

534,928 

9,236  3,348,057 

1929 . 

...  1,720,650 

582,734 

249,682 

114,191 

634,023 

15,627  3,316,907 

Gain  or  liOsa . 

83,015  G 

79,769  G 

62,748  L 

36,600  G 

99,095  L 

6,391  L  31,150G 

Sunday, 1930 . 

250,2.54 

132,025 

97,566 

7,055 

111,849 

260  599,009 

1929 . 

258.625 

127,361 

176,444 

6,030 

130,233 

40  698,733 

Gain  or  Loaa _ _ 

8,371  L 

4.664  G 

78,878  L 

1,025  G 

18,384  L 

220  G  99,724  L 

COLUMBUS, 

OHIO 

Daily.  1930 . 

...  1,490,175 

500,578 

121,819 

1.39,786 

356.073 

37,188  2,645,619 

1929 . 

. ..  1,572,603 

448,338 

173,111 

121,950 

433,305 

30,997  2,780,304 

Gain  or  Loaa .... 

82,428  L 

52,240  G 

51.292  L 

17,836  G 

77,232  L 

6,191  G  1.34,685  L 

Sunday, 1930 . 

190,574 

30,419 

55,664 

20,314 

114,692 

83  411,746 

1929 . 

265,392 

40,371 

111,754 

21,679 

151,078 

239  590,513 

Gain  or  Loaa .... 

74,818  L 

9,952  L 

56,090  L 

1,365  L 

36,386  L 

156  L  178.767  L 

DALLAS,  TEX. 

Daily,  1930 . 

...  1,583,500 

624,549 

127,803 

71,396 

440,304 

38,687  2,884,239 

1929 . 

...  1,492,713 

497,590 

136,730 

98,689 

477,682 

40,550  2,743,854 

Gain  or  Loaa .... 

90,787  G 

126,959  G 

8,927  L 

27,193  L 

37,378  L 

3,863  L  140,385  G 

Sunday, 1930 . 

329,850 

44,043 

81,561 

19,245 

100,032 

3,755  578,486 

1929 . 

365,555 

67,926 

150,939 

38,525 

108,202 

6,264  737,411 

Gain  or  Loaa .... 

35,705  L 

23,803  L 

69,378  L 

19,280  L 

8,170  L 

2,5(J9L  158.925  L 

DAYTON,  OHIO 

Daily.  1930 . 

...  1.470.916 

441,378 

161,258 

77,705 

372,991 

50,152  2,574,400 

1929 . 

...  1,186.948 

408,799 

143,063 

78,502 

441,691 

56,866  2,315,869 

Gain  or  Loaa _ 

283,968  G 

32,579  G 

18,195  G 

797  L 

68,700  L 

6,714  L  258.531  G 

Sunday, 1930 . 

315,598 

52,380 

76,602 

29,946 

79,681 

125  554,332 

1929 . 

271,038 

64,662 

127,610 

16.486 

119,516 

.  599,312 

Gain  or  Loaa. . . . 

44,560  G 

12,282  L 

51,008 L 

13,460  G 

.39,835  L 

125  G  44,980  L 

DENVER,  COLO. 

D^y,  1930 . 

848,278 

302,817 

65,544 

59,326 

264,480 

27,895  1,568,340 

1929 . 

785, on 

281,536 

82,949 

39,545 

315,070 

51,669  1,555,846 

Gain  or  Loaa .... 

63,201G 

21,281  G 

17,405  L 

19,781  G 

50,590  L 

23,774  L  12,494  G 

Sunday,  1930 . 

174,571 

54,980 

63,417 

4,012 

150,180 

44  447,204 

1929 . 

220,020 

80,975 

139,620 

6,493 

172,161 

26  618,695 

Gain  w  Loaa. .. . 

45,449  L 

25,995  L 

75,603  L 

2,481  L 

21,981  L 

18  G  171,491  L 

•  See  text  above. 

(Continued  on  next  page) 
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APRIL  LINAGE  IN  PRINCIPAL  U.  S.  DAILIES  REFLECTS  BIG  IMPROVEMENT 


DES  MOINES.  lA. 

Local  National  Automotive  Financial 

dis|>lay  diriilay  display 


display  Classified  Legal 


Tota 

advertising 


KNOXVILLE,  TENN. 

liocal  National  Automotive  Financial 

display  display  display  display 


Legal 


Total 
advert  isini 


Daily.  1930 . 

725,776 

419,753 

81,717 

40,153 

236,099 

3,374  1,506,872 

1929 . 

685,161 

445,768 

125,140 

32.350 

268,443 

6,707  1,563,569 

Gftin  or  lioe* . . . . 

40,615  G 

26,015  L 

43,423  L 

7,803  G 

32,344  L 

3,333  L  56,697  L 

Sunday, 1930 . 

122,461 

58,405 

62,807 

3,714 

52,354 

.  299,741 

1929  . 

105.859 

79,966 

95,858 

3,795 

54,929 

.  340,407 

Gain  or  Ixm  . . . 

16,602  G 

21,561  L 

33,051  L 

81  L 

2,575  L 

DETROIT,  MICH. 

DaUy,  1930 . 

...  2,222,607 

695,881 

184,957 

152,744 

624,933 

6,284  3,887,406 

1^ . 

...  2,566,414 

743,442 

195,395 

139,263 

717.586 

9,520  4,371,620 

Gain  or  Lons. . . . 

343,807  L 

47,561  L 

10,438  L 

13,481  G 

92,653  L 

3,236  L  484,214  L 

Sundav, 1930 . 

392,160 

202,738 

147,428 

26,547 

348,145 

323  1,117,341 

1929 . 

606,599 

239,060 

251,034 

47,125 

407,973 

537  1,552,328 

Gain  or  Loss .... 

214,439  L 

36,322  L 

103,606  L 

20,578  L 

59,828  L 

214  L  434,987  L 

EASTON,  PA. 

DaUy,  1930 . 

478,476 

154,983 

77,690 

14,856 

82,094 

13,112  821,211 

1929 . 

591,570 

131,948 

88,284 

26,127 

81,260 

14,509  933,698 

Gain  or  Loss. . . . 

113,094  L 

23,035  G 

10,594  L 

11,271]L 

834  G 

1,397  L  112,487  L 

EL 

PASO,  TEX. 

Daily,  1930 . 

661,434 

310,740 

141,369 

24,567 

216,386 

5,721  1,360,217 

1929 . 

617,256 

333,554 

171.096 

17,091 

208,417 

1,816  1,349,230 

Gain  or  Lea. . . . 

44,178G 

22,814  L 

29,727  L 

7,476  G 

7,969  G 

3,905  G  10,987  G 

Sunday, 1930 . 

86,786 

14,543 

32,888 

2,731 

22,321 

500  159,769 

1929 . 

97,157 

16,039 

56,171 

2,233 

23,279 

Gain  or  Loan .... 

10,371  L 

1,496  L 

23,283  L 

498  G 

958  L 

500  G  35,110  L 

EVANSVILLE, 

IND. 

Daily,  1930  . 

907,134 

309,601 

107,673 

71,412 

213,299 

26,554  1,635,673 

Sunday,  1930  . 

218,549 

35,852 

48.208 

32,164 

35.877 

58  370,708 

FALL 

RIVER, 

MASS. 

Daily.  1930 . 

351,611 

154,693 

78,986 

9,639 

45,799 

17,105  657,833 

1929 

279,138 

147,840 

73. '•62 

7.015’ 

38.348 

15,369  560,772 

Gain  or  Loss _ 

72,473  G 

6.853  G 

5.924  G 

2.624  G 

7,451  G 

1,736  G  97,061  G 

FT. 

WAYNE 

IND. 

Daily.  1930  . 

...  1,023,772 

311,163 

99.210 

30,547  W  230,309 

31,794  1,726,795 

1929 . 

958,672 

310,026 

110.346 

14,567 

272,737 

27,677  1,694,025 

Gain  or  I/oas _ 

65,100G 

1.137G 

11,136  L 

15,980Jg] 

42,428  L 

4,117  G  32.770G 

Sunday,  1930 . 

137,187 

17,196 

41,842 

9.687| 

44,588 

74  250,574 

1929 . 

153,515 

25,934 

68.639 

4.387' 

70,734 

28  323,237 

Gain  or  Loss . 

16,328  L 

8,738  L 

26,797  L 

5,300  G 

26,146  L 

46  G  72,663  L 

FT.  WORTH, 

TEX. 

Daily,  1930 . 

852,733 

521 .989 

106.232 

35,725 

247,857 

13,593  1,778,129 

1929 . 

729,712 

449,246 

123,791 

23,024 

290,454 

20,206  1,636,433 

Gain  or  Loss .... 

123,021 G 

72,743  G 

17,559  L 

12,701  G 

42,597  L 

6,613  L  141,696  G 

.‘^unday,  1930 . 

128,682 

30,195 

41,543 

6,823 

37,986 

1,055  246,284 

1929 . 

153,633 

45,187 

76.656 

15,585 

43,864 

1,467  336,392 

Gain  or  Loss .... 

24,951  L 

14,992  L 

35,113  L 

8,762  L 

5,878  L 

412  L  90, 108  L 

HARRISBURG 

PA. 

Daily.  1930 . 

624,558 

223,331 

150,586 

19,628 

125,885 

21,569  1,165,557 

1929  . 

682,731 

235.683 

164,701 

21,078 

135,742 

12,810  1,252,745 

Gain  or  Loss .... 

58,173  L 

12,352  L 

14,115  L 

1,450  L 

9,857  L 

8,759  G  87,188  L 

HARTFORD,  CONN. 

Daily,  1930 . 

1,372,507 

380.023 

168,606 

211,179 

259,574 

23,111  2,415,000 

1929 . 

1,253,204 

338,496 

168.332 

193,429 

281,741 

29,231  2,264,433 

Gain  or  Ix«s .... 

119,303  G 

41,527  G 

274  G 

17.750’G 

22,167  L 

6,120  L  150,567  G 

i^undav,  ]9rt0 . 

268,081 

34,758 

55,857 

19,947 

30,047 

549  409,239 

1929  . 

256,431 

36,782 

100,007 

24,8.59 

33,832 

342  452.253 

Gain  or  Loss . 

11,650G 

2,024  L 

44,150  L 

4,912  L 

3,785  L 

207  G  43,014  L 

HOUSTON,  TEX. 

Daily,  1930 . 

..  1,330,681 

515.434 

124,786 

87,604 

500,873 

21,358  2,580,736 

1929 . 

..  1,298.343 

421,034 

103,295 

53,965 

531,618 

138,173  2,546,428 

Gain  or  Loaa . 

32,338  G 

•>4.400  G 

21,491  G 

33.639  G 

30,745  L 

116,815  L  34,308  G 

Sunday,  1930 . 

310,824 

67,326 

66,890 

21,722 

117,014 

3,420  587,196 

1929 . 

387,512 

82,571 

120,144 

37,562 

103,956 

4,293  736,038 

Gain  or  Ixiss . 

76,688  L 

15,245  L 

53.254  L 

15,840  L 

13,058 G 

873  L  148,842  L 

INDIANAPOLIS 

IND. 

Daily,  1930 . 

..  1,307,650 

472,322 

163,085 

97,938 

445,493 

34,401  2,520,889 

1929 . 

..  1,459,930 

496,110 

202,647 

88,372 

559,635 

13,757  2,820,451 

Gain  or  Loss . 

152,280  L 

23,788  L 

39,562  L 

9.566  G 

114,142  L 

20,644  G  299,562  L 

Sunday, 1930 . 

202,724 

54.088 

43.361 

1,146 

69,004 

184  370,507 

1929 . 

238,487 

70,909 

95.331 

921 

96,093 

50  501,791 

Gain  or  Loss .... 

35,763  L 

16,821  L 

51,970  L 

225  G 

27,089  L 

134  G  131,284  L 

JACKSONVILLE 

FLA. 

Daily,  1930 . 

553,187 

297,083 

78,582 

31,276 

190,902 

22,809  1,173,839 

1929 . 

559,905 

310.947 

83,137 

28,054 

199.252 

19,838  1,201,133 

Gain  or  Loss . 

6.718L 

13.864  L 

4  ,.'>55  L 

3,222  G 

8.350  L 

2,971  G  27,294  L 

Sunday, 1930  . 

112,293 

19,543 

33.368 

3  647 

35,813 

350  205,014 

1929 . 

122,214 

34,728 

63,106 

1,987 

52,016 

442  274.493 

Gain  or  Loss . 

9,921  L 

15,185  L 

29,738  L 

1,660  G 

16,203  L 

92  L  69,479  L 

KANSAS  CITY 

MO. 

Daily.  1930 . 

..  1,384,752 

589.700 

86,195 

97,239 

595,512 

1,387  2,754,785 

1929 . 

..  1,212,948 

495,693 

108.307 

62,479 

668,533 

7,431  2,555,391 

Gain  or  Loaa . 

171,804  G 

94.007  G 

22.112  L 

34,760  G 

73,021  L 

6,044  L  199,394  G 

Sunday, 1930 . 

337,499 

117.833 

90,500 

21,035 

146,522 

278  713,667 

1929 . 

345,939 

125,111 

175,609 

16.188 

120,783 

498  784,128 

Gain  or  Loss . 

8,440  L 

7,278  L 

85.109L 

4,847 G 

25,739  G 

220  L  70,461  L 

Daily.  1930 . 

588,444 

254,747 

69,285 

40,204 

98,903 

14,083  1,065,666  1 

1929 . 

553,219 

217,592 

72,084 

50.001 

133,851 

10,159  1,036,906  1 

Gain  or  Loss. . . . 

35,225  G 

37, 155  G 

2,799  L 

9,797  L 

34,948  L 

3,924  G  28,760  0  , 

Sunday,  1930 . 

202,223 

21,199 

59,132 

13,295 

31,771 

350  327,970  i 

1929 . 

231,345 

33,400 

90,045 

16,279 

50,917 

268  422,254  ■ 

Gain  or  Loaa. ... 

29,122  L 

12,201  L 

30,913  L 

2,984  L 

19,146  L 

82  G  94.284  L  { 

LOS  ANGELES, 

,  CAL. 

Daily,  1930 . 

2,253,410 

867,403 

267,581 

335,718 

1,012,497 

1,527  4,738,136 

1929 . 

2,336,227 

892,375 

423,896 

370,631 

1,334,309 

43  5,357,481 

Gain  or  Loss .... 

83,817  L 

24,972  L 

156,315  L 

34,913  L 

321,812  L 

1,484  G  619,345  L 

Sunday, 1930 . 

576,057 

203,631 

110,642 

16,508 

233,700 

1929 . 

610,954 

181,402 

201,805 

20,511 

283,227 

28  1,297,927  f 

Gain  or  Loss .... 

34,897  L 

22.229G 

91,163  L 

4,003  L 

49.527  L 

28  L  157,3891  ^ 

LOUISVILLE, 

KY. 

f 

Daily,  1930 . 

...  1,329,996 

495,749 

125,107 

114,392 

347,498 

14,031  2,426,773  | 

1929 . 

...  1,316,274 

549,610 

133,618 

109,891 

408,121 

37,393  2,554,907  I 

Gain  or  Loss .... 

13,722  G 

53,861  L 

8,511  L 

4,501  G 

60,623  L 

23,362  L  128,1341  ' 

Sunday,  1930 . . 

393,961 

53,558 

65,073 

34,426 

55,266 

522  602,806 

1929 . 

450,040 

63,014 

91,814 

35,081 

66,191 

659  706,799 

Gain  or  Loss .... 

56,079  L 

9,456  L 

26,741  L 

655L 

10,925  L 

137  L  103.993  L 

MANCHESTER, 

N.  H. 

Daily,  1930 . 

278,118 

152,726 

75,621 

12,463 

43,601 

4,971  567,500 

1929 . 

198,998 

104.557 

111,425 

9,282 

49,873 

4,894  479,029 

Gain  or  Loss _ 

79,120  G 

48,169  G 

35,804  L 

3,181  G 

6,272  L 

77  G  88,4710 

MEMPHIS,  TENN. 

Daily.  1930 . 

...  1,078,411 

582,878 

206,121 

72,315 

330,685 

21,223  2,291,633 

1929 . 

...  1,153,711 

430,620 

221,307 

96,482 

366,792 

30,406  2,299,318 

Gain  or  Loss . 

75,300  L 

152,258  G 

15,186  L 

24,167  L 

36,107  L 

9,183  L  7,685L 

Sunday, 1930 . 

235,451 

51,957 

53,140 

6,690 

72,007 

383  4I'',628 

1929 . 

232,302 

51,824 

88,586 

2,200 

77,301 

1,017  453,230 

Gain  or  Loss . . . . , 

3,149  G 

133  G 

35,446  L 

4,490  G 

5,294  L 

634  L  33,602 L 

MILWAUKEE, 

WIS. 

DaUy,  1930 . 

1,447,328 

489,945 

103,735 

122,253 

455,373 

50,522  2,669,156 

1929 . 

1,396,352 

442,787 

136,208 

85,584 

487,842 

67,805  2,616,578 

Gain  or  Loss . 

50,076  G 

47,158  G 

32,473  L 

36,669  G 

32,469  L 

17,283  L  52,578  0 

Sunday, 1930 . 

240,099 

151,972 

97,157 

4,620 

153,794 

218  647,860 

1929 . 

289,123 

159,801 

148,346 

7,546 

161,940 

136  766,892 

Gain  or  loss . 

49,024  L 

7,829  L 

51,189  L 

2,926  L 

8,146  L 

82  G  119,032  L 

MINNEAPOLIS, 

MINN. 

Daily,  1930 . 

..  1,565,365 

462,140 

103,508 

115,155 

386,612 

70,589 

2,703,369 

1929 . 

..  1,531,388 

474,411 

103,430 

117,259 

392,567 

66,826 

2,685,881 

Gain  or  Loss. . . . 

33,977 G 

12,271  L 

78  G 

2,104  L 

5,955  L 

3,763  G 

17,483  0 

Sunday, 1930 . 

198,911 

96,723 

87,585 

7,682 

156,702 

7 

547,610 

1929 . 

222,449 

100,617 

154,081 

6,997 

171,672 

371 

656,187 

Gain  or  Loss. . . . 

23,538  L 

3,894  L 

66,496  L 

685  G 

14,970  L 

364  L 

108,577  L 

MONTGOMERY, 

,  ALA. 

Daily,  1930 . 

423,969 

198,672 

56,924 

7,016 

46,432 

30,463 

763,476 

Sunday,  1930 . 

91,113 

5,841 

18,481 

617 

16,662 

312 

133.026 

NASHVILLE,  TENN. 

Daily,  1930 . 

533,273 

265,306 

82,106 

34,143 

154,247 

11,326 

1,080,401 

1929 . 

630,480 

250,074 

94,949 

29,282 

181,622 

16,308 

1,202,715 

Gain  or  Ixies _ 

97,207  L 

15,232  G 

12.843  L 

4,861  G 

27,375  L 

4,982  L 

122,314  L 

Sunday,  1930 . 

390,611 

100,928 

128,992 

35,342 

62,478 

420 

718,771 

1929 . 

229,626 

109,392 

114,235 

7,054 

66,097 

94 

526,498 

Gain  or  Loss _ 

160,985  G 

8,464  L 

14,757  G 

28,288  G 

3,619  L 

326  G 

192,273  L 

NEWARK,  N.  J, 


Daily'  1930 . 

..  2,000,680 

439,731 

204,542 

56,812 

481,490 

53,140 

3,236,395 

1929 . 

..  1,815,979 

417,938 

247,795 

80,460 

631,303 

57,637 

3,251,112 

Gain  or  Ixies. . . . . 

184,701  G 

21,793  G 

43,253  L 

23,648  L 

149,813  L 

4,497  L 

14,717 t 

Sunday, 1930 . 

282,708 

49,937 

35,9<94 

26,666 

33,387 

3,951 

432,643 

1929 . 

303,019 

54,471 

77,938 

33,230 

52,428 

35,928 

557,014 

Gainor'xias . . 

..  20,311  L 

4,534  L 

41,944  L 

6,564  L 

19,041  L 

31,977  L 

124,371  L 

NEW  BEDFORD 

1,  MASS. 

Daily,  1930 . 

543,064 

187,319 

107,554 

17,873 

84,789 

16,852 

957,451 

1929 . 

452,744 

146,921 

91,484 

16,135 

148,533 

17,614 

873,431 

Gain  or  Loss. . . . 

90,320  G 

40,398  G 

16,070  G 

1,738  G 

63,744  L 

762  L 

84,020  0 

Sunday, 1930 . 

51,852 

2,365 

24,358 

2,142 

6,414 

87,131 

1929 . 

61,035 

4,056 

46,087 

784 

9,481 

63 

121.506 

Gain  or  Ixisa .... 

9,183  L 

1,691  L 

21,729  L 

1,358  G 

3,067  L 

63  L 

34,375 L 

NEW 

ORLEANS,  LA, 

Daily,  1930 . 

..  1,506,469 

654,045 

133,375 

144,489 

295,906 

146,281 

2,880,565 

1929 . 

..  1,666,202 

493,516 

115,812 

141,411 

373,222 

163,370 

2,953,533 

Gain  or  Loss. . . . 

159,733  L 

160,529  G 

17,563  G 

3,078  0 

77,316  L 

17,089  L 

72,9681 

Sunday, 1930 . 

437,074 

81,282 

62,055 

6,530 

100,559 

18,174 

705,674 

1929 . . 

454,912 

72,560 

141,596 

17,548 

139,846 

14,137 

840,599 

Gain  or  Loss . 

17,838  L 

8,722  G 

79,541  L 

11,018  L 

39,287  L 

4,037  0 

134,925  L 

NEW 

YORK, 

N.  Y." 

Daily,  1930 . 

..  7,770,754 

2,615,558 

350,389 

1,122,296 

1,344,949 

11,731,261 

1929 . 

..  8,261,439 

2,662,373 

430,979 

1,270,225 

1,549,371 

12,473,163 

Gain  or  Loss . 

490,685  L 

46,815  L 

79,590  L 

147,929  L 

204,422  L 

741,9021 

Sunday,  1930 . 

..  1,624,469 

878.115 

238,731 

50,780 

528,480 

3.031.064 

1929 . 

..  1,930,284 

1,104,454 

418,794 

74,956 

635,292 

3,669,760 

Gain  or  Loss . 

305,815  L 

226,339  L 

180,063  L 

24,176  L 

106,812  L 

638,6961 

•See  text  on  page  49. 

(Continued  on  next  page) 
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APRIL  LINAGE  IN  PRINCIPAL  U.  S.  DAILIES  REFLECTS  BIG  IMPROVEMENT 

NIAGARA  FALLS,  N.  Y.  SALT  LAKE  CITY,  UTAH 


Local 

National  Automotive 

Financial 

display 

display 

display 

display 

Duly,  1«30 . 

556,778 

94,257 

93,865 

17,553 

OAKLAND,  CAL. 

D»ay.  1930 . 

.  1,105,351 

297,163 

92,971 

50,114 

1929 . 

.  1,131,045 

294,588 

115,054 

47,428 

Gun  ot  Loss . 

25,694  L 

2,575  G 

22,083  L 

2,686  G 

Sondny,  1930 . 

129,755 

12,095 

41,762 

2,460 

1929 . 

148,756 

10,867 

73,211 

3,893 

Giin  or  lorn . 

19,001  L 

1,228  G 

31,449  L 

1,433  L 

OKLAHOMA  CITY,  OKLA, 

Duly.  1930  . 

970,664 

523,741 

139,411 

66,080 

1929 . 

.  1,019,839 

433,957 

156,161 

59,310 

Gninor  Logs . 

49,175  L 

89,784  G 

16,750  L 

6,770  G 

Buodiy,  1930 . 

139,791 

36,154 

44,535 

6,970 

1929 . 

132,748 

50,927 

73,026 

7,715 

Giin  or  IxM . 

7,043  G 

14,773  L 

28.491  L 

745  L 

OMAHA,  NEB. 

Duly,  1930  . 

809,079 

332,182 

67,407 

28,061 

1929 

767,445 

305.252 

72,427 

22,415 

Gain  or  Loss . 

41.634  G 

26,930  G 

5,020  L 

5.646  G 

Sunday.  1930 . 

232.057 

168.195 

87,861 

3.355 

1929 . 

259.287 

152,483 

121.549 

3,578 

Gain  or  Loss . 

27,230  L 

15,712  G 

33.688  L 

223  L 

PHILADELPHIA,  PA. 

Daily,  1930 . 

. .  2,769.297  1,120.527 

373,555 

352,637 

1929 . 

..  2,821.537  1,052,678 

384,044 

354,227  1 

Gain  or  Loss . 

52.240  L 

67,849  G 

10,489  L 

1 .590  L 

Sunday. 1930 . 

523.588 

159,590 

103,784 

2.972 

1929 . 

507,507 

160,703 

213,547 

2,773 

Gain  or  Loss . 

16.G81G 

1,113  L 

109,763  L 

199  G 

PHOENIX,  ARIZ. 

Daily,  1930 . 

744,426 

206,617 

105,586 

38.594 

1929  . 

705,555 

221,494 

137,609 

24.080 

Gain  or  Loss . 

38,871  G 

14,877  L 

32,023  L 

14,514’G 

Sunday,  1930 . 

77,690 

7,517 

45,527 

5,207 

1929 . 

95,315 

9,143 

79,828 

4,865  ' 

Gain  or  Loss . 

17,625  L 

1,626  L 

34,301  L 

342  G 

PITTSBURGH, 

,  PA. 

Dady,  1930 . 

..  2,395.202 

6.58,383 

194,086 

158,656 

1929 . 

..  2,059,498 

662,756 

194,288 

161,921  1 

Gain  or  Loss . 

335,704  G 

4,373  L 

202  L 

3.265 G 

Sunday,  1930 . 

380,593 

169.194 

112,109 

4.067 

1929 . 

399.359 

180.444 

150.231 

4.922 

Gain  or  Loss . 

18,766  L 

11,250  L 

38,122  L 

855;l] 

PORTLAND 

Daily.  1930 . 

..  1,417,412 

481.027 

103.171 

105,199  ** 

1929 . 

. ..  1,310.465 

406,258 

176.329 

99,643 

Gain  or  Loss . 

106.947  G 

74,769  G 

73.158  L 

5.5.56’G 

Sunday,  1930 . 

146,517 

61,401 

76.130 

5.568 

1929 . 

179.203 

77,001 

134,410 

8.765 

Gain  or  Loss . 

32,686  L 

15,6'H)L 

58,280  L 

3,197  L 

PROVIDENCE 

,  R.  I. 

Daily,  1930 . 

...  1,435,531 

431,030 

168,907 

124,669 

1929 . 

...  1,321,058 

380,624 

147,303 

109,342 

Gun  or  Loss . 

114,473  G 

50,406  G 

21,604  G 

15,327  G 

Sunday,  1930 . 

179,965 

36,596 

61,330 

3,426 

1929 . 

208,696 

41,159 

104,587 

5,535 

Gain  or  Loss .... 

28,731  L 

4,563  L 

43,257  L 

2,109  L 

READING, 

PA. 

Daily,  1930 . 

943.110 

231,815 

135,798 

44,167 

1929 . 

853,848 

234,134 

154,035 

40,875 

Gain  or  Loss. . . . 

89,262  G 

2,319  L 

18,237  L 

3,292  L 

Sunday,  1930 . 

64,443 

7,626 

25,066 

1,095 

1929 . 

65,646 

12,261 

44,600 

2,276 

Gain  or  Loss .... 

1,203L 

4,635  L 

19,534  L 

1,181  L 

RICHMOND, 

VA. 

D»ily  1930 . 

898,221 

298,643 

103,952 

82,747 

1929 . 

840,800 

220,622 

102,963 

83,879 

Ijain  or  Loss _ 

57,421 G 

78,021  G 

989  G 

1,132  L 

j  Sunday,  1930 . 

161,858 

29,171 

31,232 

12,094 

1929.... 

192,316 

34,159 

56,722 

10,396 

1  Gain  or  Loss . . . , 

30,458  L 

4,988  L 

25,490  L 

1,698  G 

ROCHESTER, 

N.  Y. 

Daily,  1930 . 

...  1,716,627 

476,683 

153,962 

121,630 

1929... 

...  1,696,441 

400,235 

165,970 

88,966 

Gain  w  Loss .... 

20,186G 

76,448  G 

12, (HIS  L 

32,664  G 

Sunday.  1930 

190,590 

122,396 

81,9.64 

5,304 

1929 . 

231,209 

126,319 

139,722 

5,357 

Gainer  Loss _ 

40,619  L 

3,923  L 

57,768  L 

53  L 

ROCKFORD, 

ILL. 

•^ily,  1930.  , 

...  1,134,472 

336,569 

112,248 

47,136 

1929... 

...  1,078,245 

303,756 

160,512 

36,425 

Gain  or  Loss . . . . 

56,227  G 

32,813  G 

48,264  L 

10,711  G 

Sunday,  I930 . 

112,902 

15,452 

21,074 

9,276 

143,997 

18,403 

42,500 

5,047 

Gain  ot  Loss _ 

31.095L 

2,951  L 

21,426  L 

4,229  G 

Total  Ixical 


Classified 

Legal  advertising 

display 

49.974 

18,522  830,949 

Daily,  1930 . 

897,397 

1929 . . 

884,014 

Gain  or  Loss . 

13,383  G 

429,307 

14,637  1,989,543 

Sunday,  1930 . 

181,894 

474,039 

50,018  2,112,172 

1929 . 

242,667 

44,732  L 

35,381  L  122,629  L 

Gain  or  Loss . 

60,773  L 

92,831 

922  279,825 

107,700 

2,535  346,962 

14,869  L 

1,613  L  67,137  L 

Daily,  1930 . 

..  1,032,507 

1929 . 

..  1,054,773 

Gain  or  Loss . 

22,266  L 

383,873 

11,520  2,095,289 

Sunday,  1930 . 

312,348 

384,916 

3,193  2,057,376 

1929 . 

395,135 

1,043  L 

8,327  G  37,913  G 

Gain  or  Loss . 

82,787  L 

56,454 

330  284,234 

70,007 

195  334,618 

13.553  L 

135  G  50,384  L 

Daily,  1930 . 

..  1,226,194 

1929 . 

..  1,293,989 

Gain  or  Loss . 

67,795  L 

195,192 

8,170  1,440,091 

Sunday, 1930 . 

202,161 

179,440 

8,503  1,355,482 

1929 . 

242,714 

15,752  G 

333  L  84,609  G 

Gain  or  Loss . 

40,553  L 

84,761 

101  576,330 

92,058 

.  628,955 

7,297  L 

101  G  52,625  L 

Daily,  1930 . 

..  1,444,470 

1929 . 

..  1,423,233 

Gain  or  Loss . 

21,237  G 

785,891 

219,751  5,621,658 

Sunday,  1930 . 

337,477 

,057.010 

142,900  5,812,396 

1929 . 

351,244 

271.119L 

76.851  G  190,738  L 

Gain  or  Loss . 

13,767  L 

232,790 

173  1,022,897 

400,285 

137  1,284,952 

167,495  L 

36  G  262,055  L 

Daily,  1930 . 

..  1,267,674 

1929 . 

..  1,422,767 

Gain  or  Ixw . 

155,093  L 

271,952 

11,712  1,378,887 

Sunday,  1930 . 

165,174 

289,916 

19,320  1,397,974 

1929 . 

166,246 

17,964  L 

7,608  L  19,087  L 

Gain  or  Loss . 

1,072  L 

50,633 

1,003  187,577 

53,936 

520  243,607 

3.303  L 

483  G  56,030  L 

Daily,  1930 . 

...  1,2.36,096 

1929 . 

..  1,091,605 

Gain  or  Loss . 

144,491 G 

508,876 

116,491  4.031,694 

Sunday,  1930 . 

194,464 

[539,688 

141,828  3.759.979 

1929 . 

228,308 

30,812  G 

25,337  L  271,715  G 

Gain  or  Loss . 

33,844  L 

230,524  J 

56  896,543 

254,407  1 

37  989.400 

23,883  L 

19  G  92,857  L 

Daily,  1930 . 

. ..  1,023,940 

Sunday, 1930 . 

135, .500 

'  442,349 

5,249  2,544,407 

444,952 

965  2,438.612 

12,603  L 

4,284  G  105,795  G 

Daily,  1930 . 

952,716 

[137,188 

145  426.949 

1929 . 

985,711 

1152,698 

.  552,077 

Gain  or  liOss .... 

32,995  L 

15,510  L 

145  G  125,128  L 

Sunday,  1930 . 

115,680 

1929 . 

128,764 

Gain  or  Loss .... 

13,084  L 

418,658 

81,855  2,660,650 

434,275 

33,269  2,425,871 

15,617  L 

48,586 G  234,779 G 

Daily,  1930 . 

. ..  1,983,192 

52,580 

249  334,146 

1929 . 

. ..  1,869,180 

54,201 

134  414,312 

Gain  or  Loss . . . . 

114,012  G 

1,621  L 

115  G  80,166  L 

Sunday, 1930 . 

434,503 

1929 . 

392,210 

Gain  or  Loss. . . . 

42,293  G 

200,755 

23,277  1,578,922 

201,498 

29,680  1,514,070 

743  L 

6,403  L  64,852  G 

Daily,  1930 . 

...  1,204,776 

20,913 

37  119,180 

1929 . 

...  1,256,702 

23.490 

267  148.540 

Gain  or  Loss . . . . 

51,926  L 

2,577  L 

230  L  29,360  L 

Sunday, 1930 . 

155,370 

1929 . 

212,092 

Gain  or  Loss . . . . 

56,722  L 

272,691 

28,900  1,685,154 

287,748 

29,678  1,565,690 

15,057  L 

778  L  119,461  G 

Daily,  1930 . 

...  1,331,632 

42,126 

132  276,613 

1929 . 

...  1,260,232 

45,147 

528  339,268 

Gain  or  Loss . . . . 

71,400  G 

3,021  L 

396  L  62,655  L 

Sunday,  1930 . 

174,934 

1929 . 

214,212 

Gain  or  Loss . . . . 

39,278  L 

419,164 

39,108  2,927,174 

428,894 

51,219  2,831,725 

9,730  L 

12,111  L  95,449 G 

Daily*  1930 . 

826,207 

130,211 

217  530,672 

1929 . 

822.051 

144,839 

246  647,692 

Gain  or  Loss . . . . 

4,156  G 

14,628  L 

29  L  117,020  L 

Sunday, 1930 . 

100,506 

1929 . 

103,153 

Gain  or  Loss . . . . 

2.647  L 

342,453 

10,394  1,983,272 

412,856 

16,442  2,008,236 

70,403  L 

6,048  L  24,964  L 

Daily,  1930 . 

.  ..  1,069,199 

37,898 

20  196,622 

Sunday, 1930 . 

164,421 

43,290 

.  253,237 

5,392  L 

20  G  56,615  L 

National 

Automotive 

Financial 

Total 

display 

display 

display 

ClassiHed 

Legal  advertising 

355.861 

122,363 

49,493 

251,713 

107,145  1.783.972 

313,437 

132,315 

44,642 

286,103 

78,961  1.739,472 

42,424  G 

9,952  L 

4,851  G 

34,390  L 

28,184  G  44,500  G 

47,427 

55,779 

12,418 

62,489 

14,598  374,605 

49,578 

115,172 

9,315 

61,797 

10,981  489,510 

2,151  L 

59,393  L 

3,103G 

692  G 

3,617  0  114,905  L 

SAN  ANTONIO, 

,  TEX. 

458,678 

98,957 

112,817 

410,664 

16,687  2,130,310 

459,214 

109,893 

114,071 

510,159 

19,807  2,267.917 

536  L 

10,936  L 

1,254  L 

99,495  L 

3,120  L  137,607  L 

132,093 

82,993 

17,973 

101,123 

2,125  648,655 

122,413 

160,257 

31,526 

124,922 

1,320  835,573 

9,680  G 

77,264  L 

13,553  L 

23,799  L 

805  L  186,918  L 

SAN 

DIEGO, 

CAL. 

479,931 

173,326 

89,840 

408,877 

20,942  2,399,110 

516,563 

265,285 

137,980 

493,385 

33,991  2,741,193 

36,632  L 

91,959  L 

48,140  L 

84,508  L 

13,049  L  342,083  L 

18,843 

44,411 

15,111 

54,757 

38  335,321 

34,948 

84,062 

22,365 

58,003 

319  442,411 

16,105  L 

39,651  L 

7,254  L 

3,246  L 

281  L  107,090  L 

SAN  FRANCISCO,  CAL. 

688,737 

196,577 

249,264 

830,357 

68,485  3.477,890 

633,192 

246,557 

219,946 

713,912 

66,338  3,303,178 

55,545  G 

49,980  L 

29,318  G 

116,445  G 

2,147 G  174,712  G 

177,525 

120,444 

2,738 

201,099 

311  839,594 

173,203 

201,872 

3,931 

224,514 

.  954,764 

4,322  G 

81,428  L 

1,193  L 

23,415  L 

311  G  115,170  L 

SCRANTON, 

PA. 

268,868 

159,422 

55,160 

154,487 

32,370  1,937,981 

285,565 

193,397 

67,507 

177,903 

21,818  2,168,957 

16,697  L 

33,975  L 

12,347  L 

23,416  L 

10,552  G  230,976  L 

20,927 

15,705 

3,781 

1,474 

2,862  209.923 

14,460 

27,716 

3,584 

1,711 

429  214,146 

6,467  G 

12,011  L 

197  G 

237  L 

2,433  G  4,223  L 

SEATTLE 

449,709 

110,587 

132,797 

528,001 

8,237  2,465,427 

473,677 

185,964 

144,164 

529,959 

455  2,425,824 

23,968  L 

75,377  L 

11,367  L 

1,958  L 

7,782  G  39,603  G 

146,217 

96,623 

5,042 

168,946 

32  611,324 

170,307 

161,938 

5,836 

172,577 

.  738,966 

24,090  L 

65,315  L 

794  L 

3,631  L 

32  G  127,642  L 

SOUTH  BEND 

,  IND. 

288,553 

80,187 

63,845 

203,846 

25,252  1,685,623 

23,816 

66,266 

17,434 

56,266 

236  299,518 

SPOKANE,  WASH. 

363.056 

129,625 

58,829 

340,237 

24,387  1,868,850 

310,054 

154,789 

68,995 

388,027 

1,168  1,908,744 

53,002  G 

25,164  L 

10,166  L 

47,790  L 

23,219  G  39,894  L 

21,109 

35,152 

21,985 

42,279 

997  237,202 

40,026 

66,527 

30,882 

50,303 

.  316,502 

18,917  L 

31,375  L 

8,897  L 

8,024  L 

997  G  79,300  L 

ST. 

LOUIS, 

MO. 

659,583 

134,901 

185,915 

446,506 

10,166  3,420,265 

708,539 

181,162 

143.598 

489,848 

11,261  3,403,588 

48.956  L 

46,259  L 

42,317 G 

43,342  L 

1,095  L  16,677  0 

102,551 

85,390 

5..632 

282,423 

140  910,539 

141,138 

153,819 

8,840 

345,846 

509  1,042,362 

38,587  L 

68,429  L 

3,. 308  L 

63,423  L 

369  L  131,823  L 

ST. 

PAUL,  MINN. 

524,107 

128,622 

83,807 

302,800 

7,356  2,251,468 

497,538 

114,819 

69,977 

330,989 

11,036  2,281,061 

26,569  G 

13,803  G 

13,830  G 

28,189  L 

3,680  L  29,593  L 

51,128 

47,669 

4,231 

81,811 

124  340,333 

64,361 

104,054 

6,789 

88,792 

229  476,317 

13,233  L 

56,385  L 

2,5.38  L 

6,981  L 

105  L  135.984  L 

SYRACUSE, 

N.  Y. 

431,290 

195,317 

75,6.38  1 

328,942 

33,966  2,396.785 

399,176 

125,634 

70,. 387 

368,-592 

42,916  2,267.137 

32,114  G 

69,683  G 

5,0.31  Gj 

39,650  L 

8,950  L  129,648  O 

125,995 

97,698 

22,917 

94,120 

34  515,698 

130,091 

151,205 

25,818 

93,029 

53  614.408 

4,096  L 

53,507  L 

2,901  L]J  1,091  G 

19  L  98,710  L 

TACOMA,  WASH. 

340,626 

94,593 

49,739 

390,881 

10,746  1,712,792 

319,591 

152,553 

49,883 

390.450 

499  1,735,027 

21.C35G 

57,960  L 

144  L 

431  G 

10,247  G  22,235  1. 

3,418 

49,315 

2,916 

61,665 

112  217,932 

23,934 

80,381 

4,163 

67,702 

.  279,3.33 

20,516  L 

31,066  L 

1,247  L  7.6,037  L 

112  G  61,401  L 

TERRA  HAUTE,  IND. 

301,594 

82,367 

22,507 

181,623 

30,325  1,687,615 

18,714 

43,681 

2,731 

39,243 

193  268,983 

(Continued  on  next  page) 
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APRIL  LINAGE  SHOWS 

BIG  IMPROVEMENT 

TOLEDO,  OHIO 

Local 

National 

Automotive 

Financial 

Total 

display 

display 

display 

display 

QaisiBed 

Legal  advertising 

Dmily,  1830 . 

..  1,142,193 

376,690 

137,021 

91,857 

367,536 

13,644  2,128,941 

1928 . 

...  1,424,162 

387,000 

200,596 

87,288 

456,418 

30,574  2.586,038 

Gain  or  Lon _ 

281.969L 

10,310  L 

63,575  L 

4,569  G 

88,882  L 

16,930  L  457,097  L 

Sunday, 1930 . 

230,388 

14,953 

20,342 

11,214 

32,658 

.  309,555 

1929 . 

290,177 

24,847 

56,592 

13,643 

44,640 

.  429,899 

Gain  or  Lon. . . . 

59,789  L 

9,894  L 

36,250  L 

2,429  L 

11,982  L 

.  120,344  L 

TRENTON,  N.  J. 

Daily.  1930 

456.614 

160,111 

60,281 

18,008 

71,119 

24,039  790,172 

1929  . 

450.669 

174,905 

98,540 

16,174 

87,799 

23,010  851,097 

Gain  or  Loss .... 

5.945  G 

14,794  L 

38,259  L 

1,834  G 

16,680  L 

1,029  L  60,925  L 

Sunday.  1930 . 

78,728 

2,873 

29,715 

9,036 

16,779 

560  137,691 

1929  . 

112,433 

9,402 

35,870 

10,397 

21,355 

315  189,772 

Gain  or  Lon .... 

33.705  L 

6,529  L 

6,155  L 

1,361  L 

4,576  L 

245  G  52,081  L 

TULSA,  OKLA. 

Daily.  1930  . 

828,133 

305,980 

124,031 

33,994 

286,668 

14,273  1,593,079 

1929 . 

905,786 

267.012 

165.391 

40,943 

291,585 

19,347  1,690,064 

Gain  or  Lon _ 

77,653  L 

38,968  G 

41,360  L 

6,949  L 

4,917  L 

5,074  L  96,985  L 

Sunday,  1930  . 

223,557 

30,138 

88,926 

19,236 

59,390 

372  421,619 

1929 . 

242,535 

42,844 

111,437 

39,389 

60,999 

2,884  500,088 

Gain  or  Lon . 

18.978  L 

12,706  L 

22,511  L 

20,153  L 

1,609  L 

2,512  L  78,469  L 

WASHINGTON 

D.  C. 

Daily,  1930  . 

.  1,870,764 

560,769 

203,602 

88,948 

535,191 

70,378  3,329,652 

1929  . 

..  1,827.836 

578,289 

235,612 

124,618 

534,840 

67.324  3.368,519 

Gain  or  Lon . 

42. 928 'a 

17.520  L 

32,010  L 

35,670  L 

351  G 

3,054  G  38.867  L 

Sunday,  1930  .  . 

520,519 

166.934 

98,082 

5,590 

119,123 

93  910,341 

1929  . 

659.312 

147,254 

174,210 

9,365 

142,087 

313  1,132,541 

Gain  or  Loss .... 

138,793  L. 

19,680  G 

76,128  L 

3,775  L 

22,964  L 

220  L  222,200  L 

WICHITA,  KANS. 

Daily,  1930  . 

804,870 

343.209 

90,082 

16,847 

548,502 

28,157  1,831,667 

Sunday.  1930  . 

268,603 

57,847 

93,349 

19,720 

90,454 

2,137  532,110 

WINSTON-SALEM,  N.  C. 

Daily,  1930  . 

290,196 

122,276 

43,386 

16,682 

30,970 

4,735  508,245 

1929  . 

315,117 

135,261 

67,406 

15,057 

39,196 

8,067  580,104 

Grid  or  Lose. . . . 

24.92ltL 

12.985  L 

24,020  L 

1,625  G 

8,226  L 

3,332  L  71.859  L 

Sunday,  1930 . 

37,468 

8,816 

6,689 

3,516 

7,058 

302  63,849 

1929 . 

90,085 

14.058 

45. 711 

5,847 

8,730 

1,991  166,427 

Gain  or  Lon .... 

52,617  L 

5.242  L 

39,027  L 

2,331  L 

1,672  L 

1,689  L  102,578  L 

WORCESTER, 

MASS. 

Daily.  1930 . 

..  1,195,387 

467,497 

200,568 

54,249 

275,387 

24,578  2,217,666 

1929  . 

..  1,095,043 

444,862 

157,830 

54,475 

286,441 

31,934  2,070,585 

Gain  or  Lon _ 

100,344  G 

22,635  G 

42,738  0 

226  L 

11,054  L 

7,356  L  147,081  0 

Sunday,  1930 . 

129.440 

12,680 

39,379 

4,562 

46,846 

355  233,262 

1929 . 

141.318 

13,859 

63,172 

4,454 

49,821 

337  272.961 

Gain  or  Lon. . . . 

11,878  L 

1,179  L 

23,793  L 

108  G 

2,975  L 

18  G  39,699  L 

YOUNGSTOWN 

OHIO 

Daily,  1930 . 

..  1,032,242 

347,683 

124,317 

62,380 

218,676 

20,805  1,806,103 

1929 . 

..  1,121,837 

294,987 

156,103 

36,511 

241,074 

25,367  1.875,879 

Gain  or  Loss .... 

89,595  L 

52,696 G 

31,786  L 

25,869  G 

22,398  L 

4,562  L  69,776  L 

Sunday,  1930 . 

86,567 

8,076 

33,512 

8,129 

25,899 

216  162,399 

1929 . 

79,273 

25,468 

56,099 

6,108 

28,799 

93  195,770 

Gain  or  Lon _ 

7,294  G 

17,392  L 

22,587  L 

2,021  G 

2,900  L 

193  G  33,371  L 

SPEEDED  MOB  PHOTOS 

Texas  Editor,  110  Miles  from  En¬ 
graver,  Makes  Fast  Time  With  Cuts 

During  the  recent  lynching  of  a  negro 
at  Sherman,  Tex.,  enterprise  on  the  part 
of  John  Purnell,  editor  of  the  Paris 
Morning  News,  enabled  his  paper  to 
carry  a  photograph  of  the  occurrence 
the  morning  following,  although  the 
nearest  engraving  plant  is  100  miles 
away,  in  Dallas.  Sherman  is  65  miles 
from  Paris,  but  a  photographer  was 
dispatched  to  the  scene,  and  by  prear¬ 
rangement  with  a  Ehillas  engraver,  the 
plates  were  rushed  to  him  by  interurban. 
The  cuts  were  returned  in  the  same 
manner. 

The  performance  was  repeated  a  week 
later  when  another  negro  was  burned  to 
death  at  Honey  Grove,  20  miles  from 
Paris.  In  this  case  arrangements  were 
made  in  Dallas  for  another  photographer 
to  make  the  prints  from  the  negatives 
made  by  the  News  photographer. 


NEWSPAPER  MEN  TESTIFY 

Duke  Wellington,  city  editor,  and 
Travis  Y.  Oliver,  city  hall  reporter,  for 
the  Shreveport  (La.)  Times,  testified 
recently  before  the  parish  grand  jury  in 
an  investigation  of  the  alleged  malad¬ 
ministration  of  T.  C  Dawlans,  public 
safety  commissioner. 


ISSUES  COLOR  ROTO  SECTION 

La  Prcnsa,  of  Buenos  Aires,  pub¬ 
lish^  an  80-page  special  edition  con¬ 
taining  a  color  rotogravure  section.  May 
25,  in  celebration  of  Argentinian  Inde¬ 
pendence  Day. 


Advertisers  who  un¬ 
derstand  the  state  realize 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  biui- 
ness,  newspapers  in  each  of 
these  twenty-six  commercial 
centers  are  necessary. 

IOWA  DAILY  PRESS  ASS’N, 

DAVENPORT,  IOWA 
Ames  Tribune  Vy>rt  Demo- 

Boone  Keve-Bemb-  ont 

love  City  Frees  Clt- 
Usn 

Keokuk  Qste  City 
llershaUtown  Timee- 
Republlcen 
Ueson  City  Olobe- 
Oesette  A  Times 
jlueesUne  Journal  A 
Nesra-Ttibune 
Newton  News 

Oelweln  DsUy 

Tledster 

Osks'oosa  Benld 

Ottumwa  Courier 

Perry  Chief 
Slous  City  Joumal 

Sioux  City  Tribune 

Washlnston  Joumal 

Waterloo  Erenlnc 
Courier 

Wsterloe  Trltmne 


llcan 

Burlington  Oasetto 
Burlington  Hawk-Sye 
Carroll  Dally  Herald 

Cedar  Baplds  Oasette 

A  Bepublloan 
Centerrllle  loweglan 
A  ClUsen 
Clinton  Herald 
CouncU  Blufls  Non¬ 
pareil 

Oeston  News-Adter- 
tlser 

Davenport  Dmnoerat 

Davenport  Times 
Dubuque  Telegraph- 
Herald  and  Times 
Joumal 

Port  Dodge  Messen- 
ger  A  Chronicle 


PLAN  FOR  R-lOO  COVERAGE 


Accommodationa  Arranged  at  St.  Hu¬ 
bert  Airport  for  Correapondentt 

Accommodations  are  being  arranged 
at  the  St.  Hubert,  Que.,  airport  lor 
newspaper  men  who  will  cover  the  flight 
of  the  dirigible  R-lOO  from  England 
to  Canada  scheduled  for  next  month,  it 
was  announced  this  week  by  W.  A. 
l^wrence,  press  liaison  officer  for  the 
Canadian  Government.  The  arrange¬ 
ments  will  enable  reporters,  arriving  at 
St.  Hubert  before  the  R-lOO  leaves  Eng¬ 
land,  to  cover  the  entire  flight  from  that 
point.  The  trip  will  be  broadcast,  and 
an  amplifier  will  be  placed  in  the  press 
room  at  the  airport  to  keep  correspond¬ 
ents  informed  on  the  progress  of  the 
aircraft. 

The  St.  Hubert  airport  is  12  miles  froni 
the  center  of  Montreal,  and  the  main 
hangar  has  been  partitioned  off  and 
tables  and  benches  provided  for  news¬ 
paper  men.  Telegraph  companies  will 
maintain  operators  in  the  building.  Mr. 
Lawrence  also  announced  that  he  will 
make  arrangement  for  hotel  accommo¬ 
dations  for  visiting  newspaper  men 
through  his  office  at  M2  St.  James  St. 

News  of  the  arrival  of  the  dirigible 
in  Montreal  will  be  broadcast  both  in 
French  and  English.  .\n  early  announce¬ 
ment  that  the  news  would  be  broadcast 
only  in  English  brought  a  storm  of  pro¬ 
test,  which  was  led  by  the  French  news¬ 
paper,  La  Prcsse,  and  resulted  in  the 
capitulation  of  the  Department  of  Avia¬ 
tion  to  include  the  two  languages. 


STAGED  AIR  SHOW 

Visiting  Denver  upon  the  invitation  of 
F.  G.  Bonfils,  publisher  of  the  Denver 
Post,  the  army  First  Pursuit  group  re¬ 
cently  staged  a  show  at  Lowry  field, 
Denver,  that  was  witnessed  by  more  than 
100,000  persons.  Following  the  maneu¬ 
vers  the  visiting  airmen,  regional  army 
commanders,  business  leaders  and  city 
and  state  officials  were  Mr.  Bonfils’ 
guests  at  a  banquet. 


THE 

RESTORE 

PLAN 

— prevents  type 
metal  troubles  by 
tbe  laboratory 
method  of 
anticipating  it! 

Linotype  Intertypc 

Stereotype 

Monotype  Thompson 

BOOKLET  ON  REQUEST  ~ 

Merchant  &  Evans  Co- 

Philadelphia 

Msanfseturars  of  Spartaa  Tnm  M*tal* 
Stack  la  Priadpal  Citlas 


n^roductiotLji. . . 

Each  department  ef¬ 
ficiently  planned.  All 
departments  prop¬ 
erly  related  to  each 
other.  Speedy  and 
economical  produc¬ 
tion  the  logical  result. 

Robert  W  Dickerson 

ARCHITECT 

Specialixing  in  Ntu/spnper  Emgimttriug 
1001  HURON  ROAD.  CLEVELAND 


STUDENTS  WORK  WITH  DAILIQ 

Field  trips  for  practical  experience  it 
newspaper  work  are  being  taken  this 
spring  by  the  12  students  of  the  depart- 
ment  of  journalism.  University  of  Kan. 
sas.  On  each  trip,  student  reporters  art 
assigned  to  make  the  rounds  with  Ioq;, 
reporters,  and  the  students  write  tht 
stories,  subject  to  the  criticism  of  tht 
local  city  editors.  Trips  thus  far  havt* 
been  made  to  the  Kafisas  City  (Kan.)  ^ 
Kansan,  Horton  (Kan.)  Headlight-Con- ^ 
mercial,  and  dates  have  been  schedulai  I 
with  the  Topeka  Daily  Capital  and  tht  I 
Chanute  Tribune. 


PLAN  $250,000  CAMPAIGN 

Plans  for  a  $250,000  advertising  caij.  i 
paign  for  the  coming  season  werti 
announced  recently  by  Carl  D.  Broreit,! 
president  of  the  Tampa  (Fla.)  Chamberi 
of  Commerce.  Space  will  be  taken  » I 
metropolitan  papers  and  supplemented  by  i 
state  papers.  '  | 


COMPARE 

GAINS 

AND 

LOSSES 


Among  Philadelphia 
newspapers  and  the 
’’tabloid  trend”  is  self- 
evident.  Now  over 
210,000  daily 


with  full  automatic 
push  button  control 


is  used  by 

Washington  Observer 

Washington,  Pa. 
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Ask  them  about  it 

CLINE  ELEC.  MFa  CO. 
Chicago*  111  West  Washingtoa 
Streot 

New  York*  47  Weet  34th  St. 
San  Franciecoi  First  National 
Bank  Building 


The  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


Cru 
war  1 
cities, 
new  0 
result 
of  fi| 
Obtaii 
record 
.vour 
the  ba 
ably  fi 
part  i 
these  ! 
experil 
files  c( 
ton,  N 
a  cruis 
learnei 
-J.  M 


Ne' 


s. 


420 


Editor  &  Publisher  The  Fourth  Estate  for  May  31,  1930 


53 


lis| 

t- 

n- 


n- 

Tt 

k 

c 

in- 

bv 


HUNCHES 

One  Dollar  mill  be  fatd 
for  each  idea  published. 

Send  clipping  for  payment. 


When  the  new  city  directory,  or 
plume  book,  comes  out,  have  a  re¬ 
porter  ferret  out  not  only  the  freak 
names,  but  also  contrasting  combinations. 
The  ilacoH  (,Ga.)  Telegraph  found  its 
city  was  composed  of  “Bishops,  Rectors, 
Princes,  etc.,  but  only  six  were  Worthy 
and  half  that  number  Wise.”  Again, 
Macon  had  12  Streets.  15  Gates,  two 
Gatehouses,  and  two  Lockermen  wdth 
only  one  Lock  between  them.  Anything 
is  possible. — L.  S.  D.,  Jr. 

Have  a  feature  w’riter  prepare  one  in¬ 
stallment  of  a  serial.  Ask  your  readers 
for  ideas  for  the  next  installment.  A 
cash  prize  could  be  offered  for  the  best 
suggestion  for  each  installment. — Don  J. 
Weilenkamp. 


A  reporter  for  the  Boston  Sunday 
Globe  wrote  an  interesting  article  on 
“Your  Favorite  Coin  and  Why.”  He 
found  that  men  like  to  carry  nickels 
and  dimes,  but  women  prefer  half  dol- 
i  lars.  Women  would  rather  have  bills 
b  than  change,  he  reported. — L.  U.  Cham- 
5  berlain. 

(Golfers  can  be  worked  for  comic  in¬ 
terviews — verging  on  the  serious — on  the 
question :  “FZxplain  the  shrinkage  of 
scores  between  the  course  and  city?” 
Some  golfers  maintain  that  white  lies 
^  are  permissable  in  keeping  down  the 
stroke  tally. — C.  T.  S. 


For  the  papers  in  districts  which  are 
popular  with  vacationists,  a  page  dedi¬ 
cated  particularlv  to  the  news,  gleaned 
from  the  home  town  papers  and  pre¬ 
sented  briefly  will  prove  popular. — E. 


A  resourceful  reporter  can  work  up 
a  good  series  of  yarns  for  the  dull 
summer  months  by  imaginary  interviews 
with  statues,  buildings,  animals  in  the 
zoo,  and  other  well-known  objects  about 
town.  These  “inanimated  interviews” 
can  be  made  informative  as  well  as 
humorous. — F.  I. 


The  Philadelphia  Evening  Ledger  is 
running  as  a  daily  feature  four  or  five 
three  paragraph  yarns  by  veterans  of 
the  World  War,  male  or  female,  under 
D  “Little  Stories  of  the  Big 

Parade.”  Two  dollars  each  is  paid  for 
the  stories.— J.  M.  T. 


Cruisers  and  certain  other  types  of 
war  vessels  are  named  after  American 
cities.  As  one  is  retired  from  service  a 
new  one  usually  receives  its  name.  As  a 
{"any  cities  have  had  a  number 
ot  hghting  ships  named  for  them, 
obtain  from  the  Navy  Department  the 
records  of  the  craft  bearing  the  name  of 
information  as 
the  basis  of  an  article.  You  will  prob- 
£  ably  hnd  that  local  celebrities  have  taken 
{?''*  '".the  christening  ceremonies  of 
,  these  .ships.  Interview  them  about  their 
experiences  and  also  look  up  newspaper 
‘  t  these  events.  Also,  Kings- 

^  I  ton,  Y.,  recently  decided  not  to  have 
>  S  ?  cruiser  named  for  the  city  when  officials 
f  learned  that  the  cost  would  be  $25,000. 
W  J.  M.  G. 


Newspaper  Engineering 


An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 


P.  WESTON,  INC. 


Neruspaper  Buildingi, 
rroduction,  Operation, 
Surveys,  Valuations, 


^20  Lexington  Avenue,  New  YorJ 


GO  TO  SOUTH  AFRICA 
FOR  WAR  TRAINING 


Reporters  There  Often  Assigned  to 
Cover  Tribal  Warfare  in  the 
Veldt,  Johannesburg  News¬ 
paper  Man  Says 


I'f  you  want  to  get  training  in  war 
correspondence,  go  to  South  Africa  and 
get  a  job  on  a  daily  paper.  Reporters 
there,  Julian  Mockford,  of  the  Johan¬ 
nesburg  Star,  in  this  country  on  a  six 
months’  leave,  told  Editor  &  Publishiui 
this  week,  are  frequently  assigned  to 
go  out  into  the  hinterland  sections  to 
cover  the  warring  activities  of  the  var¬ 
ious  tribes,  who,  it  seems,  conduct  their 
own  private  and  semi-public  wars  with 
little  or  no  notice  from  the  outside 
world. 

“Often,”  he  said,  “the  ‘war’  reporters 
run  into  some  exciting  situations,  that 
lead  them  far  out  into  the  veldt.  The 
wars  seldom  last  long,  but  they  furnish 
adventure  to  news  men  that  you’d  have 
a  hard  time  paralleling  in  any  other 
part  of  the  world.” 

Mr.  Mockford  is  on  his  first  extended 
trip  from  South  Africa  since  he  joined 
the  Star  after  service  in  the  \\'orld 
War  in  1919,  and  is  on  his  first  trip 
to  this  country.  He  has  held  numerous 
positions  with  the  Argus  group  of 
South  African  papers,  and  now  is  the 
magazine  editor  of  the  Star,  a  section 
of  the  publication,  he  said,  which  is 
considered  as  integral  a  part  of  the 
paper  as  the  sports  section  is  in  this 
country. 

His  six  months’  leave  is  a  reward  for 
faithful  services  on  his  paper,  and  is  be¬ 
ing  taken  on  pay.  All  members  of  the 
South  African  Society  of  Journalists, 
he  explained,  are  entitled  to  what  is 
called  a  “cumulative”  leave,  with  three 
weeks  credited  with  every  years  of  serv¬ 
ice  on  the  paper.  Although  there  is 
no  strict  rule  telling  journalists  when 
they  may  take  their  leaves,  it  is  an 
unwritten  law,  he  said,  that  they  be 
taken  when  the  news  man  is  entitled  to 
six  months,  as  in  his  case.  In  addition 
to  this  leave,  all  members  are  entitled 
to  an  annual  vacation  of  three  weeks, 
he  said.  If  a  member  resigns  from  a 
paper  before  he  has  taken  his  leave  he  is 
entitled  to  three  weeks’  additional  salary 
for  every  year  of  service. 

Mr.  Mockford  is  planning  to  visit 
Montreal,  his  birthplace.  He  will  also 
cross  the  United  States  to  the  Pacific, 
returning  to  New  York  to  sail. 


CHARGES  CRIMINAL  LIBEL 

An  outgrowth  of  the  primary  election 
campaign  at  Coquille,  Ore.,  was  the  fil¬ 
ing  of  two  coni|)laints  against  W.  E. 
Hassler,  editor  and  publisher  of  the 
Coos  County  Courier,  liy  Frank  B.  Os¬ 
mond,  candidate  for  sheriff.  Osmond 
charged  Hassler  with  violation  of  the 
corrupt  practices  act  in  printing  anony¬ 
mous  matter  relative  to  the  election  and 
with  criminal  libel  in  an  editorial  charg¬ 
ing  Osmond  with  irregularities. 


MDmiH 

iteailltdttsbial 


COMING  BACK! 

^not  to  normal  but  above  it. 

N.  Y.  SHIPBUILDING  CO. 
OF  CAMDEN 

lands  additional  contracts 
making  total  of 

$37,500,000 

worth  of  ihip  construction  to  be 
completed  within  30  months. 

A  substantial  share  of  these  huge 
payrolls  can  only  be  obtained 
through  the  ONE-COST  adver¬ 
tising  columns  of  the 


COMER  POST 

RpVSPiPERS 

[National  Rep;  Story,  Brooks  & 


Finley 


Dollar  Pullers 


^'’HF2  Waterbury  (Conn.)  Republiean- 
-*•  Aiiu'riean  has  greatly  reduced  its 
telephone  expenses  by  eliminating  the 
commonly  practiced  “reverse  the 
charges”  procedure  of  out-of-town  cor¬ 
respondents  and  reporters.  Reversed 
charges  are  always  more,  sometimes  as 
much  as  double  the  usual  rates.  Now 
reporters  pay  for  their  calls  to  the  office 
and  later  receive  a  refund.  Correspon¬ 
dents  also  pay  for  their  calls  and  the 
amount  expended  is  added  to  their  regu¬ 
lar  check,  the  office  operators  keeping 
a  record,  which  are  checked  against  the 
hillings. — Xiver  W.  Beaman. 


Scranton,  Pa.,  newspapers  have  been 
developing  special  pages  by  having  so¬ 
licitors  sell  space  to  stores  on  certain 
streets  on  certain  days  each  week.  Some 
of  the  smaller  stores  have  been  taking 
four  and  eight  inch  spaces ;  others  have 
gone  into  the  idea  on  a  larger  basis. — T. 
J.  B.,  Scranton. 


Several  New  Orleans  firms  are  adver¬ 
tising  their  asset-value  to  the  city  in¬ 
stead  of  their  products.  A  typical  ad¬ 
vertisement  of  two  columns  reads:  (in 
large  blackface  type)  “We  Have  Helped 
TO  Build  This  Town  and  the  Schools 
AND  THE  Churches  and  the  City  Hall 
(and  in  smaller  type  below)  Last  Year 
We  Paid  Into  State  and  City  Treasury 
F'or  License  and  Taxes  $9,000.”  Then 
follow  the  names  of  five  firms  that  co¬ 
operated  on  the  copy  with  the  two  lines 
ending  it :  “.Are  we  belying  you  to  hold 
your  job?  Think  it  over!” — B.  B.  W. 


F'ly  and  pest  time  is  at  hand.  Persuade 
merchants  who  sell  experimenting  pro¬ 
ducts  to  get  their  message  over  early. 

- ^ 

The 

Archineer 


OUR  special  experience 
in  the  design  of  suc¬ 
cessful  newspaper  plants 
makes  our  services  of  value 
to  publishers  who  wish  to 
reduce  costs. 

FRANK  D.  CHASE,  INC. 

Enginters  and  Architects 
720  N.  Michigan  Ave.,  Chicago 

V _ _ _ J 


BLANKETS 

for 

Stereotyping 


GUMMED  PACKING  FELTS 
ft 

Plain  Packing 
Sheets,  Strips  ft  KoDs 


Matrix  Shears 
Steel  Tails 
Saw  Belts 
Shaver  Belts 


Full  Line 
of 

Supplies  for  Stereot3rping 
Newspapers 


American  Publishers  Supply 

P.  O.  Bom  ISt 
West  Lynn,  Mass. 


Suggest  old  axiom  of  “prevention  better 
than  cure”  and  induce  readers  to  prevent 
pests  getting  into  the  house  rather  than 
spending  much  money  and  worry  after 
they  have  arrived. — E.  W.  F. 


Since  June  is  the  month  of  weddings, 
solicitors  should  begin  at  once  to  obtain 
extra  newspaper  advertising  from  jewel¬ 
ers,  engravers,  furniture  houses,  florists, 
caterers  and  firms  dealing  in  wedding 
gowns  and  gifts,  particularly  electrical 
appliances.  All  of  this  advertising  should 
be  tied  up  with  the  June  Bride  idea. — 
L.  D.  Chamberlain. 


The  San  Franciseo  Examiner  runs  a 
page  of  small  advertisements  each  week 
under  the  title  of  “Economy  Saturday.” 
Small  firms  predominate,  although  large 
companies  occasionally  use  space  to  ad¬ 
vertise  specials.  Such  a  page  offers 
special  inducement  to  small  shops  and 
adds  advertising  linage  to  the  newspaper. 
— G.  C.  M. 


C/omplete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 

PRESS 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Pcnonnel  Bureau  of 
Sigma  Delta  Chi,  an  organixa- 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertiaing 
men,  wanta  to  help  you  find  Mm, 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— ^it  eavea  you  time  by  recom¬ 
mending  oi^y  those  edio  meet 
your  requirementa. 

If  you  expect  a  vacancy,  pleaae 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  DL 

NO  CHARGE  TO 
EMPLOYERS 
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COMPLETING  HISTORICAL  FILE 

Great  Fall*  (Mont.)  Tribune  Indexing 
400.000  Clippings  on  State 

The  Great  Falls  (Mont.)  Tribune  is 
completing  the  filing  of  about  400,000 
clippings  on  subjects  of  Montana  history. 

,  The  clippings  were  collected  over  a 
period  of  some  15  years.  Filing  is  being 
done  under  the  direction  of  an  experi¬ 
enced  librarian. 

The  system  includes  a  card  index, 
which  refers  to  all  envelopes  that  con¬ 
tain  informaticm  on  a  given  subject. 

To  complete  the  system,  it  will  be 
necessary  to  index  the  files  of  the 


Tribune  for  the  last  43  years  and  this 
work  will  require  some  time.  The  final 
result  will  be  a  card  index  that  will  give 
references  to  all  information  on  a  given 
subject,  whether  that  information  is  in 
the  cut  file,  the  clipping  file,  the  historical 
section  of  the  library  or  in  the  files  of 
the  Tribune. 


U.P.  OPENS  BUREAU 

The  United  Press  has  opened  a  new 
bureau  in  Terre  Haute,  Ind.  John 
Cutter,  formerly  pony  editor  in  the 
Indianapolis  bureau  is  in  charge,  and 
Mark  Knight,  manager  of  the  Indianapo¬ 
lis  bureau  is  supervisor. 


REPORTER  ON  STAND 

Stanton  R.  Langs,  day  police  reporter 
of  the  Grand  Rapids  (Mich.)  Herald, 
was  a  defense  witness  May  22  in  the 
trial  of  three  officials  of  the  Grand 
Rapids  motion  picture  operators  union 
charged  with  financing  the  bombing  of 
three  neighborhood  theaters  in  that  city 
last  winter.  Langs,  in  a  story  appear¬ 
ing  under  his  by-line,  quoted  Roe  Law- 
ton,  convicted  bomber,  as  stating  the 
union  was  not  involved  in  an  interview 
with  the  latter  in  his  cell  at  police  head¬ 
quarters.  Lawton,  after  being  sentenced 
to  25  years,  made  a  confession  implicat¬ 
ing  the  union  officials  and  denied  he  had 
ever  said  the  union  was  guiltless. 


FARM  PAPERS  MERGE  i 

Merger  of  the  Progressive  Farmer  I 
Company,  of  Birmingham  and  the  South-  ' 
ern  Rural  ist  Company  of  Atlanta,  pub-  I 
lishers  of  two  large  farm  papers  of  the  * 
south,  to  become  effective  Sent.  1,  has  j* 
been  announced.  The  transaction  was 
said  to  involve  $2,500,(X)0.  All  present 
offices  will  be  continued  with  headquar¬ 
ters  in  Birmingham  and  Atlanta.  Dr, 
Clarence  Poe,  president  of  the  Progres¬ 
sive  Farmer  Company,  will  be  president 
of  the  new  corporation,  the  Progressist 
Farmer-Ruralist  Company.  John  S. 
Pearson,  now  secretary-treasurer  of  the 
Progressive  Farmer,  will  be  general 
manager. 


Supplies  and  Equipment 


Stereotype  Room 
Efficiency 

Meant  quick  production  of  good 
platet  and  the  elimination  of  ro- 
cattt  at  far  at  pottible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heary  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Siaea) 

Space  Packing  Felt 
4  Thickneaaea  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  plmeo 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Addrett  NENSCO 
Worcetter,  Mata. 


oAd/ustable 

^HEAD 

Flatshaver 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to  .ooi  in.  5  H.  P.  chain 
drive.  Shaves  plates  up  to  1 9'x  26' 
Send for 

Folder  ^20  which  tells  ALL  about  it. 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NIW  YO«K  CHICAGO  SAN  raANCItCO 


IT 

aVEEP  your  message 
before  your  clients  and  pros¬ 
pects  —  advertise  in  Editor 
&  Publisher. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
Co  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


doss 

FOR  SALE  at  bargain  priess  the  fol¬ 
lowing  prosMos  guorontood  in  good 
opormting  condition: 

Got!  High  Speed  Octuple  Straightline 
Sheet  cut  2234  in.— column  length  21  in. 
Com  High  Speed  Octuple  Straightline 
Sheet  cut  23-9/16  in. — column  length  22 
in. 

Hoe  Octuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  High  Speed  Sextuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Sextuple  Straightline 
Sheet  cut  23-9/16  in. — column  length  22 
in. 

(At  Philadelphia  for  immediate  ahipment) 
Hoe  Sextuple  Straightline 
Sheet  cut  2234  in.— column  length  21  in. 
(At  Wichita,  Kansaa,  for  early  delivery) 
Gota  Sextuple  Straightline 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

(At  Little  Rock,  Ark.,  for  early  shipment) 
Hoe  Right  Angle  Sextuple  with  three  color 
combination  top  deck 
Sheet  cut  21%  in.— column  length  20  in. 
Hoe  High  Speed  “X”  Pattern  Sextuple 
Sheet  cut  2234  in.— column  length  21  in. 
Hoe  High  Speed  “X”  Pattern  Sextuple 
Sheet  cut  2134  in.— column  length  20  in. 
Hoe  Unit  Type  Sextuple 

Sheet  cut  2134  in.— column  length  20  in. 
Hoe  Unit  Type  Quadruple 

Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  Condensed  Quadruple 

Sheet  cut  2234  in. — column  len|:th  21  in. 
(In  New  York  area  for  early  ahipment) 
Goes  High  Speed  4-Deck  Straightline 
Sheet  cut  23-9/16  in. — column  length  22 
in. 

Goss  High  Speed  S-Deck  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Goas  16-Page  with  three  color  combination 
top  deck 

Sheet  cut  21^  in.— column  length  20  in 
(On  Pacific  (foaat  for  early  shipment) 
Goee  24-Page  Acme  S-columna,  12  emi 
Column  length  2034  in.  to  22  in. 

Write  er  wire  fer  fall  eetallt  ane  anase 

GOSS  PRINTING  PRESS  COMPANY 
1533  So.  Paulina  Street 
New  York  CHICAGO  San  Francisco 


Efditor  Sc 
Publisher 


is  the 


Market-place 
for  New  or  Used 
Equipment 
and  for  all  the 
Supplies 

That  are  Essential 
to  the 

Modern  Newspaper 


DAY  AND  NIGHT 

EMERGENCY  SERVICE 

The  manner  in 
which  the  Hoe,  24- 
hour,  night  and  day 
emergency  and  re¬ 
pair  department 
functions  in  getting 
replacement  parts 
out  in  the  minimum 
of  time  is  not  a  hit 
and  miss  affair.  It  is 
a  positive,  depend¬ 
able  service,  effi¬ 
ciently  organized  in 
personnel  and  facili¬ 
ties  and  equipped 
with  a  large  stock  of 
parts,  for  the  sole 
purpose  of  helping 
publishers. 

R.  HOE  &  CO.,  Inc. 

General  OlHcet 

138th  St.  and  East  River  I 
New  York  City  i 


y 

Qua  lity 
Product— 

A  Quality  Purchase  is, 
after  all,  the  Exercise 
of  the  Truest  Economy 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


BERRY-MIN(;LECS::p  rinting  Equipment  Engineers 

Dosignort  and  Makors  of  Quality  Stool  Printing  Office  Bquipmant 

Flatiron  Bldg.,  175  Fifth  Avenue  at  23rd  St.,  New  York 
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A  Service  For  Buyers  and  Sellers 


editor  &  PUBLISHER 

Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
all  other  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

Whits  space  charce  at  same  rate  per  line 
per  insertion  as  earned  hjr  frequency  aif 
inecrtion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  ths  right 
to  ciseeify,  edit  or  reject  any  copy. 


business  opportunities 


Vevipeper  Brokorsgo — Only  blgh-grade  proper- 
tlei.  Perennal  Rerrioe.  Clyde  H.  Knox,  Board 
of  Trade  Bldi;.,  Kaneas  City,  Mo. 


Hare  generous  rash  payment  for  amall  daily 
■nd  fair  sized  weekly;  give  partlculara.  Veazey, 
Wrlgley  Bldg.,  Clileago. 


Big  Bargain  for  Quick  Buyer — Evening  paper; 
go<Hl  wiuipinent;  ABC  circulation;  grossing 
$60,000;  price  $.10,000  half  cash.  Also  some 
deHirable  weeklies  and  semi-weeklies.  J.  B. 
Sliaie,  Times  Building,  New  York. 


Capital  Wanted 


Wanted;  To  Imrrow  $15,000  secured  by  first 
mortgage  on  establisbed  small  city  daily,  to 
pay  olT  present  indebtedness  and  develop  prop¬ 
erty.  Gilt  edge  proposition.  E-S88,  Editor  & 
I'liMislier. 


Newspaper  For  Sale 


For  Sale — Well-known  small -town  weekly  is 
available  for  purchase.  Capitalised  at  $25,000, 
with  small  obligation  already  financed.  Oppor¬ 
tune  time  to  purchase.  Move  quickly,  as  deal 
muit  close  by  June  15.  B-865,  Editor  &  Pub- 

liaker. 


aRCULATION 


Promotion 


A.  B.  C.  Newspaper  doubles  circulation  in  12 
weeks.  See  our  page  ad  elsewhere  In  this 
issue.  We  do  not  claim  to  be  the  only  gn<Hl 
organization  operating,  but  our  friends  consider 
our  service  unsurpassed.  Hudson  De  Priest,  246 
Fifth  Ave.,  New  York. 

Blair  A  Austin,  circulation  builders,  223  West 
Greenwich  St.,  Reading,  Penn.  Originators  of 
Saiesmanship  Club  Campaigna.  Telephones: 
Office  2-1351;  residence,  81  9340. 


EMPLOYMENT 


Help  Wanted 


Circulation  Manager  —  High-class  circulation 
inniiager  for  three  weekly  papers  under  same 
management,  adjoining  counties,  wanted.  Also 
assist  in  advertising  and  soliciting  printing, 
with  some  reporting.  Good  location  and  paying 
proposition,  combining  salary  and  commission. 
Apply  to  Roanoke-Chowan  Newspapers,  Aboskle, 

N,  C. _ _ _  _  _ 

Editor,  Advertising  Manager,  Circulation  Man¬ 
ager.  wanted  for  development  of  two  weekly 
newspapers  into  a  dally,  in  a  fast  growing 
community  in  Metropolitan  area.  Wonderful 
opportunity.  Modern  plant,  all  equipment 
necessary  for  dally  issue.  Each  man  to  in¬ 
vest  about  $5,000  in  equal  ownership.  E-801, 
E<litor  A  Publisher. 


Newspaper  Executive  wante<l,  capable  of  man¬ 
aging  all  departments,  business  as  well  as 
editorial,  to  take  charge  of  paper  in  Central 
Illinois.  Must  have  varied  experience  in  the 
management  of  newRpni>era  and  be  thoroughly 
good  business  executive.  Only  high  class  man. 
:>r>  to  50  years  old,  capable  of  earning  good 
salary,  need  apply.  B-882,  Editor  A  Publisher. 


Situations  Wamtod 


Advertising — Young  man,  28,  married,  4  years' 
executive  and  sales  experience  in  national,  local 
and  classified  advertising.  Proven  record  of 
accomplishment  on  N.  Y.  morning  and  evening 
dallies.  Can  sell  and  manage  and  will  go 
anywhere  to  undertake  a  tough  Job.  Immedl- 
ate'y  available.  Present  location  N.  Y.  C. 
E-8.16,  Editor  A  I^ibliBher. 


For  Sale  -Established  money  making,  small 
city  dally,  located  in  South.  A  proven  propo¬ 
sition  of  merit.  $;i0,t»00  will  buy.  E-887,  E<li- 
tor  A  I'lihlisher. 


Newspaper  Wanted 

City  Editor  of  one  of  nation's  leading  dailies 
desires  to  become  owner  or  part  owner  of  small 
town  newspaper;  If  you  have  a  goo<l  proposition, 
write  E  8!t4,  Editor  A  Publisher. 


If  you  have  a  gorsl  smalltown  dall.v  or  weekly 
newspaper  to  sell,  I  am  interested.  Write  E-8!l.->, 
Blltor  A  Publisher. 


Photo-Engraving  Plant  Wanted 


Wanted  to  purchase,  moderate  Rise,  well 
equipped  photo  enpravinip  plant,  preferably  one 
with  newspaper  connection.  E-892,  Editor  Sc 
I’ubliRher. 


CIRCULATION 


Promotion 


Advertising  Director— Reorganisation  of  our 
company  makea  available  exceptional  Adver- 
tiRing  executive  of  proven  ability.  We  would 
like  to  acquaint  newKpaper  publisher,  east  or 
niiddlew'eRt.  with  IiIh  fine  nualidcationR.  He  is 
married,  42,  Protestant,  Vet'.,  Good  organiser, 
promotion,  merchandiRing,  selling.  Permanent. 
Salary,  bonus  or  future  financial  interest. 
E  8Rr>,  Editor  &  Publisher. 


Advertising  Manager — Now  bolding  such  a  |>o 
sition  on  a  goml  Missouri  evening  daily,  en¬ 
tering  seventh  year.  I^ocal  and  national. 

Excellent  record  for  linage  and  g<MMl  will 
builder.  Desires  permanent  connection  with 
Missouri  or  midwest  daily  in  city  from 
to  25.b00  where  there  is  an  opportunity  for 
producer  to  buy  Interest.  Age  114.  Personal 
interview.  Excellent  reference.  Available 

July  Ist.  11.  E.  Booth.  Macon,  Mo. 

Advertising  Manager — ‘*One  of  the  best  adver¬ 
tising  men  I  know*’^ — from  a  former  employer. 
Successful  record,  now  employed,  J13,  family. 
E-808.  Editor  &  Publisher. 


Art  Director  or  Artist — 12  years  experience, 
Hf>ecializing  in  newspaper  work,  retouching,  lay¬ 
outs,  lettering,  maps,  etc.;  also  experienced  in 
niagaiine  work  and  ran  run  engraving  plant 
efficiently.  B-853,  Editor  St  Publisher  . 


A.  M.  BUwart  Campany,  El  Cortea  Bldg..  Santa 
Hoolca,  California.  An  efficient  circuUtinn 
DDllding  organixation  accepting  only  bonaflde 
iobacriptiona  (paid  in  full  by  aubicriber).  Write 
or  wire,  without  obligation,  for  field  eurvey. 


^ntracti  for  Fartlowe  Plan  real  clrculation- 
balliling  campaigna  are  being  filled  as  rapidly 
ss  posaible  in  the  order  in  which  bookings  are 
made.  Newspapers  desiring  additional  circula¬ 
tion  and  more  thorough  coverage  during  the 
remainder  of  the  current  year  are  urged  to 
make  definite  reservations  now.  Contracts  from 
jmw  clients  are  accepted  only  after  a  Part- 
J®**  scientific  survey  and  analysis  of  each 
Individual  field.  A  letter  or  collect  wire  for 
this  free  analysis  entails  no  obligation,  but 
“®**  secure  an  intelligent  and  frank  recom- 
**  *®  whether  or  not  a  clrcnlation- 
snlldtng  drive  would  prove  practical  and  help- 
mi  at  the  time  to  the  publication.  Publlnbers 
urged  to  buy  I'artlowe  service.  The 
fartlowe  survey  and  analysis  Is  genuine.  Write 
®r  wire  collect.  The  Charles  I'artlowe  Com¬ 
pany,  6th  Floor,  Occidental  Building,  Indlan- 


^  W.  8.  Xsndall  Oompnny,  104  N.  Bailey 
nlTii  *^'*^ille,  Ky.  —  Superior  Clrcnlatien 
^  Freetore  and  aole  ownera  of  The 
Kendall  Plan. 

^  John  P,  Morrison  Oompany,  Sixth  Floor, 
•"'*  Tribune,  Dee  Moines,  lows.  Clr- 
g^**®“  Builders.  Write  or  wire  for  Field 


Artist — Experienced  in  Ia.vouts,  retouching,  ad¬ 
vertising  art,  cartoons  and  roto,  desires  change. 
E-7S0,  Editor  A  Publisher. 


Circulation  Manager,  fifteen  years'  experience 
morning,  evening  and  Sunday  netro|)olitan  and 
smaller  dallies.  Thoroughly  understands  every 
phase  circulation  promotion,  service  and  detail. 
Guarantee  maximum  results  at  minimum  cost. 
Cut  .vour  eirculatlon  expenses  and  Inereaae  your 
revenue.  Good  organizer,  will  develop  highest 
efficiency  In  your  circulation  organisation.  Now 
circulation  manager  paper  ,50,000.  Age  31,  mar¬ 
ried.  Best  references.  Salary  secondary.  E-858, 
Editor  A  Publisher. 


Circulation  Manager  or  (Jity  Circulator — 10 
years'  experience  on  both  large  and  small 
papers.  Increased  7.5%  on  one  paper  In  12 
months.  L'se  sales  plan;  no  prizes  or  premiums. 
Thoroughly  trained,  city,  suburban,  street  and 
newsstand  promotion.  Age  25.  marrietl.  Now- 
employed.  Best  references.  Will  take  salary 
and  bonus.  Can  leave  in  ,10  days.  E-877,  Editor 
A  Publisher. 


Circulation  Assiitant,  loyal  worker,  with  a 
rapacity  for  detail  and  a  background  of  gen¬ 
eral  expertenee,  wishes  to  arrange  Interview 
at  West  Baden  Convention  with  circulator  hav¬ 
ing  opening.  B-884,  Editor  A  Publisher. 


EMPLOYMENT  EMPLOYMENT 

Situations  Wanted  Situations  Wanted 


Editorial — Experienced  newspaper  woman,  2.1, 
assistant  city  editor,  seeks  position  as  re¬ 
porter  or  desk  man.  References.  Available 
June  15.  B-890,  Editor  A  Publisher. 


Managing  Editor  of  sixth  largest  paper  In 
Oklahoma  desires  similar  position  In  city  over 
20,000  population.  Object;  salary.  Here  four 
years;  will  remain  until  suitable  opportunity 
appears.  A-1  record  throughout,  top  refer¬ 
ences.  Age  82.  Sound  goodwill  and  circula¬ 
tion  builder.  Barked  by  facts.  E-884,  E<litor 
A  Publisher. 


Classified  Manager — Used  to  tackling  tough 
Jobe;  young;  married;  proven  producer;  10 
years'  experience  three  large  papers;  showeil 
35%  revenue  increase  last  year  on  present  Job; 
highest  references.  BdJ70,  Editor  A  Publisher. 


Edltor-Beporter — Young,  energetic  New  York 
newspaperman,  seven  years  metropolitan  experl- 
ence,  desires  connection  in  Bast.  B)-851,  Editor 
A  Publisher. 


Editor,  30,  energetic,  dependable,  capacity  for 
work  unlimited,  wants  executive  position  with 
dally  In  Pacific  Southwest,  preferably  with 
opportunity  to  buy  Interest  later.  Address 
B-862,  Editor  A  Publisher. 


Editor — Experienced  newspaperman  desires  Job 
as  news  editor  on  small  daily  in  East,  where 
he  can  purchase  an  interest.  References.  E-80.1, 
E<Utor  A  l*ubllaher. 


Editorial  Executive — Fully  trained  by  12  years' 
experience  on  some  of  biggest  newspapers  In 
Southwest.  Also  metropolitan  experience  in 
New  York.  Can  run  high-class  weekly,  dally 
or  trade  magazine.  College  graduate.  Prefer 
middle  west.  Five  years  on  present  Job.  B-860, 
Editor  A  Publisher. 


Editor-Reporter,  capable  all-around  newspaper 
man,  widely  experienced,  metropolitan  and 
small  city  dallies,  desires  connection  dally  or 
weekly:  capable  taking  full  charge;  married; 
nnexeelled  referencea.  E-896,  Editor  A  Pub¬ 
lisher. 


Editor — Reporter — 26,  on  trade  paper,  or  busi¬ 
ness  news  staff.  New  York  daily.  Experienced, 
eapahle.  E-897,  Editor  A  Publisher. 


Managing  Editor:  Now  employed  In  city  65,000, 
wish  change  to  day  work,  in  any  city  with 
possibilities.  Good  executive  Know  mechanical 
end  and  can  coordinate  work  of  two  depts. 
Married,  sober.  E-849,  Editor  A  Publisher. 


Mechanical  Superintendent  —  Composing  room 
foreman;  exeentive;  35  years  In  business;  at 
present  employed;  non-union;  expert  in  reduc¬ 
ing  page  coot;  seeks  interview  with  publisher 
of  large  daily.  B-868,  Editor  A  Puhliaher. 


Mechanloal  Superintendent— Now  connected  with 
a  7-machine  plant,  desires  to  make  change; 
familiar  with  production  costs,  economical  oper¬ 
ation  of  composing  rooms,  etc.  Will  go  any¬ 
where;  any  size  plant  considered;  union.  E-873, 
Editor  A  Publisher. 


NEWSPAPER  ENGINEERING 
I  am  not  a  newspaper  efficiency  expert.  To 
me  the  term  la  piirtlculnrty  offensive  in  rehi- 
tlonslilp  to  the  human  Instruments  which  make 
or  unmake  a  newspaper  institution.  My  wlile 
and  successful  experience  in  large  ami  small 
newspapera,  in  both  editorial  and  business  cmls 
DOES  qualify  me  In  a  special  way  to  assist  in 
solution  of  difficult  newspaper  problems,  large  ami 
small— HIGH  .SPOTS  OF  MY  RECORD  11  years 
as  sneeessful  executive  with  Scrl[ips-llowar<l,  in- 
eluding  business  management  of  their  largest 
units;  two  years  as  editor  and  pnlilisher  of  large 
western  paper;  five  years  as  controlling  owner  of 
an  evening  paper  In  Michigan's  capital  city, 
which  was  built  up  against  stnmg  competition 
and  rceently  sold.  I  am  prepared  to  sympatheti¬ 
cally  reorganize  edltorlni  and — or  business  end 
— If  that  is  Indicated,  or  take  present  organiza¬ 
tion,  face  abont  and  get  same  to  mesh  and 
function  properly.  I  apply  latest  tai-tics  to 
expense  rutting  and  business  increasing,  circu¬ 
lation  and  advertising.  No  time  devoted  to 
touting  a  new  set  of  accounting  forms  or  pet 
systems.  Am  prepared  to  take  on  such  "engi¬ 
neering"  assignment  for  yon  for  long  or  short 
period,  pay  on  fee  basis  nr  percentage  of  l>ene- 
flt.  References  to  satisfy  most  exacting.  Ad¬ 
dress  Basil  Brewer,  401  University  Drive,  East 
I  ansing,  Mlehtgan. 


News  Executive  on  one  of  the  largest  and  fast¬ 
est  big  city  daily  and  Sunday  papers  Is  seeking 
another  connection.  Married,  12  years  eon- 
tiiiiious  with  one  organization,  tliorouglily  ex¬ 
perienced  nnd  trained,  under  1.5.  Just  the  man 
for  s<»me  publisher  or  editor  looking  to  put 
most  of  his  work  on  other  shoulders.  E-S01, 
Editor  A  ruhllsher. 


Executives  for  any  depart¬ 
ment  may  be  reached  direct 
through  Editor  &  Publisher 
Classified  Service 


Nows  Editor,  telegraph  or  desk,  employed, 
seeks  location  Southwest  or  Ro<'ky  Mountain 
region.  Prefer  city  15.000  to  ,10,000.  Age  25, 
unmarried.  E-876,  Editor  A  Publisher. 


MECHANICAL 


Equipment  For  Sale 


For  Sale — 2  linotypes,  Model  5,  $1,250;  Model 
8,  $1,6.10.  Includes  iiiagazlncs  and  matrices, 
new  electric  pots,  Margach  feeders,  220  A.  ('. 
Motors.  Over  equipment,  fine  condition.  Reyn¬ 
olds  Printing,  New  Bedford,  Mass. 


For  Sale — Model  B  Duplex  Flat  Bed  Perfecting 
Press  and  10  h.p.  motor,  together  with  extra 
equipment.  Press  now  in  dully  operation.  If 
Interested,  ad<lress  Robert  W.  Jacobs,  Manager, 
The  Herald,  Big  Spring,  Texas. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y.  C. 


MISCELLANECXJS 


Joumaiistlo  Antiqnea 


A  Collector  is  In  the  market  for  Jniirnallstlo 
antiques  such  as  autograph  letters  of  former 
editors  In  this  country  or  In  Canada,  datlag 
bark  even  to  Colonial  times;  first  laanaa  of 
well-known  newspapers;  pictures  of  famous 
American  Journalists  of  past  generations;  old 
photographs  of  historic  news  events;  copies  af 
old  newspapers  containing  accounts  of  evonts 
of  unusual  interest;  or  any  other  antique  or 
relic  Id  the  fields  of  advertising  and  publish¬ 
ing.  liook  through  your  old  letter  files,  scrap¬ 
books,  etc.  Then  let  me  know  what  you  have 
and  what  your  price  la  (must  be  mo<]erata,  but 
for  cash  If  accepted).  Address  E-748,  Editor 
A  Publisher. 


J 
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By  MARLEN  PEW 


T  T  win  interest  American  newspaper 
men  to  know  that  after  three  London 
newspapers  had  recently  published  the 
fact  that  the  Government  had  decided 
to  arrest  Mahatma  Gandhi  there  was 
great  activity  at  Scotland  Yard.  The 
editors  of  the  three  newspapers  were 
immediately  interviewed  by  detectives 
who  demanded  to  know  the  source  of 
the  statement.  Two  editors  contented 
themselves  by  replying  that  the  informa¬ 
tion  had  not  been  received  from  “any 
improper  source.”  The  third  revealed 
that  the  news  had  come  from  his  politi¬ 
cal  reporter.  The  latter  was  visited  at  his 
residence  by  detectives  who  questioned 
him  for  five  hours.  The  result  was  not 
announced,  but  it  was  admitted  there 
would  be  no  further  action.  The  inci¬ 
dent  came  up  in  the  House  of  Commons 
and  the  position  of  the  government  was 
that  the  inquiry  was  to  determine 
whether  there  had  been  a  violation  of 
the  “Official  Secrets  Act,”  of  1911,  which 
makes  betrayal  of  a  government  secret 
an  offense  against  the  Crown. 

*  *  * 

A  CORRESPONDENT,  signing  “In- 
nominato”,  asks,  “Will  you  please 
define  the  term  ‘reporter’  ?”  and  then 
proceeds  to  question  the  recent  award 
of  the  Pulitzer  prize  to  Russell  Owen 
for  “the  best  example  of  a  reporter’s 
work  during  the  year,  the  test  being 
strict  accuracy,  terseness,  the  preference 
being  given  to  articles  that  achieve  the 
accomplishment  of  some  public  good, 
commanding  respect  and  attention.”  The 
writer  of  the  letter  thinks  Mr.  Owen’s 
work  called  for  neither  enterprise,  en¬ 
ergy  nor  any  display  of  ingenuity,  but 
merely  followed  out  a  prescribe  as¬ 
signment.  “He  became  in  effect  a 
glorified  press  agent  for  Byrd,”  says 
Innominato,  and  remarks  that  Paul  Mal- 
lon,  of  the  U.  P.  or  John  A.  Kennedy, 
of  the  Hearst  organization  were^  infi¬ 
nitely  more  worthy  because  of  their  re¬ 
spective  achievements  in  uncovering  a 
secret  roll  call  in  the  Senate  and  Senator 
Bingham  in  the  tariff  lobby. 

*  *  * 

"^TY  definition  of  a  reporter  would  be 
Owen,  Kennedy,  Mallon  and  a  cou¬ 
ple  of  hundred  other  young  men  per¬ 
sonally  known  to  me  who  do  their  news¬ 
paper  duty  ably  and  fearlessly  day  by 
day.  I  think  it  is  unkind  and  untrue  to 
say  that  Russell  Owen  is  undeserving  of 
the  Columbia  honor  because  his  assign¬ 
ment  was  prescribed.  I  am  not  one  to 
split  hairs  or  make  invidious  comparisons 
in  such  matters.  Reporters  are  not  over¬ 
burdened  by  honors  or  other  perquis¬ 
ites.  Russell  Owen  covered  a  difficult 
assignment.  His  stuff  was  excellent.  He 
wrote  accurately  and,  at  times,  brilliant¬ 
ly.  The  assignment  w'as  romantic  and 
desirable,  but  it  called  for  courage  and 
a  certain  amount  of  sacrifice  and  risk. 
He  was  an  important  factor  in  the  suc¬ 
cess  of  an  adventure  which  thrilled  the 
world.  Public  service?  Indeed  it  was 
that,  and  of  the  highest  quality.  When 
you  induce  readers  to  get  their  minds 
off  the  little,  narrow  cAjects  of  hum¬ 
drum  existence  and  consider  such  as  the 
wondrous  mysteries  of  the  polar  region, 
you  are  doing  something  worth  while, 
if  Mr.  Owen  was  only  Byrd’s  “press 
agent,”  then  every  reporter  on  assign¬ 
ment  WMth  achieving  men  is  a  press 
agent.  The  slur  is  silly  and  unworthy. 
No  one  appreciated  the  accomplishments 
of  Paul  Mallon  and  John  Kennedy  more 
than  I.  They  gave  notable  and  valuable 
service.  It  has  been  duly  recognized. 
There  was  but  one  1929  Pulitzer  award 
for  reporters  and  to  me  it  seems  un¬ 
gracious.  to  say  the  least,  to  question  the 
jury  which  happened  to  prefer  Mr. 
Owen’s  work. 


TF  any  criticism  of  the  Pulitzer  award 
committee  is  due  it  concerns  the  fail¬ 
ure  to  name  a  newspaper  for  conspicuous 
publK  service  during  the  year.  That,  in 
my  judgment,  was  inexcusable.  I  have 
sought  to  get  from  Columbia  some  rea- 
scMiable  explanation  of  this  lapse  but  no 
information  is,  as  yet,  forthcoming.  I 
know  there  were  nominations  in  that 
class.  Surely  no  year  passes  that  the 
American  newspaper  press  does  not  yield 
some  instance  of  conspicuous  service 
which  deserves  a  Pulitzer  award.  It  is 
a  reflection  on  the  Columbia  judging 
system  that  this  important  prize  should 
have  been  passed.  Was  it  only  because 
the  committee  could  not  agree?  That 
seems  ridiculous.  The  business  of  the 
committee  is  to  find  an  award. 

*  *  * 

^HE  cai»city  of  man  to  utter  words 
of  meaning  has  never  been  computed 
and  I  would  not  know  where  to  look  for 
the  record  performance.  The  Rev. 
“Billy”  Sunday  was  one  of  the  fastest 
talkers  and  he  kept  it  up  both  day  and 
night,  seven  days  a  week,  often  until 
exhausted.  As  a  writer,  however,  he  was 
not  so  good.  There  have  been  some 
amazing  verbal  Marathons  in  the  Senate. 
The  late  Senator  Robert  M.  LaFollette 
had  a  reputation  for  beating  the  air 
and  all  the  time  making  sense  in  some 
sensational  filibuster  stunts  of  years  ago. 
I  once  travelled  with  William  Jennings 
Bryan  and  between  breakfast  and  lunch 
reported  at  least  a  dozen  short 
speeches  made  from  the  tail  of 
the  campaign  special,  a  big  noon¬ 
day  rally,  more  short  talks  on  the 
afternoon  travel,  a  huge  mass  meeting 
at  night,  with  an  overflow  meeting  on 
toward  midnight,  while  in  between  Bryan 
would  give  interviews  and  write  state¬ 
ments.  Arthur  Brisbane’s  written  and 
spoken  product  has  long  been  remark¬ 
able.  Perliaps  no  one  has  had  a  larger 
newspaper  product  and  general  activity 
than  his.  He  has  been  aided,  of  course, 
by  secretaries  who  have  taken  his  dicta¬ 
tion.  Floyd  Gibbons’  3,000  spoken  words 
in  a  15-minute  broadcast  recently  has 
interested  untold  thousands,  but  he  often 
indicates  breathless  speed.  Mr.  Kalten- 
born  gets  his  flow  over  more  easily, 
though  in  smaller  volume.  These  are 
but  a  few  examples  of  men  remarkable 
for  their  meaningful  wordage.  For 
variety  of  experience  Heywood  Broun’s 
stunt  last  week  was  noteworthy.  He 
wrote  a  daily  column,  averaging  better 
than  1,500  words,  wrote  a  page  on  a 
political  subject  for  The  Nation,  con¬ 
tributed  a  3,000-word  magazine  article, 
appeared  each  evening  at  .the  Palace 
Theatre  for  15  minutes  of  very  fast  and 
acceptable  vaudeville  and  went  from  the 
stage  immediately  to  the  Columbia 
Broadcasting  headquarters  on  Madison 
Avenue  for  15  minutes  airing  of  his  in¬ 
teresting  views.  So,  I  take  it,  Mr. 
Broun  wrote  or  spoke  more  than  30,000 
words  of  original  comment  during  the 
six  days.  I  happened  to  read  or  hear 
much  of  it  and  it  seemed  up  to  the 
standard  of  this  old  word  master. 

*  V  V 

HE  perfect  retraction  appeared  re- 
COTtly  in  the  Fredonia  (N.Y.)  Censor, 
published  by  E.  S.  Pike.  It  ran  on  page 
one  and  I  wish  all  lawyers  that  have 
ever  demanded  publication  of  a  retrac¬ 
tion  in  “equal  space  and  equal  position” 
might  be  forced,  by  an  act  of  Providence, 
to  read  it  40  times  each  night  before 
retiring.  It  would  be  a  fit  punishment. 

The  retraction  is  just  28  inches  long, 
on  one  column.  It  starts  out  thus : 
“In  this  exact  space,  on  this  front  page, 
in  last  wrek’s  Censor,  an  almost  Un¬ 
pardonable,  entirely  uncalled  for,  mali¬ 
cious  and  unwarranted  article  appeared, 
quoted  from  the  Jamestown  Journal,  of 


a  recent  issue,  which  in  turn  quoted 
from  an  article  of  60  years  ago  in  the 
same  Jamestown  Journ^,  in  which  Wil¬ 
liam  Barker  Cushing  was  held  up  to 
ridicule.  The  article  told  about  the  in¬ 
cident  60  years  ago  of  the  attempted 
horsewhipping  of  the  Journal  editor  by 
Lt.  Commander  William  B.  Cushing. 
Now,  first,  the  publisher  of  the  Censor 
wishes  to  publicly  apologize  to  the  Cush¬ 
ing  family,  and  second  to  all  his  readers, 
for  publishing  such  an  uncalled  for 
article”. 

Then,  for  a  column  and  a  half  of  type 
the  publisher  proceeds  to  make  his  bow 
to  the  Cushing  family,  living,  dead  and 
prospective.  He  didn’t  know  the  article 
was  in  the  paper  until  he  read  it  at 
home.  It  also  got  by  the  whole  staff  of 
the  Censor.  Some  wretch  sent  a  clip¬ 
ping  in  and  somehow  or  other  the 
plagued  thing  got  into  type.  The  pub¬ 
lisher  tells  how,  when  he  discovered  it, 
he  investiga^  and  then  rushed  around 
town  apologizing  to  the  descendants  of 
the  gallant  commander.  He  names  ’em 
one  by  one,  and  “crawls”  as  never  editor 
crawled  before.  The  gallant  record  of 
the  young  naval  officer  is  then  retold, 
how  a  commander  of  a  fighting  ship 
at  19  years  of  age,  he  was  cited  for 
bravery  by  the  Navy  Department,  and 
thanked  in  a  special  message  sent  to 
Cemgress  by  President  Lincoln.  It 
seems  that  when  the  hero  returned  from 
the  wars  to  Jamestown  he  high-hatted 
the  editor  of  the  Journal  which  led  to 
the  attempted  horse-whipping  episode. 

The  retraction,  after  saying  all  of 
this,  concludes:  “Again  we  apologize  to 
the  Cushi^  family  (who  have  already 
most  graciously  and  kindly  accepted  our 
private  apology)  and  to  our  readers 
for  the  accidental  publication  of  the  arti¬ 
cle  referred  to.  Note:  See  elsewhere 
in  this  issue  the  article  headed,  ‘The 
Life  of  William  Barker  Cushing’  ”. 
m  m  m 

ONE  of  the  pleasantest  features  of 
radio  broadcasting  is  the  “fan  mail.” 
The  actual  aerial  feat  is  not  very  excit¬ 
ing.  The  other  evening  Columbia  Broad¬ 
cast  system  kindly  invited  me  to  talk  on 
my  favorite  subject  over  a  network  in¬ 
cluding  every  state  and  perhaps  beyond 
the  borders  of  this  land  of  the  brave. 
It  was  my  third  microphone  experience 
and  so  I  walked  easily  into  the  sound¬ 
proof  chamber,  high  up  in  a  Madison 
Avenue  lower,  unbuttoned  my  vest,  put 
my  foot  gently  on  the  rung  of  a  chair 
and  fired  away  into  space.  It  was  all 
over  in  15  minutes,  the  piano  caught  on 
where  I  left  off,  and  I  descended  to  the 
sidewalk  to  try  to  find  a  taxi  on  a  rainy 
night.  I  only  vaguely  realized  I  had  been 
a  performer  for  a  considerable  slice  of 
the  nation.  But  next  day,  and  every  day 
since,  I  have  been  receiving  mail — con¬ 
fessedly  not  from  strange  admirers  of 
my  wit  and  wisdom,  but  old  friends 
scattered  over  the  country,  mainly  be¬ 
loved  shop-mates  of  other  years  and 
places  and  also  members  of  the  family. 
Each  has  had  something  to  say,  apropos 
not  of  what  I  was  talking  about,  but  in 
criticism  of  the  vocal  tone,  or  the  speed, 
or  the  hesitation,  or  the  “no,  no”  which 
I  had  softly  uttered  aside  when  there 
was  a  slight  mix-up  in  the  arrangements. 
I  had  hoped  to  get  some  sort  of  a  re¬ 
action  to  a  free  press  proposition  which 
I  had  set  forth,  but  with  the  exception  of 
one  request  from  the  secretary  of  a 
western  press  association  for  a  copy  of 
the  address,  nobody  has  mentioned 
whether  what  I  said  was  a  fair  argument 
or  merely  a  clutter  of  words  in  between 
interesting  musical  numbers.  Bill 
Schudt,  Jr.,  who  flatteringly  announced 
me,  was  kind  enough  to  say  that  the  talk 
W3s  to  the  point,  but  he  is  an  old  news¬ 
paper  man  with  craft-spirit  undimmed 
by  radio  connections.  But  it  was  good 
to  get  a  packet  of  letters  from  old 
friends.  It  must  be  exciting  to  be  a 
regular,  bonafide  entertainer  and  get  fan 
mail  to  read  at  breakfast  daily ! 

*  V  * 

TT  is  not  important,  but  I  think  inter- 
esting,  that  when  an  SOS  call  cut  off 
Amos  ’n’  Andy  the  other  night  some 
newspapers  which  I  saw  displayed  the 
fact  and  commented  excitedly  upon  the 
unhappiness  of  uncounted  fans  because 


they  h^  been  deprived  of  the  latest 
formation  concerning  the  welfare  o(l 
Madam  Queen’s  beauty  parlor,  while  dij 
missing  as  a  minor  consideration  the  faS 
that  the  SOS  was  for  a  freighter  whoil 
crew  was  battling  with  death  in  thS 
worst  tempest  of  the  season  off 
coast.  I  do  not  quarrel  with  this  ne«i 
judgment.  Which,  of  course,  means  that 
people  in  this  generation  are  not  le 
humane,  but  only  about  normal  in  the 

love  of  trivial  and  humorous  entertan _ 

ment  and  only  concerned  about  the  perilfl 
of  the  sea  when  they  are  on  the  water 


^  K._  MATSON,  editor  of  BuffalJ 
Times,  recently  addressed  an  au£3 
ence  at  Teachers’  College,  ColumbM 
University,  on  interesting  topics.  Df^ 
cussing  the  editorial  page  he  saiil  J 
“Many  a  potentially  able'  craftsman  ofj 
an  editorial  page  has  been  crushed  in  tht 
name  of  policy .  Great  editorial  crinnj 
have  been  committed  in  the  name  oj 
policy.  They  have  often  been  commits 
by  those  chief  editors  who  have  sf>ug| 
most  earnestly  to  serve  their  commnn 
ties.  Long-time  policies  too  rigidly  adX 
hered  to  often  choke  the  initiative  of  th^ 
men  who  speak  for  the  newspaper. 

“It  is  quite  possible  to  be  so  much  ii 
favor  of  upholding  the  hand  of  the  la 
as  a  policy,  that  you  sit  by  while  gr« 
crimes  are  being  committed  in  the  namfl 
of  the  law.  It  will  be  entirely  acceptal 
to  me  if  any  of  you  tag  that  remark  wit^ 
the  name  of  federal  prohibition.  It  it 
easily  possible  for  a  newspaper  to  get  s$ 
committed  to  the  administration  of  som^ 
man,  mayor,  governor  or  president,  tha| 
the  paper  finds  itself  almost  compelli  ^ 
to  sit  by  and  watch  the  favorite  go 
wrong.  It  is  probably  right  and  neci 
sary  that  a  newspaper  should  give  i»l 
dorsement  now  and  then  to  individ 
and  to  policies.  But  it  is  a  delicat^ 
process  and  such  commitments  are  to  be 
viewed  as  necessary  evils. 

“I  have  an  associate  who  is  in  favoeB 
of  the  complete  abolition  of  the  editor! 
‘we’.  He  argues,  along  with  a  lot  o(l 
other  good  newspapermen,  ‘What  differ® 
ence  does  it  make  what  ‘we’  think,  an^ 
‘we’  conclude?  Set  the  facts  up  and  let 
the  reader  do  the  thinking  and  the  c 
eluding. 

“Let’s  get  away  from  the  old  habit  ol 
’pontificating.’  The  old  habit  of  getting 
up  in  a  high  place  and  handing  do' 
opinions. 

“I  confess  to  favor  ‘we’  only  for  thd 
reason  that  it  is  a  convenient,  troubli^ 
saving  device  in  the  hasty  process  of 
daily  editorial  writing.  Perhaps 
should  bid  farewell  to  the  assumpt; 
that  our  newspapers  have  some  cot® 
porate  authority,  an  unofficial  pulpiti 
Maybe  we  might  even  sign  each  editoriaH 

“If  we  write  editorials  so  that  ca« 
observation  stands  on  its  own  bottoilj 
then  no  troublesome  question  of  ^ 
thority  arises.  If  the  editorial  support^ 
its  conclusions,  there  is  not  much  likdM 
hood  that  the  old  question  will  aril® 
whether  the  hox-office  has  animated  thej 
opinion.  And  that  of  course  is  an  ii 
portant  question.” 


66^  HE  struggle  to  be  humane,  to  b* 

■*-  honest,  to  he  helpful  in  the  worI“ 
is  more  vigorous  in  the  daily  newspap^ 
profession  than  it  is  in  any  other  widdf 
extended  vocation  of  men,  unless  it  be  t' 
of  medicine,”  said  Mr.  Matson.  “This  is* 
statement,  of  course,  which  does  n® 
admit  of  proof.  I  submit  it,  howevelfj 
as  my  earnest  conviction. 

“Of  course  I  could  say  many  sarcastB 
things  about  newspaper  publishing,  but  I 
am  going  to  say  something  which 
rather  idealistic.  The  struggle  to  b» 
humane  and  honest,  which  I  believe  t* 
be  most  widely  extended  in  the  nev 
paper  profession,  is  centered  about  t 
principles  which,  however,  are  of 
honored  in  the  breach.  “They  are: 

“First:  that  all  which  is  news,  withl^ 
the  judgment  of  the  man  responsible  f^ 
the  news,  shall  be  published  without  f 
or  favor. 

“Second :  that  news  shall  he  wri 
and  presented  free  from  the  bias  of 
torial  opinion. 

“The  first  of  these  is  more  rigoroi 
adhered  to  than  the  second,  but  both  att 
a  part  of  the  code  of  every  newspa 
man  worthy  of  his  salt.” 


